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Student Details

Name: Golam Safayet Sakir

Student ID: 182012028

Department: Media Studies and Journalism Department
Major Concentration: Public Relations

Minor Concentration: Bachelor of Business Administration

Career Goal: My goal is to pursue a career in a Public Relations role to enhance my
communication knowledge through practical experience which will enable me to handle
any challenging activity by applying my knowledge and professional development.
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Internship Details

Host Organization: Forethought PR, A concern of Asiatic 3 Sixty

Address: Asiatic Center, House: 63 (4th floor), Road: 7/B, Block: H, Banani, Dhaka 1213,
Bangladesh

Website: https://www.forethoughtpr.com/

E-mail: info@forethoughtpr.com

Host Organization Supervisor: Ishtiag Husain, Senior Manager, Media Relations
My Working Section: Planning and Coordination, Media Relations

Internship Start Date: 03 July, 2022

Internship End date: 30 September, 2018

Working Hour Per Week: 45+ Hours

Total Working Period: 12 Weeks
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Introduction

The internship report is an integral part of the completion of the undergraduate program at
the University of Liberal Arts Bangladesh (ULAB). As a prerequisite of the undergraduate
program, completion of the MSJ11498 program is essential. To fulfill that requirement, In
the Summer 2022 semester, | registered for the internship. After a full formal recruitment
process, | was selected by Forethought PR to join as an intern. And | have been working
here as an intern since the beginning of July, 2022.

With the increasing scope of work, development in business ideation, and social
networking in Bangladesh, the Public Relations industry is gaining momentum. This
growth trend has been impressive over the last few years with the number of agencies and
business brands investing in PR increasing at a rapid pace.

As a student with a major concentration in Public Relations, and with a background in
business studies, | wanted to work in the communication space. As an emerging new sector,
a Public Relations agency seemed like the perfect place to learn and experiment. Thus, |
joined Forethought PR, a concern of Asiatic 3sixty, and one of the leading full-fledged PR
agencies in Bangladesh for a challenging experience.

| used to work at Forethought PR as a media planning and coordination intern. As | had
theoretical knowledge of PR and a little idea of how an agency works, it was comparatively
easy for me to adapt to the office culture quickly here. The internship period allowed me
to explore the practical field of Public Relations in the Bangladeshi context. This period
helped me to get the real essence of working as a PR guy in a professional office
environment.

This report provides a thorough description of my academic internship at Forethought PR.
For me, working as an intern at this company was a practical experience. | had the best
chance to put my academic knowledge into practice at Forethought PR. In this report, |
have described my expectations, work experience, tasks, responsibilities, and duties,
regarding my host organization in detail. This report also includes the projects I have done
during my internship period at Forethought PR.

In my tenure in Forethought PR, some of the brands that were our active clients and used
to give frequent work briefs are GP, Huawei, Daraz, Samsung, Samsung, Oppo, Realme,
Food Panda, Energypac, Likee, IMO, Berger, British Council, DPS, ISD, Jago Foundation,
etc. And their most demanded deliverables were to share press releases, publish feature
articles and op-eds, cover different kinds of events, arrange TV talk shows, and TV reports,
arrange interview sessions, and media visits with clients, etc.
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So, | was able to gather knowledge about those brands' nature, media relations,
Communication strategy, and how they want to grow. Additionally, during this internship
period, | have improved my communication and leadership skills as well.

There were both mismatches and relevance between my Academic and practical work
experience. | experienced how drastically different real-world practice is from academic
knowledge. In short, Forethought PR significantly assisted me in developing a successful
profession and aided my ability to think more effectively.
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Expectations

Before starting the internship, my objectives were as follows:

Applying the academic knowledge that | have gained in the past four years at
ULAB

Time, environment, and workload management

Enrich professional network.

Learning organizational behavior and office culture

Different types of promotional materials and platform

Understanding meeting etiquettes

What “planning” meant and how to plan and coordinate a team at the time of crisis
Understanding client-agency relationship

Understanding the cross-functional team dynamics

Learning how to deal with clients

prepare me for my profession
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Host Organization

Organization Type: Public Relations Agency
Incorporation Status: Private Limited
Year of Establishment: 2009

Late Aly Zaker was a virtuoso who not only pioneered the concept of modern advertising
and consumer research for the nation. But he will also be remembered as a revolutionary
theatre maestro and a brave freedom fighter. As a founder of Asiatic 3Sixty, his
contributions to the nation's development and the advertising industry have been
inestimable. He was an idealist who believed that no problem is insoluble and had always
promoted youth leadership. He will remain as a beacon of inspiration for the nation for his
diligence and exemplary professionalism.

After creating a successful corporate brand, the next important step is to maintain it. That
is why Asiatic 360 provides Public Relations services through its PR concern Forethought
PR. Public Relations (PR) helps communicate credibly with audiences, as well as to
maintain the brand’s tone, personality, and reputation. PR is not only for external
audiences, but also for internal ones. It can also help raise a brand’s performance and
reliability with them if leveraged fully.

Forethought PR is an independent PR agency with an objective to serve clients with
strategic solutions based on progressive ideas integrated with conventional wisdom.
Progressive ideas keep us contemporary and relevant to present times, but conventional
wisdom gives us the edge that makes us reach new heights in this field.

In Bangladesh, there are more than 400+ newspapers, 20+ magazines, 30+ TV channels,
and 10+ radio channels coupled with digital media. Forethought PR is there to help its
client to identify the right media for their organization’s publicity. Forethought PR’s teams
of experts are always prepared to provide prompt crisis Management Solutions to prevent
any PR disasters from taking place. Similarly, they can provide contextual short, medium-
and long-term strategic solutions according to clients’ needs.

Forethought PR has access to 360° Solutions to suit all communication needs. Forethought
PR also has a very strong, unparalleled working team led by people with vast experience
in all fields.
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Company’s Organogram
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Tasks
As an intern at Forethought PR, my principal responsibilities were as follows:

e Create media plans as part of pitching preparation for onboarding new clients
e Attend meetings, take notes, send out meeting minutes

e Attend brainstorming and idea-sharing meetings with the media team
e News monitoring and link sheet update

e Media engagement

e Event cover

e Press release dissemination

e Create PowerPoint slides

e Create regional trip plan for the media team

e Cumulative breakdown of 6 month's deliverables of all clients

e Media analysis

e Update media stakeholders’ database

e Create a new work update spreadsheet for the media team

e Create third-tier online database

e Took content Brief

e Create media engagement status of the media team

e Create half yearly deliverables analysis 2022

e Create engagement matrix for the media team
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Project Details
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Project 1

Project Name: Experience Sharing by Wasfia Nazreen on Conquering K-2, the World’s
Most Dangerous Peak as the First Bangladeshi

Type of Work: Press Conference Event

Project Description: Wasfia Nazreen was the first person from Bangladesh to reach
the top of the renowned K2, which is the second highest and riskiest peak in the world.
Mountaineers found it technically far more challenging to climb than Mount Everest. She
became one of the 40 women or so in history since 1954 to have scaled the most dangerous
mountain on the planet. Renata Limited, one of the leading manufacturers of
pharmaceutical and animal health products in the country, supported Wasfia as her sole
sponsor throughout the magnificent journey. Shortly after Wasfia arrived in Bangladesh,
on the proposal of our client Renata Limited, Forethought PR organized a press briefing
event at the Sheraton Dhaka where Wasfia shared fascinating stories of her two-month
adventure through the Karakoram.

My Tasks and Responsibilities: | was assigned to assist with giving shape and fine
tuning the ideation of the media execution part of this event. My participation at this project
started with creating a spreadsheet to select adequate media stakeholders for the invitation
purpose. According to the instructions of my supervisor, | listed down the information of
media stakeholders from the database. My next duty was to prepare a Bengali invitation
mail which was actually sent to the media persons as the official invitation process. On the
event day, my responsibility before the event was to collect all the necessary staffs
regarding our media team such as: print media sign-up sheet to track the attendance of
media personnel, gathering stationary staffs that are required for the event etc. At the event
venue, my responsibility was to handle reception booth. | welcomed and greeted everyone
from media and requested them to sign in the attendance sheet. My key task was to keep
track of the number of attendances from media. Another responsibility of mine was to
provide press releases to the respected media persons. After event, | delivered all the
necessary data to the responsible media executive of our team. After that, | was tasked to
review both Bengali and English press releases provided by the content team. | reviewed
them and made some silly changes. Then | prepared four different versions of the press
release to make media persons’ work effortless. After that | provided all these to the
responsible media executive of our team, and he finally shared the press release along with
pictures and all other details to the media. It was a super successful event as we got a huge
amount of coverage from both television, print, web, and digital media.
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Coverage Links: Attached are some links among from 200+ media coverages.

The Daily Star

18-Aug-22 Page:12 Size:20 col*inch
Circulation: 44814

A near-death
experience

Back home, Waslia
describes her K2 summit

STAFF CORRESPONDENT

Any of the falling boulders, shifting snow on the
slopes, and oxygen starvation could have taken her
out and the bodies strewn all the way to the top of
K2, the world’s most notorious mountain, tested
Wasfia Nazreen’s nerves.

The eminent mountaineer said it required an
extreme level of mental strength as seeing bodies
and facing such harsh conditions strained the
spirit. “Once you lose your senses, you end up
dead.”

Wasfia, the first Bangladeshi and one of only 54
women to have conquered K2, was narrating her
experience yesterday in Dhaka yesterday.

She credited the achievement to the collaborative
team effort that made it possible to return unhurt

SEE PAGE 6 COL 4

A near-death experience

FROM PAGE 12
from a mountain that takes more
lives than any other.

“On the way to K2 summit, bodies
are treated as landmarks. You will
see many of them without heads,
legs protruding, and bodies with eyes
still wide open as if they are still alive.
Among them are some celebrated
mountaineers. The mind may dive
into negative thinking after seeing
such things,” Wasfia said at a hotel in
the city.

She said, “It gives vou a sense that
you could be next ... .

“It is easy to lose senses at that
level of altitude. It is then you need
the mental strength to fight off the
negative thinking,” the celebrated

mountaineer continued.

Wasfia  knew that women
climbers die more than their male
counterparts on their way down as it
is the hardest part.

“I had initiated the seven summits
when Bangladesh had turned 40, and
I wanted to attempt K2 to mark the
golden jubilee of Bangladesh. For this
one mountain, I have trained, prepared,
and organised for almost 10 years. I owe
my success to my team which consists
of some of the strongest mountaineers
on the planet,” she added.

She said very few mountaineers
have made it to the top of K2 in
one go. Year after year many world-
renowned mountaineers return and
still fail to summit.

Resting in the Karakoram range in
Pakistan, the 8,611-metre extremely
hostile K2 is a lot more difficult to
summit than Mount Everest, the
highest peak in the world.

Almost pyramid-like steepness and
unpredictable weather conditions
have allowed only some 400 climbers
to set foot at its peak, many of whom
did not survive the descent.

Wasfia scaled K2 on July 22along
with her team.

Renata Ltd supported her as
the sole sponsor throughout her
expedition.

Waslia is best known for being the
only Bangladeshi to have climbed
the Seven Summits — the highest
mountains of every continent.

