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Internship Details 
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Total Working Period: 12 Weeks  
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Introduction 

 

The internship report is an integral part of the completion of the undergraduate program at 

the University of Liberal Arts Bangladesh (ULAB). As a prerequisite of the undergraduate 

program, completion of the MSJ11498 program is essential. To fulfill that requirement, In 

the Summer 2022 semester, I registered for the internship. After a full formal recruitment 

process, I was selected by Forethought PR to join as an intern. And I have been working 

here as an intern since the beginning of July, 2022.  

With the increasing scope of work, development in business ideation, and social 

networking in Bangladesh, the Public Relations industry is gaining momentum. This 

growth trend has been impressive over the last few years with the number of agencies and 

business brands investing in PR increasing at a rapid pace. 

As a student with a major concentration in Public Relations, and with a background in 

business studies, I wanted to work in the communication space. As an emerging new sector, 

a Public Relations agency seemed like the perfect place to learn and experiment. Thus, I 

joined Forethought PR, a concern of Asiatic 3sixty, and one of the leading full-fledged PR 

agencies in Bangladesh for a challenging experience. 

I used to work at Forethought PR as a media planning and coordination intern. As I had 

theoretical knowledge of PR and a little idea of how an agency works, it was comparatively 

easy for me to adapt to the office culture quickly here. The internship period allowed me 

to explore the practical field of Public Relations in the Bangladeshi context. This period 

helped me to get the real essence of working as a PR guy in a professional office 

environment. 

This report provides a thorough description of my academic internship at Forethought PR. 

For me, working as an intern at this company was a practical experience. I had the best 

chance to put my academic knowledge into practice at Forethought PR. In this report, I 

have described my expectations, work experience, tasks, responsibilities, and duties, 

regarding my host organization in detail. This report also includes the projects I have done 

during my internship period at Forethought PR. 

In my tenure in Forethought PR, some of the brands that were our active clients and used 

to give frequent work briefs are GP, Huawei, Daraz, Samsung, Samsung, Oppo, Realme, 

Food Panda, Energypac, Likee, IMO, Berger, British Council, DPS, ISD, Jago Foundation, 

etc. And their most demanded deliverables were to share press releases, publish feature 

articles and op-eds, cover different kinds of events, arrange TV talk shows, and TV reports, 

arrange interview sessions, and media visits with clients, etc. 
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So, I was able to gather knowledge about those brands' nature, media relations, 

Communication strategy, and how they want to grow. Additionally, during this internship 

period, I have improved my communication and leadership skills as well. 

There were both mismatches and relevance between my Academic and practical work 

experience. I experienced how drastically different real-world practice is from academic 

knowledge. In short, Forethought PR significantly assisted me in developing a successful 

profession and aided my ability to think more effectively. 
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Expectations 

 

Before starting the internship, my objectives were as follows: 

• Applying the academic knowledge that I have gained in the past four years at 

ULAB  

• Time, environment, and workload management 

• Enrich professional network. 

• Learning organizational behavior and office culture 

• Different types of promotional materials and platform 

• Understanding meeting etiquettes 

• What “planning” meant and how to plan and coordinate a team at the time of crisis 

• Understanding client-agency relationship 

• Understanding the cross-functional team dynamics 

• Learning how to deal with clients 

• prepare me for my profession 
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Host Organization 

 

Organization Type: Public Relations Agency 

Incorporation Status: Private Limited 

Year of Establishment: 2009 

 

Late Aly Zaker was a virtuoso who not only pioneered the concept of modern advertising 

and consumer research for the nation. But he will also be remembered as a revolutionary 

theatre maestro and a brave freedom fighter. As a founder of Asiatic 3Sixty, his 

contributions to the nation's development and the advertising industry have been 

inestimable. He was an idealist who believed that no problem is insoluble and had always 

promoted youth leadership. He will remain as a beacon of inspiration for the nation for his 

diligence and exemplary professionalism. 

 

After creating a successful corporate brand, the next important step is to maintain it. That 

is why Asiatic 360 provides Public Relations services through its PR concern Forethought 

PR. Public Relations (PR) helps communicate credibly with audiences, as well as to 

maintain the brand’s tone, personality, and reputation. PR is not only for external 

audiences, but also for internal ones. It can also help raise a brand’s performance and 

reliability with them if leveraged fully. 

 

Forethought PR is an independent PR agency with an objective to serve clients with 

strategic solutions based on progressive ideas integrated with conventional wisdom. 

Progressive ideas keep us contemporary and relevant to present times, but conventional 

wisdom gives us the edge that makes us reach new heights in this field. 

 

In Bangladesh, there are more than 400+ newspapers, 20+ magazines, 30+ TV channels, 

and 10+ radio channels coupled with digital media. Forethought PR is there to help its 

client to identify the right media for their organization’s publicity. Forethought PR’s teams 

of experts are always prepared to provide prompt crisis Management Solutions to prevent 

any PR disasters from taking place. Similarly, they can provide contextual short, medium- 

and long-term strategic solutions according to clients’ needs. 

Forethought PR has access to 360° Solutions to suit all communication needs. Forethought 

PR also has a very strong, unparalleled working team led by people with vast experience 

in all fields. 
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Company’s Organogram 
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Tasks 

As an intern at Forethought PR, my principal responsibilities were as follows: 

• Create media plans as part of pitching preparation for onboarding new clients 

• Attend meetings, take notes, send out meeting minutes 

• Attend brainstorming and idea-sharing meetings with the media team 

• News monitoring and link sheet update 

• Media engagement 

• Event cover 

• Press release dissemination 

• Create PowerPoint slides 

• Create regional trip plan for the media team 

• Cumulative breakdown of 6 month's deliverables of all clients 

• Media analysis 

• Update media stakeholders’ database 

• Create a new work update spreadsheet for the media team 

• Create third-tier online database 

• Took content Brief 

• Create media engagement status of the media team 

• Create half yearly deliverables analysis 2022 

• Create engagement matrix for the media team 
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Project 1 

 

Project Name: Experience Sharing by Wasfia Nazreen on Conquering K-2, the World’s 

Most Dangerous Peak as the First Bangladeshi 

 

Type of Work: Press Conference Event 

 

Project Description: Wasfia Nazreen was the first person from Bangladesh to reach 

the top of the renowned K2, which is the second highest and riskiest peak in the world. 

Mountaineers found it technically far more challenging to climb than Mount Everest. She 

became one of the 40 women or so in history since 1954 to have scaled the most dangerous 

mountain on the planet. Renata Limited, one of the leading manufacturers of 

pharmaceutical and animal health products in the country, supported Wasfia as her sole 

sponsor throughout the magnificent journey. Shortly after Wasfia arrived in Bangladesh, 

on the proposal of our client Renata Limited, Forethought PR organized a press briefing 

event at the Sheraton Dhaka where Wasfia shared fascinating stories of her two-month 

adventure through the Karakoram. 

