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Introduction  

   

Internships serve as a bridge between academic knowledge and implementation in reality. It 

enables students to apply what they have learned in classrooms through implementing theories, 

concepts, and skills in a work environment. Apart from applying academic knowledge, internships 

provide the chance to build essential skills which employers highly admire. Internships also 

provide an opportunity to build valuable networking opportunities. This report is based on the nine 

weeks of the Internship period where I worked as a full-time employee. 

This report details my internship experience as an intern in the Client Services department at 

Asiatic Mindshare Ltd., a leading media and communications agency in Bangladesh. I interned at 

the agency from October 08, 2023, and it’ll end on January 08, 2024, after completing three 

months, gaining valuable insights into the dynamic world of advertising and the crucial role of 

various departments within the agency. This internship report emphasizes the work experience I 

have gained as an Intern at Asiatic Mindshare Limited. I joined the office as a novice and learned 

practically how the work is done in real-time. In the report, I described the major works I did in 

the last 9 weeks. My work there mostly was to plan digital promotional content, create briefs and 

monthly reports of the brands I was handling and competitor analysis of their competitor brands. 

Working there I gained technical skills, communication skills, problem-solving skills, teamwork 

skills, time management skills and last but not the least critical thinking skills. As an intern, I didn’t 

get consistent workloads. Sometimes there was a lot of work and sometimes there was little. 

Altogether it was a great experience. I have matured a lot professionally working at Asiatic 

Mindshare Limited.  

Since its beginning in 2001 in Bangladesh, Asiatic Mindshare Limited has always been serving 

quality media assistance to its clients. It has become one of the renowned and biggest media buying 

agencies in the country within this short period of time. Asiatic Mindshare Limited has a great 

internship program. I am glad I was able to do my internship at Asiatic Mindshare Limited. 

Advertising and media agency employees have to work strong to uplift a brand and its value.   
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Expectations  

  

Majoring in Public Relations, I always wanted to build my career in the field of brands and 

publicity. During my five years of life studying at the University of Liberal Arts, I have learned a 

lot about brands and building connections through communicating with my faculties and courses. 

I was eager to apply the lessons I learned in the real corporate field. 

Expectations from this internship were:  

• To learn how the corporate world works  

• To learn how the agencies work  

• To understand the client service activity  

• To learn how to build and maintain public relations  

• To learn how digital marketing is done  

• To learn how to build brand images  

• To learn how to deal with clients  

• To learn how to manage crisis moments for brands  

• To spread my networking  

• To know how the creatives are done  

• To enrich my professional skill  

• To be a part of the brands  

• To know how consumers' mind works  

• To establish a mind to work under pressure  
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Host Organization  

 

Asiatic Mindshare limited 

Organization Type: Media and Advertising agency 

Incorporation Status: Private Limited  

Company Year of Establishment: 2001 

Address: Millennium Castle, House: 47 Road: 27, Block: A, Banani, Dhaka: 1213, Dhaka 

Division, Bangladesh  

Website: https://www.asiatic360.com/our-companies/mindshare-bangladesh/ 

  

About The Company:  

Asiatic Mindshare started its operation in Bangladesh in June 2001 as a joint venture of GroupM 

and Asiatic 3sixty Limited Bangladesh. Little by little, it shaped the media landscape in 

Bangladesh with data and science at the core of it all and turned into one of the leading advertising 

agencies in Bangladesh. Since then, it has been bringing significant changes in local media 

scenarios and their clients' media investment. This requires creativity, normal consideration and 

an advanced mobile purchasing force. In Bangladesh, it is the first of its kind, as it is a complete 

media planning, buying & research company. It is a driver of media research in the Bangladesh 

media market.  