Image 1.8: Print Coverage from The Daily Star

(https://epaper.thedailystar.net/Home/ShareArticle?Orgld=18856chdd52&imageview=1)
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Web (Digital): https://www.prothomalo.com/video/bangladesh/nfnb4g3jdp

Web: https://bangla.dhakatribune.com/bangladesh/2022/08/17/16607399212533

Challenges: This was the first event where | have worked in every step with our media
team from media invitation to press release dispatch. It was challenging for me to draft the
invitation letter as the time was limited and there were a lot of pressure of urgency. At the
event venue | faced lots of challenges to handle media persons as there were a huge
presence of journalists. Luckily, one of my senior colleagues helped and guide me in every
difficult situation.

My Mistakes:

Selected some inappropriate stakeholder at first.

Forgot to add the event details section at the invitation letter.

Mentioned Reneta Limited’s Managing Director’s name at the regards part.

I missed some media’s name while counting total media presence from the signup
sheet.

Learnings:

| gathered knowledge on the whole circle of the work activity from a PR agency’s
media team end to execute an event successfully.

Learned how to draft an invitation letter for media stakeholders for a press
conference event.

Gain an understanding of the process of selecting proper stakeholders for specific
purpose.

Improved the skill of working fast and efficiently under pressure.

Acquire communication skills to make good relationship with media persons.
Improved proficiency in how to track media presence in an event.
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Project 2

Project Name: Daraz “Meet the Press” Event; A celebration of eight year-long unbound
joy!

Type of Work: Event and Press Release Dissemination

Project Description: Daraz started its journey in 2014, exactly eight years ago. The
company has evolved into the top e-commerce platform today in Bangladesh, as it shares
its success with over 7 million customers, 41,000 vendors, and many other partners and
stakeholders. Daraz celebrates this momentous occasion with an anniversary campaign,
which was launched on August 25, 2022, at Ruposhi Bangla Grand Ballroom,
InterContinental Dhaka during a press conference. This commemorative anniversary
campaign is dedicated to the company's loyal customers and their unwavering love and
support. Forethought PR planned the media strategy, made sure media representatives were
present, and secured media coverage of the event based on the necessity of our client Daraz
Bangladesh.

My Tasks and Responsibilities: When | heard about this event, it made me very
curious, and | expressed my interests to my supervisor that | want to work in the execution
team of this event. He was pleased with me and included me in the core team. My
participation in this project started with drafting the invitation letter for media stakeholders.
After that | attended a meeting with the responsible team, and we prepared a road map on
how to execute this event. After giving shape and fine tuning the ideation of the media
execution part of this event, we made the Daraz 8" Anniversary Event follow-up
spreadsheet where we listed down adequate media stakeholders for the invitation purpose.
Then Bakul Roy (Manager, Media Relations) dada tasked me to start pre-engagement
follow-up with relevant media stakeholders. | called every one of the other webs section,
invited verbally, and noted down the remarks. The following day we officially invited our
selected media stakeholders through email and then contacted them accordingly. On the
event day, my responsibility before the event was to collect all the necessary staff regarding
our media team such as print media sign-up sheets to track the attendance of media
personnel, gather stationary staffs that are required for the event, etc. At the event venue,
my responsibility was to handle the reception booth. As it was a big event, the presence of
the media was overwhelming, and | got a chance to introduce myself to many prominent
journalists. | welcomed and greeted everyone from the media and requested them to sign
in the attendance sheet. My key task was to keep track of the number of attendances from
the media. Another responsibility of mine was to provide press releases to respected media
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persons. | requested and managed some video journalists to take and cover video bytes of
Daraz’s Managing Director. After the event, I delivered all the necessary data in a
spreadsheet file to the responsible Assistant Manager of our team. After that, | was tasked
to review both Bengali and English press releases provided by the content team. | reviewed
them and made some silly changes. Then | prepared different versions of the press release
to make media persons’ work effortless. Then | provided all those to the responsible
assistant manager of our team, and he finally shared the press release along with pictures
and all other details to the media. The following day, | was tasked with news monitoring
of this event’s coverages. It was a super successful event as we could manage to bring 150+
media stakeholders to the event and got a huge amount of coverage from television, print,
web, and digital media.

E Daraz 8th Anniversary Event Follow-up % & &
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Image 2.1: Customised Media List for Invitation
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First Draft of the invitation:

To,

Editor/ Head of News/ CNE / Chief Reporter/ Assignment Editor/ Business Editor/ Head of
Marketing

Subject: Invitation to the Press Conference of Daraz 8th Anniversary
Dear Sir,

Daraz Bangladesh invites you to the Press Conference event on 8th Anniversary in
Bangladesh.

Spokesperson from Daraz Bangladesh will share details of 8 years’ journey of Daraz in
Bangladesh. We are inviting all our media stakeholders to join this anniversary program.
Managing Director & High officials from Daraz Bangladesh will be present at the venue.

Event Details:

Date: 25th August, 2022 (Thursday)
Time: 11.45 AM

Venue: Hotel InterContinental Dhaka.

Your presence and active participation at the event would be greatly appreciated. We look
forward to your cooperation and support.

Best Regards,
AHM Hasinul Quddus (Rusho)
Chief Corporate Affairs Officer

Daraz Bangladesh

RSVP:

Bakul Roy - 01716172739, Kamrul Islam Sarzil- 01743183573
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Final Draft of the invitation:

d Daraz forethoughtPR

Ta,
Editor Head of News/ CNE / Chief Reporter/ Assignment Editor/ Business Editor) Head of Marketing
Subject: Invitation to cover the Press Conference of Daraz 8" Anniversary

Dear Sir,

Daraz Bangladesh pleasantly invites you to the Press Conference event on B Anniversary in Bangladesh.
Spokesperson from Daraz Bangladesh will share details of 8 years' journey of Daraz in Bangladesh. We
are inviting all our media stakeholders to Join this anniversary program. Managing Director & High officials
from Daraz Bangladesh will be present at the venue.

Event Details:

Date: 25th August, 2022 [Thursday)

Time: 11.45 AM

Wenue: Rupaoshi Bangla Grand Ballroom, InterContinental Dhaka.

Your presence and active participation at the event would be greatly appreciated, We lock forward to
your cooperation and support.

Best Regards,

AHM Hasinul Quddus [Rusho)
Chief Corporate Affairs Officer
Daraz Bangladesh

RSP
Bakul Roy - 01716172739, Kamrul Islam Sarzil- 01743183573
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Image 2.3: Our Team at the Event Venue
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Daraz 8" Anniversary Press Conference

Date: August 25,2022
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Image 2.4: Snapshot of the Signup Sheet
i' Sarzil Vai_FTPR

27 August, 2022

Print: Bonik Barta, Asian Age

Online: Samakal. Prothomalo, Dhakapost. Bonikbarta On, Businesspostbd,

Asian Age On, Deshersangbad, Sukhabor, Protidinerchitrobd, Techvision24,

Tagbangla, Prabartan, Sylhetbarta24, Quicktvbd, Natun-barta, Quicknewsbd,
11:40

Satv On, Bvnews24

28 August, 2022

Print: Daily Observer, New Nation, Bhorer Kagoj. Sangbad Sarabela, Amar

GEr
Online: Techjano, Bartabazar, Newstv24, Business Inspection

1141
. Daraz Event Media Presence.xlsx

XLSX - 13 kB

. Daraz Event.docx

DOCX - 13 kB

Image 2.5: WhatsApp Correspondence with the assigned project personnel
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Image 2.6: Snapshot of the Work Update Spreadsheet (Coverage Outcome)
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Image 2.7: Handwrltten Notes
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Daraz BD
celebrates
its 8th anniv

Online marketplace
Daraz Bangladesh is cele-
brating its 8th anniversary
with a special anniversary
campaign, reports UNB.

The campaign with the
slogan "8 years of Unbound
Joy Thank You,
Bangladesh!" was inaugurat-
ed through a press conference
at a city hotel on Thursday.
The campaign will continue
from September 04 to 11.

To make the anniversary
memorable for the shop-
pers, Daraz has brought a
wide array of exciting trac-
tions such as brand-free
shipping, mystery box, flash
sales, hot deals, mega deals.

Besides, the campaign com-
prises massive discount offers
of up to Tk 15,000, gamifica-
tion giveaways, vouchers, pay-
ment offers, new user gifts,
flash puzzle challenges, exclu-
sive launches, and exceptional
EMI facilities.

After eight years the com-
pany has transformed into a
leading e-commerce plat-
form as it shares its success
with over 7.0 million cus-
tomers, 41,000 sellers, and
numerous partners and
stakeholders, said the speak-
ers at the press conference.

Image 2.8: Print Coverage from The Financial Express
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Coverage Links: Attached are some links among from 150+ media coverages

Print/ epaper:

https://epaper.thefinancialexpress.com.bd/?archiev=yes&arch date=26-08-2022#

Web:
https://www.thedailystar.net/business/news/daraz-invest-tk-1000-crore-bangladesh-4-

years-3103096
https://www.prothomalo.com/amp/story/technology%2F2sdyquj3na

Challenges: Assuring the targeted number of media representatives at the event was the
primary challenge of this project because the client requested 120 media stakeholders,
which was not an easy deal. During the phone follow-up for the invitation, | had some
trouble answering various queries from media stakeholders. Managing the large gathering
at the event and keeping track of the precise number of guests was also a major difficulty.

My Mistakes:

e | delivered scattered answers to some of the questions from media stakeholders.

e Couldn’t provide the actual number of the media presence at first.

e At first, I didn’t mention Ruposhi Bangla Grand Ballroom in the venue section of
the invitation letter.

Learnings:

e Gathered knowledge on how to plan and fine-tune a media strategy for an event.
e Learned how to invite and follow-up with media stakeholders.

e Received a lesson on how to handle and respond to various unwelcome queries.
e Acquired communication skills to make good relationships with media persons.
e Practically experienced how to handle a big crowd of journalists at an event.

e Gathered knowledge on how to manage crises.

e Improved teamwork skills.
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Project 3

Project Name: British American Tobacco Bangladesh PR Pitch

Type of Work: Industry analysis and sharing intelligence

Project Description: British American Tobacco Bangladesh (BATB) shared an
objective of their brand and scope of work, where Forethought PR participated in a pitch
contest. The requirement from British American Tobacco Bangladesh was identifying
relevant stakeholders in media and government, idea generation for PR campaign, and
overall establishing the company as the true development partner of Bangladesh.

My Tasks and Responsibilities: Received a brief from my immediate supervisor,
Rajiur Rahman, about the project verbally. At first, we had a meeting with Ishtiag Husain,
Senior Manager, Media Relations, about the business policy and media relations of British
American Tobacco Bangladesh, as he has previous work experience with BATB. Then |
Read, Studied, and analyzed the ESG Report 2021 of British American Tobacco
Bangladesh. ESG- Excellence in Environmental Management, Delivering a positive
SOCIAL impact, Robust corporate GOVERNANCE. After that, 1 had a meeting with
Rajiur bhaia about the research planning for the last five years' tobacco-related news. After
the meeting, we started screening the published news about tobacco in the last five years.
We analyzed around 4000 published news, and with those data of tobacco news analysis,
created a detailed media mapping, shared a holistic scenario, and proposed the road map
for BATB. We, the media planning team, were pleased that the majority of our insights
were used and highlighted in the pitch presentation.
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Briefing - PR Agency service [Protected View] - PowerPaint =

ransitions Animations Slide Show Review View Help Q Tell me what you want to do

T the Intemet can centain viruses. Unless you need to edit, it's safer to stay in Protected View. Enable Editing x

Brief for Agency

) o
Media Engagement %':',4 PR Content & campaign Planning

Organize ..
Media Workshops Crisis Management

Consultancy Service for PR Domain scanning & reporting
management

Creating new partnerships for

Quality in Copywriting e

Image 3.1: Brief of the Scope of Work for PR Agency from BATB

BAT Analysis (Protected View) - Word

ayout References Mailings Review View Add-ins Help Q Tell me what you want to do

7 the Internet can contain viruses. Unless you need to edit, it's safer to stay in Protected View. Enable Editing

Reduceb35% water withdrawn by 2025
Increase the amount of water we recvcle to 30%
95%% of waste recycled at our operations sites.
Zero waste to landfill at our operations sites

ESG- Excellence in Environmental Management, Delivering a positive SOCIAL impact,
Robust corporate GOVERNANCE.

