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communication department to learn as much as possible.
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INTRODUCTION

Advertising and public relations are fast-paced areas built on the combination of creativity and
communication. As a public relations student, | started my internship at Adcomm Limited, a
well-known advertising agency known for its creative campaigns and strategic communication
solutions. This was the start of along journey of learning and growth. This internship gave me a
one-of-a-kind chance to bridge the gap between what | learned in university and what | did in the
real world. | experienced how complicated it isto create compelling stories and build meaningful

connections between a brand and customers.

While at Adcomm Limited, | worked as a copywriter, avital job combining the art of persuasion
with good language skills. This job forced me to go beyond the usual limits of communication. |
worked on many projects that required me to be flexible, creative, and deeply understand my
audience. Working with experienced professionals allowed me to see the whole creative process,
from coming up with ideas to putting them into action. | learned about the strategic thinking that
makes excellent campaigns work.

Also, thisinternship let me combine my skills in public relations with the many different parts of
the advertising world. | learned how important effective communication isin shaping brand

identity and perception. This has helped me do better in school and increased my future goals.

In thisreport, | will discuss the many aspects of my internship, including the projects | worked
on, the skills | developed, and the essential things | learned. | will give acomplete report of my
time at Adcomm Limited on the following pages. | will talk about how advertising and public
relations work together and how my time there has changed my thoughts about both fields.



EXPECTATIONS

Although | am a public relations student, | anticipate gaining valuable insights and skills to
enhance my understanding of both fields during my internship as a copywriter at Adcomm
Limited. Hereiswhat | expected to learn:

e Beableto write short, exciting content for ads, social media posts, and marketing efforts.

e Learn how to figure out who my audienceis, what they like, what they need, how they
act, and how to change my work to keep them interested.

e Thinking creatively and finding new ways to present products or services.

e Learn how to communicate with clients, understand their wants, and use their feedback in

work.

e Learn to match my writing style to the voice and tone of different brands.

e Aspart of my learning, | should evaluate how well the written content works and
understand how it adds to the campaign's overall success.



HOST ORGANIZATION

ADCOMM, founded in 1974, is one of Bangladesh's earliest and largest full-service advertising
agencies. Their commitment to excellence has earned us prestigious distinctions, such asthe

bronze medal for 'South Asia Agency of the Y ear 2012' from Campaign Asia-Pacific. They are
proud of the national and international recognition their innovative advertising campaigns have

received.

Their strategy is based on a comprehensive understanding of branding's effectiveness. They
manage brand strategies for prestigious local and multinational companiesin Bangladesh,
providing 360-degree advertising support.

In an era of technologica advancements, Al, and ever-changing environments, they recognize
Al'simpact on advertising. Nonetheless, they insist that human truths and emotions remain
fundamental. ADCOMM has pioneered 10-second commercials, tapped the potential of
computers, and embraced media innovations. This commitment has spawned iconic campaigns

that resonate profoundly with audiences, molding Bangladesh's leading brands.

ADCOMM guides brands through the advertising landscape by devel oping captivating

campaigns that capitalize on the timeless power of human connection.
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TASKS

| have been a copywriting intern at Adcomm Limited since May 22, 2023. Among my

responsibilities were:

1. Writing interesting and creative copy for things like social media posts, website content,
paper ads, and email campaigns.

2. Joining the creative team's brainstorming meetings to develop new ideas for campaigns,
slogans, and messages.

3. Research clients, target audiences, competitors, and industry trends to learn more about
the market and write copy that works.

4. Helping create advertising campaigns by coming up with taglines, headlines, and body
writing that fit the campaign's theme and goals.

5. Writing engaging captions and posts for social mediathat resonate with the target
audience and stay true to the style and tone of the brand.

6. Taking notes and giving ideas to help devel op advertising strategies and copy.

7. Getting feedback from senior copywriters and creative directors and using it to improve
my writing skills and refine my approach.

8. Staying up-to-date on industry trends, best practices, and new tools in advertising and
copywriting so that you can bring the team further and with fresh ideas.

11



PROJECT DESCRIPTION



PROJECT 1:

Project Name: O’Potato chips

Type of Work: Bangla Creative Lines
Start Date: 12th June, 2023

End Date: 12th June, 2023

Project Details: Before starting the writing task, my supervisor provided a concise overview of

the "O’Potato chips"” product, including its three distinct marketing routes, with a particular

emphasis on its developmental aspects, as explained through a presentation slide. Upon gaining a

comprehensive understanding of these routes and product angles, my task required crafting
creative lines for each route while ensuring a strong connection to consumers' emotional

engagement.
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Fig 1-2: PPT file screenshot of Route - 1
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Fig 1-3: PPT file screenshot of Route - 3
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My Tasks and Responsibilities:
e To brainstorm about the product.
e Research on competitors.
e Understand Routes and Spaces.
e Write Creative lines that can connect consumers.
e Creativelines can be just adraft as| was learning.