 

Mission of Asiatic Mindshare  

Continuing to grow in size and dimension, and provide complete communication solutions to 

clients in an ever-changing marketplace. Asiatic Mindshare Limited aspires to be one of the 

https://www.asiatic360.com/our-companies/mindshare-bangladesh/
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leading advertising firms in Bangladesh through prudence, flair, and the quality of its advertising 

strategies. From time to time, the agency has some mission to accomplish the hierarchical 

objectives. Their statements of purpose are not squeezed into single sentences but rather 

summarize their core goal.   

Among them are some of the following:  

• Providing high-quality media services using cutting-edge technology  

• Delivering prompt and accurate client service  

• Establishing elevated standards    

• Innovative advertising at a reasonable cost 

 

Vision of Asiatic Mindshare 

To establish a workplace environment that encourages people to be fascinated, hungry, and 

motivated with the goal of generating remarkable ideas that people enjoy spending time with. 

MindShare aims to secure a significant competitive edge and provide customers with unique 

solutions in a media landscape that is rapidly changing to the extent of becoming unrecognizable. 

This is defined by the fragmentation of broad communications, as well as the expansion of media 

and the implementation of new technologies.  

 

Core Service  

Mindshare manages the media investments of its clients with diligence and transparency. 

MindShare's core services are focused on providing clients with exceptional returns on media 

investment. Mindshare assists brands in thriving in a world that is progressively digital by 

delivering data-driven solutions that communicate the right message to the right person at the right 

time. With a strong knowledge of data and all media touchpoints, it helps brands and businesses 

thrive in a world that is constantly evolving. 
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Award Winning Services 

 

 

 

ALT Clients 
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Digital Clients 
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Company’s Organogram  
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Tasks  

  

I am under the supervision of the manager of our department and though I have one line manager, 

other executives also give me tasks from their projects. Till now I have participated in several 

projects, in some of them I have little tasks, and in some, I have multiple tasks. The following is a 

list of my responsibilities throughout my internship: 

 

• Brand Analysis 

• Brand monthly report, monthly brief making 

• Competitor Analysis  

• Content Planning  

• Customer Relationship management  

• Presentation slide making 

• Market Research  

• Transcribe interviews 

• Attending in-house meetings with supervisor, client services department executives and 

the creative team 
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Project Description 
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Project 1  

  

Project Name: Kumarika Natural Living Digital Promotional Content Planning for November 

2023 

Client: Hemas  

Start Date: 18/10/2023 

End Date: 30/11/2023 

Project Overview: Kumarika is a consumer brand of our client Hemas Group. They manufacture 

and sell hair oil. This brand has a huge target group. We handle their official Facebook page. We 

have to maintain their social media reputation by creating ideas, making contents and posting it 

online. I created 5 ideas with engagement posts, static and dynamic. All the ideas got appreciation 

but 3 got selected and published on Kumarika’s official Facebook page. 

My Tasks: 

• Study the client 

• Study the products  

• Understand the TG  

• Research about hair oils 

• Study previous contents  

• Content making  

Responsibilities:  

• Studying and learning about the hair oil industry, ingredients and their benefits. 

• Comparing with the competitors and the global market.  

• Generating ideas for month-wide promotional activities 

• Making 7 Post ideas connecting occasions or days if there are any relevant 

• Making engagement posts to involve the audience  

• Making a PowerPoint presentation with the ideas and plan 

• Presenting the idea in front of the supervisor and creative team 
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Proof of Tasks and Responsibilities 

 

    Picture 1.1: PPT of the ideas shown in the sample  

 

    Picture 1.2: Content pillars for month-wide promotion 
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     Picture 1.3: My idea for the Dynamic post “Prevention” 

Picture 1.4: Published content according to my idea by Kumarika Natural Living's official page 
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Picture 1.5: My content idea for dynamic “Somoyer kaj somoyei korte hoy” 

Picture 1.6: Published content according to my idea by Kumarika Natural Living's official page 
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Picture 1.7: My content idea for the static post “Save the Nature” 

Picture 1.8: Published content according to my idea by Kumarika Natural Living's official page 
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Challenges I have faced: 

• As it was my first-time content making and presenting them to the seniors, I was very 

nervous and confused. 

