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Introduction 

 

Within the last four years of my undergraduate studies, I have prepared myself as a 

Communications Specialist while looking forward to working in the corporate job industry. 

 

Two of the group projects that I provided concepts for, regarding the courses Mass 

Communication and Convergence Communication I in the form of installation arts were featured 

in the Curriculum Integration Exhibition organized by the Media Studies and Journalism 

Department of the University of Liberal Arts Bangladesh (ULAB) and are used as references for 

students who take the courses. The topics of my installation arts were The Broken Window 

Theory and my theme was Ocean Pollution and Social Norms Theory where the theme was 

highlighting individualism in the face of social oppression.  

 

My first Public Service Announcement Video Production for the course Communication 

Technology earlier in my second year of university was initially picked up by DRIK News and 

later published by DW Bangla on their YouTube channel and social media platforms. It was 

based on Poster Pollution in Dhaka and, what to do about it.  

 

During my later years, I had the opportunity to lead two production teams for making an 

advertisement for the Advertising course and directing a corporate documentary for the Created 

Private Media Course, where I and my team went to various places outside Dhaka to collect 

testimonies of Loan receivers and Handy-Crafting Trainees. 

  

Besides these practical projects, the curriculum of my department heavily focuses on research-

centric education through which I was able to practice various research methodologies. Courses 

ranging from Principles of Communication, Public Relations Research, Public Relations 

Campaign, Communication and Culture, Sociology, Interpersonal and Intercultural 

Communication, Mass Communication, Development Communication, Strategic Public 

Relations, Reading Media Text, Media and the Law, Ethics in Media, Critical Thinking and 

Analysis, Communication Technology, Internal Communication, etc. 
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While studying I did not stay confined to only my textbook knowledge; rather I have looked for 

opportunities to apply all my educational learnings in organizations that are both inside and 

outside my university.  

 

I have had the opportunity to join Dhaka Sessions as their Photography and Social Media 

Assistant for 6 months before my internship semester. There I was responsible to take 

photographs of guests and artists for use in the organization’s website and social media 

platforms, I also coordinated with graphic designers and the social media team to deliver trailers 

and other promotional content within deadline. I had to maintain regular communication with the 

Producer, Head of Social Media, Cinematographer, Artists, Guests and, the Sound Manager to 

ensure smooth operations. 

 

Before working at Dhaka Sessions, I was an English language Instructor (IELTS) at British 

Educare Ltd. There I curated study materials and provided English language training to students 

from diverse cultural backgrounds and geographic locations. I conducted all the classes virtually 

through the communication platform, Zoom. 

 

I have been an active member of different apprenticeship programs that have allowed me to work 

with teams, and people from diverse cultural backgrounds. I joined, PR4U as a general member 

during my first semester, and by my 10th semester, I completed my tenure as the CEO of the 

apprenticeship program. It had a total of 94 members back then with whom I coordinated all the 

operations such as Events Management, Social Media Management, Website Management, 

Human Resources, Media Relations & Hosting, etc. I have also performed with excellence as the 

Head of Operations for Radio CampBuzz, another apprenticeship program offered by the 

University of Liberal Arts Bangladesh. I eventually earned two awards from both of these 

apprenticeship programs as an appreciation for consistent service and dedication towards youth 

empowerment through my roles. 

 

6 months before my internship semester, I was head hunted by Ikigai HR Services through one 

of their Junior Executives, Ghulam Sadmany Donny who is a fellow ULABian from the BBA 

department for the position of intern in Don Sumdany Facilitation and Consultancy. Being from 
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the same batch, Donny and I got the chance to work on many projects together since we both 

were very active with our extracurricular activities in the university. However, back then I had to 

decline his offer since I just joined Dhaka Sessions. Fast forward to six months, I was 

approached again, but this time it was for the position of an Executive in the Marketing 

Department of the same organization. The most critical decision I've had to make in my 

educational career so far has been to pursue a degree in public relations. The possibility of 

pursuing a degree that will allow me to represent organizations and create a bridge between their 

stakeholders for a mutually beneficial outcome fueled my desire to work in the corporate 

industry. In the four years that I've been taking various communication and media courses, I've 

felt privileged to be able to discover the theories behind various forms of communication, but 

I've especially enjoyed learning about the technical basis of content creation and, whether it's 

through learning how to use various media and communications tools or putting the production 

techniques we've studied into practice. As a result, even my media consumption habits have 

altered due to the mix of theory and practice. Thus, based on my field of experience, I believe 

there were several essential attributes for pursuing a career in communications and marketing, 

the most important of which are exceptional verbal and non–verbal communication skills, as well 

as the capacity to multitask effectively. I believed that I could demonstrate these qualities 

through a variety of settings as pre my field of experience to be able to contribute as a full time 

employee during my internship.  
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Expectations 

 

A common misconception about marketing is that businesses use it to manipulate the public into 

buying their products or services to maximize profits for themselves. As a student majoring in 

Public Relations, it was my responsibility to know better. I realized marketing is essential for any 

business or organization and if, they wanted to survive in the long run, they would need to 

integrate Public Relations in their Marketing activities. In the current status quo there is a very 

thin line between Public Relations and Marketing. My expectations for learning and contributing 

in a small company as a Marketing Executive were: 

 

 coordinating and planning marketing initiatives 

 developing and presenting strategies and ideas 

 conducting promotional activities 

 creative copywriting and proofreading 

 organizing events and marketing materials 

 managing social media campaigns  
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Host Organization 

 

Don Sumdany Facilitation and Consultancy at a glance: 

 

Organization Type: Corporate and Public Training Agency 

Incorporation Status: Private Limited 

Company Year of Establishment: 2016 

Address: Flat: A-5 (5th Floor), House: 141, Road 3, Block A, Niketan, Gulshan-1 1213 Dhaka, 

Dhaka Division, Bangladesh 

Website: https://donsumdanybd.com  

 

About Us: 

 

Don Sumdany Facilitation & Consultancy is one of the largest learning companies in Bangladesh 

consulted by internationally certified (triple certified) corporate trainer Ghulam Sumdany Don. 

