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Student Details

Name Nur Nafisa Ahmed
ID 173012058
Department Media Studies and Journalism

Major Concentration

Public Relations

Minor Concentration

Sustainable Development Studies

Career Objectives

To excel in a career in Public Relations by utilizing my
communication and relationship-building skills to drive positive
outcomes for clients or organizations.

Internship Details

Host Organization Bread & Butter

My Working Section Strategy & Planning

Supervisor Syed Ridwan Hossain Bipro, Strategy and Planning Manager
Designation Intern

Start Date January 1, 2023

End Date April 30,2023

Hours Per Week 48 hours

Total Working Period Approximately 17 weeks
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Introduction

The learning gained from the academic course is given practical work experience to a student
through internships. The internship period gave me new workplace experience. This report
chronologically presents an of workplace tasks during my four-month internship period. This
report reflects on how I have applied the university learnings in the workplace and how I have

faced new obstacles and how my perception has changed.

My report clearly describes the tasks I engaged in as an intern at a marketing agency "Bread &
Butter”. Objectives, learning, project summary, duties, and responsibilities of each work done
by me are included in this report project-wise. I describe each work I do as eight different

projects.

To prove my creativity and knowledge, I got myself into the position of Intern, Strategic
Planning in my host organization. But I was involved in various content ideas, social media
analysis, research and development, and other tasks along with working as an intern, strategic
planning in the organization. Also, as [ am an intern, strategic planning, my supervisor

suggested me to read some related articles which made my work easier.

Bread & Butter is a marketing agency whose core is communication. They complete the needs
of each of their clients through advanced communication. Bread & Butter assures the client
that they have a highly skilled and well-motivated team who can channel their creativity and

provide unique solutions and content for the client's requirements to promote quality.

I got detailed knowledge about content writing, planning, strategy, and visual art from this
marketing agency. Also learned that communication skills and creative thinking are much
needed for an agency. I believe my internship period at this agency was very beneficial. Which

will lead me to more success in the future



Expectation and Objectives

Expectation

A student gets an opportunity to apply the knowledge of a four-years academic course in the
real professional world through internships. This experience makes every student a new
believer. So, I was obliged as a student to complete the internship to engage myself in the real
professional world. As a Public Relations student, I always wanted to build my career in
Strategy & Planning. I had the opportunity to intern there with highly qualified copywriters,
strategy & planners, and an art director. My initial expectation was to understand how the real

world of work operated outside of the theory and classroom.
Below are the expectations from the organization during my internship period:

e [ wanted to gain complete knowledge about a marketing agency. (Eg: media buying,
media planning, creative digital content, B2B and B2C).

e To know how to communicate well with clients.

e To learn how to attract clients through creative thinking.

e [ wanted to know the official terms of the workplace by applying the knowledge gained
from the university.

e To know how to group work in the organization.

Objectives

As a public relations major student, I aimed to gain knowledge about the inner workings of a
marketing agency. Out of my curiosity, I wanted to do an internship at a marketing agency.

e [ want to be a multitasking and creative person.
e [ want to see myself as a more responsible, strong, and moral person.
e [ want to improve my communication skills.



Host Organization: Bread & Butter

Organizational Type: Marketing Agency

Status: Private Limited

BREAD&
Year of Establishment: November 2021 BUTTER

Address: Flat-10, House-36, Road-2 (Ulta Voot Building), Dhanmondi, Dhaka 1209

Website (Linkdink) : https://www.linkedin.com/company/bread-and-butter-bangladesh//

Company profile

Introduction

Founded in November 2021, Bread & Butter is a proprietorship business, set out to
createbranding image and other promotional activities, paving the road to reach that

stage.

Primary activities:
e Creation of creative digital content
e Promotion strategy
e Media planning
e Online trend analysis

e Social media speculation
Vision:
The vision at Bread & Butter, is of a team of highly skilled, and well-motivated

members, whoare able to let their creativity flow and provide unique solutions and

content to client requirements for quality promotion.
Representative:
Mohammad Abdun Naser Bhuian (Chief Executive Officer/ Proprietor)

-A social media expert with 10 years of experience in Digital Journalism and

Online Content Trends and Marketing.
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Tasks as Intern

From January 1st, 2023 to April 30th, 2023, I worked as a strategic planner intern at Bread-
and-Butter Marketing Agency. During my internship, I was a part of the strategic planning
team and was responsible for various tasks assigned by my supervisor, including planning. The
responsibilities assigned to me are included below -

e Brand analysis.

e Social media content analysis of our client's competitors.

e Content idea development for social media.

e Creating a pitch deck to present an idea to clients.

e Providing content ideas for an event or campaign.

e Identifying products of competitors' companies.

e Writing meeting minutes of client meetings or internal meetings at the organization.
e Working as a volunteer and field visit at events.

e Contacting various vendors over the phone call for the event.



Project Details
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Project 1

Project Name: bKash PRA awareness campaign
Clint: bkash

Start Date: 22.1.2023

End Date: 28.2.2023

Project Overview: Business Dashboard Digital Amplification

"bKash Merchant Group - Official" is an official Facebook group of bKash only for those who
use merchant accounts for business transactions. Merchant account users post to this group to
resolve various issues and get important information. By researching information on the official
Facebook group of bKash Merchant Group - Official, it can be seen that most of the merchant
account users are asking questions about the PRA account, Mobile Recharge, problems in using
a merchant account, and advantages and disadvantages of using Dashboard.

We discuss research findings through online meetings with bKash. bKash shares with us a brief
on bKash Business Dashboard to run a campaign for surrogate channels.

We are doing this campaign to engage more bKash merchant users in using the business
dashboard.0

The social media campaign we did for the bKash business dashboard was successful. The
number of business dashboard members has increased rapidly. The primary membership was
500 but in the past month, it has increased to 25,000. Business dashboard members are
connecting at an average of 300 per day. We conduct this campaign through static and dynamic
posts on various topics in bKash Merchant Group - Official Group.

My Tasks and Responsibilities:

e [was assigned to the research and content development of the "bKash Merchant Group
- Official" Facebook group.

e First, I observed bKash Merchant Group - Official for three days. I observed and
compiled a list of group posts from December 2022 to January 23, 2023.

e Secondly, I observe the group and divide the issues into separate groups.

e Thirdly, put all the questions or opinions about the dashboard together in a group.

e In this way, in a total of 18 groups, various problems, and opinions are kept in
PowerPoint.

¢ Finally, I provide some content ideas on the bKash dashboard.

11
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Image 1.1: bKash merchant users some queries about dashboard
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Image 1.2: some statics about bKash Merchant Group - Official
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Dashboard
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Image 1.3: Some content ideas about bKash dashboard

Image 1.4: Announcement static post about dashboard refunds

13



Image 1.5: A static post on payment links for the business dashboard
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Challenges:

e It was a difficult decision to plan on this product after observing from the various
problems of the group.

e "bKash Merchant Group - official" is a confidential group of bKash that's why we could
not promote publicly the group by any influencer.

e We had to carefully think through the campaign ideas as each piece of content had to
be created based on group members' thoughts and tests to engage them in using the
Business Dashboard.

Mistake:

e Among the many ideas for the campaign, two of the ideas [ wrote about the listicle were
wrong.
e The first concept I thought of for Static Post was not a strong idea.

Learnings:
e Any kind of research should be done under strict supervision.
e C(Creating content by understanding the attitudes of the target audience.
e Learned to work fast and efficiently under pressure.
e By working on research and content development, the scope of knowledge about

content development has increased.

15



Project 2

Project Name: ActionAid event on Women's Day 2023
Client: ActionAid

Start Date: 05.03.2023

End Date: 05.03.2023

Project Overview: Innovation: women’s access to and participation in Science,
Technology, Engineering & Math (STEM)

ActionAid's women's day event CIAG[E A was held on 5 & 6 March 2023. The event
sologan was S-SRI, AY[@ & ST, The theme of the event was Bangladeshi girls'

reluctance to study science-related subjects. This is an awareness event from ActionAid on
Women's Day where women are less interested in science, technology, and maths. This event
is also held to encourage them to take up science. This event showcases how women in

Bangladesh are gaining access to digital technology and advancing their contributions to STEM
fields.

ActionAid's women's day event was held on at two different locations. The first day of the
event was held at Northsouth University. In this event, various interesting games, 360 photo
booths, quizzes, exhibitions, stickers, and panel discussions were held for university students
based on the theme of the event. The quiz questions and game were about renowned women
scientists in Bangladesh. Around 100 students were giving feedback through sticky notes and
also participated in quizzes.