• I was not aware of many terms used in content planning 

 

My mistakes: 

• At first, I was too nervous and shy to share my ideas in front of the people present at the 

meeting 

• I didn’t know the appropriate ideas that would be a good fit for the brand 

• I suggested some ideas which was not feasible  

 

My Learnings: 

• I learned some about terms like static, dynamic etc. 

• I learned to research the industry and its consumers 

• I learned to make engaging content that can attract consumers to participate 

• I learned that engaging post increases post reach organically 

• I learned how the promotional things are done 

• I learned target marketing 

• I learned how a proposal is made to pitch 
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Project 2  

  

Project Name: Kumarika Natural Living Monthly Report for October 2023 

Client: Hemas  

Start Date: 22/10/2023 

End Date: 31/11/2023 

Project Overview: As client servicing for our client Hemas’s consumer brand Kumarika, one of 

our tasks is to make monthly reports every month end and provide a thorough analysis of Kumarika 

and its competitors’ content to show the current situation of Kumarika in the bd hair oil market. 

 

My Tasks: 

• Analise Kumarika’s Facebook page contents of the month  

• Analise page inbox and comments 

• Check both Facebook and Instagram page insights for growth report 

• Monitor monthly reach and engagement 

• Analise its competitors’ Facebook content 

• Make a total comparison chart for Kumarika and its competitors’ month-wide  

contents 

Responsibilities:  

• Taking screenshots of Facebook content posted throughout the month 

• Analysing comments and messages and making a list of queries 

• Finding out the average audience engagement per month 

• Listing Page likes, followers and site visits 

• Listing competitor brands that need to be analysed 

• Taking screenshots of competitors’ Facebook content 

• Identifying the content types 

• Making a comparison chart of the Kumarika and its competitors according to likes, 

comments, shares and number of posts 

• Making a PowerPoint presentation  



23 
 

Proof of Tasks and Responsibilities 

Picture 2.1: PPT slides of Kumarika's November monthly report 
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Challenges I have faced: 

• I didn’t know the terms of content types 

• I was not aware of many terms used in content planning 

 

My learnings: 

• I was confused about many post types 

• I couldn’t write captions for some posts either it was product promotion or not 

• I mixed up some instructions  

• I missed the reporting deadline 

 

My Learnings: 

• I learned some about terms like promotional, E-commerce affiliated, campaign posts etc. 

• I learned to make monthly reports 

• I learned to take insights 

• I learned about Kumarika’s competitors 

• I learned to make a comparison chart  
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Project 3  

    

Project Name: AkijBashir Digital Promotional Content Planning for November 2023 

Client: AkijBashir 

Start Date: 30/10/2023 

End Date: 02/11/2023 

Project Overview: The Akij Bashir Group is a leading corporation in Bangladesh, with a wide 

range of businesses including ceramics, board, tableware, sanitary ware and jute. We were 

supposed to plan promotional content for the brand itself including any/all the business they run. 

 

My Tasks: 

• Study the client 

• Study the products  

• Understand the TG  

• Study previous contents  

• Content planning 

Responsibilities:  

• Studying and learning about AkijBashir 

• Generating ideas for month-wide promotional activities 

• Making digital media platforms post ideas 

• Making a PowerPoint presentation with the ideas and plan 

• Presenting the idea in front of the supervisor and creative team 
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Proof of Tasks and Responsibilities 

Picture 3.1:  PPT of content ideas made by me for AkijBashir for November  
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Challenges I have faced: 

• This was a very tough brand for content planning. My mind was blank for the first two 

days 

• The senior who gave me this task, was not helpful and cooperative  

 

My mistakes: 

• I couldn’t understand the brand tone 

• At first I couldn’t connect the products with content pillars 

• As the brand is versatile with their products in the market, understanding the Target 

Audience was tough  

 

My Learnings: 

• I learned to research the brand and its businesses 

• I learned about its diverse and respective customers across its businesses 

• I learned to make out-of-the-box contents  

• I learned brand marketing  
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Project 4  

  

Project Name: Castrol Oil Digital Content Planning for November 2023 

Client: Castrol Bangladesh  

Start Date: 25/10/2023 

End Date: 30/11/2023 

Project Overview: Castrol is a global manufacturer and distributor of premium engine oils. It has 

a business in Bangladesh too. For its digital promotion, we need to make content ideas. Though 

my ideas were not selected, I learned a lot while doing this project.  