O Potata” -

}[ Commented [s6R5]:

'l Commented [s7R5]: It was my first writing as a draft

form, as | told to submitted as it was on what’s app.

|
I

Fig 1-4: Screenshot of my writing (what’s app submission — Final)
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Challenges:

Making Creative lines was hard because |ots of products are similar. | had to think of
many ideas and not just use the first one.

Itiscrucial that my lines show the product's good points clearly. So, | used simple words
and did not use complicated terms.

My creative lines had to match the brand's style and message. | looked at what the brand
usually says and how they say it, and | made sure my lines fit that while also being
different.
The biggest problem was that | did not have enough space to say what | wanted to
because of word limits.

Mistakes:

| was struggling to write creative lines; they were coming out more like taglines. However, my

supervisor was able to show me the correct method for writing a creative line.

Learnings:

e Understanding between taglines and creative lines.

e How to connect with product value and consumer and write innovative lines.

o Usemy creativity in awritten structure while understanding the tone of voice of the
product

16



PROJECT 2

Project Name: Akij Electronics (LED lights, switch socket)

Type of Work: TVC stories
Start Date: 18" June, 2023
End Date: 19" June, 2023

Project Details: For thefirst launch of Electronics, such as LED lights and switch sockets, by
the Akij company, it was required to create at |east one mandatory TV C (Television

Commercial). | was tasked with generating ideas for TV C stories, drafting them, and presenting

these story ideas to my team. The stories needed to establish an emaotional connection with

consumers, be engaging, and involve researching similar products from various brands to

develop new ideas.

My Tasks and Responsibilities:

e Givesomeideasfor TVC

e Rough story writing

e \Write stories that emotionally connect consumers.
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Challenges:

e Themost significant challengein TV C storytelling is the restricted time frame. | had to
focus on the product's single core message and keep the story concise and
straightforward, avoiding unnecessary details.

e The engagement | had to make between the product and the consumer was challenging.
Because people who watch TV have short attention periods, making the story enjoyable
from the start is essential.

Mistake:

| was fortunate that my team and supervisor were satisfied with my initial draft, and final.

Learning:

e Understand consumer and their emotion to grab attention from TV C stories.
e How to engage people through aTVC.

19



PROJECT 3

Project Name: SSG super star Light (Eye Safe)
Type of work: Strategic Routes & TV C stories
Start of the Project: 21st June, 2023

End of the Project: 25" June, 2023

Project Details: This project was to make some Strategic Routes, and with those routes, aTVC
story had to be written. The project aims to introduce an advanced LED lighting solution that
offers numerous advantages over traditiona lighting options. Firstly, our LED product is
designed to eliminate flickering entirely, ensuring a stable and comfortable illumination
experience. Additionaly, it boasts alower glare than conventional lights, reducing eye strain and
providing a more pleasant environment. The LED is TUV Rheinland Certified to prioritize user
well-being further, guaranteeing that it meets stringent safety and quality standards. While LED
may come at a dightly higher price point than regular lighting options, its numerous benefits
justify the investment for those seeking superior lighting quality and eye comfort.

My Tasks and Responsibilities:

e Giveldeasfor TVC stories that create awareness among the people.
e Target middle-class to Upper-middle-class consumers.

e Research on other competitor brands.

e Research on our modern life and the impact of light.

e Make Strategic routes.

20
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Challenges:

Focus on the Unique Selling Proposition (USP). Give the product's specia features or
benefits the most attention in the TV C's story and Make scenarios that show how the
product solves a problem or improves the customer's life.

Work the USP into the story to make a message that is remembered and effective.

Create a story arc that builds suspense and interest and leads to a satisfying ending.

Make characters and situations that the public can relate to and that reflect their hopes or
problems.

Mistake: | could not come up with any TV C storiesidea.

Learning:

| have learned that when writing a TV C story, it's essential to focus on the product's
unique features or benefits that make it stand out. By showing how the product solves a
problem or improves customers' lives, | can devel op engaging scenarios that make the
audience feel something.

Itisessential to work the USP into the story naturally so the message stays clear and
remembered. Learning how to work the product's unique qualities into the story can make
the TV C more powerful and effective.