My Tasks and Responsibilities:

I was assigned development content ideas and research for the event.

Also, they were assigned to me for their event as a volunteer.

Firstly, I have made a list of women scientists in Bangladesh based on the event theme.

After that, | made a copy of the information about the awards and honors they received

for their work.

e [ was given various content ideas for the event in a group discussion with our creative
team.

e For example, the idea of questions about famous women scientists of Bangladesh for a
quiz.

e Also, while working as a volunteer, [ had to collect information from the participating
students and explain the main concept of the event to them.

e At the end of the event, I put the collected data into an Excel sheet which is submitted

to the client.

16



‘ Name Discipline I D Topic Source(s)
S Uni if Prof
1 iFarhana Sultana graphy. E VD Sesiy. = = impact of water & clin hitps://en.wikipedia https/iwww farh( https://sch
Maxwell School Research Director
2 R A 2 Director - _—
2 [ senjuti Saha Microbiology, Genetics | Child Health R h Fol— RS-CoV2 genome dd https-//en wikipedi
Scientist
3 | Hasibun Naher Applied th BRAC University Associate Professor improve storm surge & tsunami prd https://en.wikipedia org/wikiHasibun_Naher
4 ﬂ Flora Zaibun Majid |Botany, Nutrition sciencg BCSIR Ex-chairman spirulina project https://en wikipedia org/wiki/Flora_Zaibun_Maji
= MAMMS Institute of Fistula & Wi ’'s Health
5 ' |Sayeba Akhter Medicine MAMMS Institute of Fistul nstliute of PRI & omen's Meam Saeyba's Method: create a low cod hittps-//en wikiped!
= medical practice p 1
6| |4 |Nasima Akhter Nuclear medicine Bangladesh Atomic Energ|Associate Professor research on fetal screening, new h| https liwww elsevier com/cg
7 [l [ kamrun Nahar Soil science North South University | Professor second generation energy crop bid http /fwww northsouth edu/f
8 Firdausi Qadri i logy & infe ICDDR B Acting Senior Director develop new cholera & typhoid va Zllen. ig https:/len protho| https://arcl
9 Salma Sultana Veterinary medicine Model Livestock Advancer|Founder innovate veterinary treatment, edu{ https-//en wikipedia org/wiki/Salma_Sultana
Samia Subrina Nanotechnology BUET Professor research on nano-particle usage &| htips://www.tbenews net/feature/pancramaldr-s
Mahmooda Sultana |Engi L NASA Goddard Space FligInstrument Scientist create sensor devee for use in spahttps:/fen wikipedid https /lwww nasa govifeatu

Sultana Nurun Naha

Physics Ohio State University Research Professor unified methed for total electron-iof

https://en wikipedig https //www astronomy ohio

htips://en.wikipedia https://scholar.google.com/t

hitps-//www resear| https /iweb archive org/web

Haseena Khan Genetics University of Dhaka Professor genome decoding lead on Tenualol
| Sabita Rezwana Rat] Microbiology University of Dhaka Professor rapid & low-cost detection of Shige]
Zeba Islam Sera] | Biotechnology University of Dhaka Professor develop salt-tolerant rice

https://en wikipedia org/wi eba_lslam_Seraj

Image 2.1: BD female scientists list in excel
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Didae Massin.

1 ActionAid Event Participent |
2 Name Phone Number Email
3 |Mehadi ! 01850920811 mmhihownaue@gmail.com
i |[aniama ¥ 01720423538 nimar514@gmail.com
5 |Afsana y 01839199558 afsanamelu99@gmail.com
5 |Nanjiba v 01635259082 nanjiba.dristy@northsouth,

7 |ifraz ¥ 01615258713 ifraz hoi northsouth.

3 |Rafi y 01316012982 hidden? mail.com
3 [Jemi ¥ 01300432428 nysratiemi@northsouth

0 |Prome r 01912161940 hef mail.com
1 |Jim ! 01923242882 micjim hsouth

2 |Nahiyan f 01876600636 iL.com
3 |Nargis ' 01749822307 nargi iL.com
4 |Tanvila 4 01521721820 hosinl@gmail.com
5 |Fahim ¥ 01812946352 fahimahmd mozumder50@gmail.com
6 |2arit # 01517924620 23rif1442@gmail.com
7 |Shawon v 01990605112 shawonshas2021@gmail.com
8 Mehedi f 01980483619 mehedih mail.com
9 |Maholul Shahoriar Siam " 01747367237 maholulsiam03@gmail.com
0 |Sharaft Anjom Hilidita r 0170840738 haraft anjum@gmail.com
1 |Raiyan Araf i 01302700971 iyan@gmail.com
2 |saima Mridha " 01620241552 saimamrigha.nsu@gmail.com
3 |Abeena Rahman r 01626485900 na.rahman@northsouth

4 | Tanim Akter Mim " 01629115188 nim,mim hsouth

5 |Fahim Sakib " 01998768045 fahimsaki mail.com
6 |Hamim Ahmed ¥ 01707509461 hami iL.com
7 |S.M.A Sabir ! 01670291135 mahron 4@gmail.com
8 |Nusrat Jaham r 0132230550 ham12@gmail.com
o0

Image 2.3: ActionAid event participant list in excel
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Challenges Faced:

e Limited time - I had to find prominent women scientists in Bangladesh for this event
quiz in a very short time. Meanwhile, I had to double check the information I received
to verify the authenticity of the information.

e For the first time, [ worked as a volunteer, and I found it quite tough to understand the

different segments of the audience.

e Due to the large number of participants in the event, it took me a lot of time to convert
the information into an Excel sheet.

My Mistakes:

e There were some Bengali spelling mistakes in the content which I wrote for the quiz.
¢ [ made a mistake in entering the information of five participants while converting the
information to Excel which later I corrected.

My Learnings:

e Learned to fact-check information to write content on a specific topic.
e A volunteer to efficiently deal with all situations during the event.

e Using correct spelling for any content and conveying the main concept within the
content.

19



Project 3

Project Name: Stories of women achieving success through ActionAid
Client: ActionAid

Project Overview: ActionAid is a human rights organization whose mission is to achieve
gender equality, social movements, poverty alleviation, and people's organization. ActionAid
has always stood by underprivileged women in the cause of women's rights and gender
equality. This organization connects women who are mentally and physically challenged, and
underprivileged with various trainings and jobs. Similarly, Women like Khodeja, Rabeya, and
Sukhi who have made progress in achieving their life objectives are assisted by ActionAid. In
this project, we wrote one English and Bengali story content on the stories of successful women
in collaboration with ActionAid. Besides, static and dynamic posts are later created with these
stories.

My Tasks and Responsibilities:

e [ was assigned with translating English content to Bangla in this project.

e [ wrote about the first story out of three stories. The first story is about "Khodeja is her
own friend".

e [ read the English content thoroughly before translating so that it is easy to understand
the essence of the content.

e [ use meaningful Bengali words for each line during Bengali translation so that the
translation is also elegant.

The Main Copy:
KHODEJA IS HER OWN FRIEND

‘I want more women to join the workforce. Our country won’t develop if the women are lagged
behind.’

This is how Khodeja Akhtar, a woman who believes she is no less than a man and is now
working as a Swing Operator, conveyed her thoughts on women empowerment.

From 2017, Khodeja has been connected with Action Aid. She learned about women rights,
violence against women and how to prevent them. Not only learning, Khodeja also
implemented them in her life and became her very own shield!

At the factory, a senior officer used to touch the women without their consent. The women
used to remain silent, fearing that they would lose their job. The same thing happened with
Khodeja Begum. Under the pretext of teaching work, that senior officer used to touch
Khodeja’s hand every now and then. Discussing the subject with her co-workers, Khodeja
learned that the other women were not willing to make a complaint about this. But Action Aid
had taught Khodeja to stand against any kind of violence happening to women, anywhere
anytime.

20



Deciding that she will not remain silent, Khodeja started taking actions. From then on,
whenever that officer would touch her hand, she would shake his hand off. This started to
attract a lot of attention and that officer realized this. One day, he took Khodeja aside and
threatened her that she will lose her job if she doesn’t agree to his terms. This stirred up more
rage inside Khodeja, it was dignity that was greater than the job. She decided to complain to
the higher authority. After her complaint, Khodeja saw how the higher authority was not
willing to take any steps regarding this. She stopped going to work and started convincing
others that they should stand up. After many try- outs, Khodeja successfully convinced them.
All of them stopped going to work. Instead, they gathered around the factory outside and
shouted words of protest. Later, the other workers joined in. At one point, the authority had to
accept their demands and that officer was sacked from his job.