We have: 

 

 

 

https://donsumdanybd.com/
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Company’s Organogram 
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Tasks 

 

I have been working at Don Sumdany Facilitation and Consultancy since February 23, 2022. I 

did not join the organization as an intern but as a full-time executive. Therefore, I had to be 

thorough about the company's history, missions, and visions to execute my tasks smoothly. I 

frequently had to multitask since the team, building the brand is very small. 

The following is a list of my responsibilities throughout my internship: 

 coordinating and planning marketing initiatives 

 identifying and defining audiences through research and data analysis 

 developing and presenting strategies and ideas 

 conducting promotional activities 

 compiling and delivering financial and statistical data 

 creative copywriting and proofreading 

 looking at data analytics and managing websites 

 organizing events and marketing materials 

 synchronizing internal marketing and the culture of a company 

 managing social media campaigns 

 create company profile and reports 

 writing press releases 

 maintain relationship with the press, corporate clients, university students and all other 

external stakeholders 

 creating proposals and pitching to clients 
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Project 1 

 

Project Name: Social Media Campaign Execution (Script & Production) International Women’s 

Day 2022 

Project Start: 27/02/2022 

 

Project Overview: In light of 8
th

 March, International Women’s Day 2022 my manager tasked 

me with coming up with a script and execution plan for a video campaign to post in our social 

media. 

 

The campaign was targeted towards the female students and working professionals. We wanted 

to integrate our upcoming event, Walton Presents Rise Above All 2022 through this campaign to 

have more female participation since it was a learning event that would benefit all attendees. 

Many of our event partners and sponsors shared their concerns that they would want to have a 

appropriate ratio between male and female participants in the upcoming event. I initially worked 

on the execution plan- I approached all my female colleagues in the office and had conversations 

with them regarding their work life balance, when they started their careers, how their family 

copes with their full time employment, how do they take care of their in laws and children, etc. 5 

female candidates were then shortlisted for this particular campaign. 

 

Next, I had to coordinate the shooting of this campaign with my female colleagues. I used a 

tripod, an LED light and my mobile phone to execute this campaign. During the shoot I 

maintained a log report that allowed me to assist during the editing of this video. After the 

shooting was complete, I assisted in the creation of all the texts that will appear in the video and 

then had to come up with the caption for posting in social media.  

 

My Tasks and Responsibilities: 

I initially worked on planning the campaign, I wrote the script, set up camera equipment- lights, 

tripod, mic, etc. Afterwards, I interviewed the shortlisted candidates and later I gave direction to 

shoot the video before assisting in writing the caption and copies and during the editing of the 

video. 
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Fig1.1: Submitting the first draft of script and execution plan to manager. 

 

 

Fig1.2: First draft of the video script and execution plan for International Women’s Day 2022 

 

 

Fig1.3: Final Video of International Women’s Day 2022 
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Fig1.4: Animated texts in the video 

 

 

Fig 1.5: Caption for International Women’s Day 2022 Campaign 
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Fig 1.6: My Google Drive folder with all the raw files of the campaign 

 

Sub- Projects: 

I had to assist in making two more videos for the same Campaign in a similar manner, one for 

ELSA Speak Bangladesh, which is a commercial product of Don Sumdany Facilitation and 

Consultancy and, another for IKIGAI HR services which operates under the organization and is 

led by a female Managing Director. 

 

Fig 1.7: Women’s day social media campaign, Elsa Speak Bangladesh 
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Fig 1.8: Women’s day social media campaign, Ikigai HR Services 

 

Video Links:  

 Ikigai HR Services: https://fb.watch/d7Fm_FVy3K/ 

 Elsa Speak Bangladesh: https://fb.watch/d7FqosT7Qt/ 

 Don Sumdany Facilitation and Consultancy: https://fb.watch/d7Fx8ODdz8/ 

 

Challenges: 

I was given only two days to come up with the full plan. 

 I had to execute the whole campaign single handedly. 

 Coordinating with all the stakeholders of the campaign. 

 Setting up equipment and directing the video in one day. 

 Making the casts feel comfortable to speak in front of the camera. 

 Multitasking since there were other ongoing projects I was involved in 

 

Mistakes: 

 From doing various production related courses in my university, I am well versed in 

executing different types of productions with minimum budget. I was not made aware of 

any mistakes that I made during this campaign. However, the lack of natural light was 

significantly noticeable in all the videos  

 

 

 

 

https://fb.watch/d7Fm_FVy3K/
https://fb.watch/d7FqosT7Qt/
https://fb.watch/d7Fx8ODdz8/


23 
 

Learnings: 

 Maintaining interpersonal relationships with colleagues belonging to different age groups 

 Organizing and prioritizing activities  

 The need to keep following up with stakeholders frequently  

 Brainstorming and thinking critically about multiple projects while remaining calm 

 Saving project budget  
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Project 2 

 

Project name: Execution of Marketing Plans and Campus Activation for Walton Presents RISE 

Above All 2022 powered by Frutika in association with RTV 

Project start: 01/03/2022 

 

Project Overview: The largest annual public speaking and learning event of the year was held on 

the 18th March, 2022 at KIB Convention Hall organized by Don Sumdany Facilitation and 

Consultancy that hosted around 3,000 attendees. 28 sponsors and co-sponsors participated with 

soundness to make the event a huge success. The largest public speaking platform in our country 

is catered to benefit the students and young professionals ranging from 18-35 years of age. It 

brings together the most notable corporate heads, industry leaders and the change makers of our 

nation. The title sponsor of this mega event was Walton; it was powered by Frutika and in 

association with RTV. 

 

RISE Above All started back in 2016 in RCC with less than 100 audiences; from there it was 

able to secure 600+ audiences in KIB (Krishibid Institution Bangladesh) in 2019. Due to the 

pandemic the event did not take place for the next two years. So in 2022, to make a comeback 

the plan was to make it much bigger than ever and be a part of something significant. Even 

though the venue is able to seat only 1100 participants, we aimed to have 2000 audience 

throughout the event.  On March 1st, I was tasked to come up with a marketing strategy to ensure 

the participation of at least 2000 students at the event on March 18th. 