 

My Tasks and Responsibilities: I was assigned to assist with giving shape and fine 

tuning the ideation of the media execution part of this event. My participation at this project 

started with creating a spreadsheet to select adequate media stakeholders for the invitation 

purpose. According to the instructions of my supervisor, I listed down the information of 

media stakeholders from the database. My next duty was to prepare a Bengali invitation 

mail which was actually sent to the media persons as the official invitation process. On the 

event day, my responsibility before the event was to collect all the necessary staffs 

regarding our media team such as: print media sign-up sheet to track the attendance of 

media personnel, gathering stationary staffs that are required for the event etc. At the event 

venue, my responsibility was to handle reception booth. I welcomed and greeted everyone 

from media and requested them to sign in the attendance sheet. My key task was to keep 

track of the number of attendances from media. Another responsibility of mine was to 

provide press releases to the respected media persons. After event, I delivered all the 

necessary data to the responsible media executive of our team. After that, I was tasked to 

review both Bengali and English press releases provided by the content team. I reviewed 

them and made some silly changes. Then I prepared four different versions of the press 

release to make media persons’ work effortless. After that I provided all these to the 

responsible media executive of our team, and he finally shared the press release along with 

pictures and all other details to the media. It was a super successful event as we got a huge 

amount of coverage from both television, print, web, and digital media. 
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Image 1.1: Customised Media List for Invitation 

Image 1.2: Me at the Event Venue 
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Image 1.3: Invitation in Bengali Language (Drafted by Me) 
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Image 1.4: Snapshot of the Signup Sheet 

Image 1.5: Different Versions of Press Releases are Ready to be Dispatched 
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Image 1.6: Snapshot of the Work Update Spreadsheet (Coverage Outcome) 

Image 1.7: Our Team with Wasfia Nazreen 
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Coverage Links: Attached are some links among from 200+ media coverages. 

 

Image 1.8: Print Coverage from The Daily Star 

(https://epaper.thedailystar.net/Home/ShareArticle?OrgId=18856cbdd52&imageview=1) 

https://epaper.thedailystar.net/Home/ShareArticle?OrgId=18856cbdd52&imageview=1
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Web (Digital): https://www.prothomalo.com/video/bangladesh/nfnb4q3jdp 

Web: https://bangla.dhakatribune.com/bangladesh/2022/08/17/16607399212533 

 

Challenges: This was the first event where I have worked in every step with our media 

team from media invitation to press release dispatch. It was challenging for me to draft the 

invitation letter as the time was limited and there were a lot of pressure of urgency. At the 

event venue I faced lots of challenges to handle media persons as there were a huge 

presence of journalists. Luckily, one of my senior colleagues helped and guide me in every 

difficult situation. 

 

My Mistakes: 

• Selected some inappropriate stakeholder at first. 

• Forgot to add the event details section at the invitation letter. 

• Mentioned Reneta Limited’s Managing Director’s name at the regards part. 

• I missed some media’s name while counting total media presence from the signup 

sheet. 

 

Learnings: 

• I gathered knowledge on the whole circle of the work activity from a PR agency’s 

media team end to execute an event successfully. 

• Learned how to draft an invitation letter for media stakeholders for a press 

conference event. 

• Gain an understanding of the process of selecting proper stakeholders for specific 

purpose. 

• Improved the skill of working fast and efficiently under pressure. 

• Acquire communication skills to make good relationship with media persons. 

• Improved proficiency in how to track media presence in an event. 

 

 

 

 

  

https://www.prothomalo.com/video/bangladesh/nfnb4q3jdp
https://bangla.dhakatribune.com/bangladesh/2022/08/17/16607399212533
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Project 2 

 

Project Name: Daraz “Meet the Press” Event; A celebration of eight year-long unbound 

joy!  

 

Type of Work: Event and Press Release Dissemination 

 

Project Description: Daraz started its journey in 2014, exactly eight years ago. The 

company has evolved into the top e-commerce platform today in Bangladesh, as it shares 

its success with over 7 million customers, 41,000 vendors, and many other partners and 

stakeholders. Daraz celebrates this momentous occasion with an anniversary campaign, 

which was launched on August 25, 2022, at Ruposhi Bangla Grand Ballroom, 

InterContinental Dhaka during a press conference. This commemorative anniversary 

campaign is dedicated to the company's loyal customers and their unwavering love and 

support. Forethought PR planned the media strategy, made sure media representatives were 

present, and secured media coverage of the event based on the necessity of our client Daraz 

Bangladesh. 

 

My Tasks and Responsibilities: When I heard about this event, it made me very 

curious, and I expressed my interests to my supervisor that I want to work in the execution 

team of this event. He was pleased with me and included me in the core team. My 

participation in this project started with drafting the invitation letter for media stakeholders. 

After that I attended a meeting with the responsible team, and we prepared a road map on 

how to execute this event. After giving shape and fine tuning the ideation of the media 

execution part of this event, we made the Daraz 8th Anniversary Event follow-up 

spreadsheet where we listed down adequate media stakeholders for the invitation purpose. 

Then Bakul Roy (Manager, Media Relations) dada tasked me to start pre-engagement 

follow-up with relevant media stakeholders. I called every one of the other webs section, 

invited verbally, and noted down the remarks. The following day we officially invited our 

selected media stakeholders through email and then contacted them accordingly. On the 

event day, my responsibility before the event was to collect all the necessary staff regarding 

our media team such as print media sign-up sheets to track the attendance of media 

personnel, gather stationary staffs that are required for the event, etc. At the event venue, 

my responsibility was to handle the reception booth. As it was a big event, the presence of 

the media was overwhelming, and I got a chance to introduce myself to many prominent 

journalists. I welcomed and greeted everyone from the media and requested them to sign 

in the attendance sheet. My key task was to keep track of the number of attendances from 

the media. Another responsibility of mine was to provide press releases to respected media 
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persons. I requested and managed some video journalists to take and cover video bytes of 

Daraz’s Managing Director. After the event, I delivered all the necessary data in a 

spreadsheet file to the responsible Assistant Manager of our team. After that, I was tasked 

to review both Bengali and English press releases provided by the content team. I reviewed 

them and made some silly changes. Then I prepared different versions of the press release 

to make media persons’ work effortless. Then I provided all those to the responsible 

assistant manager of our team, and he finally shared the press release along with pictures 

and all other details to the media. The following day, I was tasked with news monitoring 

of this event’s coverages. It was a super successful event as we could manage to bring 150+ 

media stakeholders to the event and got a huge amount of coverage from television, print, 

web, and digital media. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Image 2.1: Customised Media List for Invitation 
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First Draft of the invitation: 

 

  

To, 

Editor/ Head of News/ CNE / Chief Reporter/ Assignment Editor/ Business Editor/ Head of 

Marketing 

Subject: Invitation to the Press Conference of Daraz 8th Anniversary 

Dear Sir, 

Daraz Bangladesh invites you to the Press Conference event on 8th Anniversary in 

Bangladesh. 