Image 3.2: Notes of ESG Report Analysis
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. BATB Media Analysis.xlsx
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Image 3.4: Tobacco and BATB related news links (2018 — Onwards)
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Image 3.8: Meeting Regarding BATB Project
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Challenges:

At first, it was difficult for me to understand the whole procedure of this project as there
were a lot of complex workloads. It was very hectic and stressful to scanning and analyzing
4000+ news. | struggled to categorize positive and negative news about tobacco where
BATB involved. And the most challenging part was identifying the anti-tobacco entity
from our source.

My Mistakes:

e Did not count some news relevant to BATB.
e Made mistakes while making the portfolio spreadsheet of relevant stakeholders.

Learnings:

e How to develop media planning for any brand.

e Gathering intelligence from a reliable source without affecting the existing
relationship.

e Media stakeholder mapping put them in the relevant pillar.
e Keep your head calm during immense workload and pressure.
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Project 4

Project Name: Grameenphone Contributes Tk 30.31 Crore to Labour Welfare Fund

Type of Work: Press Release Dissemination

Project Description: This August, Grameenphone donated around Tk 30.31 crore
amidst the ongoing global pandemic and economic instability, to the Bangladesh Labour
Welfare Foundation Fund under the Ministry of Labour and Employment for the
betterment of the workers. This fund financially supports to the workers in the formal and
informal sectors for the treatment of workplace accidents, illnesses, and injuries, as well as
for the higher education of meritorious children of the workers. Our client Grameenphone
provided us the press release regarding this CSR activity and tasked us to disseminate it to
the media and to make sure the coverages to the national media.

My Tasks and Responsibilities: This project was a teamwork. Grameenphone
briefed the work to our Director of Client Relations. He shared the task to our Senior
Manager of Media Relations and the Senior Manager assigned Alvi Hussain, Executive,
Media Relations to complete the task along with me. My first duty was to download the
press release and read it carefully to find out the most important message from it. when |
was done with this, I cross-checked both English and Bengali press releases and fixed some
spelling mistakes. After that | recreated a Bijoy version and also a pdf version of the
Bengali press release. Lastly, | corrected the formation of every version according to the
guidance of Alvi bhaia. Next step was to dispatch the press release to the media and follow-
up. My next responsibility was to monitor the news coverage and update the GP work
update sheet for next three days.
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From: Tazriba Khurshid Communications Corporate Affairs <tazriba.khurshid@grameenphone.com>

Date: 4 August, 2022 5:18:34 PM GMT+6

To: SRT <rayhan@forethoughtpr.com>

Cc: "Md. Khairul Basher Communications Corporate Affairs" <khairul.basher@grameenphone.com, "Md. Hasan Communications Corporate Affairs" <md.hasan@grameenphone.coms,
sifat@forethoughtpr.com, husain@forethoughtpr.com, Nasir Hossain <nasir@forethoughtpr.com>, ishtiaque@forethoughtpr.com

Subject: Workers Welfare Fund_Press Release

Hi Rayhan bhai,
Please release the attached press releases along with the images.
Thank you.

Regards,
Tazriba

Sensitivity: Internal

Image 4.1: Work Brief from Client

From: Rayhan <rayhan@forethoughtpr.com=

Sent: Thursday, August 4, 2022 5:31 PM

To: Nasir Hossain <nasir@forethoughtpr.com>; Ishtiaq Husain <husain@forethoughtpr.comz
Subject: Fwd: Workers Welfare Fund_Press Release

Team

Please share with media and ensure good coverage.

Sent from my iPhone

Image 4.2: Project Handed Over to the Media Team
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Image 4.5: Screen Shot of the Coverage Update

Coverage Links: Attached are some links among from 80+ media coverages

Web:

B eoloe ?

https://www.dhakatribune.com/business/2022/08/04/gp-contributes-3031c-to-labour-

welfare-fund

https://www.jagonews24.com/economy/news/783176
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Challenges: The main challenge I faced during this project was to find out the key selling
point/ message by reading the press release. Another difficulty was limited time and active
pressure of urgency from client.

My Mistakes:

e | missed the main selling point/ most important message to sell this news
e (Couldn’t prepare Bijoy version perfectly
e | failed to attach some news monitoring links

Learnings:

| gathered knowledge on how to find the main message from a press release
Acquired knowledge on the Bijoy typing

Improved proper formation skills

Improved my teamwork skills
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Project 5

Project Name: Berger brings 10th Berger Award for Excellence in Architecture —
BAEA

Type of Work: Press Conference Event

Project Description: Berger Award for Excellence in Architecture (BAEA) is one of
the most prestigious and recognized awards in the field of architecture in Bangladesh. The
"Berger Architects’ Award" and "Berger Young Architects' Award,” which include
residential and non-residential categories, were two initial attempts to broaden the vision.
Through a press conference conducted in August at the Patio Hall of the Gulshan Club,
Berger Paints Bangladesh Limited officially unveiled the remarkable 10th edition of the
BAEA awards in collaboration with the Institute of Architects Bangladesh (IAB).
Forethought PR planned the media strategy, made sure media representatives were present,
and secured media coverage of the event based on the necessity of our client Berger Paints
Bangladesh Limited.

My Tasks and Responsibilities: I was assigned to assist two senior media executives
of the media team for this project. My participation in this project started with a meeting
where Asif bhaia and Salma apu (Senior Media Executives) planned the roadmap of the
media planning for this event. Asif bhaia gave me a brief and told me to create a spreadsheet
to select adequate media stakeholders for the invitation purpose. Then Salma apu taught
me how to prepare an English invitation letter for media stakeholders. With her guideline,
| drafted the invitation letter. Then I did some follow-ups over the phone call. On the event
day, my responsibility before the event was to collect all the necessary staff regarding our
media team such as print media sign-up sheets to track the attendance of media personnel,
gather stationary staffs that are required for the event, etc. At the event venue, | assisted
my team in welcoming everyone from the media and requested them to sign in the
attendance sheet. I communicated with the Channel | team over the phone and then
received them at the event venue as they were struggling with time management and were
a bit late for covering the event. | was tasked to list down the media names that were present
at the event. Another responsibility of mine was to provide press releases to respected
media persons.
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Image 5.1: Customised Media List for Invitation

Image 5.2: Selfie with Media Team at the Event Venue
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Image 5.3: Snapshot of the Signup Sheet
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August DE, 2022

Attention: Editar in Chisf / Head of Mews, Chief Mews Editor/ Mews Editor) Assignment Editory Chief Reporter/Marketing
Subject: Invitation to attend Berger Award for Excellence in Architecture (BAEA)

Di=ar 5ir,

Berger Award for Excellence in Architecture (BAEA) is one of the most prestigious and recognized awards in the field of
architectural profession in Bangladesh. Berger Paints Bangladesh Limited {BPBL) in association with the Institute of Architects
Bangladesh (IAB), introduced this award in 2003. it is the momentous 10th opcle of the BAEA awards this year, which means this

initiative has traversed twenty years which is a historic and mentionable feat.

Berger Faints Bangladesh & Institute of architects Bangladesh (1aB) jointly decided to invite projects under Open Category for
the 10th oycle of the Barger award for Excellence in Architecture.

Ar Mubasshar Husain, President, Institute of Architects Bangladesh, Ms Rupali Chowdhury, Managing Director, Berger Paints
Bangladesh Ltd. and members from both the organizations will akso be present in the ceremony.

‘fiou are cordially invited to join the ewent and inspire us.

Program Details:

Event: Press Conference on launch of 10" Berger Award for Excellence in Architecture (BAEA)

Time: 11.30 am, August 10, 2027
Venue: Gulshan Club, Patio Hall

‘wig will be honored and highly considered if you could assign & reporter and a videographer/photographer to sttend this
conference.

‘Yours Sincerely,

S Wopre —

lkram Bdaysen
Managing Director

Asiztic 3 Sixty

RSWP: URMMA Salma [D198167TE212)

Image 5.4: Invitation Letter for Media (Drafted by Me)
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The Institute of Architects Bangladesh President Ar Mubasshar Husain, Architect Qazi M Arif, Berger Paints

Bangladesh Ltd Managing Director Rupali Chowdhury and other officials of Berger attend the launching ceremony
of the Berger Award for Excellence in Architecture 2022 at Gulshan Club on Wednesday. PHOTO: COURTESY

Berger brings 10th Berger
Award for Excellence
in Architecture

AWARDS - BANGLADESH

TBS REPORT

Berger Paints Bangladesh Limited has
launched the 10th edition of the Berger
Award for Excellence in Architecture in
association with the Institute of Archi-
tects Bangladesh (IAB).

The application deadline is 30 Au-
gust and the award function will be
held on the third week of November.

The award winners will get
Tk1,00,000 as award money, crest and
certificate. Architect Qazi M Arif ad-
dressed the process of the award at a
launching ceremony of the award at
Gulshan Club’s Patio Hall on Wednes-

day, read a press release.

There is no category this year but the
building must have been constructed
within the last five years. A total of sev-
en finalists will be selected by the third
week of October. The judges will be able
to reward at least five applicants.

IAB President Ar Mubasshar Husain,
Berger Paints Bangladesh Ltd Manag-
ing Director Rupali Chowdhury, Senior
General Manager of Sales and Market-
ing Mohsin Habib Chowdhury, Head
of Channel Engagement AMM Fazlur
Rashid and Head of Prolinks Moham-
mad Tariqul Islam were present at the
event.

Earlier, Berger had introduced the
“Berger Young Architects’ Award” to

acknowledge the mark of distinction in
architecture which was later renamed
the “Berger Award for Excellence in Ar-
chitecture” in 2007.

In December 2021, Berger Paints
Bangladesh signed an MoU with the
IAB to conduct the award programme
under which both the organisations will
work together to recognise the merits of
architects of the country for their best
creations.

Rupali Chowdhury said, “The re-
lentless efforts our architects put into
creating masterpieces often go unrecog-
nised. The award has been introduced
to recognise the talents of the much-
deserving architects as a token of ap-
preciation.”

Image 5.5: Print Coverage from The Business Standard
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Coverage Links: Below are some links among from 60+ media coverages.

Web:

The Financial Express: https://today.thefinancialexpress.com.bd/stock-corporate/10th-
berger-award-for-excellence-in-architecture-1660152411

The Daily Star: https://www.thedailystar.net/business/organisation-news/news/berger-
award-excellence-architecture-3092246

Kaler Kantho: https://www.kalerkantho.com/print-edition/industry-
business/2022/08/11/1171654

Wed B S0PMY DB3C biwvraa coifes couraaicaa [araemian FRAHBC 41%4A

Image 5.6: Snap Shot of TV Coverage from DBC News
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Image 5.7: Snapshot of the Work Update Spreadsheet (Coverage Outcome)

Challenges: As it was my first experience in media strategy planning for an event, it was
quit challenging for me to catch every task and communication terms. It felt really hard to

draft the invitation letter as well, but one of my senior colleagues helped me providing
guideline and some well-structured format.