 

I initially made a shortlist of all the brand/campus ambassadors of my organization from among 

30 universities in Bangladesh and communicated with them individually, asking them to start 

promotional activities in their campuses by sharing our social media promotional and asked them 

to hype up the event through word of mouth. Later I collected the contact points of club 

representatives of their respected universities. Once I had all the contact points, I again reached 

out to each club representative over phone and upon discussion regarding their involvement in 

RISE; I created and sent them all an Invitation letter to be the official Club Partners of the event.  

I later formed different WhatsApp groups with the Club Partners and Brand Ambassadors to 
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conduct meetings with them later over Google Meet/ Zoom. I had several meetings with them 

later face to face on how we can promote the event in the university campuses, what we expect 

from them and what they can expect to get from us from their contribution. All the face to face 

meetings with the students were either conducted in the meeting room or at the rooftop of the 

office.  

 

Besides sharing social media posts through our brand ambassadors, we wanted to penetrate into 

university campuses through marketing efforts, and that’s where the university clubs came in. 

The idea was to set up registration booths in all the university campuses, where maximum 

students could be reached out to for a mutually beneficial outcome. The club partners from each 

university helped me to reach out to their authorities and assisted me to set up registration booths 

for our event, the event’s ice-cream partner Polar tagged along with me to giveaway free ice 

creams and event tickets through engaging activities. The campus activation went on for 3 days 

in different universities in and around Dhaka. My other tasks were to make phone calls to around 

600 individuals who were participants in the previous years of this event and explain to them day 

and night why they should buy the 1000 taka worth tickets this time, and create text messages 

and email letters for mass communication to invite all stakeholders to the event. Throughout the 

campus activation process, I had to maintain frequent communication with some of the sponsors 

to keep them up to date on the event registration progress. 

 

Later I had to visit the event venue with my manager to brief the event sponsors and partners on 

their stalls allocation and branding positions, while they gave us the requirements for the print 

materials of their branding. I had to note everything down and later communicate with the 

vendors who were tasked with the production of printing materials. I had to maintain an excel 

file to keep track of everything that was going on and for the ease of informing my supervisor 

with the updates. 

 

My tasks and responsibilities: 

I had maintained communication and follow up with all the key stakeholders (brand 

ambassadors, university clubs, partners, sponsors, vendors, etc.) of the event to exchange 

information regarding event updates. I also had to assist in coming up with marketing strategies 
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and later execute them single handedly. 

 

 

Fig 2.1: Letter of Invitation for Collaboration 

 

 

Fig 2.2: Emails sent out for letter of invitation for collaboration with university club partners and 

brand ambassadors 
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Fig 2.3: Digital ticket confirmation emails 

 

 

Fig 2.4: Online meeting with university club partners 
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Fig 2.5: Event marketing strategy meeting for Rise Above All 2022 

 

 

Fig 2.6: Venue visit (KiB) with event partners and sponsors to allocate stalls 
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Fig 2.7: Venue visit with event sponsors and partners for branding references 

 

 

Fig 2.8: Pre-event university activation meeting with Polar 

 

 

Fig 2.9: Setting up registration booths in ULAB pre-event 
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Fig 2.10: Pre-event campus activation at ULAB 

 

 

Fig 2.11: Brand Ambassadors visiting the office pre-event to collect tickets for distribution 

 

 

Fig 2.12: Event ID cards for organizers, volunteers, special guests, and speakers 
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Fig 2.10: Office room filled with 2000 event goodie bags assembled by the organizers 

 

Challenges: 

 Had only 7 days to execute the strategies briefed by the CEO of the organization 

 Maintaining communication with all the stakeholders 

 Investing at least 14 hours every day at work 

 Executing both online and traditional marketing 

 

Mistakes: 

 From coordinating various MSJ departmental events such as Curriculum Integration, 

Fresher’s Orientation and Alumni formation, I was familiar with pre-event management 

and crises, so I made sure that my supervisor and the CEO of the organization was 

always in the information loop regarding everything that I was up to during that period so 

that I do not make any mistakes.  

 

Learnings: 

 Focusing while there is a lot of noise around 

 Minimizing distractions 

 Working outside allocated work hours 

 Being patient with stakeholders demands 

 Client negotiations 

 Different messages curated for different audience 
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Project 3 

 

Project name: Coordinating Volunteers and Crowd Management, Walton Presents Rise Above 

All 2022 powered by Frutika in Association with RTV 

Project start: 18.03.2022 

 

Project Overview: The mega event was held on the 18
th

 of March with 28 sponsors and 12 

Keynote speakers, such as: Nasrul Hamid (the State Minister for the Ministry of Power, Energy, 

and Mineral Resources of Bangladesh), Golam Morshed (MD, Walton Hi-tech Group of 

Industries Ltd.), Syed Alamgir (Head of Marketing, Akij Ventures Ltd.), Ayman Sadiq (CEO, 

Robi 10 Minutes School), Rafsan Iftekher (Content Creator; Influencer, Rafsan the Choto Bhai), 

Manish S. Chauhan (Chairman, Noize Jeans & Co-Founder, LoveGen Bangladesh), Rubaba 

Dowla (Country Managing Director, Oracle Bangladesh & Founder, Pulse Healthcare Services), 

Rubana Huq (Vice Chancellor, Asian University for Women), Raba Khan (Content Creator; 

Forbes under 30), Siam Ahmed (Actor), Syed Ashik Rahman (CEO, RTV), Yeasir Azman (CEO, 

Grameenphone), Ghulam Sumdany Don ( Chief Inspirational Officer, Don Sumdany Facilitation 

and Consultancy). A total of 4000 tickets were distributed before the event, 2500 tickets were 

distributed amongst the students, while the other 1500 were distributed among the event partners 

and sponsors, and our corporate clients. As the event organizers we had hoped at least 1200-1500 

participants will show up overall if we distributed 4000 tickets. Surprisingly in the end around 

3000 audience showed up and enjoyed the event. Every single member from the organizing team 

(total 21 members) were assigned as Key Accounts Manager and allocated different tasks to 

ensure smooth operations during the event such as Sponsor management, students and university 

club partners management, speaker management, design and production (panel) management, 

corporate guests management, social media management, press management, media 

management, goodie bags management, security management, etc. 