Now | know how important it isto build a story that sets expectations and keeps the
audience interested. By writing a story that gradually creates tension and interest.

| have learned that characters and situations that people can relate to are essential for
connecting with the audience. Learning to show feelings and concerns that reflect the
audience's hopes or problems can make the TV C more familiar and powerful.
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PROJECT 4

Project Name: Aarong Akibuki Tukitaki
Type of Project: Crafting Idea

Start Date: 9" July, 2023

End Date: 10" July, 2023

Project Details: A YouTube series called 'Akibunki Tukitaki' was created by Aarong Dairy in
2020 to inspire creativity in young family members. The first season was well-received, and
now, for Season 2, more content featuring crafting and drawing is being planned.

In Season 2, viewers can expect a broader range of crafting and drawing projects that are not
only entertaining but also designed to stimulate the imagination and artistic skills of little ones.
Step-by-step tutorials, tips, and tricks will be shared to help kids and their families embark on
exciting creative journeys together. Handmade greeting cards, colorful paintings, and
imaginative DIY projectswill be featured, providing valuable content that encourages bonding
and learning through creativity.

My Tasks and Responsibilities:
o Create a PowerPoint slide with 10-12 easy crafting idess.

e Therewill be some manners lessons and genera etiquette for children.

23



SAY, "PLEASE, THANK YOU, WELCOME,
SORRY"

Teach your child that saying
"please” is a polite way to ask
for something. “Thank You"
for apparition. For home
decor, children can maoke
these words out of paper,

Fig 4-1: Screenshot of some of my ppt slides - 1

Introduce Yourself

Chidran should cko know how 1o
act on the phone, Teach tham to
sary whio they are when they call
and then ask them to talk to the
persan thay want fo reach. 5o,
we can make o paper Mobis
phone as o craft.

Fig 4-2: Screenshot of some of my ppt dlides - 2
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Do Not Spread Germs
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wome mind HEoe Box by popai.

Fig 4-3: Screenshot of some of my ppt slides - 3

Courage
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ardd glus e i e croeer ar b slsic

Fig 4-4: Screenshot of some of my ppt slides - 4
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Challenges:
e Find easy crafting ideas for children so they can learn quickly.

¢ Find appropriate etiquette to learn for children.

Mistakes:

| added areligions lesson on the PowerPoint slide, which was to be avoided by the clients.

Learnings:

e Pay attention to the project's needs and ignore specific lessons or topics. This careful
work avoids mistakes and ensures the material matches the client's wants.

e Make sureto talk to clients clearly about the content's goals and any sensitive topicsto
avoid misunderstandings and unwel come subjects.

e Makeit apriority to look for creative ideas that kids will enjoy and will help them learn
quickly. This keeps kids and teens' attention.

e Try to have agood mix of materials. Manners classes and general etiquette can add to the
learning experience and give young viewers a complete picture of their learning.
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PROJECT 5

Project Name: Seven Rings Cements Cover write up
Type of Work: Cover Write up for calendar

Start Date: 12th July, 2023

End Date: 12th Jduly, 2023

Project Details: Seven Ring Cementsis regarded as the Best Cement Company in the country
through Quality, Innovation, Technology, and Modern Management, thereby contributing to
Bangladesh's Socia and Economic Development. For the last three years, they have given a
project to Adcomm to make calendars. Every year, we made different concepts or themes for the
calendar. For next year, 2024, they want something based on their tagline, 'foundation for the

future'.

My Tasks and Responsibilities:
e Make aPowerPoint dide with all the history of the homes and buildingsin human life.
e \Write some rough cover-ups for the calendar.

e Research their previous calendar to get the tone of their cover writing.

27
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Fig 5-5: Pictures of my Cover write up

Challenges:

One of the hardest things about architecture is ensuring the style stays the same over
time. So, | had to do alot of research and learn everything | could about historic
structures.

It was hard to find buildings from each erathat show what that time was like and are
good examples.

It was hard to put the buildings in away that makes a smooth shift from one erato the
next and keeps the visual flow even.

It was hard to get the calendar's message across quickly and clearly while still making it
interesting.
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e Thereisusualy not much room for writing on calendar covers. So, | need to say in afew
lines what the calendar is about, its theme, and its best features.

Mistakes:

As my senior copywriter wanted a rough PowerPoint slide and write-up, | didn’t make any
mistakes there.