Spokesperson from Daraz Bangladesh will share details of 8 years’ journey of Daraz in 

Bangladesh. We are inviting all our media stakeholders to join this anniversary program. 

Managing Director & High officials from Daraz Bangladesh will be present at the venue. 

 

Event Details: 

Date: 25th August, 2022 (Thursday) 

Time: 11.45 AM 

Venue: Hotel InterContinental Dhaka. 

Your presence and active participation at the event would be greatly appreciated. We look 

forward to your cooperation and support. 

 

Best Regards, 

AHM Hasinul Quddus (Rusho) 

Chief Corporate Affairs Officer 

Daraz Bangladesh 

 

RSVP: 

Bakul Roy - 01716172739, Kamrul Islam Sarzil- 01743183573 
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Final Draft of the invitation: 
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Image 2.2: Event Planning Meeting with the Team 

Image 2.3: Our Team at the Event Venue 
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Image 2.4: Snapshot of the Signup Sheet 

Image 2.5: WhatsApp Correspondence with the assigned project personnel 
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Image 2.6: Snapshot of the Work Update Spreadsheet (Coverage Outcome) 

Image 2.7: Handwritten Notes 
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Image 2.8: Print Coverage from The Financial Express 
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Coverage Links: Attached are some links among from 150+ media coverages 

 

Print/ epaper:  

https://epaper.thefinancialexpress.com.bd/?archiev=yes&arch_date=26-08-2022# 

Web:  

https://www.thedailystar.net/business/news/daraz-invest-tk-1000-crore-bangladesh-4-

years-3103096 

https://www.prothomalo.com/amp/story/technology%2F2sdyquj3na 

 

Challenges: Assuring the targeted number of media representatives at the event was the 

primary challenge of this project because the client requested 120 media stakeholders, 

which was not an easy deal. During the phone follow-up for the invitation, I had some 

trouble answering various queries from media stakeholders. Managing the large gathering 

at the event and keeping track of the precise number of guests was also a major difficulty. 

 

My Mistakes: 

• I delivered scattered answers to some of the questions from media stakeholders. 

• Couldn’t provide the actual number of the media presence at first. 

• At first, I didn’t mention Ruposhi Bangla Grand Ballroom in the venue section of 

the invitation letter. 

 

Learnings: 

• Gathered knowledge on how to plan and fine-tune a media strategy for an event. 

• Learned how to invite and follow-up with media stakeholders. 

• Received a lesson on how to handle and respond to various unwelcome queries. 

• Acquired communication skills to make good relationships with media persons. 

• Practically experienced how to handle a big crowd of journalists at an event. 

• Gathered knowledge on how to manage crises. 

• Improved teamwork skills. 

 

  

https://epaper.thefinancialexpress.com.bd/?archiev=yes&arch_date=26-08-2022
https://www.thedailystar.net/business/news/daraz-invest-tk-1000-crore-bangladesh-4-years-3103096
https://www.thedailystar.net/business/news/daraz-invest-tk-1000-crore-bangladesh-4-years-3103096
https://www.prothomalo.com/amp/story/technology%2F2sdyquj3na
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Project 3 

 

Project Name: British American Tobacco Bangladesh PR Pitch 

 

Type of Work: Industry analysis and sharing intelligence 

 

Project Description: British American Tobacco Bangladesh (BATB) shared an 

objective of their brand and scope of work, where Forethought PR participated in a pitch 

contest. The requirement from British American Tobacco Bangladesh was identifying 

relevant stakeholders in media and government, idea generation for PR campaign, and 

overall establishing the company as the true development partner of Bangladesh. 

 

My Tasks and Responsibilities: Received a brief from my immediate supervisor, 

Rajiur Rahman, about the project verbally. At first, we had a meeting with Ishtiaq Husain, 

Senior Manager, Media Relations, about the business policy and media relations of British 

American Tobacco Bangladesh, as he has previous work experience with BATB. Then I 

Read, Studied, and analyzed the ESG Report 2021 of British American Tobacco 

Bangladesh. ESG- Excellence in Environmental Management, Delivering a positive 

SOCIAL impact, Robust corporate GOVERNANCE. After that, I had a meeting with 

Rajiur bhaia about the research planning for the last five years' tobacco-related news. After 

the meeting, we started screening the published news about tobacco in the last five years. 

We analyzed around 4000 published news, and with those data of tobacco news analysis, 

created a detailed media mapping, shared a holistic scenario, and proposed the road map 

for BATB. We, the media planning team, were pleased that the majority of our insights 

were used and highlighted in the pitch presentation. 
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Image 3.1: Brief of the Scope of Work for PR Agency from BATB 

Image 3.2: Notes of ESG Report Analysis 
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Image 3.3: WhatsApp Correspondence with the Teammate 

Image 3.4: Tobacco and BATB related news links (2018 – Onwards) 
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Image 3.5: Tobacco and BATB related news Analysis 

Image 3.6: News Tonality Analysis 
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Image 3.7: Media Mapping for BATB 

Image 3.8: Meeting Regarding BATB Project 
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Challenges: 

At first, it was difficult for me to understand the whole procedure of this project as there 

were a lot of complex workloads. It was very hectic and stressful to scanning and analyzing 

4000+ news. I struggled to categorize positive and negative news about tobacco where 

BATB involved. And the most challenging part was identifying the anti-tobacco entity 

from our source. 

 

My Mistakes: 

• Did not count some news relevant to BATB. 

• Made mistakes while making the portfolio spreadsheet of relevant stakeholders. 

 

Learnings: 

• How to develop media planning for any brand. 

• Gathering intelligence from a reliable source without affecting the existing 

relationship. 

• Media stakeholder mapping put them in the relevant pillar. 

• Keep your head calm during immense workload and pressure. 
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Project 4 

 

Project Name: Grameenphone Contributes Tk 30.31 Crore to Labour Welfare Fund 

 

Type of Work: Press Release Dissemination 

 

Project Description: This August, Grameenphone donated around Tk 30.31 crore 

amidst the ongoing global pandemic and economic instability, to the Bangladesh Labour 

Welfare Foundation Fund under the Ministry of Labour and Employment for the 

betterment of the workers. This fund financially supports to the workers in the formal and 

informal sectors for the treatment of workplace accidents, illnesses, and injuries, as well as 

for the higher education of meritorious children of the workers. Our client Grameenphone 

provided us the press release regarding this CSR activity and tasked us to disseminate it to 

the media and to make sure the coverages to the national media.  