Since I was assigned to ensure 2000 students participation as I was already known to all the 

students who were to be a significant part of this event, I was tasked to do Volunteer and Crowd 

Management. Initially I assigned 30 volunteers, but the night before the event I had a hunch that 

the event might actually get overcrowded since I was able to implement and execute all the 
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strategies with positive results so far, and so, I asked the club partners to bring in more 

volunteers the next day early in the morning at 7 am to get briefed on their responsibilities. 

Luckily a total of 100 volunteers showed up the next day and I briefed them all. I assigned a few 

head volunteers (the university club presidents) and assigned smaller groups of volunteers with 

them. I assigned some of them in the venue gate to ensure that guests are entering with proper 

check-ins; they would have to either show their physical tickets or an email that was signed by 

me, inviting them to attend the event in order to receive their event goodie bags.  Some were 

assigned near the stairs to guide the guests to the auditorium; some were assigned to assist in 

backstage, green room; some were assigned to arrange sitting for the guests (VIPs and general 

guests), some were tasked with communicating with the press contact persons; some were 

assigned to look after the goodie bags, some were assigned to stay near the stage and take the 

microphone to the guests for the Q/A sessions with all the guests, etc. I have provided a walkie-

talkie to each head volunteers and instructed them to reach out to me if they face any 

complications. The event was eventually overcrowded from the time the gates opened at 10am 

and I had to coordinate with all the volunteers to keep the event running smoothly. From 7 am to 

10 pm, I had to be all over the place during the event, having to make sure everything is working 

the way it should. 

My tasks and responsibilities: My key tasks were to manage volunteers and assign them their 

duties besides assisting them to manage the crowd, stage area, making sitting arrangements for 

participants, and be the contact point for all students in the event. In general I had a significant 

role in coordinating the event. 

 

Fig 3.1: Answering the queries of guests during the event 
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Fig 3.2: Guiding guests towards the auditorium during the event 

 

Fig 3.3: Crowd controlling inside the venue 

 

Fig: 3.4: An ocean of crowd waiting in line to register for the event 

 

 

Challenges:  

 I am used to coordinating various types of events in my university; however those were 

much smaller than the event I was organizing in my work field. 

 It was overwhelming to prepare myself to manage such a huge event in such a short time 
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 Around 100 volunteers were hard to coordinate with using a walkie-talkie, I had to move 

and be present in person myself to ensure everything was getting done as it was 

overwhelming for them too 

 Having to manage a crowd that went out of control to secure goodie bags and food 

 Communicating with various stakeholders for Don Sumdany Facilitation and 

Consultancy branding purposes 

 

Mistakes: 

 Since there were a lot of things that I had to be doing, 1 week before the event, every one 

of the organizers left office after midnight around 2-4am in the morning. Since I also had 

to communicate with students day and night (mostly after midnight after getting back 

from office), I was exhausted the night before and forgot to take it into account that we 

did not allocate food for 100 volunteers. As a result, there was a shortage of food during 

the event for them. To minimize this crises, I, myself went out and arranged food for 50 

volunteers. Upon returning, I was made aware that in my absence in the venue the 

volunteers were unable to manage the hustling crowd and eventually a female volunteer 

got accidentally hurt during crowd management. The student was from IUB, and around 

20 students who belong to the same club as her were upset. As a fresher myself, I 

understood their sentiments, and had to calm them down through utilizing my people’s 

skills. I sincerely apologized and asked them to allow me and my team to rectify what 

they had faced. They accepted my humble apology and the crisis was mitigated instantly. 

 

Learnings: 

 Not getting overwhelmed and thinking things through  

 There will always be last minute changes in events 

 Handling crisis with logical thinking and maturity 

 Maintaining professional relationships with stakeholders 

 Efforts only matter when the deliverables are delivered 
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Project 4 

 

Project name: Assistant trainer on Leadership Training, Corporate Training, Brother Singapore 

Project Start: 24.03.2022 

 

Project Overview: Corporate training is the primary service that our organization provides 

besides working as an agency for our corporate clients. The bigger trainings are conducted by 

our lead trainer, Ghulam Sumdany Don (CIO) of Don Sumdany Facilitation and Consultancy. 

This time, I was asked to join him in BRAC CDM (Savar) for a one day corporate training on 

leadership skills and team development for the company Brothers Singapore. This was my first 

participation in a professional training session. 

 

My tasks and responsibilities: My task was to represent our corporate culture to the participants. 

Helping them understand the tasks they were given throughout the training and assisting to 

immerse them in the session. I also made a pitch to them about our merchandises and as a result, 

all of them were sold out in that session. 

 

 

Fig 4.1: Getting appreciated by the CIO and lead trainer in the office internal chat group for my 

performance during corporate training session 
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Fig 4.2: Group photo with Brother Singapore after training ended 

 

Challenges: 

 Waking up very early 

 Extreme hear during outdoor activities sessions during training 

 Got an eye infection on my way to the training session, and had to frequently rinse my 

eyes with clean water  

 

Mistakes: 

 I was not made aware of any mistakes, my participation was highly appreciated.  

 

Learnings: 

 Being on time 

 Doing extensive research on the clients 

 Being proactive 

 Developing leadership skills 

 Corporate culture 
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Project 5 

 

Project name: Doing Event Report, Walton Presents Rise Above All 2022 powered by Frutika in 

Association with RTV 

Project Start: 31.03.2022 

 

Project Overview: Post event there are many tasks that needs to be done, one of them being, to 

submit the event report to all key stakeholders like event partners, sponsors and future potential 

clients. I was assigned to make the event report and deliver them to all the key stakeholders of 

the event and my organization. As an organizer of the event and a full time marketing executive 

responsible for the branding, I have access to everything. I chose to use Canva to make the event 

report. Since this was my first time creating such a big report, I was given enough time to make 

it in my own way. 

