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STUDENT DETAILS

Name Khandaker Musleuddin Rohan
ID 201012038
Department Media Studies and Journalism

Major Concentration Public Relations (PR)

Minor Concentration Computer Science Engineering (CSE)

Career Goal To be a brand manager of a renowned electronics company.

INTERNSHIP DETAILS

Host Organization Roebuck Communications

Corporate Office Address House: 8/A, Road: 4, Gulshan — 1, Dhaka - 1212
My Working Section Client Service

Supervisor Mehnaz Hossain, Senior Executive, Client Service
Designation Intern

Start Date February 13, 2024

End Date June 13, 2024

Hours Per Week 40+

Total Working Period Approximately 17 Weeks
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PLAGIARISM DECLARATION

1. Tknow that plagiarism means taking and using the ideas, writings, works or inventions
of another as if they were one’s own. I know that plagiarism not only includes verbatim
copying, but also the extensive use of another person’s ideas without proper
acknowledgement (which includes the proper use of quotation marks). I know that
plagiarism covers this sort of use of material found in textual sources and from the

Internet.

2. Tacknowledge and understand that plagiarism is wrong.

3. T understand that my research must be accurately referenced.

4. This assignment is my own work, or my group’s own unique group assignment. I
acknowledge that copying someone else’s assignment, or part of it, is wrong, and that

submitting identical work to others constitutes a form of plagiarism.

5. T have not allowed, nor will I in the future allow, anyone to copy my work with the

intention of passing it off as their own work.
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INTRODUCTION

Throughout my university life, each course had one thing in common, communication. I have
been taught that effective communication can take a person a long way where nothing else can.

On top of that, I am someone who has this fascination towards human psychology.

That’s why I wanted to pursue my career in a field that has the effective communication process

at its core and needs the touch human psychology to flourish.

Therefore, I decided to join Roebuck Communications, a digital marketing creative agency.
Because I believe that understanding human psychology is vital for digital marketing success,
as it allows marketers to tailor messages and strategies that resonate with audiences on a deeper
level. Also, when it comes to clients, communication is essential for ensuring that marketing

strategies align with their needs and goals.

This internship report highlights the tasks I did, and the job experience I gained at Roebuck

Communications' client service department during my internship.
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EXPECTATION & OBJECTIVE

An internship basically serves as a bridge between academia and the professional world. It

is an opportunity to gain real life knowledge and experience in the professional field. Thus,

allowing the individual to acquire practical skills, expand their network, and apply

theoretical knowledge to real-world scenarios, ultimately enhancing their readiness for

future career endeavors.

So, when I got my internship, I knew it was a chance to immerse myself in the daily

operations of a real company, applying what I've learned in the classroom to actual projects

and tasks.

Some of my expectations are listed below:

Y V V V

YV V V V V V V

To gain time-management skills and how to maintain deadlines.

Become an efficient team player.

Learn how to execute a campaign in the real-world.

Understanding the client-agency relationship and how to deal with clients from
different brands.

Make a good network.

Develop my communication skills.

Diversify my skillset.

To increase my knowledge regarding different brands of Bangladesh

Understand the psychology and behavior of the consumers of the different brands.
To work efficiently under pressure

Apply the knowledge I have gained at ULAB.
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HOST ORGANIZATION

Organization Type: Advertising Agency
Incorporation Status: Private Limited
Company Year of Establishment: 2016

Address: Roebuck Communications, Fairview Apartments, Suite 502, House: 8/A, Road:
4, Gulshan 1, Dhaka 1212.

Website: https://www.roebuckbd.com/

Social Media: Facebook - https://www.facebook.com/ratherbeatroebuck

Awards: Digital Marketing Award 2018 — Grand Prix Winner for Best Use of Mobile
(Burger King Boishakhi Contest)

Roebuck Clientele
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https://www.facebook.com/ratherbeatroebuck

Roebuck Communications Current Client List:

f—

Yamaha Motorcycles Bangladesh - ACI Motors Ltd.
Klubhaus

Olympic Industries Limited

Mighty Chips

CapitalLand Development Ltd — CDL

Truefitt & Hill Bangladesh

RR Kabel Bangladesh

Papertech Industries Ltd

Chhuya Frozen Foods Ltd.

A S A U A

Paragon Hospitality (Paragon Ceramic Industries Limited) —

10. Aylanto
11. Galouti
12. Grillers
13. Krispy Krust

Remark HB —

14. Tylox
15. Acnol
16. Orix
17. Lily
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Company’s Organogram

Office Staff

Office Staff

HR & Administrations Officer |

Business Director,

Head of Finance & Accounts

Managing Director,
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i
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“— Visualiser
~— Visualiser Interns

—I Senior Motion Graphics Designer |

'---

— Copy Supervisor
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il

| Copywriter

i —| Copywriter interns |
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TASKS

I have been working at Roebuck Communications since February 13, 2024 as an intern in

the client service team. My tasks and responsibilities are as follows:

e Updating the cloud database frequently, especially the daily joblist/tasklist on
Google Sheet

e Clients’ Social Media Account Query Management — Facebook & Instagram

e Follow-up on Social Media analytics (Facebook & Instagram) and generate a
monthly report for specific brands.

e Preparing monthly content calendar on Google slides or Google Sheet for specific
brands.

e Communicate with supervisor and clients, understanding the brief, then facilitate
the information to the creative department as they visualize and construct the
required visual content.

e Attend meeting, take notes, send out meeting minutes via email.

e Participate in brainstorming sessions, generate, and develop content ideas.

e Writing captions for posts, finding reference on the internet for content usually
through Pinterest and Behance

e Assisting seniors in their tasks as per the instructions

I have been assigned 4 specific brands (Aylanto, Galouti, Mighty Chips) by my
supervisor to which I follow-up work, communicate with client, maintain content
calendar, manage query management, generate monthly report, develop content idea

etc.

The other brand is Chhuya, they are designing their website through Roebuck
Communications. They provide us feedbacks and according to their requirements, I

facilitate the information to the creative (design) team.
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Project — 1

Project Name: Aylanto Ramadan Campaign 2024
Client: Aylanto (Paragon Ceramic Industries Limited)
Start Date: 11/03/2024

End Date: 10/04/2024

Project Overview: Aylanto is a premium buffet restaurant situated at Gulshan 1. Roebuck
Communications was assigned to promote their Ramadan buffet, takeaway packages, jalebi

and haleem etc on social media, specifically Facebook.

The client requirement was to develop content idea and create contents for Ramadan, post it on

Facebook and do media buying.

On 6™ of March 2024, at 1:00 p.m. we (myself and Nahid Hasan, Executive client service) had
a meeting with Mr. Mohammad Zikiria Sagor, the Assistant General Manager of Paragon

Ceramic Industries Limited.

He told us their brand’s requirements for Ramadan content and provided us the necessary

information (the price, item list and resources such as pictures).

My Tasks and Responsibilities: First, [ was assigned to prepare the Ramadan month content
calendar and find reference images for the content that will be posted for Aylanto Facebook
and Instagram page. In this way the creative team (visualizers & designers) could use the image

to visualize, find a route and make their own version with ease.

At the same time, for the specific content, I had to write captions and list down the items in

Microsoft Word file so that the creative team can copy and paste it on Adobe Illustrator.

After the captions were written, I had to show it to the assigned copywriter for Aylanto (Saiyara

Mahjabin). If there were any corrections to be made, she made the necessary changes.

Then when both the creative designs and captions were ready, I had to forward it to Mr. Sagor

on a WhatsApp group (Aylanto X Roebuck), there he gave us the necessary feedback.
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So, if any changes needed to be made, I had to convey the client’s feedback to the creative
team. On the other hand, if everything was fine, he gave us the approval and I had to post it on
Facebook.