My Mistakes:

e | selected some inappropriate stakeholders at first.

e At first, I didn’t mention Institute of Architects Bangladesh (IAB) in the invitation
letter.

e 1didn’t collect business cards from journalists.

Learnings:

e | gathered knowledge on how to plan media strategy for an event.

e Improve writing skill.

e Acquire communication skills to make good relationship with media persons.
e Learned that collecting business cards from journalists is a good practice.

e Improved teamwork skill.
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Project 6

Project Name: Building Relationship with Targeted Media Stakeholders

Type of Work: Media Engagement with all influential media personnel

Project Description: Frequent visit to different media outlets to gather media
intelligence about the industry. This is one of the regular and core activities of Forethought
PR’s Media Team. Media engagement is a very effective strategy to build better
relationship and to maintain it for a long period of time so that we can get support from our
media stakeholders when it is needed and also at the time of crisis.

My Tasks and Responsibilities: Since I have joined Forethought PR as an intern, |
have visited various media outlets for media engagement on various purpose including
General engagement, ensuring article publish opportunity, client’s PR invitation for event,
anniversary celebration, visiting the sick etc. So far, | have visited Prothom Alo, Mohona
TV, News 24, Channel I, Dhaka Bangla Channel (DBC), SATV, Bangla Tribune, Radio
Shadhin, Daily Manab Zamin etc. My first media engagement visit was at Prothom Alo in
the month of July. My internship supervisor assigned me verbally for media engagement
visit with Mohtarima Rahman, Senior Executive, Media Relations. Our objective was to
ensure Action Aid article opportunity, Bristish Council PR and general engagement. My
task was to introduce me to the media personals and collect findings to give feedback to
my supervisor. The same day | also visited Daily Manab Zamin and met Md Sajidul Haque,
News Editor, M M Masud, Business In-charge and had some introductory discussions.

| have visited DBC News and SATV with Umma Salma, Executive, Media Relations with
the purpose of media invitation for Energypac Event. | met Mahmud Al Faisal, Assignment
Editor, SA TV, Saurav Ahmed, Sr.Reporter, SATV, Pranab Saha, Editor, DBC, Jannatul
Mawa, News Editor, DBC, Masud Ibny Ayub Karzon, Assignment Editor, DBC and
collected findings about their opinions regarding the industry and the event of Energypac.
I have attended News 24’s anniversary program with our team and got an enormous
opportunity to meet with a lot of media personals. | met one of our ULAB alumni Fazle
Rabbi Shourov, Reporter, News 24 there and that gave an extra push to our good
relationship. | visited Radio Shadhin to give voice for a tech show. Shakil Ahmed, Head
of Programs, Manager, Business & Marketing of Radio Shadhin welcomed us and we had
a nice and long introductory discussion. | met Hitler A Halim, ICT in charge of Bangla
Tribune twice. Last time | met him at his residence. We visited him as he was sick because
of a severe heart attack. He personally became very happy to see us. | have also visited
Mohona TV with a purpose of event invitation. | met Ahsanuddoula Maruf, Head of News,
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A.M.M Jahangir Alam, chief Reporter, Monirul Islam, Staff Reporter and others. All of
their behavior was welcoming toward us.

Image 6.1: Selfie Picture at Prothom Alo

Media visit Report_Rima_25.07.2022

in and Prothom Alo along with Sarzil Bhai and

Date: 25 July'2022

Media: Manabzamin
*  Bipasha Srayosh, Sensor Sub-Edstor, Naksha

= SozibMia, Incharge, Chutir Dine

Ayesha Kabis, Incharge Prothom Alo Eng Online

*  Ishiiaq Mahmud, Semsor Sub-Edwtor, ICT

+  Florida S Rozario, Sub-Editor, Haal Fashion

*  Narmada Mithun, Depury General Manager, Adverusement

+ Md Sajidul Haque, News Editor
MM Masud, Busness In-charse

Obiective: General Engagement

Media: Prothom Alo

* Sumona Sharmin,

+ Zamil Bin Siddique, Joint Feature Editor

* Lajjat Enab Mobsi, Depury Editor
+  Shuvongkar Karmokar, Senior Reporter

+  Syeduzzaman Rowshan, Special Affairs Coordinztor
« Rahioul lslam Rusvel, Feanuse

* Masum Aopy, Head of Culture & Entertainment
earure Editor

? Egitor, Feature.
« Pallab Mohaimen, Head of New Tnitiatives

*  Hasan Emam Sohag. Senior Sub-Editor, Naksha
+  Dipasha Srayoshi, Senior Sub-Editor, Naksha

Image 6.2:

Objective: Action Aid Article Opportunity. Bristish Council PR and General Engagement
Discussion:
> Prothom Alo focusing only on pewsworthy contents now and less inferest on advertisements and promotions
#  They publush well organized and easy vocabulary based contents.

> They are not iterested to publish free contents for famous and nich brands
» They are haghly interested 1o find news of student propects, mnovative ventures and sdeas by marpalized people

Media visit Report of Prothom Alo and Daily Manab Zamin
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orethoughtpr.com husain@forethoughtpr.com; bakul@forethoughtpr.com; nasir@forethoughtpr.com; salma@forethoughtpr.com; tip rethoughtpr.com; ahi@forethoughtpr.com; + 7~ 31ul-22

Media visit Report Rima_28.07.2022 V

Media: News 24

Rahul Raha, Executive Editor

Shahnaz Munni, Chief News Editor
Shanzida Islam Padma, News Editor
Ahmed Sultan, Staff Reporter & Presenter
Shahadat Hossain, Staff Reporter

Masuda Laboni, Staff Reporter

Kabbo Sourav, Staff Reporter

Md. Golam Alamgir, Manager, Marketing
Hasan Imam, Deputy Manager, Marketing
Moshiur Rahman, Sr. Executive, Marketing
Riaz Khan, Executive, Marketing

Md. Yasin Hossain Pavel, Marketing Head
Fazle Rabbi Shourov, Reporter

Fatema Kawsar, Reporter

Masud Rana, Newsroom Editor

Objective: News 24 Anniversary.

Image 6.3: Screen Shot of the Media visit Report of News 24 Anniversary

orethoughtpr.com husain@forethoughtpr.com; bakul@forethoughtpr.com; nasir@ferethoughtpr.com; salma@forethoughtpr.com; tipu@forethoughtpr.com; alvi@forethoughtpr.com; + 7~ 31-ul-22

Media visit Report_Rima_28.07.2022 v

Objective: Regular engagement
Discussion:
> They are planning to start a tech show (Especially on Mobile)

Media: Channel i

*  Aarefin Tanjib, Online Journalist

«  Saadi Mahmud, Staff Correspondent, Sports

#  Sabrina Hasan, Newsroom Editor
Kalyan Saha, Joint News Editor
Zahid Siddigi Staff, Staff Correspondent
Ifiekharuddin, Newsroom Editor
Ahsan Kamrul, Asst. Output Editor (Online)
Dipu Siduzzaman. Exexutive. Program (Online)

Objective: Regular engagement
Discussion:

% Recently they had some hope that their salary would be increased but that process has stopped
> Some of their Reporter and Newsroom Editor received offers from other media. Negotiation is running

Image 6.4: Screen Shot of the Media visit Report of Channel |

< B 0 @ 2 0 @& m D i ofas < > B

/ Compose

e vreunEsuay, £, fves 12 ve 1

To: "husait com’ <husai com>; ‘Nasir Hossain' I om>; " htpr.com' htpr.com>:

' com' i com>; rajiur com' <[ com>; | com'
(@) b 3 <bakul@f com> com’ com>: fipu@f con <i com>
¢ Starred ‘maruf@f om’ <maruf@f com

Cc: 'tkram com' <ikram, com>
® Snoozed Subject: Media visit Report_Salma_26.07.2022

Sent

B Hello Team e
[ Drafts

Please be informed that along with Sakir | visited DBC NEWS & SATV for Energypac event invitation
v More

Purpose: Media Invitation for Energypac Event +
Labels + Whom | met

1. Mahmud Al Faisal, Assignment Editor, SATV

2. Saurav Ahmed, Sr.Reporter

3. Pranab Saha, Editor, DBC

4. Jannatul Mawa, News Editor, DBC

5 Masud Ibny Ayub Karzon, Assignment Editor, DEC

Findings
1. From SA TV two reporters are on Eid leave & one is on sick leave, for this it becomes difficult to cover daily assignments.
2 DBCis recruiting new people { Frashers)
3. For lacking electricity DBC has to shut down 4 tv stations at Rangpur

Image 6.5: Screen Shot of the Media visit Report of DBC News and SATV
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Image 6.7: Handing Over Flowers at News 24's Anniversary
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Challenges: The Dhaka city traffic situation and the difficulty in finding rest areas were
the main challenges | used to experience on media engagement visits. We sometimes have
to wait a long time for media personnel since they are sometimes preoccupied with
essential tasks.

My Mistakes:

e Forgetting media outlet locations was one of my common mistakes
e Sometimes I used to forget media personnel’s designation and the discussion
findings.

Learnings:

e Gathered knowledge on how to build a relationship with media
o Editorial policy of different media

e Hierarchy maintained in media outlets

e Got idea on how media outlets focus in different scenario

e Time management in critical situations

e How to find out hard locations

e Importance of keeping patience
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Project 7

Project Name: “Developing and using models in K-12 classrooms” - George O. J.
Carrington

Type of Work: Article publish in Op-ed section

Project Description: International School Dhaka (ISD), a client of Forethought PR
shared a brief to make it possible to publish an article to a first-tier news media. Their
preference was Dhaka Tribune or The Business Post. Article’s title was “Developing and
using models in K-12 classrooms”, written by George O. J. Carrington, Teacher and
Department Head, Design Technology, International School Dhaka.

My Tasks and Responsibilities: It was one of my first projects in Forethought PR
as an intern. My supervisor assigned me to work with Alvi Hussain, Executive, Media
Relations to make this project fruitful. My first work for this project was to collect the
article from email body and cross check if there is any spelling mistake. After cross
checking, I copied the article to MS word file and did proper formation. I made another pdf
version and collected the image to make shareable to the media. Then Alvi bhaia conducted
a meeting with me and planned how to proceed. He briefed me about the recent scenario
of media coverage, and we found out three potential media. Then | have done several email
communications with our client relations team through Alivi bhaia’s official mail. In the
meantime, he did engagement over the phone and then physically with potential media and
finally Dhaka Tribune agreed and published the article in the Op-ed section.
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G Reply [G2Reply All 3 Forward

rforethoughtpr.com sakir@forethoughtpr.com Sun 11:11 AM

FW: ISD_Article | Developing and using models in K-12 classrooms &

From: Inzamul <inzamul@forethoughtpr.com>

Sent: Thursday, July 21, 2022 2:42 PM

To: alvi@forethoughtpr.com; alvi.forethoughtpr@gmail.com

Cc: "Nasir Hossain' <nasir@forethoughtpr.com>; mahtab@forethoughtpr.com; maria@forethoughtpr.com
Subject: 1SD_Article | Developing and using models in K-12 classrooms

Dear Alvi Bro,

Please find the approved article on design learning and a relevant photo, attached. Please let us know the target media.