 

My Tasks and Responsibilities: This project was a teamwork. Grameenphone 

briefed the work to our Director of Client Relations. He shared the task to our Senior 

Manager of Media Relations and the Senior Manager assigned Alvi Hussain, Executive, 

Media Relations to complete the task along with me. My first duty was to download the 

press release and read it carefully to find out the most important message from it. when I 

was done with this, I cross-checked both English and Bengali press releases and fixed some 

spelling mistakes. After that I recreated a Bijoy version and also a pdf version of the 

Bengali press release. Lastly, I corrected the formation of every version according to the 

guidance of Alvi bhaia. Next step was to dispatch the press release to the media and follow-

up. My next responsibility was to monitor the news coverage and update the GP work 

update sheet for next three days. 
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Image 4.1: Work Brief from Client 

Image 4.2: Project Handed Over to the Media Team 
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Image 4.3: Different Versions of Press Releases are Ready to be Dispatched 

Image 4.4: Me Updating News Monitoring at GP Work Update Spreadsheet 
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Coverage Links: Attached are some links among from 80+ media coverages 

 

Web:  

https://www.dhakatribune.com/business/2022/08/04/gp-contributes-3031c-to-labour-

welfare-fund 

https://www.jagonews24.com/economy/news/783176 

 

 

 

 

 

 

 

 

Image 4.5: Screen Shot of the Coverage Update 

https://www.dhakatribune.com/business/2022/08/04/gp-contributes-3031c-to-labour-welfare-fund
https://www.dhakatribune.com/business/2022/08/04/gp-contributes-3031c-to-labour-welfare-fund
https://www.jagonews24.com/economy/news/783176
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Print/ epaper:  

 

 

 

 

 

 

 

 

 

 

 

Image 4.6: Print Coverage from Prothom Alo 
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Challenges: The main challenge I faced during this project was to find out the key selling 

point/ message by reading the press release. Another difficulty was limited time and active 

pressure of urgency from client. 

 

My Mistakes: 

• I missed the main selling point/ most important message to sell this news 

• Couldn’t prepare Bijoy version perfectly 

• I failed to attach some news monitoring links 

 

Learnings: 

• I gathered knowledge on how to find the main message from a press release 

• Acquired knowledge on the Bijoy typing 

• Improved proper formation skills 

• Improved my teamwork skills 
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Project 5 

 

Project Name: Berger brings 10th Berger Award for Excellence in Architecture – 

BAEA 

 

Type of Work: Press Conference Event 

 

Project Description: Berger Award for Excellence in Architecture (BAEA) is one of 

the most prestigious and recognized awards in the field of architecture in Bangladesh. The 

"Berger Architects' Award" and "Berger Young Architects' Award," which include 

residential and non-residential categories, were two initial attempts to broaden the vision. 

Through a press conference conducted in August at the Patio Hall of the Gulshan Club, 

Berger Paints Bangladesh Limited officially unveiled the remarkable 10th edition of the 

BAEA awards in collaboration with the Institute of Architects Bangladesh (IAB). 

Forethought PR planned the media strategy, made sure media representatives were present, 

and secured media coverage of the event based on the necessity of our client Berger Paints 

Bangladesh Limited. 

 

My Tasks and Responsibilities: I was assigned to assist two senior media executives 

of the media team for this project. My participation in this project started with a meeting 

where Asif bhaia and Salma apu (Senior Media Executives) planned the roadmap of the 

media planning for this event. Asif bhaia gave me a brief and told me to create a spreadsheet 

to select adequate media stakeholders for the invitation purpose. Then Salma apu taught 

me how to prepare an English invitation letter for media stakeholders. With her guideline, 

I drafted the invitation letter. Then I did some follow-ups over the phone call. On the event 

day, my responsibility before the event was to collect all the necessary staff regarding our 

media team such as print media sign-up sheets to track the attendance of media personnel, 

gather stationary staffs that are required for the event, etc. At the event venue, I assisted 

my team in welcoming everyone from the media and requested them to sign in the 

attendance sheet. I communicated with the Channel I team over the phone and then 

received them at the event venue as they were struggling with time management and were 

a bit late for covering the event. I was tasked to list down the media names that were present 

at the event. Another responsibility of mine was to provide press releases to respected 

media persons.  
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Image 5.1: Customised Media List for Invitation 

Image 5.2: Selfie with Media Team at the Event Venue 
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Image 5.3: Snapshot of the Signup Sheet 
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Image 5.4: Invitation Letter for Media (Drafted by Me) 
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Image 5.5: Print Coverage from The Business Standard 
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Coverage Links: Below are some links among from 60+ media coverages. 

 

Web:  

The Financial Express: https://today.thefinancialexpress.com.bd/stock-corporate/10th-

berger-award-for-excellence-in-architecture-1660152411 

The Daily Star: https://www.thedailystar.net/business/organisation-news/news/berger-

award-excellence-architecture-3092246 

Kaler Kantho: https://www.kalerkantho.com/print-edition/industry-

business/2022/08/11/1171654 

 

 

 

 

 

 

 

Image 5.6: Snap Shot of TV Coverage from DBC News 

https://today.thefinancialexpress.com.bd/stock-corporate/10th-berger-award-for-excellence-in-architecture-1660152411
https://today.thefinancialexpress.com.bd/stock-corporate/10th-berger-award-for-excellence-in-architecture-1660152411
https://www.thedailystar.net/business/organisation-news/news/berger-award-excellence-architecture-3092246
https://www.thedailystar.net/business/organisation-news/news/berger-award-excellence-architecture-3092246
https://www.kalerkantho.com/print-edition/industry-business/2022/08/11/1171654
https://www.kalerkantho.com/print-edition/industry-business/2022/08/11/1171654
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Challenges: As it was my first experience in media strategy planning for an event, it was 

quit challenging for me to catch every task and communication terms. It felt really hard to 

draft the invitation letter as well, but one of my senior colleagues helped me providing 

guideline and some well-structured format. 

 

My Mistakes: 

• I selected some inappropriate stakeholders at first. 

• At first, I didn’t mention Institute of Architects Bangladesh (IAB) in the invitation 

letter. 

• I didn’t collect business cards from journalists. 

 

Learnings: 

• I gathered knowledge on how to plan media strategy for an event. 

• Improve writing skill. 

• Acquire communication skills to make good relationship with media persons. 

• Learned that collecting business cards from journalists is a good practice. 

• Improved teamwork skill. 

 

  

Image 5.7: Snapshot of the Work Update Spreadsheet (Coverage Outcome) 
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Project 6 

 

Project Name: Building Relationship with Targeted Media Stakeholders 

 

Type of Work: Media Engagement with all influential media personnel 

 

Project Description: Frequent visit to different media outlets to gather media 

intelligence about the industry. This is one of the regular and core activities of Forethought 

PR’s Media Team. Media engagement is a very effective strategy to build better 

relationship and to maintain it for a long period of time so that we can get support from our 

media stakeholders when it is needed and also at the time of crisis. 

 

My Tasks and Responsibilities: Since I have joined Forethought PR as an intern, I 

have visited various media outlets for media engagement on various purpose including 

General engagement, ensuring article publish opportunity, client’s PR invitation for event, 

anniversary celebration, visiting the sick etc. So far, I have visited Prothom Alo, Mohona 

TV, News 24, Channel I, Dhaka Bangla Channel (DBC), SATV, Bangla Tribune, Radio 

Shadhin, Daily Manab Zamin etc. My first media engagement visit was at Prothom Alo in 

the month of July. My internship supervisor assigned me verbally for media engagement 

visit with Mohtarima Rahman, Senior Executive, Media Relations. Our objective was to 

ensure Action Aid article opportunity, Bristish Council PR and general engagement. My 

task was to introduce me to the media personals and collect findings to give feedback to 

my supervisor. The same day I also visited Daily Manab Zamin and met Md Sajidul Haque, 

News Editor, M M Masud, Business In-charge and had some introductory discussions.  