Some of client’s feedback along with the content has been provided below.

IFTAR MENU

Lo servmoorin Sauce D ) :
* Dates I S Gl e O Gt G Eta temon Ramadan vibe nei . Heading gula
® Jalebi * Orange Squash Pincapple Sauce Nut Salad
* Dry Nuts  Tamarind Sauce o Fttaus Salad valo IagChe na.
® Traditional * Sichuan Sauce * Cuscus Salad

* Beef Haleem Sty St
Bhaja Pora- Piyazu, « Thai Soup Thick o Green Garlic Sauce ~ » Greek Salad

Image

Beguni, Potato Chop, o Vineger Chili Ssuco  » Russien Salad
Arabic Mini Samosa « Beetroot Salad
Vegetable Pakora etc * Fried Wonton * Chickpeas Indian

/e « Spring Roll
¢ Chula But ken Lolly Pop =

o Fried Rice © Dhaba Style Vegetable & Cream Caramel o Eclair
* Steamed Rice * Mousse Cake * Fruit Salad
+ Chicken Noodles b * Gulab Jamun * Red Velvet Cake
* Assorted Sautéed * Zafrani Firni
* Vegetable a * Ros Gullah
o Chicken Red Curry + Shahi Tukra « Mango Pickle
o Beef Black Bean Sauce NAAN o Assorted Pastry * Olive Pickle
o Stir Fry Vegetable N o Chocolate Fudge ~ * Carrot Pickle
* Hot & Sour Fish s Lacka Paaia * Chesse Cake * Tamarind pickle
o Prawn Red Chili o Tiramisu
o Spicy Fried Chicken [CONTINENTAL] o Shakkar Pare [BEVERAGE ]

i-Si C Crosy Pista * Tulumba * Water

“hicken With o Vanilla Mousse Cake

* Beef Rezala Mushroom Sauce

* Chicken Dopiaza 120/
'O DISCOUNT

* Applicable for only these card holders
(City Bank, EBL and Brac bank)

@ Caption: he sun sets, the celebration begins! Join us at Aylanto for
an extraordinary Iftar-cum-dinner Buffet at only 1699 BDT....

We can write “Iftar followed by dinner"

@ Caption: As the sun sets, the celebration begins! Join us at Aylanto for
an extraordinary Iftar-cum-dinner Buffet at only 1699 BDT....

This design is fine

. @ i .

KAREEM

JOINOUR
AR-CUM-DINNER BUFFET

Let us enhance your joy for a blissful Ramadan

FOR RESERVATION
. 01755-621088

Q House-60/A, Road-131, Gulshan |
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The final content posts for Aylanto along with their captions have been attached.

Aylanto
Published by Rohan Khand @ March11-Q

Enhance your joy for a blissful Ramadan by joining us at Aylanto for an extraordinary Iftar followed by
dinner buffet at only 1699 BDT!
Check out the menu in the comments’ section or inbox us for inquiry.

**12% discount applicable for City Bank, EBL and BRAC Bank card holders only**

Call us for more details:- 01755-621088
Our Location: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Aylanto #multicuisine #dinner #buffet #ramadan #IftarBuffet

Figure 1. The Ramadan
Wish Post

a
& Lumadan
KAREEM .

JOIN OUR
IFTAR FOLLOWED BY.DINNER BUFFET

Let us enhance your joy for a blissful Ramadan

FOR RESERVATION
. 01755-621088

Q House-60/A, Road-131, Guishan 1

Aylanto

Published by Rohan Khandaker @ - March 14 - @

Want to have a grand Iftar in the comfort of your own home? Aylanto is offering exclusive takeaway Iftar
packages all throughout the month of Holy Ramadan!

Call us for more details:- 01755-621088
Our Location: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Aylanto #multicuisine #takeaway #family #ramadan #kabab

HAVE A GRAND IFTAR
THE COMFOIT OF YOUR HON

L}

IFTAR FAMILY BOX

IFTAR INE:I\{H‘)UM BOX « Mixed Pakora (4 types)

* Jalebi

+ Chicken Samosa
* Dates

* Pakoras

* Jalebi

* Murgh Polaw
+ Dahi Vada

« Chola Bhuna
+ Boef Haleem
+ Chicken Kati Roll 2 pes
« Chicken Sunehri Kabab
) « Chicken Hariyali Kabab
+ Fresh Juice i 5 « Chicken Tangri Kabab

+ Boef Tehari

+ Laccha Paratha

« Dahi Vada

PRICE - 500/~

For Reservation = "
01755-621088 HOUSEN U/A, ROADA 151, GULSHAN * Firni

Figure 2. The iftar takeaway package posts
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Aylanto
Published by Rohan Khandaker @ - March 14 - @

Enjoy an exclusive Iftar with Dinner buffet at Aylanto!

With a wide range of items, at the reasonable price of only BDT 1699 per person, starting from 6:00 p.m

to 9:00 pm.

*12% discount applicable for City Bank, EBL and Brac Bank card holders only*

Call us for more details:- 01755-621088

Our Location: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Aylanto #multicuisine #dinner #buffet #ramadan #lftarBuffet

Exclusive Iftar With
DINNER BUFFET

Wide Variety of Items

* Dates
® falebi
* Dry Nuts

* Fraditional

MAIN COURSE
» Fried R

IFTAR WITH DINNER BUFFET MENU

QPO —

JUICE SAUCE SALAD
* Lernanade o Sweet Chill Sausce
* Ounagr Sqeash

souP
* Beef Hiken
* Thai Soup Thick

APPETIZERS

» Chickes Cashow

* Chicken Lally Pop

DESSERTS

NAAN
* Naan
* Lucche Parache

CONTINENTAL -« . BEVERAGE

Aylanto
Published by Rohan Khandaker @ - March 25 at 4:17PM - @

Experience the enchanting fusion of saffron and sweetness in every bite of our Zafrani Reshmi Jalebi.

Our Location: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Aylanto #Multicuisine #Saffron #Reshmi #Jalebi #haleem #Ran n #lftar #sehri

EVERY TWIST HAS IT'S
OWN SWEETNESS

R

For Reservation

01755-621088

Q House-60/4, Road-131, Gulshan 1

Figure 3. The
Ramadan exclusive
buffet post, with
menu attached

Figure 4. The jalebi
post
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Aylanto :
Pub y Rohan Kt or @ N h 26 at 11:00AM - Q

Join us for a journey of exquisite taste with every spoonful of our delicious Haleem.

Our Location: House - 60/A, Road - 131, Guishan - 1, Dhaka - 1212

#Aylanto #Multicuisine #Jalebi #haleem #Ramadan #iftar #sehri

SAVORY BLISS THAT
You Can’t Miss

Figure 5. The shahi

haleem post
For Reservation
01755-621088
HOUSE? 60VA, ROAD# 131, GULSHAN |
Aylanto .
Published by Rohan Khandake March 28 at 108PM - Q
Treat yourself to a taste of luxury with 3 side of savings! Enjoy our premium menu at a 15% discount,
because you deserve the best without breaking the bank.
Regular price: BDT 1699.
Call us for more details:- 01755-621088
Our Location: House - 60/A. Road - 131, Guishan - 1, Dhaka - 1212
#Aylanto #multicuisine #dinner #buffet #ramadan #lftarBuffet
Figure 6. The 15% discount post
ON IFTAR WITH DINNER BUFFET

COME & HAVE
A FULFILLING FEAST

For Reservation

01755-621088
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Challenges: Firstly, it was difficult for me to find reference images. Secondly, when the client
gave feedback on text, sometimes it was harder to understand what he was referring to.