Developing and using models in K-12 classrooms

George O. J. Carrington
Teacher and Department Head. Design Technology
International School Dhaka

Traditional classrooms have shified globally and undergone unimaginable changes. In the flipped classroom.
teachers serve as facilitators while students engage in their own learning. This brings me to the discussion of
the constructivist approach to teaching and learning in K—12 classrooms using models.

Constructivism is defined as "a learning approach that holds that people actively construct or make their own
knowledge and that reality is determined by the learner's experiences.”

-

Image 7.1: Email correspondence to the responsible project personnel

2 Reply E2Reply All (& Forward

orethoughtpr.com sakir@forethoughtpr.com Sun 11:11 Al

FW: ISD_Article | Developing and using models in K-12 classrooms

From: alvi@forethoughtpr.com [mailto:alvi@forethoughtpr.com]

Sent: Thursday, July 21, 2022 3:24 PM

To: "Inzamul' <inzamul@forethoughtpr.com>; alvi.forethoughtpr@gmail.com

Cc: "Nasir Hossain' <nasir@forethoughtpr.com>; mahtab@forethoughtpr.com; maria@forethoughtpr.com
Subject: 15D _Article | Developing and using models in K-12 classrooms

Hello Inzam bhai,
Thanks for sharing the article with us.

Maybe you know that last month we got two article coverage from Daily Sun and Financial Express’s print
and online versions. This month we got another article’s coverage from The Business Post online. New Age 1s
working with Thomas interview and we’ll get that coverage within this month. So we don’t have many options
in our hands because of the continuous article. For this article, at first, we’ll try for Dhaka Tribune. Though
Dhaka Tribune’s owners have an educational institute and they have some policies about other educational
institutes. If we can’t manage Dhaka Tribune then we’ll go to Asian Age or Bangladesh Post. Please let us
know does the client have any objection if we bring the coverage to the online version of any first-tier
newspaper?

Best Regards,

Image 7.2: Email correspondence (drafted by me according to the brief)
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First Draft of the Document Version of the Article:

Developing and using models in K-12 classrooms

George O. J. Carrington
Department Head, Design Technology, International School Dhaka

Traditional classrooms have shifted globally and undergone unimaginable
changes. In the flipped classroom, teachers serve as facilitators while students
engage in their own learning. This brings me to the discussion of the
constructivist approach to teaching and learning in K—12 classrooms using
models.

Constructivism is defined as "a learning approach that holds that people
actively construct or make their own knowledge and that reality is determined
by the learner's experiences."

Constructivism holds that the learner's personal construction of meaning
through experience is influenced by the interaction of prior knowledge and new
events. The central idea of constructivism is that human learning is constructed,
that learners build new knowledge on top of previous knowledge.

This prior knowledge influences the new or modified knowledge that an
individual construct as a result of the new learning experience.

The second idea is that learning is an active process rather than a passive one.
The passive approach to teaching sees the learner as an "empty vessel™ to be
filled with knowledge, whereas constructivism asserts that learners construct
meaning only through active engagement with the world (such as experiments
or real-world problem-solving).

Understanding cannot be passively received because it requires making
meaningful connections between prior knowledge, new knowledge, and the
processes involved in learning.

The constructivist approach is heavily emphasized in international school
teaching. This involves the development and application of models and
simulations to aid in the explanation of natural phenomena. Models allow us to
go beyond the observable and simulate a world we have yet to see. Models
enable predictions in the form of "if" and "then" statements, which lead to
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Models and simulations are used in design and STEM programs to analyze
existing systems to identify flaws that may occur or to test potential solutions
to a new problem. Engineers create various models to test proposed systems
and identify the strengths and limitations of their designs.

What does this mean for our 21st-century classrooms? As a science and design
teacher, | have decided to make my teaching and learning environment one that
is problem-focused and solution-focused, drawing heavily upon
interdisciplinary subject areas, so that students can always empathize through
modeling. solutions to solve problems using science and engineering practice.

Students who understand how to empathize through the constructivist approach
make better students, friends, employees, community members, and leaders.
They will carry an understanding of the world's complexities and the
experiences of others, which will deepen all of their relationships.

They improve their learning abilities, develop a better understanding of
concepts, read others more accurately, and demonstrate better demonstration
skills. When we help students develop their ability to empathize, we inspire
them to change their perceptions of people who are different from them.

When developing models, it is critical to consider whether the models are
feasible. If a model is not feasible, students can create conceptual models that
include sketches, renderings, and arrow diagrams that focus on aesthetics,
design, and STEM classrooms to explain natural phenomena through products,
systems, and services. If a model is doable, In order to develop a visual rhythm,
conceptual awareness, and innovation, students can develop their ideas in a
sequence that includes drawing on existing ideas with an emphasis on
aesthetics, form, function, and useful purpose. Students can use this to create
modeling success criteria for a logical plan or sequence to transfer sketches to
CAD-CAM, soft-resistant materials, hard-resistant materials, and assembly
models for robotics and engineering.
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Final Draft:

Developing and using models in K-12 classrooms

George O. J. Carrington
Department Head, Design Technology, International School Dhaka

Traditional classrooms have shifted globally and undergone unimaginable
changes. In the flipped classroom, teachers serve as facilitators while students
engage in their own learning. This brings me to the discussion of the
constructivist approach to teaching and learning in K-12 classrooms using
models.

Constructivism is defined as "a learning approach that holds that people actively
construct or make their own knowledge and that reality is determined by the
learner's experiences."

Constructivism holds that the learner's personal construction of meaning through
experience is influenced by the interaction of prior knowledge and new events.
The central idea of constructivism is that human learning is constructed, that
learners build new knowledge on top of previous knowledge.

This prior knowledge influences the new or modified knowledge that an
individual constructs as a result of the new learning experience.

The second idea is that learning is an active process rather than a passive one.
The passive approach to teaching sees the learner as an "empty vessel” to be
filled with knowledge, whereas constructivism asserts that learners construct
meaning only through active engagement with the world (such as experiments
or real-world problem-solving).

Understanding cannot be passively received because it requires making
meaningful connections between prior knowledge, new knowledge, and the
processes involved in learning.

The constructivist approach is heavily emphasized in international school
teaching. This involves the development and application of models and
simulations to aid in the explanation of natural phenomena. Models allow us to
go beyond the observable and simulate a world we have yet to see. Models enable
predictions in the form of "if" and "then" statements, which lead to hypothesis
formulation and experimentation.
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Models and simulations are used in design and STEM programs to analyze
existing systems to identify flaws that may occur or to test potential solutions to
a new problem. Engineers create various models to test proposed systems and
identify the strengths and limitations of their designs.

What does this mean for our 21st-century classrooms? As a science and design
teacher, | have decided to make my teaching and learning environment one that
is problem-focused and solution-focused, drawing heavily upon interdisciplinary
subject areas, so that students can always empathize through modeling. solutions
to solve problems using science and engineering practice.

Students who understand how to empathize through the constructivist approach
make better students, friends, employees, community members, and leaders.
They will carry an understanding of the world's complexities and the experiences
of others, which will deepen all of their relationships.

They improve their learning abilities, develop a better understanding of concepts,
read others more accurately, and demonstrate better demonstration skills. When
we help students develop their ability to empathize, we inspire them to change
their perceptions of people who are different from them.

When developing models, it is critical to consider whether the models are
feasible. If a model is not feasible, students can create conceptual models that
include sketches, renderings, and arrow diagrams that focus on aesthetics,
design, and STEM classrooms to explain natural phenomena through products,
systems, and services. If a model is doable, In order to develop a visual rhythm,
conceptual awareness, and innovation, students can develop their ideas in a
sequence that includes drawing on existing ideas with an emphasis on aesthetics,
form, function, and useful purpose. Students can use this to create modeling
success criteria for a logical plan or sequence to transfer sketches to CAD-CAM,
soft-resistant materials, hard-resistant materials, and assembly models for
robotics and engineering.

-End-

60| Page




Coverage Link: https://www.dhakatribune.com/op-ed/2022/07/24/developing-and-
using-models-in-k-12-classrooms

Dhatea i
6.0122 Page: Siae A 5L cafine
o w1710

Developing and using models in
K-12 classrooms

In the flipped classroom, te:
students engage in their own learning

chers serve as facilitators while

0000C

Gaorge 04 Carrington
sy 24222516 P

Truditional chassrooms have shifted globully and undergone
unimaginable changes.

In the flipped classroom, teachers serve as facilitators while students
engage in their own leamning. This brings me to the discussian of the
canstructivist approsch 1o teaching und learning in K=12 classrooms
using models.

Constructivism is defined as “a leaming approach that holds that
or make their own knowledge and that
¢ leamer's expericnces.”

Constructivism holds that the learner's personal constriction of
meaning through experience is influenced by the Interaction of prior
knowledge and new evenis. The central idea of constructivism is that
human learning is constructed and that leamers build new knowledge
on o of previous knowledge.

‘This prior knowledge influences the new or modified knowledge that
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constructivist approach make better students friends. employees,
community members, and leaders. They will carry an understanding
of the world's complexities and the experiences of others, which will
deepen all of their relationships.

They improve their learing abilities. develop a better understanding
of concepts, read others more accurately, and demonstrate better
demonstration skills. When we help students develop their ability to
empathize, we inspire them to change their perceptions of people
who are different from them.

When developing models. it s critical to consider whether the
models are feasible. If a model is not feasible, students can create
conceptual models that include sketches, renderings, and arrow
diagrams that focus on acsthetics, design, and STEM classrooms o
expluin natural phenomena through products, systems, and services,

If a model is doable. In order to develop a visual rhythm, conceptual
awareness, and innovation, students can develap their ideas in a
sequence that includes drawing on existing ideas with an emphasis
on sesthetics, form, function, and useful purpose.

Students can use this to create modelling success criteria for a logical
plan or sequence o transfer sketches to CAD-CAM, soft-resistant
materials, hard-resistant materials, and assembly models for robotics
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The author Is the Department Head of Design Technology of
International School Dhaka

Image 7.3: Coverage from Dhaka Tribune
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Challenges: It was challenging for me to keep continuous communication with the
responsible personnel from client relations. | had to adapt with their work environment
within a very short period of time.

My Mistakes:

e | couldn’t format the article properly in document file at first
e My writing for mail communication sounded informal at first
e Misunderstood how to approach to the client relations team

Learnings:

e | gathered knowledge on how to approach to the client relations team

e Acquired planning skills on how to select potential media for a specific content
e Improved writing and proper formation skills

e Improved my understanding of formal communication in professional life
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Project 8

Project Name: “Future Nation: Graduate Employment in Private Sector Program”

Type of Work: Event and Press Release Dissemination

Project Description: The United Nations Development Programme (UNDP),
Bangladesh Investment Development Authority (BIDA) and Grameenphone, jointly
launched the “Future Nation: Graduate Employment in Private Sector Program” in August,
2022. It is an alliance between the public, private, and development sectors developed to
boost youth talent and skills by recognizing opportunities for development, employment,
entrepreneurship, and investment in the post-pandemic environment. It has created a self-
developed aptitude assessment tool that can help businesses and the private sector identify
the right people with the abilities they need for their organization. Our client
Grameenphone tasked us to cover this launch event and to make sure the media presence
at the event and coverages to the national media.

