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Student Details 

Name Nur Nafisa Ahmed  
ID 173012058 
Department Media Studies and Journalism 
Major Concentration                       Public Relations 
Minor Concentration Sustainable Development Studies 
Career Objectives To excel in a career in Public Relations by utilizing my 

communication and relationship-building skills to drive positive 
outcomes for clients or organizations. 

 

 

 

Internship Details 

Host Organization Bread & Butter 
My Working Section Strategy & Planning 

Supervisor Syed Ridwan Hossain Bipro, Strategy and Planning Manager  
Designation Intern 
Start Date  January 1, 2023 

End Date April 30, 2023 
Hours Per Week 48 hours 
Total Working Period Approximately 17 weeks 
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Introduction 

 

The learning gained from the academic course is given practical work experience to a student 

through internships. The internship period gave me new workplace experience. This report 

chronologically presents an of workplace tasks during my four-month internship period. This 

report reflects on how I have applied the university learnings in the workplace and how I have 

faced new obstacles and how my perception has changed. 

My report clearly describes the tasks I engaged in as an intern at a marketing agency "Bread & 

Butter”. Objectives, learning, project summary, duties, and responsibilities of each work done 

by me are included in this report project-wise. I describe each work I do as eight different 

projects. 

To prove my creativity and knowledge, I got myself into the position of Intern, Strategic 

Planning in my host organization. But I was involved in various content ideas, social media 

analysis, research and development, and other tasks along with working as an intern, strategic 

planning in the organization. Also, as I am an intern, strategic planning, my supervisor 

suggested me to read some related articles which made my work easier. 

Bread & Butter is a marketing agency whose core is communication. They complete the needs 

of each of their clients through advanced communication. Bread & Butter assures the client 

that they have a highly skilled and well-motivated team who can channel their creativity and 

provide unique solutions and content for the client's requirements to promote quality. 

I got detailed knowledge about content writing, planning, strategy, and visual art from this 

marketing agency. Also learned that communication skills and creative thinking are much 

needed for an agency. I believe my internship period at this agency was very beneficial. Which 

will lead me to more success in the future 
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Expectation and Objectives 

 

Expectation 

A student gets an opportunity to apply the knowledge of a four-years academic course in the 

real professional world through internships. This experience makes every student a new 

believer. So, I was obliged as a student to complete the internship to engage myself in the real 

professional world. As a Public Relations student, I always wanted to build my career in 

Strategy & Planning. I had the opportunity to intern there with highly qualified copywriters, 

strategy & planners, and an art director. My initial expectation was to understand how the real 

world of work operated outside of the theory and classroom. 

Below are the expectations from the organization during my internship period: 

 I wanted to gain complete knowledge about a marketing agency. (Eg: media buying, 

media planning, creative digital content, B2B and B2C). 

 To know how to communicate well with clients. 

 To learn how to attract clients through creative thinking. 

 I wanted to know the official terms of the workplace by applying the knowledge gained 

from the university. 

 To know how to group work in the organization. 

Objectives 

As a public relations major student, I aimed to gain knowledge about the inner workings of a 
marketing agency. Out of my curiosity, I wanted to do an internship at a marketing agency. 

 I want to be a multitasking and creative person. 

 I want to see myself as a more responsible, strong, and moral person. 

 I want to improve my communication skills. 
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Host Organization: Bread & Butter 

 

Organizational Type: Marketing Agency                                              

Status: Private Limited  

Year of Establishment: November 2021 

Address:  Flat-10, House-36, Road-2 (Ulta Voot Building), Dhanmondi, Dhaka 1209  

Website (Linkdink) : https://www.linkedin.com/company/bread-and-butter-bangladesh// 

Company profile 
 
Introduction 

Founded in November 2021, Bread & Butter is a proprietorship business, set out to 

create branding image and other promotional activities, paving the road to reach that 

stage. 

 

Primary activities: 

 Creation of creative digital content 

 Promotion strategy 

 Media planning 

 Online trend analysis 

 Social media speculation 
 
Vision: 

The vision at Bread & Butter, is of a team of highly skilled, and well-motivated 

members, who are able to let their creativity flow and provide unique solutions and 

content to client requirements for quality promotion. 

Representative: 

Mohammad Abdun Naser Bhuian (Chief Executive Officer/ Proprietor) 

-A social media expert with 10 years of experience in Digital Journalism and 

Online Content Trends and Marketing. 
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Organogram 
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Tasks as Intern 

 

From January 1st, 2023 to April 30th, 2023, I worked as a strategic planner intern at Bread-
and-Butter Marketing Agency. During my internship, I was a part of the strategic planning 
team and was responsible for various tasks assigned by my supervisor, including planning. The 
responsibilities assigned to me are included below - 

 Brand analysis. 

 Social media content analysis of our client's competitors. 

 Content idea development for social media. 

 Creating a pitch deck to present an idea to clients. 

 Providing content ideas for an event or campaign. 

 Identifying products of competitors' companies. 

 Writing meeting minutes of client meetings or internal meetings at the organization. 

 Working as a volunteer and field visit at events. 

 Contacting various vendors over the phone call for the event. 
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Project 1 

 

Project Name: bKash PRA awareness campaign  

Clint: bkash  

Start Date: 22.1.2023 

End Date: 28.2.2023  

Project Overview:  Business Dashboard Digital Amplification   

 

"bKash Merchant Group - Official" is an official Facebook group of bKash only for those who 
use merchant accounts for business transactions. Merchant account users post to this group to 
resolve various issues and get important information. By researching information on the official 
Facebook group of bKash Merchant Group - Official, it can be seen that most of the merchant 
account users are asking questions about the PRA account, Mobile Recharge, problems in using 
a merchant account, and advantages and disadvantages of using Dashboard. 

We discuss research findings through online meetings with bKash. bKash shares with us a brief 
on bKash Business Dashboard to run a campaign for surrogate channels. 