A very successful Khodeja received a lot of appreciation from her teammates. Not only did she
bring down a debauched officer, but she also made the other women workers believe in their
own strength.

Khodeja wants every woman to take actions against any kind of violence, that has happened to
her or to the women around her. She firmly believes that the struggle of a woman becomes a
lot easier if other women support her in the long run.

My Tansalated Copy (Daft):

CATORGT ©T fATer 35

W 512 WAS (@ A FHCHFCH (AN FH3 | AT FHG Ao
YTHTA SITNTTRF (RTF NN I T |

CATTAGT &1, JPGI N2 R [T S (T FofN GG I (AT I
38 4 JFG 28 A6 R FIG FACZA, fSfN VAT oI =N F O
ERICIERIECIRICE

2059 ST (AT CATTAGT I G300 AN Giow | fofN Vg wfgwre, N9 Af
ﬂﬁﬂw RGN PO AfSTAY AT [T A 71“"1'@% f‘?ﬂfw | B (YT I, (TGl
O G (TR BTN PLATRA A]E O (NG WS =T BrIRA!

FRAAT PG RO FAFO VA AT FGI2 SR =V FA0 | BB
TN OUF ISl N7 AFCON | (ATHST (INAT CFaS I3 o TCOLR|
Freaor WGRIe 82 THoN FAFOT I I CATTHONS 21O P T |
O TEF N S RFIT T AT FE, AT TINCS (NIRRT (T Sy
AT G2 [T ASTTS FA0© AT V| FE WFH 936 (ATAGIF (T (FICAT
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SN, (IR G VA AfS (T (FMAT 40T AReTTo [Terg wione
IDIR&e]

o PTas (A fOfN o AR I, CATTRGIT AMTHS fATe 8% Fav | O-F
(ATH, TYN2 (312 WREH6 O TS = Fg© ©YN2 (37 OlF @ AT e | 46
NP NN WAFHY FICS BF FE A2 (512 WA A6 TS (IR |
JHM, (7 CATAGITH WG [N Y J18 ©IF TP (T (T (7 OIF *ITS MGy
(e (57 O B AN | A0S IR (AT (SOF WS CFSA T =W, PR
(O W12 75| BN Fars (@7 (T TR FOATHI IR WS IO
WFSTIMTHR NI (AT (R, BN T [T (1“2 fNre 911G
| fOfR IO T8I I FC (M A7 NI ([T BF FCAN (T ORI RIOTCAT
To® | |F (G A, CATAG STFASIR OIRA MGy B | ANfFITS O IR
A3 GO T 433 ARSI FAT ICA| AN N ANFAS (T (N | GF T
FOHIF O W] (N (N0 TT G2 82 FAFONF BB (ATH IIUS H 2|

My Tansalated Copy (Final):

CATORGT ©T fATer 35

W 512 WS @ VAT FACHTLH (TN T3 | AT g g
ATHTA STNTCRF (AT NN ZCI T |

CATTRGT ST, dF G N2 R ST S (T fofN GFG 0TI (ATF A
A3 IV FO I3 WATIGA (R TG FACGH, fSfN AT HHOIN =N F O
ERICERIRIRICE

2059 ST (AT CATTAGT I G300 AN Giow | fofN Vg wfgwre, Mg Af
ﬂﬁﬂw KGN ac%'\'plta ASTAY AT [T A W f‘?ﬂfw | VY (T I, (TGl
O G (TR VATV PLATRA S O (NG a5 =T BrIRA!

FIRAT GO G ON FHFOI VAT NS QG2 ST = FACo | BB
TN OUF ISl NI AFCON | (ITHOT (INAT CFaS I3 o NCOLR|
Preaor WGRITe (512 S o~ FHFOT I CATTRGIE IS ™0 FITe | O
SEFNE S [T N WA~ 01, (AT GINie (RERE (7 ™=
AT G2 [T ASTTS FA0© AT V| FE WFHN 936 (ATAGIE (T (FICAT
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SN, (TCHCAT GO NAE AfS (T (AT 40w AfReToF [Pz A
TR | SRS (A O §oF ATFR 1, CATTRGT ARTH AT QT Fa |
TRANF (A, TLN2 (5712 WRFRIT O 2T =% F7© 932 (57 Ol TS ST Mo |
A6 ST VAT WFHN FACO &P FF A2 (3712 WFAF A6 JATS (AR
|

JF, 7 (ARSI WG NI 19 478 ©IF NP (M (F (3 O *ITS G 1
(A (3 O BIF1R TR | 1O I (NG (GOF RS CFITSF 318 =, BIPIRA
(EC TmIR IT| 5N FTae (= (T CHRON FOATHI FIY WorT9 FAF IO
SRS 2T (ARG (MUTEw, GO FOF 4 [T (FICAT M fN0e
| FofN FI0S WS 77 LI (RN G2 TN (]RSO B FLI (T OICHS TSI
oS | WNF (FBR A, (UTHGT TFASIF SIHd MGy FA | ARITS O FIRAANER
J2F GO T 33 AR AT I | AT N JNFAS (T (N | GF ¥
FOHIF OV W (N NS TT I3 82 FAFONF HIHIA (ATH IIUH F 2|

Challenges Faced:

e [ did not face any major obstacles in working on this project.

e But I had to submit the task under pressure because my supervisor gave me this task
last minute.

e Besides, I had to think about using appropriate Bengali words while translating.

My Mistakes:

e [ had spelling mistakes in some lines in this content which were later corrected by the
senior copywriter.

My Learnings:

e Cross-check spelling errors before submitting the file.
e Apply the correct sentence for translation.
e Translating while maintaining company guidelines and language enforcement.

23



Project 4

Project Name: Social media influencer in Bangladesh

Project Overview: In today's digital marketing era, social media marketing is an innovative
method of promoting a product, promotion, or service using various social media platforms
and websites. We are doing social media marketing for digital campaigns of various brands
and companies. But this social media marketing campaign requires some prominent people on
the social media platform which are called social media influencers. Influencers pitch any
product, campaign, or content to their target audience with insights and opinions. Nowadays,
social media marketing has become a popular method in Bangladesh. Brands like bKash,
BRAC, and Kay Kraft are using social media influencer marketing to connect with their target
audience on social media.

My Tasks and Responsibilities:

e [ was assigned to do social media platform analysis and research on social media
influencers in Bangladesh.

o Firstly, I researched what are social media marketing and social media influencers.

e After that, I find out the types of social media influencers and then put the social media
influencers of Bangladesh into that category.

e [ am also creating another category of influencers based on their work and creating a
pitch deck based on that category.

e Pitch deck ranks infotainment, food, fun, travel, education, makeup, and lifestyle
categories.

e [ am analyzing every influencer's Facebook, Instagram, YouTube, and Tiktok account.
After that, I report their position on social media by analyzing their likes, comments,
shares, and followers.

e [ am presenting the information in a word file and pitch deck of Facebook, Instagram,
YouTube, and Tiktok account analysis of a total of 37 influencers in seven categories.

e Finally, I presented a pitch in front of my creative team members.
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@ﬂuencers