My Tasks and Responsibilities: At the time of this project, | was also busy with
another big project which was to research and make media plan to be prepared to pitch a
client. My role for this project was to prepare a Bengali invitation letter for media
stakeholders and then, after the event | prepared the Press Release files in different versions
and selected pictures to dispatch to the media for getting coverages. And the following day
| have updated GP work update sheet by tracking the coverage links.

63|Page



First Draft of the invitation:
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Final Draft of the invitation:
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Image 8.1: This Picture Was Selected by Me to Share with the Media
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Coverage Links: Attached are some links among from 100+ media coverages
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Image 8.3: Screen Shot of GP work update sheet

Print/ epaper:

https://epaper.thedailystar.net/Home/ShareArticle?Orgld=882d542be5&imageview=1

Web:
https://www.dhakatribune.com/business/2022/08/08/undp-grameenphone-and-bida-to-

create-economic-opportunities-for-all

https://www.prothomalo.com/lifestyle/v1xjvorfug
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Challenges: Though I Didn’t have to attend the event physically, it was challenging for
me to work for such a big client as they change their minds frequently and gives very short
time to complete the task. Another big challenge for this project was to handle two big
client’s projects at a time.

My Mistakes:

e | mentioned our Managing Directors name in the regards part of the invitation letter,
but Grameenphone prefers to mention their Corporate Communication Manager
and Head of external Communication’s name.

e Didn’t attach Grameenphone’s logo in the invitation letter

Learnings:

e | learned that different client has different requirements for a specific deliverable
e Acquired knowledge on the client Grameenphone’s demand

e Improved writing and proper formation skills

e Improved knowledge about how to select pictures for sharing with press releases
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Internship Outcome

At the end of my graduation life, while I was on the verge of starting my career, that's when
| got this wonderful opportunity to do an internship at Forethought PR, the leading PR
agency in the country. And | feel very lucky because | got the opportunity to join the core
execution team, which is the media relations team. If | compare the work procedure to a
restaurant, we are the chef and ultimately how well the job is done depends on the media
team. We work accordingly to our client's feedback. whatever the quality of the client's
feedback, we execute and deliver the final deliverable in the finest possible way. So, from
my internship experience now | know what's the actual job, what are the scopes, what are
the challenges, what are the opportunities, how much can | learn, and what is the room for
improvement on this end. | had the opportunity to work with multiple brands during my
internship period and the biggest lesson I learned from this internship is that I now know
as a PR guy, I will always have to think about what | want to do for a brand, how to manage
the crisis, and what's the strategy to find out the most effective solution. | gathered
knowledge about different brands' nature, media relations, business policies, and how they
want to mitigate the damage when the brands are in reputation crisis.

| have also figured out that the job of a PR agency is one of the most stressful jobs, and
most of the employees can’t ensure a work-life balance. They hardly can manage time for
their personal life.

From the very beginning, when | was searching for an internship opportunity, my goal for
the internship was to gain as much knowledge as | could and to be as effective as | could.
We gain a lot of theoretical knowledge in the class as public relations majors. But it was
incredibly fulfilling to be able to use some of my knowledge whenever it was applicable in
actual or practical circumstances. It was a continuous learning process for me, and | tried
to apply my university learnings to make this journey smoother.

As a result of the internship, my further attainments are as follows:

e Planning and coordination for a team

e Gained leadership and learned to take more responsibilities

e How to brainstorm, plan and pitch ideas

e How to be reliable, and trustworthy

e How to maintain the office protocol

e Improved my organizing and time management skills

e learned how to build network and why it is necessary

e Now | know how academic learning helps us to manage the workplace challenges
smartly.
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The Workplace Log
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¢ UNIVERSITY OF LIBERAL ARTS

BANGLADESH MS\]O43

[JULAB

SELF-ASSESSMENT FORM

The purpose of this survey is to obtain students input on how they think they have performed.
Name of Intern: Golam Safayet Sakir
University ID: 182012028

Name of the Institute/Organization:  Forethought PR, A concern of Asiatic 3 Sixty

Corporate Office Address: Asiatic Center, House: 63 (4th floor), Road: 7/B, Block: H,
Banani, Dhaka 1213, Bangladesh
Email: info@forethoughtpr.com Web: https://www.forethoughtpr.com/

During a typical week, approximately how many hours did you dedicate to your internship?
| 45+ Hours |

Was your internship paid? If yes, how much?
| Yes, 5,000 BDT |

Was your site supervisor available to meet when needed? Tick any one of the following.

UINot at all LISlightly LIModerately LJQuite a bit A great deal

4. Next, we would like to know how you were affected by your internship. Using the scale below, please
indicate the degree to which participation in your internship experience increased or strengthened your
abilities, attitudes, awareness or understanding in each of the areas identified:

1=Not at all 2=Slightly 3=Moderately 4=Quite a bit 5=A great deal

=z
(@)

CRITERIA (Personal) RATING
I have a sense of satisfaction in doing something worthwhile. 5

| believe in my ability to make a difference.

I am open to new experiences.

I have gained the capacity to be more productive.

I can recognize my personal strengths.

I can recognize my personal weaknesses.

I have a sense of personal achievement.

I have the ability to persevere in difficult tasks

CRITERIA (Social/Interpersonal Impact)

I demonstrate concern for the welfare of others

I can be understanding and appreciative of people with diverse backgrounds
I have the ability to work cooperatively with others

I have the ability to communicate effectively

O|IN|O|OA~[W|IN| -
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13 I have increased my ability to be a leader 5
14 | feel more connected to my community 5
NO | CRITERIA (Academic learning impact)

15 I have acquired knowledge from the job duties I performed 5
16 I have broadened my critical thinking skills (reasoning, problem solving) 4
17 I have learnt the ability to work independently 5
18 | I feel my classroom learning was enriched 4
19 I have the ability to connect academic subject matter to the real world. 5
NO | CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)

20 I developed specialised technical skills for a specific job function 5
21 | I broadened my future employment possibilities 5
22 I received an opportunity to explore a specific career 4
23 I developed realistic ideas about the work world 4
24 I narrowed my future possible career choices. 5
25 | What is your average score from this test? 471

5. General Comments

For me, this internship experience will last a lifetime. | am confident that this experience will enable
me to develop a successful career in the communication sector.

Signature of Intern
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Professional competencies

Professional competencies are the skills, knowledge, and attributes that are needed for
growth and employers’ value them most. We must demonstrate certain professional talents
for every career. | was able to pick up skills throughout my experience as an intern at
Forethought PR that | know would be useful in the near future. The following is a list of
the competencies | have acquired during my internship program:

e Organizing Thoughts and Present It Properly

e Effective Time Management

e Interpersonal Skill

e Organizational Behavior

e Proper Communication

e Taking Quick Decisions in Critical Situations.

e Building networks and Maintaining Good Relationships
e Planning and Coordinating a Team

e Expert Literacy on Google Drive, Docs, Slides, Sheets
e Brainstorming and Sharing Ideas

e Microsoft Word/PowerPoint

e ldea Pitching and proper Presentation

e Multitasking

e Teamwork

e Client Handling

e Bijoy Typing

e Leadership Skills
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Appendices
Some of other projects and works are given below:

1. Me and Alvi Hussain, Executive, Media Relations, worked together for the client -
International School Dhaka (ISD), on this article project to publish in The Asian Age.

THE ASIAN AGE

03-Sep-22 Page 8 Size:20 col*inch
Tonality: Positive, Circulation: 40500

= < B, Nt

Inculcating a culture of
design, science and
engineering practices in
the International Schools

George O.J. Carrington

1 watched Sesame Street with my own children as
they progressed through nursery and primary
school years. “Sesame Street,” a PBS staple that has
long been a favorite of both children and adults,
bridges many cultural and educational gaps with a
fun program. Big Bird is the leader of a cast of char-
acters who teach children numbers, colors, and the
alphabet. Bert and Ernie, Oscar the Grouch, and
Grover are among the other characters in this show,
which takes place on a city street brimming with
educational opportunities.

Big Bird and Grover initiated today's theme of
engineers by building a large block tower (which top-
ples over). Elmo creates a miniature city in his living
room. Louie complements his engineering abilities.
Elmo's bath time arrives, and Louie instruets him to
clean up the toys on the floor. Elmo begins to think
and suggests that he design a device that can put his
toys away for him.

Elmo uses a tennis racket to whack the toys into
the basket across the living room, but only lands one
toy out of several. Guy Smiley appears to have
turned the event into "The Toy Pick-Up Challenge."
Elmo discovers a possible solution: drum peddles,
which actas a lever and move more consistently than
a tennis racket Guy Smiley uses the “Action Cam" to
demonstrate more levers (including an errant photo
of his Aunt Martha). They put the pedal to the test,
which catapults them a few inches, but not far
enough to reach the basket. Louie encourages Elmo
to persevere and suggests lengthening the peddle. In
another segment, kids posed questions and predict-
ed the best design for a simple car. They then con-
structed a model car and conducted research to
determine which design worked best when the cars
were driven down inclined planes. Children also dis-
covered that a larger base provided more stability for
a tower. Among other things, the children counted
from 1 to 12 and investigated different number com-
binations that equaled 12. Bert and Ernie had to
move a rock, so they “invented" the wheel. These
sections are examples of science, technology, engi-
neering, and mathematics (STEM). With that being
said, it is time that educators look toward a frame-
work that incorporates science and engineering
practices into their curricula.

Scientists investigate the natural world, while
engineers design and build systems.

Image: Print Coverage of the Article at The Asian Age

Online Coverage Link: https://dailyasianage.com/news/292797/inculcating-a-culture-of-
design-science-and--engineering-practices-in-the-international-schools
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2. Me, Alvi Hussain, Executive, Media Relations, and Ananna Akter, Sr. Executive,
Media Relations, worked together for the client - imo and JAAGO. We shared their
combined CSR activity to the media and got a total of 79 coverages including 5 TV,
16 News Paper, and 58 Web.

L ihe 1} g
dailyobserver
05 Aug -2022, Page:14, Size:48 col*inch
Tonality: Positive, Circulation: 40,550

imo steps up support for deprived

children’s education

Business Desk

Popular instant messaging
in collaboration

cational stationeries and
materials among under-
privileged children in a bid
to help them access educa-
tion through an event held
at JAAGO Foundation
Banani School located in
Korail.

After the pandemic hit
the country, the education
sector has been suffering a
lot. Especially, many chil-
dren belonging to the
lower-income echelons of
society, are being left out of
educational facilities.

According to UNICEE
the future of 37 million
children in Bangladesh is in
jeopardy owing to long

school closure and other
associated risks caused by
the pandemic, says a press
release.

In such a backdrop, imo
as a socially responsible
and caring entity has
stepped in to do their bit
for ensuring educational
access for the underprivi-
leged children. imo has
joined hands with JAAGO
Foundation, a nonprofit
development organization
committed to eliminate
poverty through education
and improving lives across
a dynamic and developing
Bangladesh, to distribute
stationeries among needy
students.

Banani School (Korail) is
a school run by JAAGO
Foundation as part of its
commitment to provide
free of cost quality educa-

tion to underprivileged
children. Around 550 stu-
dents are studying at this
school and accessing free
education.

A student of Banani
School, Sumaiya Akhter
Rumi, said about this ini-
tiative, "My dream is to
become a doctor. With
JAAGO's continued sup-
port, I will be able to
achieve my dream. I really
appreciate imo's initiative
for providing us such color-
ful gifts today. These sta-
tioneries will be helpful in
making our learning more
enjoyable."”