We are doing this campaign to engage more bKash merchant users in using the business 
dashboard.0 

The social media campaign we did for the bKash business dashboard was successful. The 
number of business dashboard members has increased rapidly. The primary membership was 
500 but in the past month, it has increased to 25,000. Business dashboard members are 
connecting at an average of 300 per day. We conduct this campaign through static and dynamic 
posts on various topics in bKash Merchant Group - Official Group. 

 

My Tasks and Responsibilities:  

 

 I was assigned to the research and content development of the "bKash Merchant Group 
- Official" Facebook group.  

 First, I observed bKash Merchant Group - Official for three days. I observed and 
compiled a list of group posts from December 2022 to January 23, 2023.  

 Secondly, I observe the group and divide the issues into separate groups. 
 Thirdly, put all the questions or opinions about the dashboard together in a group.  
 In this way, in a total of 18 groups, various problems, and opinions are kept in 

PowerPoint. 
 Finally, I provide some content ideas on the bKash dashboard. 
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Image 1.1: bKash merchant users some queries about dashboard 

 

 

 

Image 1.2: some statics about bKash Merchant Group - Official 
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Image 1.3: Some content ideas about bKash dashboard  

 

 

 

 

 

Image 1.4: Announcement static post about dashboard refunds 
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Image 1.5: A static post on payment links for the business dashboard  
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Challenges: 

 It was a difficult decision to plan on this product after observing from the various 
problems of the group. 

 "bKash Merchant Group - official" is a confidential group of bKash that's why we could 
not promote publicly the group by any influencer. 

 We had to carefully think through the campaign ideas as each piece of content had to 
be created based on group members' thoughts and tests to engage them in using the 
Business Dashboard. 

 

Mistake: 

 Among the many ideas for the campaign, two of the ideas I wrote about the listicle were 
wrong. 

 The first concept I thought of for Static Post was not a strong idea. 

 

Learnings: 

 Any kind of research should be done under strict supervision. 
 Creating content by understanding the attitudes of the target audience. 
 Learned to work fast and efficiently under pressure. 
 By working on research and content development, the scope of knowledge about 

content development has increased. 
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Project 2 

 

Project Name: ActionAid event on Women's Day 2023 

Client:  ActionAid 

Start Date: 05.03.2023 

End Date: 05.03.2023 

Project Overview: Innovation: women’s access to and participation in Science, 
Technology, Engineering & Math (STEM) 

ActionAid's women's day event উжাবেন নারী was held on 5 & 6 March 2023. The event 
sologan was ϡান-িবϡােন, ϕযΝুЅ ও সমাধােন. The theme of the event was Bangladeshi girls' 
reluctance to study science-related subjects. This is an awareness event from ActionAid on 
Women's Day where women are less interested in science, technology, and maths. This event 
is also held to encourage them to take up science. This event showcases how women in 
Bangladesh are gaining access to digital technology and advancing their contributions to STEM 
fields. 

ActionAid's women's day event was held on at two different locations. The first day of the 
event was held at Northsouth University. In this event, various interesting games, 360 photo 
booths, quizzes, exhibitions, stickers, and panel discussions were held for university students 
based on the theme of the event. The quiz questions and game were about renowned women 
scientists in Bangladesh.  Around 100 students were giving feedback through sticky notes and 
also participated in quizzes. 

 

My Tasks and Responsibilities:   

 I was assigned development content ideas and research for the event. 
 Also, they were assigned to me for their event as a volunteer.  
 Firstly, I have made a list of women scientists in Bangladesh based on the event theme. 
 After that, I made a copy of the information about the awards and honors they received 

for their work. 
 I was given various content ideas for the event in a group discussion with our creative 

team.  
 For example, the idea of questions about famous women scientists of Bangladesh for a 

quiz. 
 Also, while working as a volunteer, I had to collect information from the participating 

students and explain the main concept of the event to them. 
 At the end of the event, I put the collected data into an Excel sheet which is submitted 

to the client. 
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Image 2.1: BD female scientists list in excel  

 

 

 

 

 

 

Image 2.2: Content daft for quiz 
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Image 2.3: ActionAid event participant list in excel  
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Challenges Faced: 

 Limited time - I had to find prominent women scientists in Bangladesh for this event 
quiz in a very short time. Meanwhile, I had to double check the information I received 
to verify the authenticity of the information. 
 

 For the first time, I worked as a volunteer, and I found it quite tough to understand the 
different segments of the audience. 
 
 

 Due to the large number of participants in the event, it took me a lot of time to convert 
the information into an Excel sheet. 
 

 

My Mistakes: 

 There were some Bengali spelling mistakes in the content which I wrote for the quiz. 
 I made a mistake in entering the information of five participants while converting the 

information to Excel which later I corrected. 
 
 

My Learnings: 

 Learned to fact-check information to write content on a specific topic. 
 

 A volunteer to efficiently deal with all situations during the event. 
 

 Using correct spelling for any content and conveying the main concept within the 
content. 
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Project 3 

 

Project Name: Stories of women achieving success through ActionAid 

Client:  ActionAid 

Project Overview: ActionAid is a human rights organization whose mission is to achieve 
gender equality, social movements, poverty alleviation, and people's organization. ActionAid 
has always stood by underprivileged women in the cause of women's rights and gender 
equality. This organization connects women who are mentally and physically challenged, and 
underprivileged with various trainings and jobs. Similarly, Women like Khodeja, Rabeya, and 
Sukhi who have made progress in achieving their life objectives are assisted by ActionAid. In 
this project, we wrote one English and Bengali story content on the stories of successful women 
in collaboration with ActionAid. Besides, static and dynamic posts are later created with these 
stories. 

 

My Tasks and Responsibilities:   

 I was assigned with translating English content to Bangla in this project. 
 I wrote about the first story out of three stories. The first story is about "Khodeja is her 

own friend". 
 I read the English content thoroughly before translating so that it is easy to understand 

the essence of the content. 
 I use meaningful Bengali words for each line during Bengali translation so that the 

translation is also elegant. 
 