Mistakes: There are basically 3 WhatsApp groups, Aylanto X Roebuck, Galouti X Roebuck
and Query X Aylanto, Galouti for specific purposes.

One time, [ mistakenly sent a content set for Aylanto X Roebuck to Query X Aylanto, Galouti.
Learnings: Learned how to communicate with the client. I used to reply, “Okay/Thank you”,
to the replies. So, one day, the business director told me that, “Clients’ are our business partners,

don’t sound robotic and communicate properly. If you’re confused, directly call the client for
better understanding of the requirements”.
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Project — 2

Project Name: Galouti Ramadan Campaign 2024
Client: Galouti (Paragon Hospitality)

Start Date: 11/03/2024

End Date: 10/04/2024

Project Overview: Galouti is a premium kebab restaurant situated at Gulshan 1. Roebuck
Communications was assigned to promote their exclusive Ramadan buffet (only during
Ramadan), sehri menu, takeaway packages, jalebi and haleem etc on social media, specifically

Facebook.

The client requirement was to develop content idea and create contents for Ramadan, post it on
Facebook and do media buying. Although, it was the same as Aylanto but we had to create

different contents and approach certain steps differently.

On 6™ of March, 2024, at 1:00 p.m. we (myself and Nahid Hasan, Executive client service) had
a meeting with Mr. Mohammad Zikiria Sagor, the Assistant General Manager of Paragon
Ceramic Industries Limited. Both Aylanto and Galouti are part of the Paragon Hospitality

which is under Paragon Ceramic Industries Limited.

He told us their brand’s requirements for Ramadan content and provided us the necessary

information (the price, item list and resources such as pictures).

My Tasks and Responsibilities: Again, like Aylanto, firstly, I was assigned to prepare the
Ramadan month content calendar for Galouti and find reference images for the content that
will be posted for Galouti Facebook and Instagram page. In this way the creative team
(visualizers & designers) could use the image to visualize, find a route and make their own

version with ease.

At the same time, for the specific content, I had to write captions and list down the items in
Microsoft Word file so that the creative team can copy and paste it on Adobe Illustrator. After
the captions are written, I had to show it to the assigned copywriter for Galouti (Saiyara

Mahjabin). If there were any corrections to be made, she made the necessary changes.
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Then when both the creative designs and captions were ready, I had to forward it to Mr. Sagor

on a WhatsApp group (Galouti X Roebuck), there he gave us the necessary feedback.

So, if any changes needed to be made, I had to convey the client’s feedback to the creative

team. On the other hand, if everything was fine, he gave us the approval and I had to post it on
Facebook.

Some of client’s feedback along with the content has been provided below.

5 . IFTAR COME DINNER MENU
Exclusive Iftar with Qe —

DINNER BUFFET

© Dates o Lemonade « Mango Pickle

. . .  Jalebi ® Orange Squash * Olive Pickle
Wide Variety of Items 5 JS,; S s Comot PYlls

® Traditional SOUP ® Tamarind Pickle
Bhaja Pora- Piyazu, ® Beef Haleem ® Onion Pickle
Beguni, Egg Chop, ® Thai Soup Thick « Jalapeno Pickle
Vegetable Pakora etc * Garlic Pickle
® Chula But SALAD * Aloo Bukhara
. Grea Sibd * Dates Pickle
MAIN COURSE o Chickpea Salad * Amloki Pickle

< Moy Polew DESSERTS
® Beef Biryani NAAN
© Chicken Dopiaza * Naan
® Chicken Adraki © Laccha Paratha
© Dhaba Style Vegetable
® Dal Makhani/Dal Butter Fry CHAAT COUNTER
* Mutton Dall Gosht o Pepri Chaat
. = o Chicken Hariyali o Dahi V.
SEATING , ’ ] 699 * Chicken Sune)hri e
CAPACITY PER PERSON o Ajwaini Fish Tikka BEVERAGE o,
5:00 PM - 10:30 PM Silspdeort s * Water 12/0 DISCOUNT
() N [ Y (u\ H [ )[ 1()() 9 * Applicable for only these card holders

© Gulab Jamun
© Zafrani Firni
* Ros Gullah

* Bread Pudding

® Jelabi

(City Bank, EBL and Brac bank)

For Reservation

01755-621088

Sagor Bhai (Paragon)

& Caption: Enjoy an exclusive Iftar with Dinner buffet at Galouti!
With a wide range of items, at the reasonable price of BDT 1699 p...

okay:. just time ta change koren
Please send take way package design by today

Before media buy please let me know. Will select post for media buying

FY

Any picture of the haleem and jilapi

3/14/2024

Sagor Bhai (Paragon)

A Image

Menu eta black background kore felen
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Feedback from copywriter (Saiyara Mahjabin) regarding captions.

Galouti - Indulge in the rich flavor of herbs, spices and chunks of meat with our exclusive
Shahi Haleem. Available for a limited time at Galouti.

Aylanto - Join us for a journey of exquisite taste with every spoonful of our aromatic
Haleem.

Galouti - Satisfy your sweet cravings with the delicate flavors of our Saffron Reshmi Jalebi.

Aylanto - Experience the enchanting fusion of saffron and sweetness in every bite of our
Saffron Reshmi Jalebi.

Galouti - Indulge in the rich flavor of herbs, spices and chunks of meat with our exclusive
Shahi Haleem. Available for this Ramadan, at Galouti.

Aylanto - Join us for a journey of exquisite taste with every spoonful of our delicious
Haleem.

Galouti - Satisfy your sweet cravings with the delicate flavors of our Zafrani Reshmi Jalebi.

Aylanto - Experience the enchanting fusion of saffron and sweetness in every bite of our
Zafrani Reshmi Jalebi.
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The final content posts for Galouti along with their captions have been attached.

Galouti
Publist y Roh @ March11.Q

As the sun sets, the celebration begins! Join us at Galouti for an extraordinary Iftar followed by dinner
buffet at only 1699 BDT!
Check out the menu in the comments’ section or inbox us for inquiry.

**12% discount applicable for City Bank, EBL and Brac Bank card holders only**

Book your reservations by calling us at 01755-621077
Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #kebab #dinner #buffet #ramadan #lftarBuffet

Figure 7. Ramadan Wish Post

JOIN OUR
IFTAR FOLLOWED BY DINNER BUFFET

Available throughout the month of Ramadan

FOR RESERVATION
L, 01755-621077

Q House-60/A, Road-13), Guishan 1

Enjoy an exclusive Iftar with Dinner buffet at Galouti!

With a wide range of items, at the reasonable price of only BDT 1699 per person, starting from 6:00 p.m
to 9:00 pm.

*12% discount applicable for City Bank, EBL and Brac Bank card holders only*
Contact us for reservations at:- 01755621077
Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #kebab #dinner #buffet #ramadan #iftarbuffet

C/')Q“,‘

1t 1 8 . .
EXCLUSIVE IFTAR WITH ? Figure 8. Exclusive

DINNER BUFFET dinner buffet post

N
* Juleh:

SEATING BDT 99
100 Pyt B e

PER PERSON

NAAN
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Galouti

Published by Roh

Want to have an extravagant Iftar in the comfort of your home? Galouti is offering exclusive takeaway
Iftar packages all throughout the month of Holy Ramadan!