Female
Name Facebook [Instagram [ TikTok Link Tihrat Zaheen [307K followens [ T35k 313K [(luhaizahesnihmed | facsbook |
Dana Bhai Joss | 932k followers | 135k i1 an Bhal Joss | Facebook — e
RTINS AEE - ORDS E R~
; o Bom | 110056 121 Bangah gon | Facebook
Dana Bhsi (@dans bhsi joss) « Instagram photos and Basgl !
videos Samima TS0 .57 TIE (] Samions Srabiont | Facebook
it Sraboni followers SRRSO @ LTI HRR0) © Instagram photos
Nomzereen 3,092211 668k 634.2k | (1] Munzersen shahid | Facebook
Shakid Sllowers b i nsagram o e T e T
; Saf2 Kable (@iensatalabie) « ingtagram photos and videos
" Ti
(TR Sl T —
TikTok :@m—m K
Raba Khan 1.5M followers 610k Facebook {31 xefec | Ohaka | Pacebook
— ¥sfsc{@xgfer) » nstagram photos and videos
Raba khan (@rabakhan) Official | TikTok
Kaarma Kaisar | 654k followers 63k 613k 1) K3arin3 Kaisar | Facebook |xeteci@upfenOfficipliTikTok |
e St _— TOMTollowers | 36M 25 |
R ————— g e
Kaarina Kaisar (@kaarinakaisar] | TikTok ‘ohotos aed Videos
Thoughts of | 2.7M followers S1.6k 1) Thoughts of Shams | Dhaka | Facebook
Shams 1 TiTok
shams afroz Chowdhury {@thoughtsofshams) « instagram
photos and videos Barizha Haque | IMFollowsns | 213k TN | Ees/foww facsbock conjoartabagueasl/ |
8K i Jk Carol | Facebook ) .
followers yideos
* In:
bavish) Officil | TcTok
Skabty | 983K followers | 26M | 586.5K | [LLshaliaiionia Hashem | Dhaka | Facebook il il bl
I and videos s aad
‘Shahtzi bgnira Hashem (@shishimany uzumakiaos) ideos
Official | TikTok
Unofficial | 929K followers | 803k {11 Unofficial Common Sense gy pari | Ohala | Facebook
Comen, Ws:’“ i S 2d T Blown | T8 | T07K —
Tamaton M Tomsiee | Dhaka | Facebook oLk
Followers Misanue Rahman Mimi (@mianur, hmaR.mimil s ang
In; 3nd vi ideos

Image 4.1.1: Female influencers list
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Male

Image 4.1.2: Male influencers list

Name FB 1G Tiktok Link
Tawhid 44M 1.5M 3.9M Tawhid udgin Afridi | Dhaka | Facebook
Afridi TAWHID AFRIDI (@tawhid afridi) «
Instagram photos and videos
Tawhid Afridi (@tawhidafridi121) Official |
_ _ _ Trok
BnaR 1.7M 25.7K 19.7K Bmi____l‘ﬂbookm
Instagram photos and videos
NE— I R rdoush
Keto Bhai 899K 185.8k Keto Bhai | Facebook
1169926 Masheyr Enan - Keto Bhai 8o
keto_bhaii) | and
videos
Official
TikTok
M J0.8K 35K Raj Bro | Dhaks | Facebook
Raj Bro RAIBro (@ raj bro ) » instagram photos
and videos
it
Vellow p13 IERK 6% T I G T
Potato Eacebook
et Hague Showen.
(@xaliounatatong)  Ftagram photos T892 E
Yeflow Potato (@vellowpotatooco) | E oK e
Safayat Kaldh =k WK [Tak FEiYy 6K T Tad vy
ngagram
almay RERY I3 [4%5K - - ﬁ
ecabon
200 videos
el K [ 769k Mk |18k G
e e
nEagram
Thourik Abmed %K $K [3BK ey
Euy s
e K Wik —
- TSI W
@i | 61K AR |4k i [t [Facsiost | A WK e
instagram photos and videcs (Bakia Abar) o
s Sadlk BT T3 [1973K | Amanmdolohialracebock | $
Ayman $3cQ (SmangaciqiO)
:x... WK JOK (T E
== WK% o T T | u
instagram ghotos and videos : n
RN Ghmed £50) TSR [T014K = = g
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;Food Bloggers
Name Facebook Instagram Xoutnbe Link

e 7k 6.8k 1.22K Eogdisshe | Dhaka

In; m photos
and videos

(83200) fgggjg;hg -
YouTube
Kbndalagze. | 1.5M 187k Khudalsess |
Facebook
£abrinZannat
(ekhudalaess)

In: m photos
and videos

(83200) Khydalagse
- YouTube

Petnk Couple | 1.3M 187k Bssyk Couple |
Facebook

£s3uk Couple

In m photos
and videos

Rafsan the | 3M 472k Bafsan the

Facebook

Iftekhar Rafsan
{@thechotobhai) =
In m photos
and videos

Bangladeshi | 580k 2.8k Bangladeshi Food
Food Reviewer Reviewer | Dhaka |
Facebook
Bangladeshi Food
{@bangladeshifood]
* Instagram photos
and videos

KHAI-
DALCOM

Image 4.1.3: Food Vloggers influencers list



Travel Bloggers

Facebook

Instagram

YouTube

Link

di
(3
7

L6M

168K

NOVO ROSH

528K

1801 follower

362K

Chowdhury

227k

396K

Salabuddin
Sumon

LaM

LM

1) s3lahuddin Sumon

Nadir On The Go - Bangia
Facebook

Nadir O The Go
{@nadironthego) » instagram
photos and videos

83195) Nadir On The Go -
Bangla - YouTube

YouTube

Facebook

{2) salshuddin sumon
(@salahuddin 200} «
Instagram photos

375K

1678 follower

627K

21913

1564 follower

396K

skl
(2 ZTES

)
(3) (83195) vromon

Guide - YouTube

Food Bloggers

Name

26.8k

122K

LM

187k

Petuk Couple

13M

187k

Image: 4.1.4: Travel Vloggers influencers in BD
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January 17, 2023

Social Media Influencers

in Bangladesh

Image 4.2.1: Pitch deck of social media influencers in bangladesh

Types of social media influencers

. more than 1 million
Mega-influencers <
followers

50K to S00K followers

Micro-influencers 10K to 50K followers

Mid-tier influencers

1K to 10K followers

Nano-influencers

500K to 1 million followers

Image 4.2.2: Type of social media inflnencers
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Female Info-tainment | Food Travel | Education Lifestyle

) : ‘ : Nadir On The S : N
Nusrat Akhter Lopa KHALID FARHAN Khudalagse 5 Shahnaz Shimul Afrin Arif Rahmen
Go - Bangla Ayman Sadik

Nafees Salim Petuk GoWild

J Sadman Sadik Lamia Moktar Farias Mirror
Couple

Linda
Tapashi Das Rafsan the Antik NOVO ROSH

Neyon & on Munzereen Shahid Nodi Khondaker Naziba Naushin
. “ChotoBhai’ Mahmud

Khalid Farhan KHAI- Dihan

Nafis Rafsan DALCOM Mr. Absar Chiowabiury Sakib Bin Rashid Selina Manir Tinker Jannat Meem

Barisha Haque

Ananya Artistry
Mounota Alam Mouno Rafsan Sabab 5 afaya Salahuddin Enayet Chowdhury N .
Foodieshe Y

: Sumaiya Pasha
Sumon

Provaeats Amin and

; T - i ShimmerGirl :
Benzir Ishrat VOICE OF DHAKA Ashik Shishir Deb Ishrat Zaheen Ahmed
Ashil

Adna Blushed Up I
Habiba Akter Shurovy Yellow Potato o Keto Bhai ushed Up by

Marjia M
Farugue SN farjia Mimi

Image 4.2.3: Catagories of the influencer

M ega—l nfluencers Macro-influencers Mid-tier influencers Micro-influencers

Thoughts of Shams ( Dana Bhai Joss
27M) (9326) Sunehra Tasnim (404k
Raba Khan(1.5 M) Kaarina Kaisar(654k) Sakib Bin Rashid(651
Tomatoo (2.7M) Unofficial Common X)
Shahtaj Monira Sense by Pari (920K)
Hashem (2.7M in Barisha Haque (1M) Nafis Rafsan (373 K)
mﬂ";‘gmkm) Shouvik Ahmed(96k)
Antik Mahmud(820K) Khaled Nur(129K)
Khalid Farhan(651 K ) Samima

Nano-influencers
Tawhid Afridi(4.4 M) Mr. Absar(580K)

Ayman Sadik (5.7 M) Rafayat Rakib(553k ) SM( 1’807'297)
RnaR (17) Selina Manir(554K) Amin and Ashik(97k)

Shelnez il 4 anany Lamia Moktar Linda
M) Artistry(660K)
Khudalagse (1.5 M) Munzereen Shahid (296,942)
Petuk Couple (1.8 M (3,092,211) Nodi
Rafsan the
b Khondaker(486K)

Image 4.2.4: Bangladesh influencers are in the list of five types of social media influencers
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932k Follower