The Main Copy: 

KHODEJA IS HER OWN FRIEND 

‘I want more women to join the workforce. Our country won’t develop if the women are lagged 
behind.’ 

This is how Khodeja Akhtar, a woman who believes she is no less than a man and is now 
working as a Swing Operator, conveyed her thoughts on women empowerment. 

From 2017, Khodeja has been connected with Action Aid. She learned about women rights, 
violence against women and how to prevent them. Not only learning, Khodeja also 
implemented them in her life and became her very own shield! 

At the factory, a senior officer used to touch the women without their consent. The women 
used to remain silent, fearing that they would lose their job. The same thing happened with 
Khodeja Begum. Under the pretext of teaching work, that senior officer used to touch 
Khodeja’s hand every now and then. Discussing the subject with her co-workers, Khodeja 
learned that the other women were not willing to make a complaint about this. But Action Aid 
had taught Khodeja to stand against any kind of violence happening to women, anywhere 
anytime. 
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Deciding that she will not remain silent, Khodeja started taking actions. From then on, 
whenever that officer would touch her hand, she would shake his hand off. This started to 
attract a lot of attention and that officer realized this. One day, he took Khodeja aside and 
threatened her that she will lose her job if she doesn’t agree to his terms. This stirred up more 
rage inside Khodeja, it was dignity that was greater than the job. She decided to complain to 
the higher authority. After her complaint, Khodeja saw how the higher authority was not 
willing to take any steps regarding this. She stopped going to work and started convincing 
others that they should stand up. After many try- outs, Khodeja successfully convinced them. 
All of them stopped going to work. Instead, they gathered around the factory outside and 
shouted words of protest. Later, the other workers joined in. At one point, the authority had to 
accept their demands and that officer was sacked from his job. 

A very successful Khodeja received a lot of appreciation from her teammates. Not only did she 
bring down a debauched officer, but she also made the other women workers believe in their 
own strength. 

Khodeja wants every woman to take actions against any kind of violence, that has happened to 
her or to the women around her. She firmly believes that the struggle of a woman becomes a 
lot easier if other women support her in the long run. 

 

My Tansalated Copy (Daft):  

 

έখােদজা তার িনেজর বсু 

 

আিম চাই আরও έবিশ নারীরা কম κেϠেϏ έযাগদান ক჈ক। নারীরা িপছেন পেড় 

থাকেল আমােদর έদেশর উтয়ন হেব না ।  

έখােদজা আЅার, একজন মিহলা িযিন িবѩাস কেরন έয িতিন একজন পু჈েষর έথেক কম নন 

এবং এখন একজন সুইং অপােরটর িহসােব কাজ করেছন, িতিন নারীর Ϡমতায়ন সѕেকκ তার 

িচоাভাবনা জানান। 

২০১৭ সাল έথেক έখােদজা অҝাকশন এইেডর সােথ জিড়ত । িতিন নারীর অিধকার, নারীর ϕিত 

সিহংসতা এবং িকভােব ϕিতেরাধ করা যায় έস সѕেকκ িশেখেছন । ზধ ুέশখা নয়, έখােদজা 
তার জীবেন έসვিল বাѷবায়নও কেরেছন এবং তার িনেজর আЮরϠক হেয় উেঠেছন! 

কারখানায় একজন ঊй κতন কম κকতκা নারীেদর অনুমিত ছাড়াই তােদর Ѻশ κ করেতন। চাকির 

হারােনার ভেয় নারীরা নীরব থাকেতন। έখােদজা έবগেমর έϠেϏও একই ঘটনা ঘেটেছ। 

িশϠকতার অজহুােত ওই ঊй κতন কম κকতκা বার বার έখােদজার হাত Ѻশ κ করেতন । 

তার সহকমλেদর সােথ িবষয়Μট িনেয় আেলাচনা কের, έখােদজা জানেত έপেরিছেলন έয অনҝ 
নারীরা এই িবষেয় অিভেযাগ করেত রাΝজ নয়। িকᅀ অҝাকশন এইড έখােদজােক έয έকােনা 
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সময়, έযেকােনা জায়গায় নারীেদর ϕিত έয έকােনা ধরেনর সিহংসতার িব჈েд দাড়ঁােত 

িশিখেয়েছ।  

 

িতিন িসдাо έনন িতিন  চΦপ থাকেব না, έখােদজা পদেϠপ িনেত ზ჈ কেরন । তারপর 

έথেক, যখনই έসই অিফসারΜট তার হাত Ѻশ κ করত তখনই έস তার হাত সিরেয় িদত। এΜট 

অেনক মেনােযাগ আকষ κণ করেত ზ჈ কের এবং έসই অিফসার এΜট বুঝেত έপেরিছেলন । 

একিদন, έস έখােদজােক আড়ােল িনেয় যায় এবং তােক ቍমিক έদয় έয έস তার শেতκ রাΝজ না 
হেল έস তার চাকির হারােব। এেত কের έখােদজার έভতের আরও έϠােভর সΜৃѭ হয়, চাকিরর 

έচেয় ময κাদাই বড়। িতিন িসдাо έনন έয ঊй κতন কতৃκপেϠর কােছ অিভেযাগ করার।তার 

অিভেযােগর পর έখােদজা έদখেলন, ঊй κতন কতৃκপϠ  এ িবষেয় έকােনা পদেϠপ িনেত রাΝজ 

নয়। িতিন কােজ যাওয়া বс কের έদন এবং অনҝেদর έবাঝােত ზ჈ কেরন έয তােদর দাড়ঁােনা 
উিচত। অেনক έচѭার পর, έখােদজা সফলভােব তােদর রাΝজ করান। পিরবেতκ তারা কারখানার 

বাইের জেড়া হয় এবং ϕিতবােদর কথা বেল। পের অনҝ Ϝিমকরাও έযাগ έদন। এক পয κােয় 

কতৃκপϠেক তােদর দািব έমেন িনেত হয় এবং ওই কম κকতκােক চাকির έথেক বরখাѷ করা হয়। 

  