Learnings:

e | had to focus on the most exciting parts of the plan, use precise language, and put the
most important benefits at the top of the list.

e To make astrong impression, | wrote short, powerful lines and used action verbs and
dramatic descriptors.

e To get peopl€e's attention, | had to think outside the box.
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PROJECT 6

Project Name: Clemon Cricket Engagement Campaign
Type of Work: Interactive social media platform’s post
Start Date: 11st July, 2023

End Date: 11st July, 2023

Project Details: The Clemon Cricket Engagement Campaign aims to get fans as excited as
possible about the Cricket World Cup by using interactive social mediatactics. The project
includes some fun events that bring people together and get fans involved. Fanswill be invited to
participate in a game where they guess how amatch will end. Thiswill allow them to win unique
things and meet their favorite cricket players. The effort will also encourage people to be creative
by having a fan art contest where people can show how much they love the sport and win
fabulous prizes. Content for fans, like short clips, interviews with players, and inspiring stories,
will make the online space lively, and live Q& A sessions with cricket stars will bring fans and
players closer together and spark discussions. As adrink brand, Clemon wants to get together
cricket fans with a shared interest and give them fun and memorable experiences during the
Cricket World Cup.
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My Tasks and Responsibilities:

e | had to make content Ideation and Strategy. To brainstorming and generating creative
idess for interactive posts that engage cricket fans and align with Clemon's brand
identity.

e | had to do a campaign execution and implementing the proposed ideas into compelling
socia media posts across platforms like Instagram, Facebook, and TikTok.

e Monitoring social media comments, messages, and mentions related to the Clemon

campaign and promptly responding to fan interactions.
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Fig 6-1: Screenshot of my work
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Fig 6-2: Screenshot of my work

Challenges:

e | had to keep Clemon's brand identity and take advantage of the Cricket World Cup's
popularity while maintaining a steady flow of exciting material across al platforms.

e | had to get fansinvolved by replying to their comments and questions and building a
solid cricket and Clemon community.

e During the campaign, | had to develop unique, engaging, and interactive updates to keep
cricket fans interested.

Mistakes:

| was fortunate that supervisor was satisfied with my work.
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Learnings:

e | learned about strategic brand integration by combining Clemon's brand identity with the
excitement of the Cricket World Cup and constantly putting out interesting material on
different platforms.

e | learned how to build a strong cricket-clear community by responding to fans comments
and making them feel they had something in common with me.

e | learned how to make interesting and fun material to keep fans interested and excited
throughout the campaign.
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PROJECT 7

Project Name: SMC Butter Cookies (August Plan)
Type of Work: Content Pillar with Static & Dynamic interactive post for social media
Start Date: 27" July, 2023

End Date: 28" July, 2023

Project Details: SMC Enterprises Limited has introduced a new consumer product known as
Butter Cookies. They intended monthly social media engagement posts to interact with
consumers. After my supervisor briefed me on thistask, | was required to create a social media

content pillar with static and dynamic interactive posts.

My Tasks and Responsibilities:

« It was necessary to create a content pillar.

« It was necessary to create both a static and a dynamic post idea.

» To complete this project, some reference graphics design static picture work was required.

» Conduct research on the products offered by competing brands
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Fig 7-1: Screenshot some of my work
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Fig 7-2: Screenshot some of my work
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Fig 7-3: Screenshot some of my work
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Fig 7-4: Screenshot some of my work
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Fig 7-7: Screenshot some of my work

Challenges:

e Understanding of a content pillar through brainstorming.

e To Making static and dynamic references in such a short time was challenging.

Mistakes:

| was fortunate that supervisor was satisfied with my work.
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Learnings:

e Learned how to brainstorm and make it work to make content pillar.
e Learned how to make static and dynamic references in short time. Thanks to my

university course | took where | learn about Abode Photoshop.
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PROJECT 8

Project Name:

1. Commward - MOJO Thematic (Integrated, Best Copy, Best Jingle, Best Brand
Promotion)

2. Commward — Aarong Dairy (Integrated, Best use of influencers, Art Direction &
Print, Best use of digital media, Brand Promotion)

Type of Work: Voice over script
Start Date: 3 August, 2023

End Date: 10" August, 2023

Project Details: COMMWARD weas started by the Bangladesh Brand Forum (BBF) for the
twelfth year in arow to recognize, honor, and celebrate the work of local creative agencies. The
main goal of COMMWARD isto identify and support creative communication in different forms
that try to connect with people and get the intended results by closing the gap between creative
communication efforts, meeting global standards and goals, and moving the field forward. The
categories under this award there are - Integrated, Best Copy, Best Jingle, Best Brand Promotion,
Best use of influencers, Art Direction & Print and Best use of digital media.