I have visited DBC News and SATV with Umma Salma, Executive, Media Relations with 

the purpose of media invitation for Energypac Event. I met Mahmud Al Faisal, Assignment 

Editor, SA TV, Saurav Ahmed, Sr.Reporter, SATV, Pranab Saha, Editor, DBC, Jannatul 

Mawa, News Editor, DBC, Masud Ibny Ayub Karzon, Assignment Editor, DBC and 

collected findings about their opinions regarding the industry and the event of Energypac. 

I have attended News 24’s anniversary program with our team and got an enormous 

opportunity to meet with a lot of media personals. I met one of our ULAB alumni Fazle 

Rabbi Shourov, Reporter, News 24 there and that gave an extra push to our good 

relationship. I visited Radio Shadhin to give voice for a tech show. Shakil Ahmed, Head 

of Programs, Manager, Business & Marketing of Radio Shadhin welcomed us and we had 

a nice and long introductory discussion. I met Hitler A Halim, ICT in charge of Bangla 

Tribune twice. Last time I met him at his residence. We visited him as he was sick because 

of a severe heart attack. He personally became very happy to see us. I have also visited 

Mohona TV with a purpose of event invitation. I met Ahsanuddoula Maruf, Head of News, 
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A.M.M Jahangir Alam, chief Reporter, Monirul Islam, Staff Reporter and others. All of 

their behavior was welcoming toward us. 

 

 

 

 

 

  

Image 6.1: Selfie Picture at Prothom Alo 

Image 6.2: Media visit Report of Prothom Alo and Daily Manab Zamin 
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Image 6.3: Screen Shot of the Media visit Report of News 24 Anniversary 

Image 6.4: Screen Shot of the Media visit Report of Channel I 

Image 6.5: Screen Shot of the Media visit Report of DBC News and SATV 



53 | P a g e  
 

 

  

Image 6.6: Selfie Picture with Head of News, Mohona TV 

Image 6.7: Handing Over Flowers at News 24's Anniversary 
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Challenges: The Dhaka city traffic situation and the difficulty in finding rest areas were 

the main challenges I used to experience on media engagement visits. We sometimes have 

to wait a long time for media personnel since they are sometimes preoccupied with 

essential tasks. 

 

My Mistakes: 

• Forgetting media outlet locations was one of my common mistakes 

• Sometimes I used to forget media personnel’s designation and the discussion 

findings. 

 

Learnings: 

• Gathered knowledge on how to build a relationship with media 

• Editorial policy of different media 

• Hierarchy maintained in media outlets 

• Got idea on how media outlets focus in different scenario 

• Time management in critical situations 

• How to find out hard locations 

• Importance of keeping patience 
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Project 7 

 

Project Name: “Developing and using models in K-12 classrooms” - George O. J. 

Carrington 

 

Type of Work: Article publish in Op-ed section 

 

Project Description: International School Dhaka (ISD), a client of Forethought PR 

shared a brief to make it possible to publish an article to a first-tier news media. Their 

preference was Dhaka Tribune or The Business Post. Article’s title was “Developing and 

using models in K-12 classrooms”, written by George O. J. Carrington, Teacher and 

Department Head, Design Technology, International School Dhaka.  

 

My Tasks and Responsibilities: It was one of my first projects in Forethought PR 

as an intern. My supervisor assigned me to work with Alvi Hussain, Executive, Media 

Relations to make this project fruitful. My first work for this project was to collect the 

article from email body and cross check if there is any spelling mistake. After cross 

checking, I copied the article to MS word file and did proper formation. I made another pdf 

version and collected the image to make shareable to the media. Then Alvi bhaia conducted 

a meeting with me and planned how to proceed. He briefed me about the recent scenario 

of media coverage, and we found out three potential media. Then I have done several email 

communications with our client relations team through Alivi bhaia’s official mail. In the 

meantime, he did engagement over the phone and then physically with potential media and 

finally Dhaka Tribune agreed and published the article in the Op-ed section. 
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Image 7.1: Email correspondence to the responsible project personnel 

Image 7.2: Email correspondence (drafted by me according to the brief) 
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First Draft of the Document Version of the Article: 

 

Developing and using models in K-12 classrooms 
 

George O. J. Carrington 

Department Head, Design Technology, International School Dhaka 

 

 

Traditional classrooms have shifted globally and undergone unimaginable 

changes. In the flipped classroom, teachers serve as facilitators while students 

engage in their own learning. This brings me to the discussion of the 

constructivist approach to teaching and learning in K–12 classrooms using 

models. 

 

Constructivism is defined as "a learning approach that holds that people 

actively construct or make their own knowledge and that reality is determined 

by the learner's experiences." 

 

Constructivism holds that the learner's personal construction of meaning 

through experience is influenced by the interaction of prior knowledge and new 

events. The central idea of constructivism is that human learning is constructed, 

that learners build new knowledge on top of previous knowledge. 

 

This prior knowledge influences the new or modified knowledge that an 

individual construct as a result of the new learning experience. 

 

The second idea is that learning is an active process rather than a passive one. 

The passive approach to teaching sees the learner as an "empty vessel" to be 

filled with knowledge, whereas constructivism asserts that learners construct 

meaning only through active engagement with the world (such as experiments 

or real-world problem-solving). 

 

Understanding cannot be passively received because it requires making 

meaningful connections between prior knowledge, new knowledge, and the 

processes involved in learning. 

 

The constructivist approach is heavily emphasized in international school 

teaching. This involves the development and application of models and 

simulations to aid in the explanation of natural phenomena. Models allow us to 

go beyond the observable and simulate a world we have yet to see. Models 

enable predictions in the form of "if" and "then" statements, which lead to 

hypothesis formulation and experimentation. 
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Models and simulations are used in design and STEM programs to analyze 

existing systems to identify flaws that may occur or to test potential solutions 

to a new problem. Engineers create various models to test proposed systems 

and identify the strengths and limitations of their designs. 

 

What does this mean for our 21st-century classrooms? As a science and design 

teacher, I have decided to make my teaching and learning environment one that 

is problem-focused and solution-focused, drawing heavily upon 

interdisciplinary subject areas, so that students can always empathize through 

modeling. solutions to solve problems using science and engineering practice. 

 

Students who understand how to empathize through the constructivist approach 

make better students, friends, employees, community members, and leaders. 

They will carry an understanding of the world's complexities and the 

experiences of others, which will deepen all of their relationships.  