(1) Dana Bhai Joss | Facebook

135k Follower

Dana Bhai (@dana_bhai_j

Instagram photos and videos

51.5K Follower

TheJhakanakaPr

content for YouTube and Facebook.She stared her jounry in 2014. In Yo

2020, in response to the demand of the fans, she opened her only page

d~ 13.4K Follower

Dana Bhai Joss (@danabhaijoss)
TikTok

Image 4.2.5: Dana Bhai Joss in the category of female influencers

Tawhid Afridi 4.4 M Followers

Tawhid uddin Afridi | Dhaka | Facebook

1.5M Followers

TAWHID AFRIDI (@tawhid_afridi) * Instagram

photos and videos

5.65M Followers

Internet Personality who is famous for his

23459) TAWHID 1. Y ’
own YouTube channel TAWHID (83459) TAWHID AFRIDI - YouTube
Afridi has worked with
n comedy and pranks
desh, he has worked with Prottoy ’; 9M F 11
/ more YouTuber. he has a 20 OollOwWeErsS

eliwhere he posts Tawhid Afridi (@tawhidafridi121) Official |
some of pranks under

MyTyv Hatirjheel which gained million views. TikTok

Image 4.26: Tawhid Afridi in the category of male influencers
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Ayman Sadik 5.7 M Followers

Ayman Sadiq | Dhaka | Facebook

1.5 M Followers
Ayman Sadiq (@aymansadiq10) * Instagram

photos and videos

1.82M Followers

(83467) Ayman Sadiq - YouTube

Ayman Sadik is the largest online education platform in Bangladesh which teaches more than
250,000 students eve . that too completely free of cost. Ayman received The
cen’s Leader Award 2018 for ¢ s to quality education for millions of students in

esh. He is also a One Young World ambassador & he recently got enlisted in the

197.3K Followers

Ayman Sadiq (@aymansadiq10) Official | TikTok

prestigious Forbe's 30 Under 30 list

Image 4.2.6: Ayman Sadik in the category of education influencers

651 K Followers

Khalid Farhan | Dublin | Facebook

. 35.4K Follow

Khalid Farhan (@iamkhalidfarhan) « I

photos and videos

(> | 716K Followers

and content creator .He is one of ssful (83462) Khalid Farhan - YouTube

Khalid Farhan is an entrepreneur, al marketer

entrepreneurs in Bangladesh. He started his

business the first e-pet accessories store in

B;lngludcxh.Hc is the SEO expert
: 42 .3k Followers

Khalid Farhan (@iamkhalidfarhan) | TikTok

Image 4.2.7: Khalid Farhan in the category of Info-tainment influencers
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Shahnaz Shimul f 1.4M Follower

(Sh z Shimul | London | Facebook

197k Follower

Shahna
(@shahnaz_shimul) ¢ I

photos and videos

[ > ] 1.43M Follow

(84367) Shahnaz Shimul -
YouTube
Shahnaz Shimul is the first UK based Bangladeshi Beauty Blogger, YouTuber, Hair &
Makeup Artist who is best known for her videos on YouTube and Facebook. She

started her carrier with online videos in 2015.She promoted beauty and lifesty 247 5 [< F 11
releted brand.She is so famous face in Bangladesh . O OWer
Shahnaz Shimul
(@shahnazshimulvlc ikTok
|

h Shahnaz Shimul's
Newest TikTok Videos

Image 4.2.8: Shahnaz Shimul in the category of makeup influencers

Rafsan the 3M Followers
- Rafsan the ChotoBhai | Facebook
‘ChotoBhai’

472k Followers

Iftekhar Rafsan (@thechotobhai) * Instagram

photos and videos

1.34M Followers

Iftekhar Rafsan is known as Rafsan 3484) Rafsan TheChotoBhai - YouTube

the ‘ChotoBhai’.He is a most famous

and popular food Vlogger in bd. He 720 8K Followers

gets awarded in 2022 for Food
Vlogging. Iftekhar Rafsan (@ anthechotobhai) Official
TikTok | Watch Iftekhar Rafsan's Newest TikTok

Videos

Image 4.2.9: Rafsan the ChotoBhai in the category of food vloggers influencers
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Challenges: Faced:

Creating influencer lists and categories took a lot of thought.
It was very challenging to find verified social media accounts of each influencer, as
many of the prominent influencers have fake IDs.

My Mistake:

Firstly, I put the names of the top stars of Bangladesh in the influential list which was
completely wrong. I didn't know there was a difference between social media
influencers and traditional stars.

Then the social media influencer types I classified and put on that list of influencers
were completely wrong.

I think more research is needed on social media marketing.

My Learnings:

I learned how to do social media analysis.

Learn about social media marketing.

Learned how to make a pitch desk.

Learned how to pitch on a topic.

Gaining a deeper understanding of social media influencers.
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Project 5

Project Name: Social media analysis of Kaykraf competitors
Client: KAYKRAFT

Project Overview: Kay Kraft is a native boutique brand whose apparels carry handloom-
based handicraft fashion. Kay Kraft's journey began twenty-seven years ago. In their wear,
main weaves of fabric with cotton, khadi, endy, silk, and other variations are preferred. These
fabrics are patterned and embellished with eeri, zardousi, sequin-work, cut-work, applique,
embroidery, knot stitch, Kantha stitch, satin stitch, block print, and screen print.

The biggest competitors of this fashion brand are Aarong and Rang Bangladesh. Currently,
Kay Kraft's social media platform Facebook page has 524,580 likes and 538,765 followers.
Each of their posts features a model wearing their product.

we are also doing social media analysis and research on their competitors. Apart from Arang
and Rang Bangladesh, they have 17 competitors. Through social media analysis and research,
it is known about the current state of business of the competitors. This analysis and research
will give Kay Kraft its new content ideas for social media.

My Tasks and Responsibilities:

e Firstly, I researched Kay Craft's competitors.

e Then created a list of 22 competing brands in an excel file.

e  After that, [ researched Facebook pages, websites, weekly posts, and static pictures of
17 brands among these 22 competing brands.

e [ gather information about each competitor's brand history, mission, and vision.

e Then I create a pitch deck for presentations in front of my creative team.
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Boutige Sho Link Follower

Dress Up https-{fwww facebook com/dressupbangladesh 845K
Shordindu - https-{fwww facebook.com/shordindu 515k

HUR nusrat https-{fwww facebook. com/HURNusrat 1M
Jatra https:www facebook comdJatraWorld/ 79,203
Khut https://www facebook com/khut art 154K
Redwood Closet  https//www facebook com/art redwood closet | 22K
Sarin's Store - Embras https-/fwww facebook.com/sarinstore GIK
Rivan-by-Rubi https:/fwww facebook com/Rubi93s 29K

Image 5.1: Boutique brand list in excel

FB

Follower: 3.1M
Link :
hutpssifwww. face .:\',‘f...
book.c RAC .'/ '\‘.
AARONGH
DIILse
WEBSITE RAarong

Link : Aarong | Ethically
made handerafied

products | A BRAC
sociad enterprise

AARONG

Aarong was established in 1978, Today. with 26 retail stores across
Bangladesh and over 100 fashion and lifestyle product lines, Aarong
supports 65,000 antisans with fair terms of trade. Aarong makes
ethnic wear and handicralt products. It is owned by the non-profit
development agency BRAC and employs thousands of rural artisans
across the country.

POST PER
MONTH
46

Image 5.2.1: Pitch deck of competitor’s brand
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cz\\Qn— —S QDO ®

Follower: 515823 L
Link : : . i
hitpssfwww. facebook. .
com/ranghangladesh
® SqIEAT™

RANG BANGLADESH

RANG
BANGLADESH

I urted its joumey in 1994, Rong Ba
fumous product is th e. 29 years later,
best ethnic and craft brand in

WEBSITE

POST PER
MONTH
47

ladesh's most
alesh is the

Image 5.2.2: Pitch deck of competitor’s brand

Y= QO ®

Follower; 482291
Link :
hieps:/fwww faceboo
k.com/anjans.bd

A Diseel
ANJANS

Anjan's one of the leading fashion and lifestyle brand in Bangladesh.
Started its journey on February 15, 1994 with the aim creating a large
marke! for indigenous clothing. In addition to clothing, there are
home textiles, Jewellery, Jule goods, leather goods and various
handicrafts. Anjan’s has organized a lot of series Exhibitions at
various times.

POST PER
MONTH
80

Image 5.2.3: Brand analysis

37



Y= G &

Facebonk

LE REVE

Le Reve started its journey in 2009 1t is part of REVE Tex Ltd. one
of the members of the REVE family. Le Reve presents a complete
wardrobe of uniquely crafied Ethnic Wear, Casuals. Edgy Denims, &
Accessories inspired by the most contemporary fashion trends across
the globe in an exciting mix of silhoueties. colors & styles

POST PER
MONTH
74

Image 5.2.4: Pitch deck of competitor’s brand
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Challenges Faced:

e [ did not face major challenges while doing this task. This was my best work among
other tasks.