Korvi Rakshand Dhrubo,
the Executive Director of
JAAGO Foundation, said,
"Given that underprivi-
leged children are strug-
gling to continue their edu-
cation since the outbreak

of the pandemic, this kind
of initiative is very impor-
tant right now. I think this
is a really good step and
will help the country's edu-
cation sector deal with the
shock. I believe other peo-
ple will also follow imo and
take some noble initia-
tives."

imo is a responsible and
caring organization, which
will keep coming up with
such generous initiatives in
future to do their bit for the
betterment of the commu-
nities in Bangladesh and its
people. Even in the days to
come, imo is committed to
enabling the people living
in Bangladesh. Volunteers
from imo and JAAGO
Foundation were present
during the educational sta-
tioneries and materials dis-
tribution program.

Image: Print Coverage from The Daily Observer
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3. Me, Mohtarima Rahman, Sr. Executive, Media Relations, and Md. Maruf Rana,
Executive, Media Relations, worked together for the client — Likee. We shared their
press release to the media and got a total of 22 coverages including 3 News Paper, and
19 Web.

YINDUSTRY

29 Jul -2022, Page:3, Size:21 col*inch
Tonality: Positive, Circulation: 39,990

Likee’s # MagicBauliana
challenge in Bangladesh
ends on a high note

Industry Desk: Likee has
recently completed its exciting
hashtag challenge titled
'#MagicBauliana' in
Bangladesh, receiving
immense love and excellent
response. To create more fun
for users and spread the
charm of Bangla folk music
with multimedia form, short
video creation and sharing app
Likee has cooperated with
Magic Bauliana, a Bangladeshi
television reality show, launch-
ing the intriguing campaign

\

e PP Likee

for all users. It has
receivedexcellent performance
through its creative mecha-
nism, diversified creation,
premium resources, and
social media buzz.

Under the #MagicBauliana
challenge, Magic Bauliana
designed exclusively an
immersive mechanism for
users in which theycan make
diverse videos of their dancing
and singing on a visual shin-
ing stage. Renowned content
creators took part in the chal-

!

#magicbauliana 53170hCs

#MagicBauliana and has
received great success.
This innovative and highly
compelling campaign com-
prised local dance and
appointed music, thus creat-
ing an immersive environment

lenge, unleashing their inner
singers and dancers to express
their talents. Meanwhile, other
users, inspired by these
famous faces, also participated
in the challenge by making
amazing unique videos.

Image: Print Coverage from The daily Industry
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4. 1 have planned the regional media outlets’ visit plan for the media team of
Forethought PR

Regional Visit Media Team - Word =

Insert  Design  Layout  References  Mailings  Review  View  Add-ins  Help  © Tell mewhat you wanttc

=, % - —
M . [Times Hewf [12 | A" & | Aa- | 20 = [ ELUT | neocee| Asebcede AaBbC( AsEbCel AQB | asebcer aasbeen

Be e
Paste L7
- ¥Format Painter

I U -abkex X | A-¥-A- T Normal | TNo Spac.. Heading 1~ Heading 2 Title. Subtitle | Subtle Em...

Clipboard. & Font Styles.

Dear Team,

Hope all of you are in zood health.

This is our you that we our yearly regional visit to all
jor regions. Like year, we' i ite with the
5 juvenating our ip i stakeholds

Please find the tentative plan below.

Region Tentative Date of | Tentative Dateof | Visitors from FIPR

Journey Return
37 August, 2022 5% August, 2022 Rima + Ala

Chartogram 39" Rugust 3002 | 26" August 2003 T+ Ast
Hhulna 7" September, 2022 | 9" September, 2022 Sl + Ak
Basha 28" September, 2022 | 30" September, Bekul + Salma

2022

Bansal 12% October, 2022 14 October, 2022 Nasir + Maruf

Rangpur & Bogura | 23 Ostober, 2002 | 28" Oetober, 2022 Husain + Avama.

Expected Outeome:
L gional database (o be shared ] sheet by the visitors within 10
days of the visit completion)
2. Insightful media visit raport (to be shared by the visitors within 7 days of the visit)

‘How we will proceed:

1. PreEngagement over the phone
2, Inviting group of journalists to lmehy dinner during the visit

3. In person visit to influantial media ouflats and persounel

4, Handover the gifts to the selected media personalities from FTPR and client (if amy)

Page 10of 1 219 words
Regional Trip Plan 2022 # & & 5 - m e
File Edit View Insert Format Data Tools Extensions Help Lastedit wason July 28
- @ T 0% - 5% 00 123~  Defah(ai.~ 10 ~ B I & A & H f-3-Yy oMW Y I- A~ B
c8 -
“ 5 c o 5 . s " 1 « L
. Region  Time Person Target Media | Gift |

Dainik Azadi Porom Bangladesh
Dainik Purbodesh

Dainik Purbokane

Suprobhat Bangladesh

Porom Bangladesh

CTG Daiy - Yakub e
CTG Press Club

Kazir Dewri Mor - Media Building

2 Chittagong August 1st Rajiur = Asif

3 Khulna August Mid Sarzil + Avi

TopNews 24 (Rajshahi New Market)  Daily Sunshine
Sunshine

4 Rajshahi September 15t Bokul + Salma web
Rajshahir Somoy
Amader Rajshahi
Rajshahi Post

Sabuj Sylhet
Shyamol Sylnet-Nasir
Jalalabad-Munshi
Sylhet Er Dak-Siraj
Uttarpurbo

Sylhter Sokal

Sylhet Mirror- Nur
Sylhetview 24- Nobel

5 Sylhet September Mid Rima + Alvi

Sheetl ~ [+] 4

Image: Screen Shot of the Planning for the Regional Media Outlets Visit
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Image: Me Presenting the Regional Media Outlets Visit Plan to My Boss
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5. I have made the half-yearly deliverables 2022 according to my supervisor’s brief.

Half Yearly Deliverables 2022 + @ &
; SRCR = N

File Edit View Insert Format Data Tools Extensions Help Lastedit was 12 days ago

o & PO00% v 5 % 0 00 123w Default(ar. v 11 ~ B I&i im Evi-|d-%y co @] Y~ I~ A~ o]

Al - Client
& e c o £ £ 5 H J K
[ cllew T Totl Number of Defiverables |
2 GP 57
3 Huawei 39
4 Daraz 59
s Samsung IM 64
5 Samsung CE 32 e
7 Oppo a8
s Realme % ]
9 Food Panda il
10 Energypac 22
1 Likee 2 5% Press release
2 Mo 12 +
13 Berger 17
1 British Council 20
15 DPS 22
16 I1SD 29
17 Study Greup 9
18 DBH 4
1 Shareit 12
20 Metlife 19
21 Prerona Foundation 5
el Digi Health ]
3 Swiss Contact 3
24 ‘Water Aid 3
25 Brac 1
+ = January February ~ March - April - May ~ June ~ Total ~ Team Deliverables ~ u 4

Image: Screen Shot of the Half Yearly Deliverables 2022 Spreadsheet
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6. 1 have made the media engagement status 2022 and media engagement matrix 2022
of the entire media team.

Media Engagement Status 2022 % & & o (S m e

File Edit View Insert Format Data Tools Extensions Help

-~ o E P 100% - S % 123v | Defaultiai. ~ 10 ~| B I & i % H SR PR -] -~ B
P20 -
0 8 c ) £ F o H J K L u N o P
Engager | January | February | March | April May | June |Total AVG Engager Total | Event | Actual AVG
Husain ] 0 ] 0 [ 0 ] 0 Husain 0 0 0
3 Nasir 136 50 145 74 68 157 629 108 Nasir 629 1565 474
4 Bakul 128 88 213 125 58 79 691 115 Bakul 691 191 500
sarzil 33 6 89 42 [ 106 372 62 Sarzil 372 43 329 (-]
Asif 60 41 32 23 52 51 259 43 Asif 259 28 231
7 Rima /A NiA WA 9% 23 a3 265 88 Rima 265 12 253 ]
8 Ananna N/A NIA N/A NIA N/A NIA NIA N/A Ananna NIA N/A NIA
e Salma 56 20 183 102 a1 158 590 o8 Salma 590 179 411
o Tipu 100 41 187 0 37 62 427 71 Tipu 427 193 234
= Alvi 169 47 67 88 32 15 518 88 Alvi 518 119 398 +
12 Maruf NJA NIA NJA NIA N/A NIA NiA NIA Maruf NIA NiA NIA
13 Total 3751
4 Event
s Engager | January | February | March | April May | June | Total
16 Husain 1] 0 1] 0 0 0 <
7 Nasir 1] 8 87 28 0 32 1565
18 Bakul 54 0 90 36 0 1 191
19 sarzil 11 3 12 7 0 7 43
e Asif 12 12 4 0 0 0 28
2 Rima /A NiA WA 6 0 5 12
Ananna NIA HNIA NIA NEA A NUA NiA

Image: Screen Shot of the Media Engagement Status 2022 Spread Sheet

i i D @
Media Engagement Matrix 2022 ¢ ‘ o E - m e

File Edit View Insert Format Data Tools Extensions Help

e~ o @& P O00% v $ % 0 00 123~ Defaui(Ari. ~ 10 ~ B I 51 ¢ H Evi-|p-Yr co @A Y~ I~ ~ B
L6 -
A s 3 3 € £ G H [ J L
Media Name Number of Visit Media Name Number of Visit Media Name Number of Visit
2 Jank 3 My TV 2 Barta 24 3 66147 %

3 Deepto 3 Ananda Tv 1 ABC Radio 1
4 News 24 2 Channel | 8 FinEx 3

KK 3 Independant TV 4 Business Fost 1 e
BD Protidin 3 WMohona TV 4 71TV 2
BD Khobor 1 Ajker Patrika 6 GTV 2

BN 2 Jug 2 ICE B Today 1 9
ATNB 1 0BS 3 Amader Somoy 3
TBS 7 BD Shuttle Times 1 DBC 1
City FM 1 news bangla 2 INQ 2

RTV 2 News g 24 1 Jamuna 1 +
ClOnline 1 BD News 24 5 Banik Barta 1
4 Dhaka post 9 Jago 1 BTV 1
5 Agian TV 6 Samakal 5 Maasranga 2
1 Ittefaq 6 Protidiner sangbad 1 Akhon TV 1
7 ETV 10 PA 8 Dainik Bangla 1
8 ATN News 9 ICE Today 2 Bijoy TV 1
2 TDS 4 Bangla Tribune 3 Manabjamin 1
2 SATV 2 Nagorik TV 5 18T 1
n B vision 7 Somoy TV 5 Glioal TV 1
2 Desh TV 3 new Age 2 DT 1
Channel 24 4 Somoyer Alo 1 BBC Bangla 1

+ Nasir v+ Bakul + Rima ~ Sarzl v Tipu ~  Salma ~  Asif v Al ~ >

Image: Screen Shot of the Media Engagement Matrix 2022 Spread Sheet
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7. 1 have made the cumulative breakdown of 6 month's deliverables of all clients of
Forethought PR.