 

They improve their learning abilities, develop a better understanding of 

concepts, read others more accurately, and demonstrate better demonstration 

skills. When we help students develop their ability to empathize, we inspire 

them to change their perceptions of people who are different from them. 

 

When developing models, it is critical to consider whether the models are 

feasible. If a model is not feasible, students can create conceptual models that 

include sketches, renderings, and arrow diagrams that focus on aesthetics, 

design, and STEM classrooms to explain natural phenomena through products, 

systems, and services. If a model is doable, In order to develop a visual rhythm, 

conceptual awareness, and innovation, students can develop their ideas in a 

sequence that includes drawing on existing ideas with an emphasis on 

aesthetics, form, function, and useful purpose. Students can use this to create 

modeling success criteria for a logical plan or sequence to transfer sketches to 

CAD-CAM, soft-resistant materials, hard-resistant materials, and assembly 

models for robotics and engineering. 
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Final Draft:  

 

Developing and using models in K-12 classrooms 
 

George O. J. Carrington 

Department Head, Design Technology, International School Dhaka 

 

Traditional classrooms have shifted globally and undergone unimaginable 

changes. In the flipped classroom, teachers serve as facilitators while students 

engage in their own learning. This brings me to the discussion of the 

constructivist approach to teaching and learning in K–12 classrooms using 

models. 

 

Constructivism is defined as "a learning approach that holds that people actively 

construct or make their own knowledge and that reality is determined by the 

learner's experiences." 

 

Constructivism holds that the learner's personal construction of meaning through 

experience is influenced by the interaction of prior knowledge and new events. 

The central idea of constructivism is that human learning is constructed, that 

learners build new knowledge on top of previous knowledge. 

 

This prior knowledge influences the new or modified knowledge that an 

individual constructs as a result of the new learning experience. 

 

The second idea is that learning is an active process rather than a passive one. 

The passive approach to teaching sees the learner as an "empty vessel" to be 

filled with knowledge, whereas constructivism asserts that learners construct 

meaning only through active engagement with the world (such as experiments 

or real-world problem-solving). 

 

Understanding cannot be passively received because it requires making 

meaningful connections between prior knowledge, new knowledge, and the 

processes involved in learning. 

 

The constructivist approach is heavily emphasized in international school 

teaching. This involves the development and application of models and 

simulations to aid in the explanation of natural phenomena. Models allow us to 

go beyond the observable and simulate a world we have yet to see. Models enable 

predictions in the form of "if" and "then" statements, which lead to hypothesis 

formulation and experimentation. 
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Models and simulations are used in design and STEM programs to analyze 

existing systems to identify flaws that may occur or to test potential solutions to 

a new problem. Engineers create various models to test proposed systems and 

identify the strengths and limitations of their designs. 

 

What does this mean for our 21st-century classrooms? As a science and design 

teacher, I have decided to make my teaching and learning environment one that 

is problem-focused and solution-focused, drawing heavily upon interdisciplinary 

subject areas, so that students can always empathize through modeling. solutions 

to solve problems using science and engineering practice. 

 

Students who understand how to empathize through the constructivist approach 

make better students, friends, employees, community members, and leaders. 

They will carry an understanding of the world's complexities and the experiences 

of others, which will deepen all of their relationships.  

 

They improve their learning abilities, develop a better understanding of concepts, 

read others more accurately, and demonstrate better demonstration skills. When 

we help students develop their ability to empathize, we inspire them to change 

their perceptions of people who are different from them. 

 

When developing models, it is critical to consider whether the models are 

feasible. If a model is not feasible, students can create conceptual models that 

include sketches, renderings, and arrow diagrams that focus on aesthetics, 

design, and STEM classrooms to explain natural phenomena through products, 

systems, and services. If a model is doable, In order to develop a visual rhythm, 

conceptual awareness, and innovation, students can develop their ideas in a 

sequence that includes drawing on existing ideas with an emphasis on aesthetics, 

form, function, and useful purpose. Students can use this to create modeling 

success criteria for a logical plan or sequence to transfer sketches to CAD-CAM, 

soft-resistant materials, hard-resistant materials, and assembly models for 

robotics and engineering. 

 

-End- 
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Coverage Link: https://www.dhakatribune.com/op-ed/2022/07/24/developing-and-

using-models-in-k-12-classrooms 

Image 7.3: Coverage from Dhaka Tribune 

https://www.dhakatribune.com/op-ed/2022/07/24/developing-and-using-models-in-k-12-classrooms
https://www.dhakatribune.com/op-ed/2022/07/24/developing-and-using-models-in-k-12-classrooms
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Challenges: It was challenging for me to keep continuous communication with the 

responsible personnel from client relations. I had to adapt with their work environment 

within a very short period of time. 

 

My Mistakes: 

• I couldn’t format the article properly in document file at first 

• My writing for mail communication sounded informal at first 

• Misunderstood how to approach to the client relations team 

 

Learnings: 

• I gathered knowledge on how to approach to the client relations team  

• Acquired planning skills on how to select potential media for a specific content  

• Improved writing and proper formation skills 

• Improved my understanding of formal communication in professional life 
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Project 8 

 

Project Name: “Future Nation: Graduate Employment in Private Sector Program” 

 

Type of Work: Event and Press Release Dissemination 

 

Project Description: The United Nations Development Programme (UNDP), 

Bangladesh Investment Development Authority (BIDA) and Grameenphone, jointly 

launched the “Future Nation: Graduate Employment in Private Sector Program” in August, 

2022. It is an alliance between the public, private, and development sectors developed to 

boost youth talent and skills by recognizing opportunities for development, employment, 

entrepreneurship, and investment in the post-pandemic environment. It has created a self-

developed aptitude assessment tool that can help businesses and the private sector identify 

the right people with the abilities they need for their organization. Our client 

Grameenphone tasked us to cover this launch event and to make sure the media presence 

at the event and coverages to the national media. 

 

My Tasks and Responsibilities: At the time of this project, I was also busy with 

another big project which was to research and make media plan to be prepared to pitch a 

client. My role for this project was to prepare a Bengali invitation letter for media 

stakeholders and then, after the event I prepared the Press Release files in different versions 

and selected pictures to dispatch to the media for getting coverages. And the following day 

I have updated GP work update sheet by tracking the coverage links. 
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First Draft of the invitation: 

৬ আগস্ট, ২০২২  
 
বরাবর, 
প্রধান বার্তা সম্পাদক/ বার্তা সম্পাদক/ প্রধান প্রতর্ববদক/ তবজবনস এতিটর/ টটতিব াগাব াগ 
প্রতর্ববদক  
 
তবষয়: গ্রামীণব াবনর “ত উচার টনশন: টবসরকাতর টসক্টবর স্নার্ক কমতসংস্থান” প্রকবের উববাধনী 
অনুষ্ঠাবনর আমন্ত্রন 
 