My Tansalated Copy (Final):  

 

έখােদজা তার িনেজর বсু 

 

আিম চাই আরও έবিশ নারীরা কম κেϠেϏ έযাগদান ক჈ক। নারীরা িপছেন পেড় 

থাকেল আমােদর έদেশর উтয়ন হেব না ।  

έখােদজা আЅার, একজন মিহলা িযিন িবѩাস কেরন έয িতিন একজন পু჈েষর έথেক কম নন 

এবং এখন একজন সুইং অপােরটর িহসােব কাজ করেছন, িতিন নারীর Ϡমতায়ন সѕেকκ তার 

িচоাভাবনা জানান। 

২০১৭ সাল έথেক έখােদজা অҝাকশন এইেডর সােথ জিড়ত । িতিন নারীর অিধকার, নারীর ϕিত 

সিহংসতা এবং কীভােব ϕিতেরাধ করা যায় έস সѕেকκ িশেখেছন । ზধ ুέশখা নয়, έখােদজা 
তার জীবেন έসვিল বাѷবায়নও কেরেছন এবং তার িনেজর আЮরϠক হেয় উেঠেছন! 

কারখানায় একজন ঊй κতন কম κকতκা নারীেদর অনুমিত ছাড়াই তােদর Ѻশ κ করেতন। চাকির 

হারােনার ভেয় নারীরা নীরব থাকেতন। έখােদজা έবগেমর έϠেϏও একই ঘটনা ঘেটেছ। 

িশϠকতার অজুহােত έসই ঊй κতন কম κকতκা বার έখােদজার হাত Ѻশ κ করেতন । তার 

সহকমλেদর সােথ িবষয়Μট িনেয় আেলাচনা কের, έখােদজা জানেত έপেরিছেলন έয অনҝ 
নারীরা এই িবষেয় অিভেযাগ করেত রাΝজ নয়। িকᅀ অҝাকশন এইড έখােদজােক έয έকােনা 
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সময়, έযেকােনা জায়গায় নারীেদর ϕিত έয έকােনা ধরেনর সিহংসতার িব჈েд দাড়ঁােত 

িশিখেয়েছ। িতিনিসдাо έনন িতিন চΦ প থাকেব না, έখােদজা পদেϠপ িনেত ზ჈ কেরন । 

তারপর έথেক, যখনই έসই অিফসারΜট তার হাত Ѻশ κ করত তখনই έস তার হাত সিরেয় িদত। 

এΜট অেনক মেনােযাগ আকষ κণ করেত ზ჈ কের এবং έসই অিফসার এΜট বুঝেত έপেরিছেলন 

।  

একিদন, έস έখােদজােক আড়ােল িনেয় যায় এবং তােক ቍমিক έদয় έয έস তার শেতκ রাΝজ না 
হেল έস তার চাকির হারােব। এেত কের έখােদজার έভতের আরও έϠােভর সΜৃѭ হয়, চাকিরর 

έচেয় ময κাদাই বড়। িতিন িসдাо έনন έয ঊй κতন কতৃκপেϠর কােছ অিভেযাগ করার।তার 

অিভেযােগর পর έখােদজা έদখেলন, ঊй κতন কতৃκপϠ  এ িবষেয় έকােনা পদেϠপ িনেত রাΝজ 

নয়। িতিন কােজ যাওয়া বс কের έদন এবং অনҝেদর έবাঝােত ზ჈ কেরন έয তােদর দাড়ঁােনা 
উিচত। অেনক έচѭার পর, έখােদজা সফলভােব তােদর রাΝজ করান। পিরবেতκ তারা কারখানার 

বাইের জেড়া হয় এবং ϕিতবােদর কথা বেল। পের অনҝ Ϝিমকরাও έযাগ έদন। এক পয κােয় 

কতৃκপϠেক তােদর দািব έমেন িনেত হয় এবং ওই কম κকতκােক চাকির έথেক বরখাѷ করা হয়। 

  

 

Challenges Faced: 

 I did not face any major obstacles in working on this project. 
 

  But I had to submit the task under pressure because my supervisor gave me this task 
last minute.  
 

 Besides, I had to think about using appropriate Bengali words while translating. 
 
 
 

My Mistakes: 

 I had spelling mistakes in some lines in this content which were later corrected by the 
senior copywriter. 
 
 
 

My Learnings: 

 Cross-check spelling errors before submitting the file. 
 Apply the correct sentence for translation. 
 Translating while maintaining company guidelines and language enforcement. 
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Project 4 

 

Project Name: Social media influencer in Bangladesh  

Project Overview:  In today's digital marketing era, social media marketing is an innovative 
method of promoting a product, promotion, or service using various social media platforms 
and websites. We are doing social media marketing for digital campaigns of various brands 
and companies. But this social media marketing campaign requires some prominent people on 
the social media platform which are called social media influencers. Influencers pitch any 
product, campaign, or content to their target audience with insights and opinions. Nowadays, 
social media marketing has become a popular method in Bangladesh. Brands like bKash, 
BRAC, and Kay Kraft are using social media influencer marketing to connect with their target 
audience on social media. 

 

My Tasks and Responsibilities:   

 

 I was assigned to do social media platform analysis and research on social media 
influencers in Bangladesh. 

 Firstly, I researched what are social media marketing and social media influencers. 
 After that, I find out the types of social media influencers and then put the social media 

influencers of Bangladesh into that category. 
 I am also creating another category of influencers based on their work and creating a 

pitch deck based on that category. 
 Pitch deck ranks infotainment, food, fun, travel, education, makeup, and lifestyle 

categories. 
 I am analyzing every influencer's Facebook, Instagram, YouTube, and Tiktok account. 

After that, I report their position on social media by analyzing their likes, comments, 
shares, and followers. 

 I am presenting the information in a word file and pitch deck of Facebook, Instagram, 
YouTube, and Tiktok account analysis of a total of 37 influencers in seven categories. 