Contact us for reservations at:- 01755621077

Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #kabab #iftar #ramadan #family #takeaway
w

e
&t
il

o
~

(l(ﬁﬁckmrrmu

FROM THE COMFORTS OF HOME

IFTAR FAMILY BOX

Dates, Mixed Pakora (4 types), Jolebi, Chicken Samosa, Chola Bhuna,
8oef Haleom, Chicken Katl Roll 2 pcs, Chicken Sunehrl Kabab , Chicken
Hariyali Kabab, Chicken Tangrl Kobab, Beel Teharl, Laccho Paratha, Dahi
Vada, Firni, Lassi

i Py
A (J Celehratiou *l/

FROM THE COMFORTS OF HOME

/ IFTAR INDIVIDUAL BOX

Dates, Pakoras, Jalebi, Murgh Polaw,
Dahi Vada , Fresh Juice

Figure 9. Iftar Takeaway package

c Galouti

Celebrate the blessings of Ramadan with our flavorful Sehri menu, a culinary journey to nourish your
body and spirit as you begin your fast.

OPM-Q

Contact us for reservations at:- 01755621077
Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #kebab #spicy #food #authentic #premiumkebab #ramadanoffer #iftar #sehri

.

SEHRI
CTEETD

BBQ
KORAL FISH

Figure 10. Sehri Post

BEEF
BEHARI

CHICKEN
SUNEHRI

MURGH
MAKHANI

PANEER
TIKKA

For Reservation

01755-621088
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Feast on flavors, save on smiles! Indulge in our delectable menu with a delightful 15% discount, our way
of saying thank you for choosing us.
Regular price: BDT 1699.

er @1

-

Contact us for reservations at:- 01755621077
Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #kebab #spicy #food #authentic #premiumkebab #ramadanoffer #iftar #sehri

Figure 11. The 15%
Discount post

ON IFTAR WITH
DINNER BUFFET

RAMADAN BUFFE |

JOIN US FOR A
A GRAND BANQUET

For Reserva n

* TRC APPLY 01755-62108

Galouti
Publis y Q! at 11:00AM

Indulge in the rich flavor of herbs, spices and chunks of meat with our exclusive Shahi Haleem. Available
for this Ramadan, at Galouti.

Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #Jalebi #haleem #Ramadan #Iftar #sehri

A RICH CULINARY

ADVENTURE AWAITS

Figure 12. Haleem Post

755-621077 Q House-60/A, Road-13), Guishan 1
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Galouti
Published by Rohan Khandaker @ . March 26 at 11:00AM - @&

Satisfy your cravings with the sweet & delicate flavors of our Zafrani Reshmi Jalebi.

Visit us: House - 60/A, Road - 131, Gulshan - 1, Dhaka - 1212
#Galouti #Zafrani #Reshmi #Jalebi #Haleem #ramadan #iftar #sehri

SAVMFUL

ESSENCE OF SAFFRON

Zaﬁauu .R‘ashntl < Ld.;l.«i

WP —

Figure 13. Jalebi
post

{, 01755-621077 @ House-60/A, Road-131, Gulshan |

Challenges: Basically, both Aylanto and Galouti were collaborating and selling the same items
such as the haleem and jalebi. So, the resources they provided, the pictures were the same.

Since these restaurants had different themes, we had to create the contents accordingly but with
limited resources. That’s why it was challenging to uniquely present the dishes to the audience.

Mistakes: Although, it wasn’t a big deal there was a miscommunication that occurred between
me and the client. If you look at figure 7. Ramadan wish post, the dominant color is purple.
Since the client approved that content, I assumed he liked it, so, I told the creative team to

design the menu in purple as well, but it wasn’t liked by the client. Later it was changed to
black.

Learnings: Whenever in confusion, communicate, talk, and sort it out, that’s the motto I
learned from this project. It’s always better to follow-up with the client and go through the
necessary requirement than shot in the dark.
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Project — 3

Project Name: WK A1 B (Moner Daag Dur)
Client: Orix (Remark HB)

Start Date: 07/03/2024

End Date: 28/03/2024

Project Overview: Orix is a detergent powder company and for the Women’s day, Roebuck
Communications was assigned to create a long-term engagement Women’s Day campaign. The
campaign name “NTNH AIY §d (Moner Daag Dur)” highlights the factor that Orix detergent
powder can clean clothes by removing the stains but what about the negative perception people
have towards women? Or specifically the stains they have inside the heart. The campaign also

featured a competition from where the winner will get to win detergent powders.

My Tasks and Responsibilities: I saw the potential of this project and knew this was going to

go viral as it involved a few prominent influencers, namely, Raba Khan and Pari.

So, when my supervisor, Mehnaz Hossain, was assigning the other interns to look out for

negative comments on the influencers’ social media accounts, I volunteered.

Then, I browsed through the social media accounts, such as Facebook, Instagram of Raba

Khan, Shiana Shahba and Pari and Tiktok of Farzana Farzu to look for negative comments.

I found many and was instructed to list them down on a PowerPoint slide which then will be
sent to the client. Afterwards, the client specifically chose some comments, which I had to write
down on Microsoft Word then turn over to the creative them so that they can use it on the

creative.

The screenshots of the negative comments from various social media channels have been

attached.
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¥ rosechampagne_1
!‘ @Tﬁ?yﬁ@ﬁm(ﬁ \oaﬁﬁl beT 9
oIy 97 wrorT @

Reply See Translation

rajat_kanti_vai 49w
Geniji porar dorkar ki silo /&

2 likes Reply See Translation

ahmed_sohel07 50w
T shirt ta khele video ta korle besi views
hoito

Reply See Translation

shahin_nisu 6

Era je nijeder ki mone kore orai valo jane.
Tik tok kore apndr jivon kivabe jai. Baper
takai boisa boisa kaile erkm nasanasi
korte khv valk lage

5likes Reply See Translation

Shiana Shahba

mdsajjad7035 63w
BB ®® ook like a doggy

Reply

ko.chcop 53w
Ei bedi re dekha jay kmn

Reply See Translation

austin_willer_jr 24w

Reply See Translation

Figure 14. Negative comments on Shiana Shahba’s Instagram account

tawhidul_islam_mahin_639

Mayata ato ja makeup korar por o
e lag tasa xd

7 likes Reply See Translation

rise_of_the_tigers 4d

Bangladeshi polapine re Indian raastar
fokirni o Dhaka ashlay unmaader motto
laffay laffi korbe

Reply See Translation

afra_hoque 1w
Eto famous hoyeu kmne ai lame content
just

12 likes Reply See Translation

tawhidul_islam_mahin_639 1w

Reply

Raba Khan

dream_maker658 8w
Aj sugar daddy nai bole selfie tule mon k
santona dithe hocce...@®

1like Reply See Translation

pixymumu 5d
apnader moto content creator sponsor
paile gobor mekheo bolben khub upokar

holo B2 &

Reply See Translation

chiku_miya 9w
Thutni te kichu lagai chehara to day by
day niche namtei ase

Reply See Translation

Figure 15. Negative comments on Raba Khan’s Instagram account (Covered the slangs in blue)
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B
Tumi smart bt not sexy
Q1 Mohammad Shohag

ST (f SfA1E faevet (off wo

Reply

%
Ar Shipon
Amr bike ase tome driver hoba 20k dibo

Q0  Reply

&

Md Tanbir
461 [ 4=y WIS Nize 21 2o (652 o IR[i A

0  Reply

Bl

Rs Asif
IR (S BTN AT OITE] ST (R WITl AL A

O 0 Reply

Mr. Rabbi
beay khaya mota hosscy nke &2

Qo

Ariful059833896
IS [ 9@ I

Q2

"% L 5
o Sy S

Reply Reply

Figure 16. Negative comments on Farzana Farzu’s Tiktok account

Farzana Farzu

Rhymes

Ektu khaoa daoa koro &>

Reply

mamunkhan87157
QY OId eI dl $E SIS FYWT AT I

Qo Gp

Reply

Shawon Khan N
1 WAL S 55
GATI B (I0O BIR 25 25

Like

Reply

Khan Mahmed Ala Uddin
Y G P | AP W SMACIP
RO Vo FIERA AT ),

hasan_jibon_13 7w

ranslation

mohammad_suhel___ 1w
Ish ish boyos ta toh 50 hoye
jacche , kutay partner paben

sfaisal296 2w e Translation

Bhai re Bhai, ei sat sokale eto sajgoj

e sj_uu7 7w

ST @ISE (bt A
mazidul_islam786 1w Translation
Tor baper batte thaka lagbo hara jibon.