My tasks and responsibilities: I maintained all the brand guidelines and color pallets of the 

organization, I followed the event order, all the master photos from the events, and key 

information that the clients will want to know. I am well versed in making reports and 

presentations since I had to make them frequently for all the courses that I have partaken in 

during my undergraduate studies. Eventually I was able to make a mega event report out of a 

mega event.  
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Fig 5.1: Event Report Title Page with the event mnemonic and group photo of organizers, 

speakers, partners, and the minister 

 

 

Fig 5.2: Event Report Page 2 with a group photo of the event partners with the minister 
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Fig 5.3: Event Report Page 3 highlighting some key information about the event 

 

 

Fig 5.4: Event Report Page 4 showcasing the speaker panel 
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Fig 5.5: Event Report Page 5 showcasing individual speakers 

 

 

Fig 5.6: Event Report Page 6 showcasing individual speakers 
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Fig 5.7: Event Report Page 7 showcasing event activities 

 

 

Fig 5.8: Event Report Page 8 showcasing event activities 
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Fig 5.9: Event Report Page 9 showcasing some stalls in the event 

 

 

Fig 5.10: Event Report Page 10 highlighting all the sponsors and partners of the event 
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Fig 5.11: Event Report Page 11 showcasing pictures during university activation 

 

 

Fig 5.12: Event Report Page 12 highlighting pre-event social media promotions 
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Fig 5.13: Event Report Page 13 highlighting post event social media promotions 

 

 

Fig 5.14: Event Report Page 14 highlighting post event promotions 
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Fig 5.15: Event Report Page 15 with content in the event goodie bags and pre-event activities 

 

 

Fig 5.16: Event Report Page 16 showcasing audience reaches during event 
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Fig 5.17: Event Report Page 17 highlighting post event activities 

 

 

Fig 5.18: Event Report Page 18 showing social media pages that were live during the event 
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Fig 5.19: Event Report Page 19 stating estimated reach 

 

 

Fig 5.20: Event Report Page 20, report ends 
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Challenges: 

 Going through at least 100 GB worth of photographs 

 Having to do the whole thing on my own since my line manager, who was the project 

coordinator fell sick after the event 

 

Mistakes: 

 I had to change the information that I put on the report based on supervisor’s feedback 

 

Learnings: 

 Making an event report using different media tools 
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Project 6 

 

Project Name: Brand Ambassadors Initiative, Don Sumdany Facilitation and Consultancy 

Project Start: 02.04.2022 

 

Project Overview: Based on my first event experience with the organization, and their plans to 

take this event to greater heights, I realized how the involvements of students are crucial factors 

into executing our upcoming events. I proposed to my organization to recruit brand ambassadors 

officially from different universities and colleges of Bangladesh. Once I got the approval to work 

on it, I immediately started working on making a proposal to recruit brand ambassadors. 

 

My tasks and responsibilities: I used Canva to design the proposal, used appropriate 

photographs, some from the internet and some from the organization’s archives. I integrated the 

steps that I had to maintain during organizing the earlier event, Rise Above All.  

 

 

Fig 6.1: Brand Ambassadors Initiative Title Page 
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Fig 6.2: Brand Ambassadors Initiative Page 2 with a relevant briefing on our organization 

 

 

Fig 6.3: Brand Ambassadors Initiative Page 3 stating why one should become a brand 

ambassador 
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Fig 6.4: Brand Ambassadors Initiative Page 4 stating the benefits of being a brand ambassador 

 

 

Fig 6.5: Brand Ambassadors Initiative Page 5 stating the neccessary steps to become a brand 

ambassador 
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Fig 6.6: Brand Ambassadors Initiative Page 6 stating the responsibilities of brand ambassadors 

 

 

Fig 6.7: Brand Ambassadors Initiative Page 7 stating added benefits of being a brand ambassador 
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Fig 6.8: Brand Ambassadors Initiative Page 8 stating the basic requirements needed to apply for 

the position of a brand ambassador 

 

 

Fig 6.9: Brand Ambassadors Initiative Page 9 stating the information of contact point for 

potential brand ambassadors to reach out 
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Fig 6.10: Brand Ambassadors Initiative Page 10 ending the proposal. 

 

Challenges: 

 Making this an attractive package for students 

 

Mistakes: 

 I was not made aware of any mistakes; though I wish I added more relevant pictures and 

kept the texts more concise and short. 

 

Learnings: 

 Addressing to diverse target audiences 
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Project 7 

 

Project Name: Making a TV Show Proposal, Daraz Presents Career Adda  

Project Start: 05.04.2022 (Ongoing) 

 

Project Overview: Besides corporate training, our organization works as an agency for our 

corporate clients. We pitch to them to let us organize different events for them, or for them to be 

a part of our events. The idea behind Career Adda is that it will be a TV show and each episode 

will release once per month. The show will be hosted by two different individuals on every 

episode and will have a different target audience for each episode. The show will be about 

pursuing different career paths, like acting, singing, painting, photography, fashion and make 

ups, etc. The audiences will be university students who are enthusiasts of those categories. 

 

My tasks and responsibilities: My assigned task was to initially make the project proposal and 

then pitch it to Daraz. I had the opportunity to present Career Adda to the Chief Marketing 

Officer, who agreed to pay half the amount that is needed to execute this event. Later I had to 

pitch it to the Chief Human Resource of Daraz in hopes to get the other half of the budget 

allocated to us. Currently instead of the asked seventy lakhs taka budget, Daraz has agreed to 

give us 50 lakhs taka to execute the show. 
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Fig 7.1: Proposal for Daraz Presents Career Adda Title Page 

 

Fig 7.2: Proposal for Daraz Presents Career Adda Page 2 showcasing the idea behind career adda 
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Fig 7.3: Proposal for Daraz Presents Career Adda Page 3 stating the big idea for sponsorship 

 

 

Fig 7.4: Proposal for Daraz Presents Career Adda Page 4 showcasing the promotional plan of the 

TV show 
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Fig 7.5: Proposal for Daraz Presents Career Adda Page 5 showcasing the guests that are likely to 

show up for each episode of the show 

 

 

Fig 7.6: Proposal for Daraz Presents Career Adda Page 6 showing annual budget for the 

sponsorship 
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Fig 7.7: Proposal for Daraz Presents Career Adda Page 7 showing estimated audience reach 

 

 

Fig 7.8: Proposal for Daraz Presents Career Adda Page 8 end of proposal 
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Challenges: 

 Preparing a pitch in a short time 

 Editing proposal based on feedback 

 

Mistakes: 

 I was not made aware of any mistakes that I made. I had to remake the whole proposal 

based on the proposed organization’s feedback 

 

Learnings: 

 Making a big budget pitch 

 Client hunting 

 Competitor analysis 
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Project 8 

 

Project Name: Writing proposal and pitching on Grooming and Etiquettes by Kool, University 

Speaking Sessions 

Project Start: 19.04.2022 (Ongoing) 

 

Project Overview: Kool has reached out to us to come up with a pitch for University Speaking 

Sessions regarding corporate grooming and etiquette. They want to conduct speaking sessions in 

different universities to maximize the target audience reach of their product. 