 Finally, I presented a pitch in front of my creative team members. 
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Image 4.1.1: Female influencers list  
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Image 4.1.2: Male influencers list 
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Image 4.1.3: Food Vloggers influencers list 
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Image: 4.1.4: Travel Vloggers influencers in BD 
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Image 4.2.1: Pitch deck of social media influencers in bangladesh 

 

 

 

 

Image 4.2.2: Type of social media inflnencers 
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Image 4.2.3: Catagories of the influencer 

 

 

 

 

 

Image 4.2.4: Bangladesh influencers are in the list of five types of social media influencers 
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Image 4.2.5:  Dana Bhai Joss in the category of female influencers 

 

 

 

 

 

Image 4.26: Tawhid Afridi in the category of male influencers  
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Image 4.2.6: Ayman Sadik in the category of education influencers 

 

 

 

 

Image 4.2.7: Khalid Farhan in the category of Info-tainment influencers 
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Image 4.2.8: Shahnaz Shimul in the category of makeup influencers 

 

 

 

Image 4.2.9: Rafsan the ChotoBhai in the category of food vloggers influencers 
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Challenges: Faced:  

 Creating influencer lists and categories took a lot of thought. 
 It was very challenging to find verified social media accounts of each influencer, as 

many of the prominent influencers have fake IDs. 

 

My Mistake: 

 Firstly, I put the names of the top stars of Bangladesh in the influential list which was 
completely wrong. I didn't know there was a difference between social media 
influencers and traditional stars. 

 Then the social media influencer types I classified and put on that list of influencers 
were completely wrong. 

 I think more research is needed on social media marketing. 

 

My Learnings: 

 I learned how to do social media analysis. 
 Learn about social media marketing. 
 Learned how to make a pitch desk. 
 Learned how to pitch on a topic. 
 Gaining a deeper understanding of social media influencers. 
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Project 5 

 

Project Name: Social media analysis of Kaykraf competitors 

Client: KAYKRAFT 

Project Overview: Kay Kraft is a native boutique brand whose apparels carry handloom-
based handicraft fashion. Kay Kraft's journey began twenty-seven years ago. In their wear, 
main weaves of fabric with cotton, khadi, endy, silk, and other variations are preferred. These 
fabrics are patterned and embellished with eeri, zardousi, sequin-work, cut-work, applique, 
embroidery, knot stitch, Kantha stitch, satin stitch, block print, and screen print. 

The biggest competitors of this fashion brand are Aarong and Rang Bangladesh. Currently, 
Kay Kraft's social media platform Facebook page has 524,580 likes and 538,765 followers. 
Each of their posts features a model wearing their product. 

we are also doing social media analysis and research on their competitors. Apart from Arang 
and Rang Bangladesh, they have 17 competitors. Through social media analysis and research, 
it is known about the current state of business of the competitors. This analysis and research 
will give Kay Kraft its new content ideas for social media. 

 

My Tasks and Responsibilities:   

 Firstly, I researched Kay Craft's competitors. 
 Then created a list of 22 competing brands in an excel file. 
  After that, I researched Facebook pages, websites, weekly posts, and static pictures of 

17 brands among these 22 competing brands. 
 I gather information about each competitor's brand history, mission, and vision. 
 Then I create a pitch deck for presentations in front of my creative team. 
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Image 5.1: Boutique brand list in excel  

 

 

 

Image 5.2.1: Pitch deck of competitor’s brand  
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Image 5.2.2: Pitch deck of competitor’s brand 

 

 

 

 

Image 5.2.3: Brand analysis  
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Image 5.2.4: Pitch deck of  competitor’s brand 
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Challenges Faced:  

 I did not face major challenges while doing this task. This was my best work among 
other tasks. 
 

MY Mistakes: 

 I forgot to write the number of followers of two brands while converting the 
information in Excel.  

 I also collected information on some boutique brands that don't have physical 
showrooms. 

 

My Learnings: 

 I found out that every fashion house has different designer patterns. 
 Besides, I have found that the current fashions are paying more attention to Facebook 

content to have a sincere relationship with the audience. 
 I found out that most fashion brands are lifestyle brands of big companies. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 40 
 

Project 6 

 

Project Name: Competitor analysis and surrogate marketing planning 

Client: Finis 

Project Overview: Finis is the first industry in Bangladesh to manufacture products for 
improved health and sanitation. The Finnish journey began in 1950. The main function and aim 
of Finis is to manufacture products that pest control disease-causing insects in the home. We 
gave them a marketing plan to increase the brand value on Finis digital platform. Then we 
conduct national and international competitor searches and surrogate marking planning for the 
finish. Besides, we did product and social media analysis of competitors. Static and dynamic 
content ideas are provided to the client for surrogate marking planning. 

 

My Tasks and Responsibilities:   

 I was assigned to create darft pitch decks, research, and analysis for Finish. 
 Firstly, I put all the products information by category in an Excel sheet. 
 Then I found the competitors of those products. 
 Secondly, I put the competitor brand information into a presentation slide. 
   I was also researching the product's manufacture, manufacturing company established, 

brand, product type, country of manufacture, and packing mode.  
 Also, I do target audience analysis of Finis. 
 Finally, I create a draft pitch deck for the idea of content to the client. 

 

 

 

Image 6.1.1: Finish product category list in excel 
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Image 6.1.2: Finish product category list in excel 

 

 

 

 

 

 

Image 6.2.1: Power Point on Finis competitor  
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Image 6.2.2: Eagle insect power is the first competitor of finish 

 

 

 

Image 6.2.3: About HIT cockroach killer 
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Image 6.2.4: Aerosol spray of HIT 

 

 

 

Image 6.2.5: GoodKnight Coil (Godrej) 
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Image 6.2.6: Dishwasher bar of VIM 

 

 

 

 

Image 6.2.7: Surrogate marketing plan pitch desk 
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Image 6.2.8 : static content for Surrogate channel 

 

 

 

 

Image 6.2.9: Dynamic content for Surrogate channel 



 46 
 

Challenges faced: 

 I was having trouble finding international competitors. I did not understand if the 
information I received was correct. Later I verify the authenticity of the information 
by double checking. 