Bia boha lagbona jibone
Reply See Translation
shahadat_sabbir

armanhabib043 2w

Repl ee Translation

shihab016 7w

43 qfzat, fur fomy, wifefies 2w aee

Reply

3 likes

See

Figure 17. Negative comments on Pari’s Instagram account
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The comments selected by Client which I had to type and send to the creative team:

Pari

) IS @RI
2) Ishish boyos ta toh 50 hoye jachhe ,,kutay partner paben

3) Bhai re Bhai, ei sat sokale eto sajgoj
4) R Wiz, faw =, wfefes =03 IR
5) (G W ™R (WOre*W !

Farzana Farzu

1) 4G1 S ey NS WiRel = 2oy (g2 cor [ =
2) P NN OIF BLJ, AT BT (IO H1R

3) OIS (i “YF1R R (51 To

4) IO TS TN (F A2

5) Meye hoye abar bike chalay :/

Raba Khan

1) Mayata ato ***** ja makeup korar por o ***** ¢ lag tasa xd
2) Eto famous hoyeu kmne ai lame content just

3) Apnader moto content creator sponsor paile gobor mekheo bolben khub upokar holo

4) seoskeoskoksk

Shiana Shahba

1) S e ([ B (0 Mo N | §oT &1 OB a9 Srerd |
2) Genyji porar dorkar ki silo
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The final content that has been posted on Facebook provided below:

mrnrn b
Bhai re Bhai, ei

A sugar daddy ne: bl

i IrTiwea Kran
Mayata ato ***** ja makeup korar por o

***** @ lagtasa

1d Like Reply

e Jhl:

Figure 18. Unofficial
W Common Sense By Pari

49 ton 50 heye jachne
an

Lo ]

| 4% e, it o, o =0y Wt

"

Baatent creator sponsor
When khub upokar holo

Figure 19. Raba Khan

e g

Eto famous hoyeu kmne ai
ame content just
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The final content that has been posted on Facebook provided below:

Figure 20. Farzana Farzu

d

L ]

Sadeh heTar WY ST R e T TS

JTBICAA TS G (S N2

id Like Reply

;i Tira Bk <
> Meye hoye abar bike chalay :/
T IS :

1d Like Reply
> ey L0

Figure 21. Shiana Shahba

W

‘ N P, aaam
Ovodro ghorer me!
“ekami kom korben

hiab| A=rrad
TR 2161 6 IS ([0 SHRA?
5‘&.
id Like Reply = —
o iz fige—

B Genji porar dorkar ki silo

1d  Like Reply 4 (4 44
Y v ¢
e "‘.;’5!.‘ m
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Influencers involved in the Campaign:

1) Raba Khan - https://www.facebook.com/JhakanakaRaba
2) Shiana Shahba - https://www.facebook.com/profile.php?id=100080374373930

3) Unofficial Common Sense by Pari - https://www.facebook.com/PariRukhMatin

4) Farzana Farzu - https://www.facebook.com/farzanafarzupage

Challenges: My eyes became sore by looking at the screen for so long. Had to scan and skim,
went through countless number of posts, read through hundreds, maybe thousands of comments
to look for the specific type of negative comment that goes with the campaign.

Mistakes: I did not make any mistakes on this project.
Learnings: Sometimes a PowerPoint slide doesn’t need to be decorated. When a client

specifically requests something, it is better to follow the specifics than to go overboard. For
this project, just screenshotting the comments and putting them on the slides were enough.
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Project — 4

Project Name: Soi 71 Ramadan Campaign 2024
Client: Eleven Ltd.

Start Date: 15/03/2024

End Date: 10/04/2024

Project Overview: Soi 71, established in 2010, is a renowned premium Thai restaurant that
specializes in authentic Thai cuisine. Quite recently they have shifted to a new location. So, for
Ramadan month, they wanted to promote their luxurious location and the new food items they
were offering exclusively during Ramadan. Inside Soi 71, there is a café known as the Tree
House Café. Along with Soi 71, we had to create plans and contents for Eleven Café and Source
(Clothing Brand).

On 28" of February 2024, at 12:30 p.m. we (myself and the Senior Manager, Ifthekharul Alam)
had an offline meeting with S.M. Aleem and Zihadul Islam Shams of Eleven Ltd. They told us
their requirements, provided some brief regarding what they would like to promote during
Ramadan.

My Tasks and Responsibilities: 1 was instructed by the Senior Manager of Roebuck
Communications, Ifthekharul Alam to note down everything in the meeting and then create the
meeting minutes. The meeting minutes were then sent to the people who were present on the
meeting to verify if everything was okay or not.

Later I was assigned to organize a presentation file to give an overview of what they will be
expecting from Roebuck Communications regarding Soi 71, Eleven Café¢ and Source. |
organized the PowerPoint, included reference images etc. It was basically a “brand pitch
presentation pitch” file. Eleven Limited liked our approach and gave us a green signal to move
forward with the campaign.

Later, I got in touch with Eleven Limited’s in-house designer, who instructed us on how to take
approach regarding designing the content for Soi 71, Tree House Café and Eleven Café. He
provided me the resources, which I uploaded to Google Drive.

Then after we had created a few contents, the in-house designer sent us detailed feedback on

where we needed to improve. I conveyed the feedback to the creative team. I was also instructed
to write captions for some of the contents.
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The Feedback from in-house designer:
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The final content that we have created:

Mooalit [frar Feast Moonlif ffar Feast

An iftar buffet experience that

COME JOIN US IN AN gets better with every plate
UNFORGETTABLE IFTAR JOURNEY

PRICE: 3000++

ALL TO RESERVE ALL TO RESERVE sl
+880 1755-515851 | e +880 1755-515851 Price: BDT 3000 ++

PRICE: BDT 20004+ (pe senTo) +880 1755-515851 PRICE: BDT 2000++ (per 8eNTO) . ) 8801755

PRICE: BDT 2000++




Qoulful Sehvi

NOODLE BENTO
PRICE: BDT 2000++

FOR INSTANT
MOOD LIFTS

01755515851

AVAILABLE FOR DELIVERY OR PICKUP

CALL TO RESERVE
+880 1755-515851

Choose "
reeenouse yO ur Bento

TEA MENU

. SOI 71 SPECIAL TEA

. PESHWARI TEA

. CHOCOLATE PEANUT TEA
. HORLICKS TEA

. PANEER TEA

. NAWABI TEA

. LEMONGRASS TEA

. RED ROSE TEA

. ROMEO & JULIET TEA

. OREO TEA

. APARAJITA TEA

. SULTAN SULEIMAN TEA

. SPECIAL TANDOORI TEA

. JEERA TEA y

Vegetarian

1
2
3
4
=
[}
s
8.
)

eacieor. 300++ A~ ;.