My Tasks and Responsibilities:

e My task was writing voice overs within 200 words for both Mojo and Aarong Dairy

brands.
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INTRO:

Pieture Mojo, & deshi cola i on one of Bangladesh’s most busy streets, where rickshaws dasce
throngly troffic and sirees food smells like a tempting secret. Despite tovo oaher global giant cola
hrends. Mojo has won heams seross the comuviry. But bold an to vouwr taste buds—this story has o
twist even Mojo eoaldn't get Gd of.

PROBLEM:
Today's urban "slash vouth,” wheo's mpadly changing behavior has distanced them from the

ﬁ

P

SOLUOTION:
Sor, wie aabded some sparkle e our plan. "Well bring the Moo eraze 1o the “slash youth’
EXUVCATION:

Youth have no fmmits. This is-whye *Mopo Ontore Tamngo”, & zestful campaign, has been
lannchesd. Om our 360-degree platform, we creute buzz 10 wich youth nevery single way. From
TV streen to mobile sereen, Indoor to outdoor, analog to digital. and WHAT NOT!

IMPRESSION + RESULT:

This cainpadgi was a ilee it for slah vouth's uleea-hvper lifestyle aid the anstegyrible eneny
thiat hias taken over Bangladeshi vouth.

Tr-gon - (stutistics of Farebook and YouTube impresseons)

From there an, Majs becanse the youth's noe AGATN.

Fig 8-1: Mojo Thematic Works’ Screenshots
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EDJG THEMETIC - CO'Y

INTRO:

Mo, the deshi cola, has alwavs been comnected with youth. To resch vouth, they ofien
produced upbeal jingle-based films which is irendy.

PROBLEM + EXTCTTION:
Recently, Mojo finds out about foday’s "stish youh”, who's raphdly changing behavior has
distaneed them from the brand,

S0, Mojo lounched “Ootore Tamnmn”, a sestiul 360-depree campaign to reconnect the

disconnected shish youth with the eraee. Under this campaign we prodoced a jingle-based film
with 4 fantastic spirited lyric. * S oA, FTA0, §ow e wofsy s

IMPFRESSION + RESUALT:

This spirited byrie of the jingle’s encrgetic hear grabbed slash yvonths across the counmy. Their
wltra-hyper Lifestele it the music's imtense chivthm, It showed unstoppable spinl, courage, and
insprration of youths, 1t's o confirmed fact that. slash yvouth exulted with jov after watching the
film. They went crazy and the film pot overwhelming number of likes, shares & views on
different kind of socinl media platforms.

From then on, Moo became the vouth's mine AGAIN,

Fig 8-2: Mojo Thematic Works’ Screenshots
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MOJO THEMETIC - FLIM

INTRIO):

Mo, the desha cola, has always been connected with youth, To reach vouth, they ofien
produced upheat jingle-hased films which i tremdy,

PROBLEM + EX1CUTION:
Recently, Mojo finds out about toduy™s "slash youth”™, who's rapidly changing behavior has
distanced them from the brand.

S0, Mojo launched “Ontore Tanmna", & zestfil 360-degree campaign 1o reconnact the
disconnected stash youth with the ¢raze, Under this compaign we produced a jingle-based film

The film was a masterwork that perfectly expressed the ultra-hyvper litestyle of today’s vouth,
The energetic sounditrack had 8 buzzing pace and an excellent mix-of rap and dance music,
Irmeaes vevealed how pleased and enthusiastic they were about life, Overall, it captured the slash
peneration's ively lifesivle, limitless energy, and vibrant persomidity,

IMPRESSION + RESUALT:

It's a confirmed fact thar, slash vouth exuled with joy after waiching the film. They went crazy
and the film got everwhelming number of likes, shares & views on dilferént kind of social media

platforms,

From then on, Mojo became the youth's tune AGATN.