MY Mistakes:

e [ forgot to write the number of followers of two brands while converting the
information in Excel.

e T also collected information on some boutique brands that don't have physical
showrooms.

My Learnings:

e [ found out that every fashion house has different designer patterns.

e Besides, | have found that the current fashions are paying more attention to Facebook
content to have a sincere relationship with the audience.

e [ found out that most fashion brands are lifestyle brands of big companies.
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Project 6

Project Name: Competitor analysis and surrogate marketing planning

Client: Finis

Project Overview: Finis is the first industry in Bangladesh to manufacture products for
improved health and sanitation. The Finnish journey began in 1950. The main function and aim
of Finis is to manufacture products that pest control disease-causing insects in the home. We
gave them a marketing plan to increase the brand value on Finis digital platform. Then we
conduct national and international competitor searches and surrogate marking planning for the
finish. Besides, we did product and social media analysis of competitors. Static and dynamic
content ideas are provided to the client for surrogate marking planning.

My Tasks and Responsibilities:

I was assigned to create darft pitch decks, research, and analysis for Finish.
Firstly, I put all the products information by category in an Excel sheet.
Then I found the competitors of those products.
Secondly, I put the competitor brand information into a presentation slide.

I was also researching the product's manufacture, manufacturing company established,

brand, product type, country of manufacture, and packing mode.

Also, I do target audience analysis of Finis.
o Finally, I create a draft pitch deck for the idea of content to the client.

Product
Insect Powder

Eagle Insect Powder

HIT Insect Powder (Godrej )

Mortein Insect killer in bd

|Cackraach Killer

|Cotkroach Kitier Chalk HIT Brand (Godrej )
Mortein Cockroach killer

|ACI Cockroach Spray

|Rerosol

|Aci Mosquito Spray

[Xpel Aerosot

Biack Hit Anti Mosquito Aerosol (Godrej)

Mortein aerosol

Eagle Super Aerasol

(Coil

Goodknight Xpress (Godrej)

[xtreme Mosquito Coil

BaoMa No-Smoke Mosquito Coil

Rocket Plant Fiber Mosquito Coil

Dragon Mosquito Cofl
Egal Max Coil I
llonaki Mosquito coil

Phenyl

Rok Phenyle

|zepta Phenyi

[ facebook com/GodralBD/followers
facebaok com/morteinbd

1 1
1

jesh.com/home-care/hitaspx
ww rackitt com/brands/mortein/

:rmus / viww facebook com/Godra[BD/followers y NEtps:/ fww! home-tare/hitasox
|https://www facebook.com/morteinbd 1 httos:/ fwww reckitt.com/about-us/reckitt-bangiadesh/
Ihttos:/ fwww facebook com/aci consumar/ | https:/fwww.aci-bd com/our-businesses/pest-control. htm|
I I

:httgs:.’fwww facebook com/aci.consumar/ :hngs:l[www.acrbd com/our-businesses/pest-control.hitm|
Ihttps:/fwww facebook com/STL SquareGroup | htips:/. ies.com/product infol/spei-serosol,

Ieeps /fwww facebook comiGodr=iad httos: fwurw gosrei com/home-care/hitaspx
|https:/fwww reckitt com/brands/mortein/
1

|httos:/ ¥ 2 gl
| https:/ fwww bmpil comy
I

I 7 A
hittps:/ fwww. nbiswasgroup.com/bi

|httos://www facebook com{lonakiCoilBDS

1
Inttos:/fwww focebook com/ROKTHL Vhttos ifwww rhhousehold.c

H ith-hobisehoid-limited/rok/
jhttos:/fwww facebook o lean/ | hittps:{/zepto com bd/product-categony/household-clesners/

Image 6.1.1: Finish product category list in excel
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Phenyl
Rok Phenyle
Zepto Phenyl
Rat killer

Liquid mosquito repellent
Mortin Mosquita Repelient
AC! Liquid Vaporizer Mosquito Repalient

Good Knight Dual Power Xpress System Liquid Vaporiser Refill

Hit Mosquite Repellent

Agarbatri

Good knight Agarbatti
Dishwashing Bar

Vim Dishwashing Bar
Septex Dishwashing Bar

Jhok Mok

Kitchen Dish Washing Bar
Maxclean Dish washing Bar

Xpert
Bxo

facenook.com/ROKTHL Vst /fww tradesworts c SHIHBUseRalaimited /rok/
|nn 52/ fwww.facenook.com/zeptaclean IP\EE 5./ frepto.com.bd/product-categony/household-cleaners;
I I
1 1
1 I netos /fwww reckitr com/brands/morrein/
) httos:/fww facebook com/ACIAs osolBane s https //www aci-bd com/our-bus nesses/sest-cortrol him!

1 | nttps /fwww 2o £ com/home-care/; ight aspx
! :htt::s i g0 gladesh com/home-care/hitaspx

nttps./fwww godreibangladesh.com/home-care/goodknight.aspx

ci-bd com/kitchencare php
miguazi-enterprises-iimited-gel/

com/
om/product info/ma

[/squareto

lesn-antibacterial-dishwash-bar/

ww.kohinoor-bd.com/product det:

Image 6.1.2: Finish product category list in excel

DESIGN BY NUR NAFISA AHMED

COMPETITOR OF FINIS

BY BREAD & BUTTER

Image 6.2.1: Power Point on Finis competitor
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EAGLE INSECT
POWDER

Facebook: https://www.facebook.com/EagleInsectPowder
Website: https://www.group-qa.com/quazi-enterprises-limited-qel/

Manufacture : QUAZI Enterprises Limited
Manufacture Company Established: 2000
Brand : Eagle

Product: Insect Powder

Made In : Bangladesh

Packing Mode: Plastic Container ( Yellow)

ared

Image 6.2.2: Eagle insect power is the first competitor of finish

COCKROACH KILLER
CHALK HIT BRAND
(GODRE] )

Facebook: https://www.facebook.com/GodrejBD/followers
Website: https://www.godrejbangladesh.com/home-care/hit.aspx

Manufacture: Godrej Group

Manufacture Company Established: 1897
Brand: HIT

Product: Cockroach Killer

Made In: Bangladesh

Packing Mode: Paper box ( Red)

Image 6.2.3: About HIT cockroach killer




BLACK HIT ANTI
MOSQUITO AEROSOL

Facebook: https://www.facebook.com/GodrejBD

P Aadash h

Website: https://www.godr are/hit.aspx

Manufacture: Godrej Group

Manufacture Company Established: 1897

Brand: HIT

Product: Anti Mosquito Aerosol

Made In: Bangladesh

Packing Mode: Plastic Cap with Tin body (Orange and
Black)

Image 6.2.4: Aerosol spray of HIT

GOODKNIGHT
XPRESS (GODRE))

Facebook: https://www.facebook.com/GodrejBD
Website: https://www.godrejbangladesh.com/home-care/goodknight.aspx

Manufacturer: Godrej Group
Manufacture Company Established: 1897
Brand: Goodknight

Product: Coil

Made In: Bangladesh

Packing Mode: Paper Packet (Red and Black)

Image 6.2.5: GoodKnight Coil (Godrej)
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VIM DISHASHING BAR

Facebook: https://www.facebook.com/vimbangladesh/
Website: Unilever Global: Maki inable living lace |

Unilever

Manufacturer: Unilever BD

Manufacture Company Established: 1929
Brand: VIM

Product: Dishwashing Bar

Made In: Bangladesh

Packing Mode: Plastic Packet (Green)

Image 6.2.6: Dishwasher bar of VIM

BREADL
BUTTER

Image 6.2.7: Surrogate marketing plan pitch desk



Contet - A copy Oriented Static

Copy —

3) FINIS

=) T3 FINIS
9583

8)2

&) IR F B

Image 6.2.8 : static content for Surrogate channel

Content - The situation of the recently hit business
will be mimicked by the rap song. With which a
dynamic post will be designed.

Mimicked Music-

Image 6.2.9: Dynamic content for Surrogate channel
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Challenges faced:

e [ was having trouble finding international competitors. I did not understand if the
information I received was correct. Later I verify the authenticity of the information
by double checking.

My Mistakes:

e There was no mistake in this project.