=

Below are some of the captions I wrote for the final output contents:

1) Indulge in the ethereal ambiance of our Moonlit Iftar Feast and join us for a
sophisticated journey under the gentle glow of the moon.
Shorter caption options -
e Under the moon's watchful gaze, join us for a magical iftar experience at Soi
71.
e A culinary journey like no other awaits at Soi 71.

¢ An unforgettable dining experience under the moonlit awaits you at Soi 71.
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2) Delight in the luxury of simplicity with Soi 71's sophisticated Iftar Bento Boxes,
offering a refined dining experience that speaks volumes of our commitment to
excellence.

3) Crafted with love and care, our Haleem and Jilapi Giftbox offers a harmonious blend.
The rich, comforting taste of haleem and the sweet, crispy goodness of jilapi is the
perfect way to show your affection.

4) Celebrate togetherness this Ramadan with our family-friendly Bento Boxes, packed

with love and bursting with flavor.

Challenges: The client wanted perfect creative content for this project. It was hard to execute
due to the fact we had limited resources (pictures) provided by them. The idea, the way we
envisioned, the reference image we provided had a certain way the foods were highlighted, it

wasn’t possible with the picture the client had provided.

So, we had to go through several feedback.

Mistakes: I did not make any mistakes on this project.

Learnings: Before this project, I had dealt with other clients regarding several creative
contents. But the amount of feedback I had to convey to the creative team regarding this project

exceeds them all.

When I told the creative team director, “The client is giving too much feedback.”

He told the senior manager to sit with them and come to a mutual agreement because we had
to operate on limited resources. Also, he told me, “This is for your own good, the more feedback

a client gives, the more idea you get of their desired choices, so don’t sweat it.”
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Project — 5

Project Name: Chhuya Website

Client: Chhuya Frozen Foods Ltd.

Start Date: Some time during January 2024, before even I joined the internship.
End Date: Still ongoing as of writing this report.

Project Overview: Chhuya Frozen Foods Limited is going to launch their website soon. So
Roebuck Communications has been hired to design the overall layout of how the website will
look.

My Tasks and Responsibilities: Right after joining for my internship, I had been briefed by
the Manager, Tahmina Ferdous about Chhuya Frozen Foods Ltd.

She told me that I will be attending the online meetings where I must note down the feedback
of the client and then sit with the creative team, explain to them where the corrections needed
to be made.

So, I attended the meetings, and noted down the feedback, and followed the instructions as
advised.

The feedback of the client along with what changes the client desired on the design has
been provided below with:

1) On the landing home-page, on the bar above, add a “NEWS” option.

Oportunities Contact

Home About Us Products Location

2) By clicking on the 3 dots, each one should have a different banner design, so have to
design those.

Us  Products  Location gpergummiies  Contact
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3) By clicking on the next, new design have to appear, so have to design those.

Chhuya frozen food is the
industry’s #1 frozen food choice

Frozen food offers convenience, longer shelf life, and retains nutritional value. With a wide variety of options available, including

fruits, vegetables, and prepared meals, frozen foods cater to diverse tastes and dietary preferences. They can be more

cost-effective, reduce food waste, and are accessible year-found, making them a practical choice for many individuals and
families.

Frozen fish hes a longer Frozen fish i convenient n o Properly frozen fish can
shelf life compared to 5t ahows for longer retain s putritional
fresh fish. Freez i
helps preserve the fish
omege-3 fatty acids
vitamins, snd minerals,

T h el s
not be readily avadable. consuming frozen Hn

4) After clicking “Learn More”, should direct to something (a page), so have to design
that as well. Also, by clicking on the other dots, the other content designs have to
appear, so need to design those.

Consuming fish
offers several
health benefits

Consuming fish offers numerous heaith
benefits due to its richness in nutrients
and omega-3 fatty acids. These benefits
include improved heart health, brain
function, and eye health, as well as
reduced risk of depression and anxiety.
Reglar consumphon of fish is
bener sleep quality and
in the bod

Learn More (3)

5) Just as the previous point on 4, clicking on learn more should direct to a new design,
and by clicking on “next > arrow”, new designs should appear.

Our Products

Best selling of the month

ILLISH FISH (500gm) TELAPIYA FISH (500gm) RUPCHADA FISH (500gm) ILLISH FISH (500gm)

i)
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6) Need to develop a design on where after clicking on this portion, the bio of that

specific person will appear.

MEET OUR INDUSTRY PIONEERS

This Is Why Industry Our Team Is So Famous

MD. TIPU SULTAN .
MANAGING

Ore 3500+ 222 1100+ 10000+ 5 12
“ Acre Factory v Employees e Fish Production .! B pacgg?:

7) Here, instead of “Raw fish”, it will be “Whole Frozen Fish”.
Secondly, (Block and IQF) will be added with Frozen Fish.

8) Need to design the Natural and Sea fish part.

NATURALFISH +

9) Here in every business opportunity portion, design individual forms for each of the

business opportunity.
Include (Name, Email, Mobile Number, Location — District, Upazila)

Grow your business with
Chhuya Frozen Food Limited

Dive in' o opportunities with Cl.l..;, the ultimate frozen fish brand offering a wile ¢ rray of frozen food!

Wh= the - you're a wet market ; a franchise owner, or par of the HORECA ini lus rv, Chhuya's diverse

sekectic. of frozen fish operi~ <10 business growth. Taplor: the depths of sicces with Chhuya an
make waves in the frozen {ord market!

QQ 0 Coooog) &G‘ '
el > IEES gl Y
. WET MARKET I MTO I FRANCHISE I OWN OUTLET I HORECA .
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Challenges: There are differences between web designing and web developing. The client
sometimes gave us instructions to do something that is the job of the web developer. Also, there
were lacking of resources, such as pictures.

So, the creative team director told us to tell the client about the web developer part and if we
were to create new designs, we need resources. The client also told us to use reference images,
but the stock ones available on the internet were not according to their liking and the kind of
pictures they are seeking are hard to find.

Mistakes: I did not make any mistakes on this project as of writing this report, the project is
still ongoing.

Learnings: 1 chose CSE as my minor, despite being a MSJ student. I always had this
fascination towards technology, that’s why I had also completed a course named “Web
Technology” on ULAB. So, I had basic knowledge on both web designing and developing but
the fact Adobe Illustrator is used to design the website was not familiar to me.

Whenever the visualizers/designers are designing the layouts of the website, I sometimes see
how they are doing it. Perhaps, one day I will be able to do that as well.
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Project — 6

Project Name: Roebuck Communications Monthly Content
Client: Roebuck Communications

Start Date: 01/04/2024

End Date: 30/04/2024

Project Overview: During the month of March, I was approached by the head of the creative
and production department. He told me to activate the Roebuck Communications official
Facebook page. As in, I have to generate a content calendar of when I will be posting what
contents.

Secondly, it was during the Ramadan month, so I was also instructed to shoot a video, capture
the moments, which then will be posted on the Roebuck Communications page.

My Tasks and Responsibilities:

e [ had to create a content calendar of what will be posted when. Write captions for all
those contents and take feedback from the copywriters.

¢ Find reference images for special day (Eid and Noboborsho) contents that is going to
be posted on the page.

e Shoot the iftar party video and write captions for it as well.

Iftar Get-Together Highlight Post Eid Wish

Idea: Highlight the scenes of the Iftar Idea

fOEbl.a( Ll
-

Caption: Eid Mubaraki ) i Its time
o hit pause on work and dive info

Content Calendar est vacation mode. Let's celebrate, relax,
and enjoy this special break together.
Here's to making memories and
e

Noboborsho Wish - = Eid Creative Gontents. 2 Noboborsho Greative Contents

Idea N Idea: Highlight the Eid Contents of the + Idea: Highlight the Noboborsho Contents
o different brands we-have worked on ot the icreat beoncadic bave Yorked
Caption: &S 3T g I (T % Copy:
| 2 Caption: Commemorating the
occasion of Eid ul-Filr, here's a
glimpse of the creative visuals we've
developed.