জনাব, 
তবনীর্ তনববদন এই ট , গ্রামীণব ান তিতমবটি প্রথমবাবরর মবর্া বাংিাবদবশ “ত উচার টনশন: 
টবসরকাতর টসক্টবর স্নার্ক কমতসংস্থান” তর্তরর িবযে এক প্রকবের উববাধনী অনুষ্ঠাবনর আবয়াজন 
কবরবে। অনুষ্ঠাবন উপতস্থর্ থাকববন জনাব সািমান এ  রহমান, প্রধানমন্ত্রীর টবসরকাতর তশে ও 
তবতনবয়াগ তবষয়ক উপবদষ্টা; জনাব জুনাবয়দ আহবমদ পিক, র্থে ও ট াগাব াগ প্র ুতি প্রতর্মন্ত্রী; জনাব 
তসরাজুি ইসিাম, তনবতাহী পতরচািক, তবিা; জনাব রাদওয়ান মুতজব তসতিক বতব, স্ট্র্োবটতজক 
অোিভাইজার, ইউএনতিতপ (তটতবতস); জনাব ইয়াতসর আজমান, তসইও, গ্রামীণব ান তিতমবটি, এবং 
জনাব সুদীপ্ত মুখাজতী, আবাতসক প্রতর্তনতধ, ইউএনতিতপ।  
 
অনুষ্ঠানসূতচ:  
র্াতরখ: রতববার, ৭ আগস্ট, ২০২২।  
স্থান: বিরুম-১, টশরাটন, ঢাকা, বনানী।  
সময়: সকাি ৯:৪৫ তমতনট।  
 
অনুষ্ঠাবন আপনার উপতস্থতর্ এবং সতিয় অংশগ্রহণ আমাবদর অনুপ্রাতণর্ করবব। আপনার স্বনামধনে 
প্রতর্ষ্ঠাবনর পয টথবক একজন প্রতর্ববদক ও কোবমরাপারসনবক অনুষ্ঠাবন উপতস্থর্ টথবক সংবাদতট 
সংগ্রহ ও প্রচাবরর জনে তবনীর্ অনুবরাধ জানাতি। 
 
 
শুবভিাবে - 
ইকরাম মঈন টচৌধুরী 
বেবস্থাপনা পতরচািক  
ট ারথট তপআর, এতশয়াতটক তিতসক্সতট 
 

প্রবয়াজবন: আিভী টহাসাইন, টমাবাইি: ০১৬৮১৬৮১৪৪০ 
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Final Draft of the invitation:  
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Image 8.2: Different Versions of Press Releases are Ready to be Dispatched 

Image 8.1: This Picture Was Selected by Me to Share with the Media 
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Coverage Links: Attached are some links among from 100+ media coverages 

 

Print/ epaper:  

https://epaper.thedailystar.net/Home/ShareArticle?OrgId=882d542be5&imageview=1 

Web:  

https://www.dhakatribune.com/business/2022/08/08/undp-grameenphone-and-bida-to-

create-economic-opportunities-for-all 

https://www.prothomalo.com/lifestyle/v1xjvorfug 

 

 

 

 

Image 8.3: Screen Shot of GP work update sheet 

https://epaper.thedailystar.net/Home/ShareArticle?OrgId=882d542be5&imageview=1
https://www.dhakatribune.com/business/2022/08/08/undp-grameenphone-and-bida-to-create-economic-opportunities-for-all
https://www.dhakatribune.com/business/2022/08/08/undp-grameenphone-and-bida-to-create-economic-opportunities-for-all
https://www.prothomalo.com/lifestyle/v1xjvorfug
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Image 8.4: Snap Shot of TV Coverage from Rtv 

Image 8.5: Snap Shot of Print Coverage from Prothom Alo 
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Challenges: Though I Didn’t have to attend the event physically, it was challenging for 

me to work for such a big client as they change their minds frequently and gives very short 

time to complete the task. Another big challenge for this project was to handle two big 

client’s projects at a time. 

 

My Mistakes: 

• I mentioned our Managing Directors name in the regards part of the invitation letter, 

but Grameenphone prefers to mention their Corporate Communication Manager 

and Head of external Communication’s name. 

• Didn’t attach Grameenphone’s logo in the invitation letter 

 

Learnings: 

• I learned that different client has different requirements for a specific deliverable 

• Acquired knowledge on the client Grameenphone’s demand 

• Improved writing and proper formation skills 

• Improved knowledge about how to select pictures for sharing with press releases  
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Internship Outcome 

At the end of my graduation life, while I was on the verge of starting my career, that's when 

I got this wonderful opportunity to do an internship at Forethought PR, the leading PR 

agency in the country. And I feel very lucky because I got the opportunity to join the core 

execution team, which is the media relations team. If I compare the work procedure to a 

restaurant, we are the chef and ultimately how well the job is done depends on the media 

team. We work accordingly to our client's feedback. whatever the quality of the client's 

feedback, we execute and deliver the final deliverable in the finest possible way. So, from 

my internship experience now I know what's the actual job, what are the scopes, what are 

the challenges, what are the opportunities, how much can I learn, and what is the room for 

improvement on this end. I had the opportunity to work with multiple brands during my 

internship period and the biggest lesson I learned from this internship is that I now know 

as a PR guy, I will always have to think about what I want to do for a brand, how to manage 

the crisis, and what's the strategy to find out the most effective solution. I gathered 

knowledge about different brands' nature, media relations, business policies, and how they 

want to mitigate the damage when the brands are in reputation crisis. 

I have also figured out that the job of a PR agency is one of the most stressful jobs, and 

most of the employees can’t ensure a work-life balance. They hardly can manage time for 

their personal life. 

From the very beginning, when I was searching for an internship opportunity, my goal for 

the internship was to gain as much knowledge as I could and to be as effective as I could. 

We gain a lot of theoretical knowledge in the class as public relations majors. But it was 

incredibly fulfilling to be able to use some of my knowledge whenever it was applicable in 

actual or practical circumstances. It was a continuous learning process for me, and I tried 

to apply my university learnings to make this journey smoother. 

As a result of the internship, my further attainments are as follows: 

• Planning and coordination for a team 

• Gained leadership and learned to take more responsibilities 

• How to brainstorm, plan and pitch ideas 

• How to be reliable, and trustworthy 

• How to maintain the office protocol 

• Improved my organizing and time management skills 

• learned how to build network and why it is necessary 

• Now I know how academic learning helps us to manage the workplace challenges 

smartly. 
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The Workplace Log 
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                                                                                                              MSJ043                                                                                                                                                     
 

SELF-ASSESSMENT FORM 

 

The purpose of this survey is to obtain students input on how they think they have performed.  