 

My tasks and responsibilities: I was assigned to make a proposal for Kool and pitch them our 

plans. Since by now I am used to making reports and proposals, it takes me much less time to 

execute them in general as long as I get a proper brief on what the client wants. 

 

Fig 8.1: Kool Campus Speaking Session Proposal Title Page 
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Fig 8.2: Kool Campus Speaking Session Proposal Page 2 stating the unique selling proposition 

for the participants 

 

Fig 8.3: Kool Campus Speaking Session Proposal Page 3 showing the top universities in 

Bangladesh, initially they will be approached 
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Fig 8.4: Kool Campus Speaking Session Proposal Page 4 stating the outcome for both parties 

 

 

Fig 8.5: Kool Campus Speaking Session Proposal Page 5 showcasing the project segments 
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Fig 8.6: Kool Campus Speaking Session Proposal Page 6 highlighting the workshop facilitators 

 

Fig 8.7: Kool Campus Speaking Session Proposal Page 7 stating the budget and timeline 
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Fig 8.8: Kool Campus Speaking Session Proposal Page 8 ending of proposal 

 

Challenges: 

 Extensive research on clients 

 SWOT analysis of the proposed project 

 Budget allocation of the project 

 

Mistakes: 

 I made a general proposal, later I had to make a draft for internal use. 

 

Learnings: 

 Project Budget and Timeline mapping 
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Project 9 

 

Project Name: Making Initial Proposal of Bangladeshi Inspirational Awards 2022 

Project Start: 28.04.2022 (Ongoing) 

 

Project Overview: Now that we already have a signature flagship event, Rise Above All, besides 

our Corporate Training Sessions, we have decided to organize another annual event. It is called 

Bangladeshi Inspirational Awards that hopes to bring together and recognize all the inspiring 

individuals, influencers, celebrities, entrepreneurs, performers and change makers, etc. We 

pitched this to Akij Ventures for their brand Frutika, and they have happily wanted to be a part of 

this upcoming event. This event is being designed to be the largest event of this scale and will 

have 35 different awarding categories. The idea of this event was inspired by The Daily Star 

Business Awards, Meril Prothom Alo Awards, Bangladesh Brand Forum Awards, and Daraz 

Presents Marvel Influencer’s Awards show. 

 

My tasks and responsibilities: I was assigned to create the proposal for this event to pitch to 

potential event partners and sponsors. I have done extensive research on organizing an award 

show, and later used Canva to make the proposal. 
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Fig 9.1: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Title Page 

 

Fig 9.2: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Page 2 stating the big 

idea of the event 

 

 

Fig 9.3: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Page 3 stating the 
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scopes of nationwide engagement 

 

 

Fig 9.4: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Page 4 showing a 

glimpse of audience reach during our past event, Rise Above All 2022 

 

 

Fig 9.5: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Page 5 highlighting 
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the post event activities 

 

 

Fig 9.6: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Page 6 showing what 

we envision 

 

 

 

Fig 9.8: Sponsorship Proposal for Bangladeshi Inspirational Awards 2022 Page 8 
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Challenges: 

 I have never been a part of an event solely focused on awards 

 Budget planning 

 

Mistakes: 

 I missed the deadline for delivering this initial proposal. 

 

Learnings: 

 Making proposals for organizing an award show 
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Project 10 

 

Project Name: Planning and creating Task list for Rise Above All 2022 Chittagong 

Project Start: 10.05.2022 

 

Project Overview: Based on the success of this year’s mega learning event Rise Above All, we 

were approached by M&M Business Communications in Chittagong to plan and execute another 

Rise in Chittagong in partnership with them. This year will be the first in history to have two 

Rises in the same year. Our deal with them is such that, they will be our Chittagong partners for 

this event, assist us to fully execute it, and in return get 25% of the profit that is made from this 

event. The event is set to be on the 18
th

 of November in Radisson Blu Chittagong. 

 

My tasks and responsibilities: I was assigned to make a pre-event task list of the event and share 

it with our Chittagong partners. I made the task list using Excel and assigned tasks for each 

partners. I also had to brief them on the task list and the deliverables of each partner afterwards. 

 

 

 

 

Fig 10.1: Rise Above All 2022 Chittagong Task List 
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Challenges: 

 Allocating tasks for each partners since there are diverse types of tasks 

Mistakes: 

 I had to break down the tasks even more than what I submitted initially 

Learnings: 

 Project coordination and mapping 
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Project 11 

 

Project Name: Corporate Leaders of Tomorrow 

Project Start: 15.05.2022 (Ongoing) 

 

Project Overview: Dabur and BSRM Steel both companies reached out to us to pitch them a case 

competition project that is similar to British American Tobacco’s signature project Battle of 

Minds or Unilever’s BizMaestros. They want to have an annual signature event of their own that 

will not only help them with their branding, but also give them the opportunity to train and 

employ some of the brightest youth of our country. 

 

My tasks and responsibilities: Currently I am doing research on different case competitions that 

will allow me to generate ideas on pitching such a project. I am also communicating with our 

club partners from previous events to gain information about case competitions and reviewing 

such events in their university campuses. Afterwards I will be conducting a market research 

followed by budget analysis. I will then make the proposal and submit the first draft to my line 

manager and if approved, to the CIO of the organization. 

 

Challenges: 

 I have never been part of any case competitions, so I don’t have deeper preexisting 

knowledge of it 

 Have to rely mostly on information found from press releases in national newspapers for 

research purposes. 

 

Mistakes: 

 Since this is still in the research phase (proposal due in a week), I haven’t done any 

mistakes yet. 