Women'’s Day Creative Independence Day Creative

Idea: Best Creative Works of the 2024 T Idea: Best Creative Works of the
Women's Day ~ Independence Day
= 1 3 Dynamic & 4 Static ;
Cony . - Thank you!
> Caption: A a tribute to/our nation's
Caption: i S finest patfiots, heroes, and freedom
fighters of Bangladesh, here are the
recent creatives that we worked on for
Independence Day.

Figure 22. Roebuck Communications Content Calendar on PowerPoint Slide
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Roebuck Communications
April 4 at 8:220PM - O

Who says planning can’t be fun?

Our iftar gathering is proof that when you create with friends, you innovate with the best laughs!
From ideation to celebration, our iftar gathering at Galouti was nothing short of amazing memories.

Figure 23. The iftar party content posted on Facebook

Link to the video: https://www.facebook.com/ratherbeatroebuck/videos/299726736480753/

Challenges: This was the first time I had to develop a content calendar from scratch. So, it was
quite challenging because I had to meet some deadlines. From finding content ideas, to

reference images, to writing captions etc.

Mistakes: I couldn’t meet the deadline. I had posts on hold that was to be posted. I couldn’t
brief the designers on time that’s why they couldn’t start the work, especially because there

was a rush during the Ramadan month and agencies go through a lot of pressure at that time.

Learnings: I learned how to work independently because I was assigned to do this task so that
I can learn. Also, it’s crucial to maintain deadlines, hence, it’s better to give a heads up to the

creative team and brief them accordingly as it’s the job of the client service team.
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Project — 7

Project Name: Klubhaus Advertisement Posting on Facebook

Client: Klubhaus

Start Date: 13/04/2024

End Date: 10/04/2024

Project Overview: Klubhaus is a lifestyle brand which has a clothing line-up for men, women,
and kids. During the month of Ramadan, Roebuck Communications had to do media buying

for Klubhaus’ products.

My Tasks and Responsibilities: [ was tasked by the Manager, Tahmina Ferdous, to post some
advertisements on Facebook in the “Collection Ad” format. The list of ads are as follows:

1) The 2 piece/3 piece collection for women
2) Men’s Panjabi and Kabli Collection

3) Men’s Shirt Collection

4) Kids collection

What I had to do these are in order:

1) Upload the images on Facebook.

2) Choose the image, insert the necessary details (Name of the Product, Price, Link)

3) Repeat the same for all the images and then finalize it by attaching the main website
link to it.

‘ REFINED '

y TAILORING BOLD

2 STATEMENTS ?
g by

-

[ iy
.n’ ﬂ‘
.B"D;‘Z,OS‘O‘,OD "

h | & 2

A T
| m
._ag ]

Shop Now ]

Men's Formal Shirt
BDT2,090.00

[

Figure 26. Posting Kids’ Figure 24. Choosing the target Figure 25. Final ad being shown
Collection ad audience for the ad in Facebook
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Challenges: When posting an ad, one must be very careful. Because it requires clicking a lot,
manually selecting a lot of things. So, it is quite challenging to maintain all of that and requires
utmost concentration.

Mistakes: I did not make any mistakes on this project.

Learnings: The list of things that I have learned through this project are as follows:

e Learned how to post advertisements on Facebook.
e Learned about how to choose the targeted audience for the specific ads.
e Learned how to promote content using different formats of that.
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Project — 8

Project Name: Special Day Content for Aylanto and Galouti
Client: Aylanto and Galouti (Paragon Hospitality)

Start Date: 10/04/24

End Date: 14/04/24

Project Overview: For Eid-ul-Fitr and Noboborsho, I had to generate content idea of what’s
going to be posted on Aylanto and Galouti’s page.

My Tasks and Responsibilities: As both Aylanto and Galouti are my assigned brands, I had

to find relevant images and generate content idea of what’s going to be posted on the Facebook

page.

So, after doing that, the designers needed to create the content. Then, I had to write captions
for it, took feedback from the assigned copywriter (Saiyara Mahjabin) and then sending it to

the client for approval.
Feedback from copywriter (Saiyara Mahjabin) regarding captions.

1) @A IR Sﬁ“sgl%trm@w,

SPHITE
W@wwﬁféﬁmn Galouuwsrﬁﬁ
g 1939,

3) (AN YRS FANEE,
SRAHE A 20T BIRLE |

aAfft Fn To-ted &,

@5 AUy (e S ey =i fRiferss caam

@g A1

’h‘i Thik koredao & & @

AU SOt AW T, RN SIS S (2% N{<Y 99, Galouti AR 6
&b (A SIS SR AT SO |

G TR S Ve (&1 {0 (T4 SIH==IA1 00 SPIF Aylanto-8 AT Aylanto
AT 1 R FFead G2 "9 S|

ot
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Aylanto’s Eid-ul-Fitr and Noboborsho content on Facebook, along with the captions.

Aylanto
Published by Rohan Khandaker @ - April 10 at 7.21PM - @

May the blessings of Eid-ul-Fitr illuminate your path with happiness and prosperity. Join us at Aylanto as
we celebrate this joyous occasion with a delectable spread of culinary delights.

Eid Mubarak to you from the Aylanto family.

**We're closed only on Eid day**

Call us for more details:- 01755-621088
Qur Location: House - 60/A, Road - 131, Guishan - 1, Dhaka - 1212

#Aylanto #multicuisine #Eid #Ramadan #buffet #Happiness

|

5 0.

MAY YOU HAVE A GRAND EID

Figure 27. Aylanto ‘s Eid-ul-Fitr and
Noboborsho Post

Aylanto o
Published by Rohan Khandaker @ - Apnil 13 at 7.00PM . @

TN IZLAT T TN WIS T T N (AN (ST W WA, G2 &S FIHAT (407 Aylanto
IR 275 (S FEE TIAIR A2 7T 589397 BTN

Call us for more details:- 01755-621088
Our Location: House - 60/A. Road - 131, Gulshan - 1, Dhaka - 1212

#Aylanto #multicuisine #Baishakh #Noboborsho #buffet #Happ
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Galouti’s Eid-ul-Fitr and Noboborsho content on Facebook, along with the captions.

Galouti
Published by Rohan Khandaker @ - Apnl 10 at 721°PM - @

May the joyous occasion of Eid-ul-Fitr fill your heart with happiness and the irresistible flavors of our
premium dishes, Eid Mubarak to everyone from the Galouti family!
**We're closed only on Eid day**

Contact us for reservations at:- 01755621077
Visit us: House - 60/A, Road - 131, Guishan - 1, Dhaka - 1212

#Galouti #Eid #Ramadan #kebab #spicy #food #authentic #premiumkebab

Ei

LET THE JOYOUS CELEBRATIONS BEGIN

Galouti
Publishe Rohan Khandaker @« April 13 at 700PM - @

SRR 2STaTa T (T g T9E9T (I TH WG WIONOG, 42 WHIRTE T Galouti HRAAR 776
(AT FFEE G2 57 77K 3893 -7 STos|

Contact us for reservations at:- 01755621077

Visit us: House - 60/A. Road - 131, Gulshan - 1, Dhaka - 1212

#Galouti #Baishakh #Noboborsho #kebab #spicy #food #authentic #premiumkebab

«” Mo Ls

¥39 AaA 5805
JEI3Y GBI A WIS

AT PfoTrd T

Figure 28. Galouti ‘s Eid-ul-Fitr

and Noboborsho Post
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Challenges: We developed content that wasn’t approved by the client at first. So, I had to find
reference images and then showed him. The screenshot has been attached.