Fig 8-3: Mojo Thematic Works’ Screenshots
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I\arong Dairy Sweets — Integrated

INTRO:

Thie erazed fans yi just withessed are fom Rangladesh, who were chieering on every goal evei
though their country was not competing in the game. All the fans manch oo food and drink while
witching thewr team play, aod as BENGALLS, we bave the tradifion of eating sweets for
celebration. Agrong saw this a8 an oppormmity]

ITFEA:

W found; supporters celebriste with every goal scored, They prefier nol to wait for the result, W
also noticed both foothall and our sweets have a feanire in common, Goal for foothall and GOL
in Bangls for sweets, From this brlliant insight, we came up with the compaugn iddea "CGoal ¢ Gol
e Celebration”. theough clever wording. Keep that in mind. "Celebration Whenever™ is what
Aunng dairy sweels core purpose is,

EXECUTION:

The momiend the bdea hits, we launch the campaign with a film, prins, social medin engagemenis
and various digital platforms. Mot only that, we created an innovative volce Inferactive micoosite
1o pump up the audience and maitain eogagement with them, Added on, 0 new packaging was
produced for the product. But here i the twish. this is not just a regular theme-based package. We
erapted a whole fosthall field o anyone can play footkall by their finger, Likewise, the
cumpaign's buzz was kept alive by ivolving influencers across various social media platfonns.

RESULT:
There was a dramatic jump s sales. e to overwhelming demand, oot even the compiny itself

could keep up with the pace of orders. Though the football Wordd Cup has gradually ded imio
time. But "Aarong Dairy Sweets” continmes keep up the touch of celebeation.

Fig 8-4: Aarong Dairy works’ screenshot
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Doiry Sweets = COP'Y

INTRO:

The crazed fans you just witnessed are from Bangladesh, who were cheering on every goal even
though thelr country was not competing in the game, All the fans munch on food and drink while
watching their team play, and as BENGALIS, we have the tradition of eating sweets for
celebration. Aapong saw this as an opportunity!

TEA:

We found; supporters eelebrate with every goal seored, They prefer not to wait for the result. We
also noticed both foothall and our sweets have a feature in common, Goal for football and GOL
in Bangla for sweets, From this brilliant insight, we came up with the campaign iden "Goal e Gol
e Celehsation”, through clever wording. Keep that in nmund, "Celebration Whenever™ is what

Arong dairy sweet's cone purpose is.

EXECUTLON:

The teonic “guoooos]” commentary heard after every goal scored, was the creative inspitition
for us. That inspimation took over the digital engagement, prints, and various kinds of social
melia platforms.

Our microsite participants won fascinating and creative names with the ferm word “goal™ on
social media platform, as well as truly incredible prizes;

W got last in the world cup sphere, from which a fantastic energized jingle-based film (s
created, The jingle porteayed from children to senior citizens, family & fmends all celebrate when
a poal scored,

RESULT:

The campaign was huge hir, The response we got from people using on the different kind of
mediz were remarkable. Though the foothall WorldCop has gradually faded into time. But
"Aarong Dairy Sweets" continues keep up the touch of eelebration.

Fig 8-5: Aarong Dairy works’ screenshot
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Fig 8-6: Aarong Dairy works’ screenshot
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Fig 8-7: Aarong Dairy works’ screenshot
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Fig 8-8: Aarong Dairy works’ screenshot
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tﬂ[ﬂﬂ Dinivy Sweels — Art Direction & Print
INTRO:
The crazed fans vou just witnessed are from Bangladesh, who were cheening on every ooal even
though their country was mot competing in the pame. All the fans munch oo food and drink while
witching their team play. and as BENGALIS, we have the tradition of eating sweeis for
celebration. Anrong =aw this as an epparmumnity!

IMEA:

We found; supporters colebente with every goal scored. They prefer not to watt for the result. We
also noticed both football and our sweets have a feamre in common. Goal for football and GOL
in Bangla for sweets, From this brilliant insight, we came up with the campaign idea "Goal e Gol
e Celebration”, through clever wording, Keep that in mind, "Celebration Whenever™ is what
Arong dairy sweet's core purpose is.

EXECUTION:

The moment the idea hits, we biunch a campaign with fikm, primts; social medin engapements,
and various digital platforms. Besides that, a package was designed for the product. Bul here is
the twist, this was not just a regular theme-based package. We created o whole foothall field
inside the package so anvone can play finger football.

The packaging included canned sweets. When anyome opens the peckage, a whole football field
gol unfolded. Desipning this packaging was i tough nul to crack and was nol done inw day.
Hours and hours of rework and the immense pressure of @ fime crunch made it hard for the ard
teaim. Hut well-planned creativity and countless howrs of focused work made it pessible finally.
We're quile proud to create a unigue packasing =ivle as this that has never been seen before in
Bangladesh,

RESULT:

People were amaied by the product so much that sales made a dramatic jump. We only produced
10060 of these unigue packages {or online sales bul the overwhelming reaction had us thinking we
needed 1 produce 10,000 more, The response we got from people using different plarforms of

sacial media was remarkable. Likewise, the campaign's buzz was kept alive by involving

Fig 8-9: Aarong Dairy works’ screenshot
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Challenges:

e Therewasaword limit that was far too low.
e Make use of my imaginative thought process.
e Conduct research on the given brands.