My Learnings:

e Brand voice and brand archetypes are important to know when analyzing international
brands.

e FEach content idea should be created based on the product.
e Client feedback is always right.
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Project 7

Project Name: International animal day in march

Client: TCool

Start Date: 19.03.2023
End Date: 20.03.2023

Project Overview:

Animal Cool is a Facebook page dedicated to the welfare and rights of animals. They post
awareness messages about tolerance and how to treat animals, how to help them in different
seasons, and how to save them from extinction.

Animal Cool posts a static and dynamic post about the International Animal Day March. My
senior copywriter asked me to create two contents for World Sparrow Day — 20 March and
International Seal Day — 22 March.

My Tasks and Responsibilities:

e Firstly, I researched about sparrows and seals.
e Then I generate separate ideas about seals and sparrows.

e Then I give a content on the types of sparrows in the world. Also, I give content about
seal fish.

My Frist Content:

e M (1 B

o ARA NS YA G [T SHNFF AR (AT ST el |

o TN OINIF GHNF SEI2H HFHT W9 ™R I8 JTHR COTG (O~ 08T |

o VA MNP I WBTETF M (AT ST 1|

o 38 g ST i i FNCerg | 7Ly 2ATT 21 A1 HAHR SIfeiery a7
F N6 (A TAEE TS TRl
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ST ST [ TR I A ]2 (516 OFF AFIoF Z(F AT |

AR STROG2 (4T T ST G]8 FIOe |

G31 (F SUAHENT AN (TN AR AN FNCGTna A2y [zl
AR FIFF G2 NN NIV FUOT & WA G G fNOT FE ACF |
PTG I NABICE HFT LA S T G GF O (ATF TN T BlG
(RO | O T J MR AR T FFE FA© A |

Tt 32 T ATIOT Y NN (N I (UG (TACN T ALY APTS
A1A|
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RIOGT NITTATS
o 2 ATGINOT AL HNF G QAT FIAC NI, (NHFHDT 3¢

FINOF PG T (AT TS 1|
AN I WY (ofF [ SHIF*OIF AT AHCO QW FA|
ATRE SCHRPICS (AT (IS S¢S ST IGTACH AT (RATS NS T

TF ANCET

NN QTN JTAR PRI ST ST G N W 2@ A | 58 IS
N0 fF52 T

A1 A8 FAATT FANHCHF (T 72 T (O (MATO JF LN #1 AR |
(12 FTITeT ST 08T Y JTid TN IO [RYTT AN s 1
AR

RFTO1 G2 A (TS P2 THCNT 32 Y ([ (6T (4TS 18T
A

O N fFg OO G2 A &g T 4G A 2| 92 FEAR
ORI T8 NPT B (RUTS ATS |

AT ATG 8T GOFCeTd LT AP FAT ATHCES T NI AT
AI<FT AT I T RPOTF T ATHATH (RATS NS |
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CHATHIT™™ ATTCATS

TS T NI AL T 72T W2 GG JIRF (MATS NS (Y|
IR AGHNT TN AT RO GRS (A S Fel & e

A |
NSHITA T AN [NTGRE GIATT WL ST I (N HT W2
(4TS NS |

CTTEIT™ I 6100 O ]S SHOMIC® W26 (F 0 A |

SICIG IS0 O (= SEs6 Wy |

CHTRIP™ ™A1 MTOITS GrINT I3 TSR QIPRITG A3 SRS |Gt
BT A

O AN 562 A (BTN GRS AT 77 *(A AH| G B I
TS STHIING AN AT FE6 |
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W@

AOIA JTHF (@ AU (AT W ARk T TR 5OR AR VO
(MUCOR|

AGHITA TR STLREN ©IT (FLT (IS T AFS O FIAGT (AF FCH |
S AL TR IV B AP |

TR (316 3¢ *INIF S I AN ATARR (GTH SN AT AF(oF
28T AN AR TZOG2 ALF FT I

qTHA ST YU4F TGN A3 ST SRR & ATF I ST I T
QAR

Link: https://web.facebook.com/PraniCool/photos/193363213406849//
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My Second Content:

B GiRVILY

517 G STTYfHE BT 21N T ST (Sea Lion) NN AFTS | 47 a5~
1Y SBIRG «]¢ (ISBI~PB NN Zalophus californianus | G2 21N fH=HST A
WBHG GFABE SVATH, (VFW St GEToy 2 | AT STLRATS SHNFAT Oed A8
NIYTT BTN SIS BT I P AMH | B0 ATIITT T {57 g it
WG GeT~IT WIFICI G 2T ACH | B AT 576 Wg 2.¢ o 1S My
A (T QAT NI 51 R iz orlh Wi > o1 | A0 57167 W2 ST AT
30¢-2000 (G I W0-Y000 AGG W J(T AF|

Link: https://web.facebook.com/PraniCool/videos/214396274516298/
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Image 7.1: A static content of sparrows
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o1 @5 A STy et T f5-417 (Sea Lion) TN
sifafoe | @g wifes T <oifafe «a2 tIeeIfes | Zalophus
californianus |43 1T FPRfATET “ifaaitas Se e AR

CTPWE! TETer ST | T AIRTS AP ST G AR
B SIS GBI I P LT | Gf6 ATSTTZ =6 et
Mg AT VLT T AP IS 20 AP | S 2 77 M
3.¢ B o1 (sitrz T 7 ER =T PeT NTZRCARE Ca%)
TIg » o | @3 PEits SET R So¢-2000 S
A A0-Yo00 AT A48 2T AT |

O o -

Image 7.1: Dynamic content of seals
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Challenges Faced

e This task was very challenging for me because while researching sparrows, I found
many websites with fake information. It took me time to collect the right information.

e Also, [ wrote about the types of sparrows that I couldn't get proper pictures of to make
a static post.

My Mistake:

¢ [ did not make any mistakes in doing this task.

My Learnings:

e [ learned that every animal has a special day.

e T also learned about the different types of sparrows.

e Checking the spelling and concept of the work before submitting the file to the Art
Director.
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Project 8

Project Name: Content Study on Indian Sub Continent MFS Brands
Client: bKash

Project Overview: Mobile Financial Services (MFS) are products and services that use
mobile devices to transfer money to a financial institution. As we know, currently bkash is
ranked the number one mobile financial services provider in Bangladesh. The biggest
competitors at the national level of bKash are Nagad, Rocket, Upay, and Top. But bKash has
the biggest competitors in the Indian subcontinent are Paytm, MoneyTap, Jasscash, ipay,
Phonepe, etc.

This year bKash told us their communication objective at their annual meeting. They want to
promote a cashless society and build a brand that audiences love. For this, they ask us for
engaging content, animation, music, and motion for digital platforms, surrogate channels, and
regulated channels. For this reason, we conduct social media content analysis of national
competitors as well as content studies of mobile financial services provider brands in the
Indian subcontinent.

We observed Independence Day, National Day, Religious Festival content, campaign, tvc,
static and dynamic for Indian subcontinent MFS bands.

My Tasks and Responsibilities:

e [ was assigned a case study and research in this task

e Firstly, I researched what is Mobile Financial Services (MFS).

e Secondly, I identified MFS brands in Bangladesh and observed their business
strategies and audience engagement.

e Thirdly I identified MFS brands in the Indian subcontinent.

e After that, I listed the MFS brands of seven countries.

e Then I observed their social media Facebook content for the past year.

e Then, I put the content links of each country's language day, national festival,
religious festival, Independence Day, etc in a Word file.

o Finally, I create a pitch deck by dividing all statics into specific days.
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I.\iobile Financial Services

Bankinz | Money Transfer Sri Lanks | Commercial Banki

Nawsz source: pDial data Launches Mabile Banking Service with Sampath Bank
India HNE Private Bank | Mobile Banking Services from Hatton National Bank {HNB Sri Lanka
State Bank of India - Personal Banking 20 m Qb By - Smarter . Simpler . Secure

Mobile Banking App: Money Transfer & Bills Pay Online - Axis Bank

MWiobile Banking (kotak com|

‘Corporation Bank Mobile Banking - Registration, Login, Bslance Check, Transfer Monay (cointab.in
Home | U Mobile

Paytm: Secure & Fast UPI Payments, Recharge Mobile & Pav Eills

& simple and safer way to Pay and et Paid | PayFalIN

Nepal
35 | Digital wallet in Nepal for Online payment services

Digita| wallet & online Payment services in Nepal | khaiti

Homepage -
Paldistan

235ypaiss | Pakistan's No. 1 Online Fayments Asp
Home (mobicashonline.com|

- Mcbile app for society management | Digital Payments | Merchant Management

{timepayonline.com]