 

Learnings: 

 Maintaining professional relationships with past stakeholders 
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Project 12 

 

Project Name: Proposal for Rise Above All 2022 Chattogram 

Project Start: 16.05.2022 

 

Project Overview: The venue of the event was booked by our event partner M&M Business 

Communications for the 18
th

 of November 2022 in Radisson Blu Chittagong. Based on our 

experience during this event earlier in Dhaka, we have some new learnings and strategies for the 

next one to go more smoothly. One of those strategies were to lock sponsors, partners and 

speakers much earlier, so we had to come up with a proposal to send it to all our potential 

stakeholders to aware them and at the same time allow our partners to approach their local 

clients.  

 

My tasks and responsibilities: I was tasked to make proposals about this upcoming event for 

speakers and the sponsors. By now, I am quicker than before at delivering such campaigns, I was 

able to complete it 3 days before the deadline and in 1 working day, whereas my other tasks had 

usually taken at least a week to be completed. 

 

 

 

Fig 12.1: Proposal for Rise Above All 2022 Chattogram Title Page 
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Fig 12.2: Proposal for Rise Above All 2022 Chattogram Page 2 stating what the event is about 

 

 

Fig 12.3: Proposal for Rise Above All 2022 Chattogram Page 3 stating the venue for Chittagong 
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Fig 12.4: Proposal for Rise Above All 2022 Chattogram Page 4 showcasing the last Rise 

 

 

Fig 12.5: Proposal for Rise Above All 2022 Chattogram Page 5 showcasing our vision for the 

next one in November 
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Fig 12.6: Proposal for Rise Above All 2022 Chattogram Page 6 showcasing past speaker panel 

 

Fig 12.7: Proposal for Rise Above All 2022 Chattogram Page 7 showcasing past speakers and 

their professional titles 
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Fig 12.8: Proposal for Rise Above All 2022 Chattogram Page 8 showcasing past speakers and 

their professional titles 

 

Fig 12.9: Proposal for Rise Above All 2022 Chattogram Page 9 showcasing engaging activities 

during past Rise 
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Fig 12.10: Proposal for Rise Above All 2022 Chattogram Page 10 showcasing engaging 

activities during past Rise 

 

Fig 12.11: Proposal for Rise Above All 2022 Chattogram Page 11 highlighting branding 

references for sponsors 
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Fig 12.12: Proposal for Rise Above All 2022 Chattogram Page 12 highlighting branding 

references for sponsors 

 

Fig 12.13: Proposal for Rise Above All 2022 Chattogram Page 13 showcasing past club partners 

and the perks of being one 
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Fig 12.14: Proposal for Rise Above All 2022 Chattogram Page 14 showing how university 

activation looks like for sponsorship 

 

 

Fig 12.15: Proposal for Rise Above All 2022 Chattogram Page 15 showing past sponsors and 

partners 



83 
 

 

 

Fig 12.16: Proposal for Rise Above All 2022 Chattogram Page 16 highlighting the stalls of past 

Rise 

 

Fig 12.17: Proposal for Rise Above All 2022 Chattogram Page 17 highlighting the stalls of past 

Rise 
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Fig 12.18: Proposal for Rise Above All 2022 Chattogram Page 18 highlighting the stalls of past 

Rise 

 

Fig 12.19: Proposal for Rise Above All 2022 Chattogram Page 19 highlighting media coverage 

from past Rise 
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Fig 12.20: Proposal for Rise Above All 2022 Chattogram Page 20 highlighting social media 

coverage from past Rise 

 

Fig 12.21: Proposal for Rise Above All 2022 Chattogram Page 21 highlighting social media 

coverage from past Rise 
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Fig 12.22: Proposal for Rise Above All 2022 Chattogram Page 22 highlighting live media 

broadcast from past Rise 

 

 

Fig 12.23: Proposal for Rise Above All 2022 Chattogram Page 23 highlighting the ROI for 

sponsors 
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Fig 12.24: Proposal for Rise Above All 2022 Chattogram Page 24 stating the budgets for 

sponsorship 

 

Fig 12.25: Proposal for Rise Above All 2022 Chattogram Page 25 implementing unique font to 

implement positive vibe 



88 
 

 

Fig 12.26: Proposal for Rise Above All 2022 Chattogram Page 26 ending proposal 

 

Challenges: 

 Maintaining brand guidelines 

 Prioritizing while working on other tasks 

 

Mistakes: 

 I was not made aware of any mistakes that I made 

 

Learnings: 

 Maintaining routine 

 Effectively implementing feedbacks 
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Other Projects: 

 

 Writing agreement letters/ MoU 

 Competitor research and analysis 

 Social Media Planning 

 Captions and Copywriting 

 Marketing meetings with external stakeholders 

 Corporate training 

 Taking meeting minutes 
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Internship Outcome 

 

During the time of my internship period, I had hoped that I will be getting overwhelmed with 

working on diverse projects every day as a full time employee. However, very quickly I realized 

that I was meant to work in this particular field. To me, my internship completed the full circle 

that started during my first semester at ULAB. Each day I only felt gratitude towards all the 

mentors who have taught me and prepared me for the work industry. It did not take me long to fit 

in with the corporate culture and own it from my end. I now have a lot more self-assurance. I 

have presenting abilities I never expected to have, and I can develop campaign strategies on my 

own. Working under constant active pressure has aided me to develop the ability to remain cool 

in the face of adversity having dealt with a variety of people. Many people from various 

backgrounds have assisted me in improving my interpersonal abilities. Performing a variety of 

research and analysis for many projects has aided me in honing my critical thinking and creative 

abilities farther. 

If I now think about the branding of organizations utilizing public relations, I am more well 

aware of the internal and external communication factors and the methods of approach to 

stakeholders in order to do so. I have newfound ideas and plans to organize and coordinate 

events of diverse magnitudes. I've always enjoyed a good challenge, and my employers provided 

me with just that. I feel that through having more experience like this, I will be able to make a 

positive impact on the lives of the general public and my own. 
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Workplace Log 
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                                                                                                                  MSJ043                                                                                                                                                     

 

SELF-ASSESSMENT FORM 

 

The purpose of this survey is to obtain students input on how they think they have performed.  