 

My Mistakes: 

 There was no mistake in this project. 

 

My Learnings: 

 Brand voice and brand archetypes are important to know when analyzing international 
brands. 

 Each content idea should be created based on the product. 

 Client feedback is always right. 
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Project 7 

 

Project Name: International animal day in march  

Client: ϕাণীCool 

Start Date: 19.03.2023 

End Date: 20.03.2023 

Project Overview:  

Animal Cool is a Facebook page dedicated to the welfare and rights of animals. They post 
awareness messages about tolerance and how to treat animals, how to help them in different 
seasons, and how to save them from extinction. 

Animal Cool posts a static and dynamic post about the International Animal Day March. My 
senior copywriter asked me to create two contents for World Sparrow Day – 20 March and 
International Seal Day – 22 March. 

 

My Tasks and Responsibilities:   

 Firstly, I researched about sparrows and seals. 

 Then I generate separate ideas about seals and sparrows. 

 Then I give a content on the types of sparrows in the world. Also, I give content about 
seal fish. 

 

My Frist Content: 

 

চড়ুই পািখর ধরন 

 

িফў Ѻҝােরাঃ 

 এেদর শরীরও ধূসর রেঙর িকᅀ উপেরর পািখর έথেক সামানҝ আলাদা।  

 এেদর ডানার উপর Ͼাইপ করা দাগ আেছ এবং এেদর έঠাটঁ έগালািপ রেঙর।  

 এেদর আেমিরকার পূব κ অНেলর িদেক έদখা পাওয়া যায়। 

 িকᅀ এেদর সংখҝা িদন িদন কমেতেছ। িবলчু ϕায় ϕানী বা পিখেদর তািলকায় এেদর 

Ѹান িনচ έথেক উপেরর িদেক উঠেছ।  
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সং Ѻҝােরাঃ  

 এরা গােয়র রং ধূসর বাদািম বেন κর এবং έঠাট তীϣ ϕকৃিতর হেয় থােক। 
  এেদর সহেজই έদখা িমেল আেমিরকা এবং কানাডােত। 
 এরা έয জায়াগায় থােক έসখােনর পিরেবেশর সােথ িনেজেদর খাপখাইেয় িনেয়েছ। 

এেদর আকার এবং গান গাওয়ার Ϡমতা ঐ অНেলর জলবায়রু উপর িনভκর কের থােক। 
 বসо এবং ςীѳকােল পু჈ষ পািখরা গান গায় এবং এক ডাল έথেক অনҝ ডােল উেড় 

έবড়ায়। এভােব তারা Ͽী পািখেদর িমলেনর জনҝ আকৃѭ করেত থােক। 

 Ͽী এবং পু჈ষ ϕজািতর পািখ এমন έকান বাসা έখােজ έযখােন তারা একসােথ থাকেত 
পাের। 
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হাউজ Ѻҝােরাঃ 

 এই ϕজািতর পািখ অেনক জনিϕয় হওয়ার কারেন আেমিরকা, έমΝЊেকা এবং 

কানাডার িকছΦ  অংেশ έদখেত পাওয়া যায়। 

  এমনিক এরা মানুেষর ίতির িবΝўং Ͼাকѥাের এরা থাকেত পছр কের।  

 এেদর আেমিরকােত έদখা έগেলও ১৮৫১ সােল ইউেরােপ এেদর έদখেত পাওয়া যায়।  
 
 

 

 

ফЊ Ѻҝােরাঃ 

 নাম ზেন এেদর িশয়ােলর সােথ সѕকκ আেছ এমন মেন হেত পাের। িকᅀ বাѷেব 

এমনটা িকছΦ ই নয়। 

  লাল এবং কমলার সংিমϜেনর έয রং হয় έতমন έদখেত এক ধরেনর িশয়াল আেছ। 

έসই িশয়ােলর গােয়র রেঙর সােথ এেদর িমল রেয়েছ িবধায় এমন নামকরন করা 
হেয়েছ। 

  έবিশভাগ চড়ুই পািখ έদখেত একই রকেমর এবং খুব έবশী ίবিচϏҝ έদখেত পাওয়া 
যায় না। 

  তেব এমন িকছΦ  ϕজািতর চড়ুই পািখ আেছ যা একটΦ  রΜঙন হয়। এই কালার 

ভҝািরেয়শন উЫর আেমিরকা অНেল έদখেত পাওয়া যায়। 

  έঝাপ ঝাড় িকংবা জДেলর মেধҝ থাকার কথা থাকেলও এরা মানুেষর আেশপােশ 

থাকা পািখর বাসা বা িফডার এর আেশপােশ έদখেত পাওয়া যায়। 
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έসায়াѕ Ѻҝােরাঃ 

 উЫর আেমিরকার পূব κ িদেক দুই-তৃতীয়াংশ অНল জেুড় এেদর έদখেত পাওয়া যায়।  
 

 ςীѳকােল ϕজনেনর সময় এরা িনেজেদর জায়াগা έথেক সুদুর কানাডা পয κо িগেয় 
থােক।  

 শীতকােল এরা পুনারায় িনেজেদর জায়াগায় অথ κাৎ আেমিরকা এবং έমΝЊেকা অНেল 
έদখেত পাওয়া যায়।  

 έসায়াѕ ফেরѶ বলেত জল এবং সҝাতঁসҝােঁত অНল έয বেন থােক।  
 িসেলট িবভােগ এমন έসায়াѕ ফেরѶ আেছ।  
 έসায়াѕ Ѻҝােরা সҝাতঁসҝােঁত জায়াগায় এবং িনেজেদর έঝাপঝাড়ঁ এবং গােছর আড়ােল 

লুিকেয় থােক। 
 তেব অনҝানҝ চড়ুই পািখর έচেয় এেদর পা লїা হেয় থােক। έসায়াѕ ফেরѶ এর 