Mistakes:

First, | was unable to meet the instructed word limit. But | did it after supervising.

Learnings:

e Working with alimited number of words taught me how to turn complicated thoughts
into short, clear messages, which improved my communication skills.

e Figuring out how to be creative within limits pushed me to think in new ways and find
unigque answers, which helped me think more creatively.

e Researching brands helped me learn and be more flexible in writing well-informed and
helpful content.
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PROJECT 9

Project Name: SMC Butter Cookies (September Plan)

Type of Work: Engagement Posts, Consumption Posts, Unique Selling Point (USP) and
Dynamic Posts with Copy, Visua Reference and Graphics Reference

Start Date: 10" August, 2023

End Date: 11" August, 2023

Project Details: SMC Enterprises Limited has launched "Butter Cookies," anew consumer
product. To enhance customer interaction, they planned monthly social media engagement. My
task, following my supervisor's briefing, was to formulate Engagement Posts, Consumption
Posts, Unique Selling Point (USP) and Dynamic Posts with Copy, Visua Reference and
Graphics Reference This encompassed crafting both static and dynamic interactive posts, aiming
to maintain consumer interest and foster engagement on social media platforms.

My Tasks and Responsibilities:

e Making interesting material that gets people to interact with it, start conversations, and
get customer feedback.

e Making amateria showing how people can enjoy Butter Cookies differently.

e Making content that shows what makes Butter Cookies different from other goods on the
market and highlights their unique features and benefits.

e Making amateria that looks good and gets peopl€'s attention, like interactive graphics, to
get people more involved and hold their attention.
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Fig 9-1: Screenshot of chosen works by my senior copy-writer
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Fig 9-2: Screenshot of chosen works by my senior copy-writer
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Challenges:

Writing copy and content that gets peopl €'s attention and gets them to connect and talk
about important things.

Make sure that Engagement, Consumption, USP, and Dynamic posts are aways creative
so the material doesn't get boring.

Getting across the unique qualities and benefits of Butter Cookies clearly and
convincingly in both text and images so that they stick with the audience.

Making images that look good, fit the brand, grab users' attention, and convey the
intended message.

Mistakes:

I made no mistakes on this project, but my senior copywriter selected four out of ten copies.

Learnings:

To make interesting material that encourages interaction and conversation, | learned to
use amix of creativity and relevance strategically.

To keep my audience interested and stop them from getting tired of the content,

| learned to make sure that different types of posts are always creative.

To understand the unique qualities and benefits of Butter Cookies, | learned how to
combine compelling copy with visually appealing images.

To keep users interested and involved, making pictures that stand out, fit with the brand,
and get the message across well is essential.
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INTERNSHIP OUTCOME

Throughout my internship, | gained as much information as possible and contributed as
effectively as possible. Because | studied public relationsin university, | came in with astrong
theoretical grounding. However, it was very satisfying to put ideas from the classroom into
practicein therea world. | tried to combine what | had learned at university for more than five
years with what | had learned during my working life.

Realizations:

When | considered my time in university and how | worked with teams, | realized | liked being
in charge. | often devised idesas, controlled how tasks were divided, and stepped in when things
got tough. But my job made me see things differently. My job was to shape existing ideas, meet
targets, and ask for help from people with more experience. This two-sided view showed me
what kind of worker | want to be: dependable, creative, and adaptable. | want to become

someone who can do things perfectly, even when it is the last minute of a big project.

Especially at the beginning of ajob, it is essential to have skills, personality traits, and away of
thinking that is flexible and versatile. Even though a big part of my job was writing copy, | also
helped in creative ways when it came time to do things. This made me realize how important it is
to be flexible. Initialy, | want to improve at handling these problems and devel oping reasonable

solutions.
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Achievements:

During my first few weeks at Adcomm Limited, | struggled with anxiety and other things that
took my mind off work. But as time passed and | got to know everyone on my team, their
support was outstanding. | could get over my doubts and regularly deliver by working with them.
I am incredibly proud to aways be on time and meet al project targets. Thisis something | am
very proud of.

In hindsight, the journey was a mix of challenges, insights, and accomplishments that all helped
me grow. Thisinternship was a big part of my growth as aworker and person. | learned to take
on different roles, pay closer attention to details, and overcome my fears to work well with
others. | am excited to use what | have learned and keep getting better at being alively, reliable,
and creative team member.
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WORKPLACE LOG
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Fig 1-1: Pictures of my notes | took
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Commented [9]: Please include all of the photos in the
| appendix section.