 

Name of Intern: Shahriar Iftekher Ferdous 

 

University ID: 181012069 

 

Name of the Institute/Organization: Don Sumdany Facilitation and Consultancy 

Corporate Office Address: Flat: A-5 (5th Floor), House : 141, Road 3, Block A, 

Niketan, Gulshan-1 1213 Dhaka, Dhaka Division, 

Bangladesh. 

Email: 
shahriar@donsumdany.com  

shahriariftekher@gmail.com  
Web: www.donsumdanybd.com  

 

During a typical week, approximately how many hours did you dedicate to your internship?  

40+ hours 

 

Was your internship paid? If yes, how much?  

Yes, BDT 25,000 

 

Was your site supervisor available to meet when needed? Tick any one of the following.  

 

☐Not at all              √Slightly                ☐Moderately  ☐Quite a bit           ☐A 

great deal  

 

mailto:shahriar@donsumdany.com
mailto:shahriariftekher@gmail.com
http://www.donsumdanybd.com/
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4. Next, we would like to know how you were affected by your internship. Using the scale 

below, please indicate the degree to which participation in your internship experience increased 

or strengthened your abilities, attitudes, awareness or understanding in each of the areas 

identified:  

 

1=Not at all  2=Slightly 3=Moderately  4=Quite a bit  5=A great deal  

 

NO CRITERIA (Personal) RATING 

1 I have a sense of satisfaction in doing something worthwhile.  4 

2 I believe in my ability to make a difference.  5 

3 I am open to new experiences.  3 

4 I have gained the capacity to be more productive.  5 

5 I can recognize my personal strengths.  5 

6 I can recognize my personal weaknesses.  5 

7 I have a sense of personal achievement.  5 

8 I have the ability to persevere in difficult tasks  5 

NO CRITERIA (Social/Interpersonal Impact)  

9  I demonstrate concern for the welfare of others  5 

10 I can be understanding and appreciative of people with diverse backgrounds 5 

11 I have the ability to work cooperatively with others  5 

12 I have the ability to communicate effectively  5 

13 I have increased my ability to be a leader  3 

14  I feel more connected to my community  3 

NO CRITERIA (Academic learning impact)   

15 I have acquired knowledge from the job duties I performed  5 

16 I have broadened my critical thinking skills (reasoning, problem solving) 5 

17 I have learnt the ability to work independently  5 

18 I feel my classroom learning was enriched  5 

19 I have the ability to connect academic subject matter to the real world.  5 

NO CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)  
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20 I developed specialised technical skills for a specific job function  5 

21 I broadened my future employment possibilities  5 

22 I received an opportunity to explore a specific career  5 

23 I developed realistic ideas about the work world  5 

24 I narrowed my future possible career choices.  3 

25 What is your average score from this test?  4.6 

 

5. General Comments  

Working at Don Sumdany Facilitation and Consultancy was a positive experience for me. 

I'm bringing back insights and information about campaign preparation that I'll be able to use 

to other areas of my life. I'm returning with a stronger sense of organization, communication, 

and presenting abilities than when I first arrived. I was initially doubtful about the 

professional environment I would be entering. My managers and coworkers, on the other 

hand, welcomed me with open arms. It's hard to think that three months have gone by so 

quickly. I am grateful to the University of Liberal Arts Bangladesh, their Media Studies and 

Journalism department for giving me skills that have led me to the finest of chances. I'll 

never be able to express my gratefulness in words. 

 

 

 

 

_________________________________ 

Signature of Intern 
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Professional Competencies 

 

-Skills: Working under stress, I was frequently required to conduct research or prepare a strategy 

within a very short time frame. This taught me how to keep a cool head while doing a delicate 

work on time and without making any mistakes. 

-Multitasking: There were moments when many pitches came in at once. I'd have to create a 

meeting through Google Meet but also stay in it while completing brand research or preparing 

the strategy for a proposal that had come in, all while keeping an eye on all the developments on 

my laptop. 

-Participatory: At first, I sat calmly in meetings and took notes. I quickly understood that I would 

have to offer my opinion regardless of whether or not it was correct. But I had no choice but to 

take part. Getting over my nervousness in front of a group of individuals who had twice my 

greatest experience and yet participating helped me enhance my participation abilities. During 

my undergraduate classes, I was a regular participant in class, but I quickly understood that 

participation in a work setting is much different. 

-Presentation: The presentation abilities I had before to joining Don Sumdany Facilitation and 

Consultancy were nothing compared to the standard there. Over time, I learned how to squeeze a 

lot of information onto a single slide without making it appear cluttered, how to keep themes and 

colors consistent with the brand I was working on, and how to use slide master to its full 

potential. 

-Creative: I've always loved expressing myself creatively, but my organization encouraged me to 

do it more frequently. I had to constantly engage my creative side and think in a more open 

approach, whether it was creating the slides for a presentation or adding to the concepts during 

the pitch progressed. 

-Attitude: During my internship, I was thrilled to be able to put what I had learned in earlier 

classes and apprenticeship programs to use. It made working in groups a lot simpler for me. 

-Knowledge: Writing a complete campaign plan, how brand pitches work, dos and don'ts of 

designing presentation slides, how to work in a constrained time frame, how office internal 

communication works, synchronizing with a number of different teams from various 

departments. 
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Glimpses from my Internship period 

 

  

Fig 13: My workdesk 

 

Fig 14: At Vertical Horizon with my O’ levels teacher inviting him to Rise 2022 

  

Fig 15: Birthday celebration of a colleague in the office  

 



121 
 

 

Fig 16: Me and my colleagues on Fifa Day in the office 
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Concluding Remarks 

 

The last three months have been among the most eye-opening and enlightening of my life. They 

have, I feel, helped me mature into a more seasoned professional in addition to providing me 

with a hands-on display of the workings of the marketing and communication industry. The 

prospect of a working life is no longer frightening since the realization that it is an inevitable 

reality. It was previously a total mystery to me. Despite the fact that I still have a lot to learn, my 

worry has been substituted by optimism and confidence. School and university lay the 

groundwork for an individual, but the corporate world completes the full circle. I hope that with 

each encounter, I will improve and achieve my goals of making a significant difference in the 

world of public relations and beyond. 

 

 

 

 

 