মত সুрরবনও পৃিথবীর মҝানেςাভ ফেরѶ। 
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সাদা চড়ুইঃ 

 শীতকােল এেদর έবশী পিরমােন έদখা যায় এবং অনҝানҝ সাধারন চড়ুই পািখর মত 
έদখেতই। 

 শীতকােল এেদর সাধারন ভােব έদখা έগেলও এরা ϕকৃত ভােব কানাডা έথেক আেস। 
  অিতিথ পািখরা সারাবছর Ϙমন কের থােক। 
 এেদর έঠাটঁ এবং শরীেরর গােয়র রং অনҝানҝ পািখেদর έচেয় সামানҝ আলাদা ϕকৃিতর 

হওয়ার কারেন এেদর সহেজই পৃথক করা যায়। 
 এেদর সѕূন κ মুেখর পҝাটান κ এবং সাদা Ͼাইপ যুЅ পালক এেদর সрুর কের ফুΜটেয় 

তΦ েলেছ। 
 

 

Link: https://web.facebook.com/PraniCool/photos/193363213406849// 
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My Second Content:  

 

িসল মাছ      

 

িসল একΜট  সামুিϒক ѷনҝপায়ী ϕাণী যা িস-লায়ন (Sea Lion) নােম পিরিচত । এর  লҝাΜটন 

নাম ওটািরিড এবং ίবϡািনক নাম Zalophus californianus । এই ϕাণী িপনিপিডয়া পিরবােরর 

অоগ κত একϕকার ѷনҝϕায়ী, έম჈দЦী জলজ ϕাণী। এরা সাধারণত উপকূলীয় জল এবং 

পাথুের Ѹােনর তীরবতλ এলাকায় বসবাস কের থােক। একΜট ϕাчবয়Ѵ পু჈ষ িসল মাছ নারী 
মােছর তΦ লনায় আকাের বড় হেয় থােক । আকাের পু჈ষ িসল মাছ ২.৫ িমটার পয κо έপৗηেছ 

যায়। έস তΦ লনায় নারী িসল মােছর ίদিহক ίদঘ κҝ মাϏ ১ িমটার। একΜট িসল মােছর ওজন ϕায় 

১০৫-২০০০ έকΝজ বা ২৩০-৬০০০ পাউн পয κо হেয় থােক। 

Link: https://web.facebook.com/PraniCool/videos/214396274516298/  
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Image 7.1: A static content of sparrows 
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Image 7.1: Dynamic content of seals 
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Challenges Faced 

 This task was very challenging for me because while researching sparrows, I found 
many websites with fake information. It took me time to collect the right information. 

 Also, I wrote about the types of sparrows that I couldn't get proper pictures of to make 
a static post.  

 

My Mistake: 

 I did not make any mistakes in doing this task. 

 

My Learnings: 

 I learned that every animal has a special day. 

 I also learned about the different types of sparrows. 

 Checking the spelling and concept of the work before submitting the file to the Art 
Director. 
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Project 8 

 

Project Name: Content Study on Indian Sub Continent MFS Brands 

Client: bKash 

Project Overview:  Mobile Financial Services (MFS) are products and services that use 
mobile devices to transfer money to a financial institution. As we know, currently bkash is 
ranked the number one mobile financial services provider in Bangladesh. The biggest 
competitors at the national level of bKash are Nagad, Rocket, Upay, and Top. But bKash has 
the biggest competitors in the Indian subcontinent are Paytm, MoneyTap, Jasscash, ipay, 
Phonepe, etc. 

This year bKash told us their communication objective at their annual meeting. They want to 
promote a cashless society and build a brand that audiences love. For this, they ask us for 
engaging content, animation, music, and motion for digital platforms, surrogate channels, and 
regulated channels. For this reason, we conduct social media content analysis of national 
competitors as well as content studies of mobile financial services provider brands in the 
Indian subcontinent. 

We observed Independence Day, National Day, Religious Festival content, campaign, tvc, 
static and dynamic for Indian subcontinent MFS bands. 

 

My Tasks and Responsibilities:   

 I was assigned a case study and research in this task 

 Firstly, I researched what is Mobile Financial Services (MFS). 

 Secondly, I identified MFS brands in Bangladesh and observed their business 
strategies and audience engagement. 

 Thirdly I identified MFS brands in the Indian subcontinent. 

  After that, I listed the MFS brands of seven countries. 

 Then I observed their social media Facebook content for the past year. 

 Then, I put the content links of each country's language day, national festival, 
religious festival, Independence Day, etc in a Word file. 

 Finally, I create a pitch deck by dividing all statics into specific days. 
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Image 8.1: List of Mobile Financial Services (MFS) in Indian subcontinent 

 

 

Image 8.2: Social media advertisment of Mobile Financial Services (MFS) 
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Image 8.3.1: Facebook static posts of various MFS providers in India 
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Image 8.3.2: Facebook static posts of various MFS providers in Pakistan 
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Image 8.3.3: Facebook static posts of various MFS providers in Sri Lanka 
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Image 8.3.4: Facebook static posts of various MFS providers in Nepal 
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Challenges Faced 

 I was a confusing mobile financial service (MFS) and mobile banking. 

 Nepal, Bhutan, Sri-lanka, Maldives we had trouble understanding as most of the 
content was in their mother tongue. 

 Also, I got feedback from the supervisor many times. 

 

My Mistake: 

 The first information I found out about MFS brands was completely wrong. Because I 
had taken out all the information about mobile banking. 

 I did not understand the language of many countries and nominated some works in the 
wrong category. 

 

My Learnings: 

 I learned that every brand creates content with its brand guidelines and logo colors in 
mind. 

 I learned that if you don't know the language of a country, you have to understand the 
content, static, dynamic elements, motion, and color. 