<y
(hﬁ{nu

513 pm v

Bhaiya, please check if you like any of these .,

This one can be go with Galouti with Galouti pattern of moon shape

Aylanto can be of buffet feel

Figure 29. Reference image for Galouti Eid-ul-Fitr content

L Fi.

- Mubarak

MAY YOU HAVE A GRAND EID

bhai, please check

1553 pm o/

@Sagor Bhai (P bhai, just talked with the designer. As you can see, this design provides a broader
view of the interior. If we were to put a crescent or half moon, the interior will be cut off, and there won't
be a lot to see then.

What we can do is, remove the lantemns on the top left-hand side and insert a moon instead to give a

i i i ?
more Eid feel, is that okay with you? Edited 4:07 pm &/

Figure 30. Convincing the client regarding Aylanto’s Eid-ul-Fitr content
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Mistakes: I did not properly communicate with the client and created a content according to
our liking which wasn’t approved at first. Then after properly asking about the client’s
requirements, I conveyed to the creative team the necessary information, then with some slight
changes, the content was approved.

Learnings: Again, it was communication which solved the problem. Whenever an issue arises,
I directly text or call the client to know about their requirements, so that I can proceed onto the
next steps.
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INTERNSHIP OUTCOME

During my internship, my aim was to soak up as much knowledge as possible and make

meaningful contributions. Being a Public Relations student, | had learned a lot of theories,
however, real fulfillment came after applying them in the real-world scenarios.

Before even joining the internship, | knew what kind of career field 1 would be choosing.
But | didn’t know the job the client service does and thought it’s more suited for the students
of BBA.

| wanted to join a creative industry because | knew both my strengths and weaknesses. | can
easily blend in and adapt with the people I am working with, but my lack is on the creative
side. So, without any hesitation, | decided to apply for the client service position.

Later, when | got to know what role a client service plays, | knew that there is a lot to learn

here and I am still learning, there’s no end to that.

Realizations:
Reflecting on my university experience and my team projects, | often took on a leadership
role. I proposed ideas, organized work distribution, compiled the assignments and report of

the team members and stepped in to manage any last-minute issues.

However, during my internship, my role shifted significantly. | was tasked with refining
already established ideas, given specific tasks with set deadlines, and had the support of
senior employees if needed. Maintaining discipline is one of the most important tasks on this

role.

Being in the client service department, tasks can come up without any notice, so, it is crucial
to be proactive beforehand. Sometimes, it's even unclear when a task can truly be considered
finished. It reminds me of the crisis management in Public Relations field, that’s why | want

to get better at dealing with these tricky situations and reaching my goals more effectively.
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WORKPLACE LOG
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{JULAB

¢ UNIVERSITY OF LIBERAL ARTS

BANGLADESH MS\]043

SELF-ASSESSMENT FORM

The purpose of this survey is to obtain students input on how they think they have performed.
Name of Intern: Khandaker Musleuddin Rohan

University ID: 201012038

Name of the Institute/Organization: Roebuck Communications
Corporate Office Address: House: 8A, Road:4, Gulshan 1, Dhaka - 1212
Email: ratherbe@roebuckbd.com Web: roebuckbd.com

1. During a typical week, approximately how many hours did you dedicate to your internship?
| 40 hours |

2. Was your internship paid? If yes, how much?
| 5thousand taka only. |

3. Was your site supervisor available to meet when needed? Tick any one of the following.

CINot at all CISlightly [IModerately [IQuite a bit VIA great deal

4. Next, we would like to know how you were affected by your internship. Using the scale below, please
indicate the degree to which participation in your internship experience increased or strengthened your
abilities, attitudes, awareness or understanding in each of the areas identified:

1=Not at all 2=Slightly 3=Moderately 4=Quite a bit 5=A great deal

Z
@)

CRITERIA (Personal) RATING
I have a sense of satisfaction in doing something worthwhile. 4

| believe in my ability to make a difference.

I am open to new experiences.

I have gained the capacity to be more productive.

I can recognize my personal strengths.

I can recognize my personal weaknesses.

I have a sense of personal achievement.

I have the ability to persevere in difficult tasks

CRITERIA (Social/Interpersonal Impact)

I demonstrate concern for the welfare of others

I can be understanding and appreciative of people with diverse backgrounds
I have the ability to work cooperatively with others

I have the ability to communicate effectively
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Z
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MSJ 043 (00) Pages 1 of 2
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13 I have increased my ability to be a leader 3
14 | feel more connected to my community 3
NO | CRITERIA (Academic learning impact)

15 I have acquired knowledge from the job duties | performed 5
16 I have broadened my critical thinking skills (reasoning, problem solving) 4
17 I have learnt the ability to work independently 3
18 | feel my classroom learning was enriched 3
19 I have the ability to connect academic subject matter to the real world. 4
NO | CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)

20 I developed specialised technical skills for a specific job function 5
21 | broadened my future employment possibilities 4
22 I received an opportunity to explore a specific career 5
23 I developed realistic ideas about the work world 5
24 I narrowed my future possible career choices. 5
25 | What is your average score from this test? 3.58

5. General Comments

It is a new experience for me to be venturing in the field of creative agency (digital marketing). At first, |
won’t say difficult, but it took some time for me to adjust with the settings of how the agency operates.
Now that | have adapted, | have been learning something new every day.

Yook o

Signature of Intern

MSJ 043 (00) Pages 2 of 2
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PROFESSIONAL COMPETENCIES

At Roebuck Communications, | had and still have the freedom to explore both my strengths

and weaknesses, allowing me to work in a manner that enables me to grow and excel. Being
able to engage directly with corporate clients has provided me with beneficial knowledge to
the corporate landscape.
Before joining, I wasn’t sure what to expect, and whether I would be able to pull off the tasks
I will be assigned.
Below are the skills that | am currently in the process of expanding my proficiency in —
Skills:
e Microsoft Word, PowerPoint & Excel
e Google Drive — Docs, Slides, Sheets
e Posting Advertisements on Facebook
e Caption Writing
e Formally Writing Email
e Brainstorming
e Multitasking
Attitude:
e When it comes to any event or campaign, a strict deadline is to be maintained.
Therefore, value the importance of meeting deadlines.
e Respecting fellow employees and adapting to teamwork
Knowledge:
e Increased my understanding of the corporate landscape and how different brands
operate in different ways.
e Learned how to communicate formally with proper verbal and non-verbal
communication.
e Learned how to deal with clients.

e Effective Time Management
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CONCLUDING REMARKS

Working at Roebuck Communications has been my very first taste in a professional job. The

people here are amazing and the atmosphere is lively and motivating.

Before this, | didn't know much about how creative agencies worked, but now | feel
comfortable imagining myself in this kind of environment.

My supervisors were really helpful and patient with me, guiding me through tasks whenever |
needed it. This ongoing experience has been incredibly valuable, and I'm grateful for this

opportunity and excited to see where it takes me in the future.

Thank you.
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APPENDIX

Figure 31. Fellow interns with our supervisors at iftar
party, from left to right — Midul bhai, Imtiaz bhai,
Mehnaz apu (my supervisor), Tahmina Ferdous
(Manager), Joya apu, Sabbir bhai, and myself

Figure 32. Roebuck Communications team during 2024 Pahela Falgun celebration
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