R 1]

Fig 1-2: Online Morning Meeting
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Figl-4: Working on Commward Script

Figl-5: Shooting for Commward Video

65



{JULAB

gl o = TR
ELE PR

MSJ043

SELF-ASSESSMENT FORM

The purpose of this survey isto obtain students input on how they think they have performed.
Name of Intern: Suraiya Sharmin

University ID: 171012048

Name of the Institute/Organi zation: Adcomm Limited
Corporate Office Address: 110 Love Road, Tejgaon,
Dhaka-1208, Bangladesh
Email: contact@adcommad.com Web: https://adcommad.com/

1. During atypical week, approximately how many hours did you dedicate to your internship?

40+

2. Was your internship paid? If yes, how much?

[ 5,000 BDT

3. Was your site supervisor available to meet when needed? Tick any one of the following.

ONotat all OSlightly OModerately
v Quiteabit OA great deal

4. Next, we would like to know how you were affected by your internship. Using the scale below, please indicate
the degree to which participation in your internship experience increased or strengthened your abilities, attitudes,

awareness or understanding in each of the areas identified:

1=Not at all 2=Slightly 3=Moderately 4=Quite a bit 5=A great deal

NO | CRITERIA (Personal) RATING
1 | have a sense of satisfaction in doing something worthwhile. 5
2 | believe in my ability to make a difference. 4
3 | am open to new experiences. 5
4 | have gained the capacity to be more productive. 4
5 | can recognize my personal strengths. 4
6 | can recognize my personal weaknesses. 5
7 | have a sense of personal achievement. 5
8 | have the ability to persevere in difficult tasks 4
NO | CRITERIA (Social/Interpersonal Impact)

9 | demonstrate concern for the welfare of others 5
10 | can be understanding and appreciative of people with diverse backgrounds 5
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11 | have the ahility to work cooperatively with others 4
12 | have the ability to communicate effectively 4
13 | have increased my ability to be aleader 2
14 | feel more connected to my community 5
NO | CRITERIA (Academic learning impact)
15 | have acquired knowledge from the job duties | performed 4
16 | have broadened my critical thinking skills (reasoning, problem solving) 5
17 | have learnt the ability to work independently 5
18 | feel my classroom learning was enriched 4
19 | have the ability to connect academic subject matter to the real world. 5
NO | CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)
20 | devel oped specialised technical skills for a specific job function 3
21 | broadened my future employment possibilities 4
22 | received an opportunity to explore a specific career 4
23 | developed realistic ideas about the work world 5
24 | narrowed my future possible career choices. 5
25 What isyour average score from thistest? 4.08
5. General Comments
My job in copywriting has given me alot to think about. | have learned much about professional writing by creating
interesting content, working with different teams, and making deadlines. It has been a challenging but beneficial journey
that has helped me improve my skills and made me even more passionate about good communication. This internship
has given me a solid basis for my future as a copywriter, and | am excited to keep learning and growing in this exciting
area.

Signature of Intern
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PROFESSIONAL COMPETENCIES

During my time at Adcomm Limited, | acquired skills that will undoubtedly be useful in the near

future. The following are the competencies | acquired during my internship program:

Skills:

Writing Skills

Microsoft Word/PowerPoint
Research Abilities

Content Strategy

Adapting to Brand Voice
Client Communication

Idea Pitching

Graphics Design

Attitude:

Open-Mindedness
Adaptability

Flexibility

Creative Problem-Solving
Respect for Feedback

Knowledge:

e Copywriting
e Time Management
e Conducting research
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CONCLUDING REMARKS

Ultimately, my internship as a copywriter at Adcomm Limited has been avaluable and life-
changing experience. In the past few months, | have been able to diveinto the fast-paced world
of advertising and marketing, where | have improved my skills and learned alot. Writing
persuasive and interesting content for a wide range of readers has not only helped me improve

my writing skills but also taught me alot about the power of good communication.

Working with the talented team at Adcomm Limited has taught me how to work with clients,
handle projects, and deliver messages that get peopl€e's attention. This new experience has given
me a broader view of things and forced me to think differently and strategically to help clients
reach their goals. As | move forward, | have skills that will help mein my future enhancing

projects and beyond.

I am very thankful for this chance, and | cannot wait to use the lessons | have learned hereto

make long-lasting changes in my career.

69