LERis

Afghanistan

miiaxala | Mobile. Money. Now
M-PESA [vodafone.com]

Bhutan
MEQE - Bank of Bhutan Bank of Bhutan
Maldives
Bank of Maldives
Image 8.1: List of Mobile Financial Services (MFS) in Indian subcontinent
Kocial Media Ad Pakistan
esavpaise
o Facebook
India o [Facebook
o Facebook
o Facebook
PavU
* Facebook UPaisa
« Facebook
® Facebook o Facebook
o Facebook o Facebook
® (1) Facebook *  Facebook
* (1) Facebook
. 1) Facebook Jazz Cash
. ®  Facebook
Phonepe India ®  Facebook
o Facebook *  Facebook
o Facebook ® Facebook
o Facebook ®  Facebook
D s |t
o Facebook
*  Facebook
Pav Max
Mobilawik
. 3) Facebook Keesn
* Clomees R
o bttps:/www. facebook com 125734520452 posts pfbid0 AxNwwb3Seil s YecdEUG1 3]\t * (1) Facebook
Ui8VWZcG3TPY YGUF4Rgmzowl UEtqulMOBHInZgFptl Imibextid=NifSoz' (1) Facebook
. 1) Facebook
BHIM * (1) Facebook
o (3) Facebook ® (1) Facebook
*  (3) Facebook © (1) Facebook
o (3) Facebook ® (1) Facebook
*  (3) Facebook ® (1) Facebook

Image 8.2: Social media advertisment of Mobile Financial Services (MFS)



Image 8.3.1: Facebook static posts of various MFS providers in India
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Pakistan

Image 8.3.2: Facebook static posts of various MFS providers in Pakistan
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Sri Lanka

Image 8.3.3: Facebook static posts of various MFS providers in Sri Lanka
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Nepal

By

e T

Image 8.3.4: Facebook static posts of various MFS providers in Nepal
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Challenges Faced

I was a confusing mobile financial service (MFS) and mobile banking.

Nepal, Bhutan, Sri-lanka, Maldives we had trouble understanding as most of the
content was in their mother tongue.

Also, I got feedback from the supervisor many times.

My Mistake:

The first information I found out about MFS brands was completely wrong. Because I
had taken out all the information about mobile banking.

I did not understand the language of many countries and nominated some works in the
wrong category.

My Learnings:

I learned that every brand creates content with its brand guidelines and logo colors in
mind.

I learned that if you don't know the language of a country, you have to understand the
content, static, dynamic elements, motion, and color.

I understand the difference between mobile financial services and mobile banking.
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Internship Outcomes

The need for internships is crucial for every student to get real work-life experience. My aim
and objective from the internship were to learn as much as possible and excel my skills. |
have always tried to deliver work in the shortest time and be honest, dedicated, and patient. I
made a deliberate effort to put all I had learned over my four years at university and the new
skills I had picked up from my internship to use.

Realizations

From this internship, I realized that I can apply my formal education in the workplace as well
as gain new knowledge that will enable me to compete with others in the workplace in the
future. I have seen improvement in my work in these four months. I realized that my focus
increased significantly. [ am obliged to my supervisor because he pointed out my mistakes and
gave me the correct instructions to improve my work.

My Internship Outcomes

e [learned how to create a budget.

e [ learned that a planner has to deal with clients and vendors for every event and
campaign.

e [learned how to behave with senior colleagues.

e [learned how to strengthen my communication skills.

e Ilearned how to do social media branding and campaigns.

e [ have learned the work style and experience from my senior colleagues.

e [ learned how to improve intrapersonal communication.

e Ilearned how to create content according to the client's needs.

e [ learned how to increase networking with others.

e [ learned how to play a leadership role in any work.

During my time at Bread-and-Butter Marketing Agency, I had the opportunity to learn and
grow both personally and professionally. One of the most significant improvements I noticed
was in my communication skills and creative thinking. My colleagues played a pivotal role in
helping me learn the skills necessary for the job, especially Syed Ridwan Hossain Bipro,
Maisha Maimona, MD Alif, and Saifur Reza. They provided me with invaluable guidance,
feedback, and support, which enabled me to produce high-quality work. Overall, I feel
fortunate to have had the opportunity to intern at such an excellent marketing agency, which
provided me with a nurturing environment to develop my skills and gain real-world
experience.
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£ UNIVERSITY OF LIBERAL ARTS

wa®®  BANGLADESH MSJ043

[JULAB

SELF-ASSESSMENT FORM

The purpose of this survey is to obtain students input on how they think they have performed.
Name of Intern: Nur Nafisa Ahmed

University ID: 173012058

Name of the Institute/Orgatzation: Bread&Butter

Corporate Office Address: Flat-10, House-36, Road-2 (Ulta Voot Building),
Dhanmondi, Dhaka 1209

Email: careerinfo.bnb@gmail.com Web: https://bd.linkedin.com/compan
y/bread-and-butter-bangladesh/

1. During a typical week, approximately how many hours did you dedicate to your internship?

48+ hours

2. Was your internship paid? If yes, how much?

6000 TK

3. Was your site supervisor available to meet when needed? Tick any one of the following.
OONot at all OSlightly OModerately OQuite a bit YA great deal
4. Next, we would like to know how you were affected by your internship. Using the scale below, please

indicate the degree to which participation in your internship experience increased or strengthened your
abilities, attitudes, awareness or understanding in each of the areas identified:

1=Not at all 2=Slightly 3=Moderately 4=Quite a bit 5=A great deal
NO | CRITERIA (Personal) RATING
1 I have a sense of satisfaction in doing something worthwhile. 5

2 I believe in my ability to make a difference. 4

3 I am open to new experiences. 5

4 I have gained the capacity to be more productive. 5

5 I can recognize my personal strengths. 5

6 I can recognize my personal weaknesses. 4
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7 I have a sense of personal achievement. 4
8 I have the ability to persevere in difficult tasks 4
NO | CRITERIA (Social/Interpersonal Impact)

9 I demonstrate concern for the welfare of others 4
10 | I can be understanding and appreciative of people with diverse backgrounds 5
11 I have the ability to work cooperatively with others 5
12 | T have the ability to communicate effectively 5
13 | T have increased my ability to be a leader 3
14 I feel more connected to my community 5
NO | CRITERIA (Academic learning impact)

15 I have acquired knowledge from the job duties I performed 4
16 I have broadened my critical thinking skills (reasoning, problem solving) 5
17 | T have learnt the ability to work independently 4
18 I feel my classroom learning was enriched 4
19 I have the ability to connect academic subject matter to the real world. 4
NO | CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)

20 | I developed specialised technical skills for a specific job function 5
21 I broadened my future employment possibilities 5
22 | Ireceived an opportunity to explore a specific career 4
23 | I developed realistic ideas about the work world 4
24 | I narrowed my future possible career choices. 4
25 What is your average score from this test? 4.42

5. General Comments

I learned more here than I thought was possible. I'm hopeful that my experience will soon be of great
use to me. Thank you for guiding me in such a wise way.

o —

Signature of Intern
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Professional Competencies

Professional competence is the skills, attitudes, and knowledge one develops over time for my
specific sector through work. Below are the professional skills that I acquired during my
internship at Bread & Butter:

Skills

e Microsoft Word/PowerPoint, excel

e Making Pitch Deck

¢ Time management

¢ Brainstorming

e Good interpersonal communication skills

e Writing Bangla content

e Multitasking

e For visual editing, I have used Canva, photoshop and for writing assistant, [ have used
Al tools.

e Teamwork with colleagues

Attitudes

e Time management

e Patient and honest towards work.
e Working under pressure

e Willingness to acquire new skills
e Attended all client meetings

Knowledge

e Research and analysis
e C(ritical Thinking

e C(Crisis management

e Adaptability

e Multitasking
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Concluding Remarks

As a public relations major, I consider myself fortunate to have earned an internship with a
well-known agency. This opportunity provided me with my first professional employment
experience, which was invaluable in boosting my confidence and self-awareness. The
workplace environment was motivational, thanks to my compassionate and supportive
colleagues and supervisor who provided constructive feedback and guidance. I am now
confident that [ can work at any public relations agency. I appreciate this chance and am eager
to apply the lessons I learned to my future career.

111