 

Name of Intern: Golam Safayet Sakir 

 

University ID: 182012028  

 

Name of the Institute/Organization: Forethought PR, A concern of Asiatic 3 Sixty 

Corporate Office Address: Asiatic Center, House: 63 (4th floor), Road: 7/B, Block: H, 

Banani, Dhaka 1213, Bangladesh 

Email: info@forethoughtpr.com Web: https://www.forethoughtpr.com/ 

 

1. During a typical week, approximately how many hours did you dedicate to your internship?  

45+ Hours 

 

2. Was your internship paid? If yes, how much?  

Yes, 5,000 BDT 

 

3. Was your site supervisor available to meet when needed? Tick any one of the following.  

 

☐Not at all  ☐Slightly ☐Moderately  ☐Quite a bit  ☑ A great deal  

 

4. Next, we would like to know how you were affected by your internship. Using the scale below, please 

indicate the degree to which participation in your internship experience increased or strengthened your 

abilities, attitudes, awareness or understanding in each of the areas identified: 

 

1=Not at all  2=Slightly 3=Moderately  4=Quite a bit  5=A great deal  

 

NO CRITERIA (Personal) RATING 

1 I have a sense of satisfaction in doing something worthwhile.  5 

2 I believe in my ability to make a difference.  5 

3 I am open to new experiences.  5 

4 I have gained the capacity to be more productive.  5 

5 I can recognize my personal strengths.  4 

6 I can recognize my personal weaknesses.  5 

7 I have a sense of personal achievement.  4 

8 I have the ability to persevere in difficult tasks  4 

NO CRITERIA (Social/Interpersonal Impact)  

9  I demonstrate concern for the welfare of others  5 

10 I can be understanding and appreciative of people with diverse backgrounds 5 

11 I have the ability to work cooperatively with others  5 

12 I have the ability to communicate effectively  5 
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13 I have increased my ability to be a leader  5 

14  I feel more connected to my community  5 

NO CRITERIA (Academic learning impact)   

15 I have acquired knowledge from the job duties I performed  5 

16 I have broadened my critical thinking skills (reasoning, problem solving) 4 

17 I have learnt the ability to work independently  5 

18 I feel my classroom learning was enriched  4 

19 I have the ability to connect academic subject matter to the real world.  5 

NO CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)  

20 I developed specialised technical skills for a specific job function  5 

21 I broadened my future employment possibilities  5 

22 I received an opportunity to explore a specific career  4 

23 I developed realistic ideas about the work world  4 

24 I narrowed my future possible career choices.  5 

25 What is your average score from this test?  4.71 

 

 

5. General Comments  

For me, this internship experience will last a lifetime. I am confident that this experience will enable 

me to develop a successful career in the communication sector. 

 

 

 

 

 

_________________________________ 

Signature of Intern 
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Professional competencies 

Professional competencies are the skills, knowledge, and attributes that are needed for 

growth and employers’ value them most. We must demonstrate certain professional talents 

for every career. I was able to pick up skills throughout my experience as an intern at 

Forethought PR that I know would be useful in the near future. The following is a list of 

the competencies I have acquired during my internship program: 

• Organizing Thoughts and Present It Properly 

• Effective Time Management 

• Interpersonal Skill 

• Organizational Behavior 

• Proper Communication 

• Taking Quick Decisions in Critical Situations. 

• Building networks and Maintaining Good Relationships 

• Planning and Coordinating a Team 

• Expert Literacy on Google Drive, Docs, Slides, Sheets 

• Brainstorming and Sharing Ideas 

• Microsoft Word/PowerPoint 

• Idea Pitching and proper Presentation 

• Multitasking 

• Teamwork 

• Client Handling 

• Bijoy Typing 

• Leadership Skills 
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Appendices 

Some of other projects and works are given below: 

1.  Me and Alvi Hussain, Executive, Media Relations, worked together for the client - 

International School Dhaka (ISD), on this article project to publish in The Asian Age. 

Image: Print Coverage of the Article at The Asian Age 

Online Coverage Link: https://dailyasianage.com/news/292797/inculcating-a-culture-of-

design-science-and--engineering-practices-in-the-international-schools 

https://dailyasianage.com/news/292797/inculcating-a-culture-of-design-science-and--engineering-practices-in-the-international-schools
https://dailyasianage.com/news/292797/inculcating-a-culture-of-design-science-and--engineering-practices-in-the-international-schools
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2.  Me, Alvi Hussain, Executive, Media Relations, and Ananna Akter, Sr. Executive, 

Media Relations, worked together for the client - imo and JAAGO. We shared their 

combined CSR activity to the media and got a total of 79 coverages including 5 TV, 

16 News Paper, and 58 Web. 

 

 

  

Image: Print Coverage from The Daily Observer 
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3.  Me, Mohtarima Rahman, Sr. Executive, Media Relations, and Md. Maruf Rana, 

Executive, Media Relations, worked together for the client – Likee. We shared their 

press release to the media and got a total of 22 coverages including 3 News Paper, and 

19 Web. 

 

 

  

Image: Print Coverage from The daily Industry 
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4.  I have planned the regional media outlets’ visit plan for the media team of 

Forethought PR 

 

 

  

 

Image: Screen Shot of the Planning for the Regional Media Outlets Visit  



89 | P a g e  
 

  

Image: Me Presenting the Regional Media Outlets Visit Plan to My Boss 
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5.  I have made the half-yearly deliverables 2022 according to my supervisor’s brief. 

 

 

  

  

Image: Screen Shot of the Half Yearly Deliverables 2022 Spreadsheet 
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6.  I have made the media engagement status 2022 and media engagement matrix 2022 

of the entire media team. 

 

  

 

  

  

Image: Screen Shot of the Media Engagement Status 2022 Spread Sheet 

Image: Screen Shot of the Media Engagement Matrix 2022 Spread Sheet 
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7.  I have made the cumulative breakdown of 6 month's deliverables of all clients of 

Forethought PR. 

 

 

  

  

Image: Screen Shot of the Cumulative Breakdown of 6 Month's Deliverables of All 

Clients Spread Sheet 
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8.  I have made the Third Tier Online Database for Forethought PR. 

 

 

 

  

  

Image: Screen Shot of the Third Tier Online Database 
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9.  I have made the updated regional database for Forethought PR. 

 

 

  

 

  

Image: Screen Shot of the Regional Database 
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10.  I have made the updated work update sheet 2022 for the entire media team 

according to my supervisor’s brief. 

 

 

Image: Screen Shot of the FTPR Media Team Work Update 2022 
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Image: Me Presenting the New FTPR Media Team Work Update 2022 Sheet 
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11.  Attending meetings. 

 

 

 

Image: Taking Notes While Attending a team Meeting  
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12.  News monitoring. 

 

 

  

Image: News Monitoring was One of My Regular Jobs 
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13.  Rough notes. 

 

 

 

 

 

 

   

Image: Hand Written Rough Notes  
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Concluding Remarks 

This internship was my first professional corporate job experience. Fortunately, I got a 

positive and energetic workplace culture. I tried my best to uphold my credibility and 

enhance my abilities on a personal and professional level. Now, I can comfortably think 

about working in a communication role. This was an incomparable hands-on learning 

opportunity that has increased my self-assurance and self-awareness. I am grateful for this 

real opportunity and intend to take maximum benefits of it in my upcoming endeavors. 

Overall, the internship experience was a boost before starting a professional career. 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

Thank You 