Cumulative Breakdown of 6 Month's Deliverables ¢ @ B - m e
File Edit View Insert Format Data Tools Extensions Help Lasteditwas 13 daysago
e o~ & P O00% + | S % 0 .00 123y | Defaht(Ai. - 10 ~ B I & i % H SR PR -] M vy ~2z~ ~ B
M3 -
A a c [} E F e H a [ L "
o[ Sedal  Clems  Jan | Feb  March  Apil  May  Jume | Toml  Missed  Ongoing
2 1 GP 9 3 19 28 6 9 79 5 4
E 2 Samsung 13 9 14 19 12 9 6 9
4 3 Oppo 3 5 25 13 21 67 1
s 4 Viber 2 3 1 1 7 e
& 5 Daraz 18 12 18 10 10 12 80 12 4
7 6 Huawei 5 9 4 6 8 14 46 12 ]
s 7 Singer 7 3 1 "
° 8 Metlife 8 2 2 1 2 7 22 5
10 9 Digi Health 7 2 2 1"
" 10 Realme 14 29 15 21 25 2 12 +
12 " DPS 2 4 9 3 3 2 23
13 12 SHAREit ] 2 3 1" 5
14 13 Prerona Foundation 1 2 1 1 2 7
15 14 Likee 3 6 El 3 6 2 3 3
1 15 UCB- Monash 6 3 1 1 4 15 1
7 16 Water Aid 3 3 3 2 1" 3
18 17 Medtronic 1 1 2 1
19 18 DBH 1 2 1 4 8 3(CTR-1, On Hold-2) 1
20 19 Coca-Cola 1 2 4 7 3
2 20 Body Shop 3 1 4
= 21 Foodpanda 8 13 16 16 17 28 98 3 5
+ = Sheetl ~ ’

Image: Screen Shot of the Cumulative Breakdown of 6 Month's Deliverables of All
Clients Spread Sheet
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8. I have made the Third Tier Online Database for Forethought PR.

Third Tier Online Database ¥ & @

File Edit View Insert Format Data Tools Extensions Help Lasteditwas made on July 25 by Golam Safayet Sakir
o~ & P 005 - § % 0 0018~ Oefahiaii- 0~ B I S A % @ Svi-lh-Vy co @@ Y~Iv N =}
- — 3
Mo -
A [ D E F G
| Seial Medaneme  JoulnstsName  Designaon  ComeMumber  Emal ]
2 1 hitps.i/banalaekattor.com/archives/44421 admin@banglaekattor.com
05345348450,
O5503bbLYS
3 aaratabanala.net SR (AT EETE & TS O9hOTALLYS-IX
jagratabangla24@gmail com -
2 news jagratabangla24@gmail.com
4 2 ywwrunnermedia24.com A WA A T runnertvuk@gmail.com
5D T oabab bty 9
s AEERTTE TEE (TFe 03¢ C2EhRE0% info@bud24live.com
4 pd24live com RIS =S W L AT oobAbbadiae office bd24live@gmail.com
country_jjd@yahoo.com
. B 020k% Jaladi@ldbd.com
Tbd 0138 +
5 jaijaidinbd.com I R TS AGH AGTS & AFHTE
- P ohbivy 938 823
6 dbcnews v R AT T ST AR +hb 0% BR8N news@dbenews tv
N 0%-85080088, info@nayashatabdi.com
7 navashatabdi com/ A AT T 0%-83080080 news@nayashatabdi.com
o (FIW - 0:-bE989%9
& bhorerdarpan com R TR TR T O - 63855 bbb darpannews16@gmail. com
01845741000,
01714-984510,
10 01874052695,
01711-153566, shomoysangbad@amail.com
9 shomoysangbad.com R TR R N TS 01926384000 shomoysangbad@amail com
(N - +bbo-2-G 0508 - Y&
10 rivonline.com TR e A S TS ST . +bbo-sb A 80Uk- 40 news@rtvoniine.com =
+ Sheet1 ~ Explore 4

Image: Screen Shot of the Third Tier Online Database
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9. I have made the updated regional database for Forethought PR.

Regional Database ¥ & & .
File Edit View " ¢ Nasir Hossain B m e

Insert Format Data Tools Extensions Help nade on Jul

o~ @ P 0% v 5 % 0 .00 128w calibri ~- 1 ~ B I & l * H @M Y~ I~ ~ ')
05 - Online Head
A 8 c o e £ G
Sel |c76 Media Reporters Nome Designation E-Mail Office Adresss
2 1 1 A Malek Editor
3 2| . Hasan Akbar Chief Reporter aponmonon@yahoo.com
. 5 Dainik Azadi W Tou 7 Manager azadi@aainizadinet 9, CDA Commercial Area, Momin Road, Chittagong.
4 Prabir Barua Gnline Head prabirbarua2003 @yahco.com [
s 5 Nowsed Ali Khan Chief Reporter mail.com
7 |2l Purecten ‘Abdullah Al Mozammel Z| General Manager Zilani purbokone@gmal.com 961 /4, COA Avenue, East Nasirabad, Chittagong
7| Daily CTG pratidin kalim sarwar News Editor kalimsarwar§S@zmail.com Sanmar Spring Garden, 2nd Floor, 64 Jamalkhan Road, Chittagang-4000 ?
o 8 Suprovat Rusho Mahmud Editor mail.com Press Club Building, 6th Floor
o 9 Bhuiyan Nazrul Chief Reporter bnazrul78@gmail com Jamalkhan Road, Chittagong
1 10 Ratan kanti Debashesh Chief Reporter = com 35, Momin Road, Kadam Mubarak By Lane, Chittagong. +
2 | 11|Dainik Purbodesh Md. Nazrul Islam Commercial WManager
3 12 Ziaul Hoque CEO
4 13
s 14|cigtimes.com Mashrur Junayed News Editor mes 18, Gulzar Tower, Chawkbazar, Chittagong
& 15| Chol k.com Ali Editor rinquoctg@gmail.com Salma Bhaban, (Ground Floor), Momin Road, Cheragi Pahar, Jamal Khan, Chattogram-4000
8 Barishal Media Reporters Nome Designation E-Mail Office Adresss
9 16 Kazi Nasir Uddin Babul | Publisher & Editor ajkerbarta@gmail.com
Daily Ajker Barta 525 Fazlul Haque Avenus (Kakli Junction), Barisal.
20 17 1D. Monirul Islam Staff Reporter
7 Daily Paribarton Kazi Miraj Mahmud publisher & Editor Kazimirajisl @email.com, paribartonbs] <2372 House, 138 Birshreshths Captain Mohiudin Jshangir Road
18 Sadar Raad (oppasite Shahesd Minar), Barisal-7200
22 19|Daily Matobad Abdur Razzar Bhuiyan | Editor dailimatobad @gmail.com Ayub Bhaban, N Hossain Complex Police Lines, Barisal-7200
+ = Regional Gift List ~  Cumilla ~  Barishal ~  Bogura ~  Chittagang ~  Rajshahi ~  Rangpur ~  Jessore ~  Khulna - » ?

Image: Screen Shot of the Regional Database
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10. I have made the updated work update sheet 2022 for the entire media team
according to my supervisor’s brief.

FTPR Media Team Work Update 2022+ &
File Edit View Insert Format Data Tools Extensions Help Lastedit was 8 minutes ago

[~ %~ e

BY-3- ~ B

- T $ 8 .00 123w | Arial ~- 10 ~ B IS A & H
22 - TV: Ananda TV, ATN Bangla, Banglavision, Channel 24, GTV, Nagorik TV, NTV, RTV, NP: :Daily Star| Prathom Alo| Financial Express| Samakal| Kaler Kanthoj Daily Sun| Amader Somoy| Business Standard| Business Post|
F G H J K L M N o
| Target |Duepate | Achievea Achieved Date | ibility |Remarks | Coverages |
117 Nagorik TV Aug 31 Nagorik TV Aug 23 Sarzil Done Client cancelled due t other schedule clash
15 NA Aug 16 NIA Aug 16 Sarzil Done
113 Business Post Aug 20 Business Post Aug 19 Bakul Done hitps:/t 5 101
12010 Media Aug 22 INP+22W Aug 22 Sarzil Done NP- OBS. Peoples Times, BD Alo; W. OBS On, DT On, AA On, NA On, Techmal, Statement (Bn, En), Comoral gy
121 | NIA Aug 23 NIA Aug 23 Sarzil Done
122|120 Media Aug 29 Aug 26 Team Done TV- Ananda TV, ATN Bangla, Banglavision, Channel 24, GTV, Nagorik TV, NTV, RTV, NP: Daily Star| Prothom
ol Tes Sarail P Alo] Financial Express| Samakal| Kaler Kantho| Daily Sun| Amader Somoy| Buginess Standard| Business Post 9
- arel ngoing Desh Rupantor| Sangbad) Bhorer Kagol| Swadesh Pratidin| Alker Patrikal Amar Sangbaa| Daily Tribunall News
12t IBT Sep5 sarzi Ongaing Time| Naya Shatad, WEB: Prothomalol Prothomslol TaDalyStar ON (2) Fnancislexpress| Dnketiouns
)
125 3 Media Aug 27 Somoy TV, Nagorik TV, Radio Sitadhin Pug 27 Sarzil Done Bdnews2d) Banglanevs fol Unoy Som 2 Dobengetee
126 Bhorer Kagaj Sarzi Ongaing Enmerkagm 6t Daty-sn cor Ingiab.com] Newsq4.corn| Businasspociod corm| Thenews nei] Toangws.net
= Daily-bangladesh.com| Daily-sun.com| Thsnews.ne| Barta24.com| Cnewsvoice com| Dhakatimes24.com]
AumadorShomay.corm| Ebartasanetl B&24ive com| Newsbangia2d com| Thesangbad.nel, Bangladeshpodt na +
128 Techzoom | Techzgom 4 Techzoom 4| Khoiakagojbd com/ Dhamat com| Eanglageshbeyond com bd
= com)| com| com|
D om| Tt com| m|
130 com| com| com.bd| om bd| 71bdnews net|
131 com.bd| O om| net| -om| Bd-journal.com|
= saradin.news Di com| 7|=annn=n om| Bangla7 inews.com| Banginews.com| Dmoitry.com|
=2 D om| m.bd Satv tv| Bangla.repor| Akerprotiasha. com| Lasinersbd. coml
- com| 4.com| Banginews.com| Techmailbd.com|
e Orthosongbad.com| Ekushey-tv.com| Biztech24.com| Uttorbongonews.com| News.bdtype.com|
= News_batype.com| Aporupbangla.com
135
0
127
128
. . " . . >
+ Samsung IM ~ Grameenphone ~ OPPO ~ Daraz ~ Viber ~ Huawei - Singer ~ Metlife ~ ShareTrip ~ rez » Explore

Image: Screen Shot of the FTPR Media Team Work Update 2022
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Image: Me Presenting the New FTPR Media Team Work Update 2022 Sheet
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11. Attending meetings.

Image: Taking Notes While Attending a team Meeting
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12. News monitoring.

Image: News Monitoring was One of My Regular Jobs

98| Page



13. Rough notes.
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Image: Hand Written Rough Notes
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Concluding Remarks

This internship was my first professional corporate job experience. Fortunately, | got a
positive and energetic workplace culture. | tried my best to uphold my credibility and
enhance my abilities on a personal and professional level. Now, I can comfortably think
about working in a communication role. This was an incomparable hands-on learning
opportunity that has increased my self-assurance and self-awareness. | am grateful for this
real opportunity and intend to take maximum benefits of it in my upcoming endeavors.
Overall, the internship experience was a boost before starting a professional career.

Thank You
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