 I understand the difference between mobile financial services and mobile banking. 
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Internship Outcomes 

 

The need for internships is crucial for every student to get real work-life experience. My aim 
and objective from the internship were to learn as much as possible and excel my skills.  I 
have always tried to deliver work in the shortest time and be honest, dedicated, and patient. I 
made a deliberate effort to put all I had learned over my four years at university and the new 
skills I had picked up from my internship to use. 

 

Realizations  

From this internship, I realized that I can apply my formal education in the workplace as well 
as gain new knowledge that will enable me to compete with others in the workplace in the 
future. I have seen improvement in my work in these four months. I realized that my focus 
increased significantly. I am obliged to my supervisor because he pointed out my mistakes and 
gave me the correct instructions to improve my work. 

 

My Internship Outcomes  

 I learned how to create a budget. 

 I learned that a planner has to deal with clients and vendors for every event and 
campaign. 

 I learned how to behave with senior colleagues. 

 I learned how to strengthen my communication skills. 

 I learned how to do social media branding and campaigns. 

 I have learned the work style and experience from my senior colleagues. 

 I learned how to improve intrapersonal communication. 

 I learned how to create content according to the client's needs. 

 I learned how to increase networking with others. 

 I learned how to play a leadership role in any work. 
 

During my time at Bread-and-Butter Marketing Agency, I had the opportunity to learn and 
grow both personally and professionally. One of the most significant improvements I noticed 
was in my communication skills and creative thinking. My colleagues played a pivotal role in 
helping me learn the skills necessary for the job, especially Syed Ridwan Hossain Bipro, 
Maisha Maimona, MD Alif, and Saifur Reza. They provided me with invaluable guidance, 
feedback, and support, which enabled me to produce high-quality work. Overall, I feel 
fortunate to have had the opportunity to intern at such an excellent marketing agency, which 
provided me with a nurturing environment to develop my skills and gain real-world 
experience. 
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Workplace LOG 
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                                                                                                              MSJ043                                                                                                                              
 

SELF-ASSESSMENT FORM 
 

The purpose of this survey is to obtain students input on how they think they have performed.  
 
Name of Intern: Nur Nafisa Ahmed 
 
University ID: 173012058 
 

Name of the Institute/Organization: Bread&Butter 

Corporate Office Address: Flat-10, House-36, Road-2 (Ulta Voot Building), 
Dhanmondi, Dhaka 1209 

Email: careerinfo.bnb@gmail.com Web: https://bd.linkedin.com/compan
y/bread-and-butter-bangladesh/  

 
1. During a typical week, approximately how many hours did you dedicate to your internship?  

48+ hours 

 
2. Was your internship paid? If yes, how much?  

6000 TK 

 
3. Was your site supervisor available to meet when needed? Tick any one of the following.  
 

☐Not at all  ☐Slightly ☐Moderately  ☐Quite a bit  ☐A great deal  

 
4. Next, we would like to know how you were affected by your internship. Using the scale below, please 
indicate the degree to which participation in your internship experience increased or strengthened your 
abilities, attitudes, awareness or understanding in each of the areas identified:  
 
1=Not at all  2=Slightly 3=Moderately  4=Quite a bit  5=A great deal  
 
NO CRITERIA (Personal) RATING 

1 I have a sense of satisfaction in doing something worthwhile.  5 

2 I believe in my ability to make a difference.  4 

3 I am open to new experiences.  5 

4 I have gained the capacity to be more productive.  5 

5 I can recognize my personal strengths.  5 

6 I can recognize my personal weaknesses.  4 
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7 I have a sense of personal achievement.  4 

8 I have the ability to persevere in difficult tasks  4 

NO CRITERIA (Social/Interpersonal Impact)  

9  I demonstrate concern for the welfare of others  4 

10 I can be understanding and appreciative of people with diverse backgrounds 5 

11 I have the ability to work cooperatively with others  5 

12 I have the ability to communicate effectively  5 

13 I have increased my ability to be a leader  3 

14  I feel more connected to my community  5 

NO CRITERIA (Academic learning impact)   

15 I have acquired knowledge from the job duties I performed  4 

16 I have broadened my critical thinking skills (reasoning, problem solving) 5 

17 I have learnt the ability to work independently  4 

18 I feel my classroom learning was enriched  4 

19 I have the ability to connect academic subject matter to the real world.  4 

NO CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)  

20 I developed specialised technical skills for a specific job function  5 

21 I broadened my future employment possibilities  5 

22 I received an opportunity to explore a specific career  4 

23 I developed realistic ideas about the work world  4 

24 I narrowed my future possible career choices.  4 

25 What is your average score from this test?  4.42 

 
 

5. General Comments  
I learned more here than I thought was possible. I'm hopeful that my experience will soon be of great 
use to me. Thank you for guiding me in such a wise way. 

 

           
    Signature of Intern 
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Professional Competencies 

 

Professional competence is the skills, attitudes, and knowledge one develops over time for my 
specific sector through work. Below are the professional skills that I acquired during my 
internship at Bread & Butter: 

 

Skills 

 Microsoft Word/PowerPoint, excel  
 Making Pitch Deck  
 Time management 
 Brainstorming  
 Good interpersonal communication skills  
 Writing Bangla content  
 Multitasking  
 For visual editing, I have used Canva, photoshop and for writing assistant, I have used 

AI tools. 
 Teamwork with colleagues 

 

Attitudes 

 Time management 
 Patient and honest towards work. 
 Working under pressure 
 Willingness to acquire new skills 
 Attended all client meetings  

 

Knowledge 

 Research and analysis  
 Critical Thinking  
 Crisis management  
 Adaptability 
 Multitasking 

 
 
 
 

 



 111 
 

Concluding Remarks 

 

As a public relations major, I consider myself fortunate to have earned an internship with a 
well-known agency. This opportunity provided me with my first professional employment 
experience, which was invaluable in boosting my confidence and self-awareness. The 
workplace environment was motivational, thanks to my compassionate and supportive 
colleagues and supervisor who provided constructive feedback and guidance. I am now 
confident that I can work at any public relations agency. I appreciate this chance and am eager 
to apply the lessons I learned to my future career. 