 

My Tasks: 

• Study the brand 

• Study Castrol India's Facebook page contents 

• Study the products  

• Understand the TG  

• Content planning 

Responsibilities:  

• Studying and learning about Castrol India 

• Generating ideas for month-wide promotional activities 

• Making digital media platforms post ideas connecting occasions or days 

• Making a PowerPoint presentation with the ideas and plan 
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Proof of Tasks and Responsibilities 

Picture 4.1: PPT containing content ideas made by me for November   
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Challenges I have faced: 

• The client’s given budget didn’t allow many promising ideas 

• Our digital team is not ready for challenges 

• Understanding bikers’ mentality was tough for me  

 

My Mistakes: 

• I wrote the wrong terms in some contents  

• I couldn’t explain my idea elaborately 

• I couldn’t convey the brand message properly in my contents  

 

My Learnings: 

• I learned about the industry and its consumers 

• I learned about bikers’ mentality 

• I learned metaphoric branding  
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Project 5 

  

Project Name: Making Mood Board for Kolombo Hair Oil photoshoot 

Client: Hemas  

Start Date: 05/11/2023 

End Date: 05/11/2023 

Project Overview: Kolombo is a brand we handle and for any company/brand's digital promotion, 

we need to conduct photoshoots so that we can use the photos while making content. Before 

conducting a photo shoot, we need to plan what kind of photos we need for promotion. A mood 

board is a great help in this case. I made a mood board with all the layouts containing reference 

pictures from the internet. 

 

My Tasks: 

• Study photoshoot brief 

• Identify the necessary layouts 

• Collect reference pictures 

• Make a PowerPoint presentation 

 

Responsibilities:  

• Understanding the photoshoot brief 

• Research appropriate pictures that can be used for reference 

• Making a mood board with the reference pictures 

• Making a PowerPoint and presenting it to my supervisor                                                                                                                                                                                                  
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Proof of Tasks and Responsibilities 

        Picture 5.1: PPT of Photoshoot brief 

        Picture 5.2: PPT of mood board with reference pictures layout 
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    Picture 5.3: PPT of mood board with reference pictures layout 

Picture 5.4: PPT of mood board with reference pictures layout 
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Challenges I have faced: 

• Finding appropriate pictures  

 

My Mistakes: 

• Few of the pictures didn’t go with the product 

 

My Learnings: 

• I learned to make a mood board. 

• I learned to research reference pictures and use them for different products 

• I learned about pre-photoshoot works 
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Project 6  

  

Project Name: Customer Relationship Management for Monalisa 

Client: Bashundhara Group  

Start Date: 15/11/2023 

End Date: Ongoing 

Project Overview: Customer Relationship Management for Monalisa was one of my constant 

tasks as a Client Service Intern. I have the responsibility to monitor Monalisa’s official Facebook 

page. I actively need to respond to all the comments & messages from inbox & the comment box 

of Monalisa. I get a lot of queries about the products and relevant topics. I am making a FAQ sheet 

for the questions that were asked and proper replies of those in both Bengali and English. I use the 

sheet to rely on when those questions are asked again. When I don’t know any answer I discuss it 

with my copywriter seniors in the office. 

 

My Tasks: 

• Reply messages 

• Reply comments 

• Hide bad/inappropriate comments 

• Overall managing the page reputation 

 

Responsibilities: 

• Replying to any queries with proper answers and if not known query then asking the 

concerned person to reply to them. 

• Keeping the page clean from spam & unwanted comments, delete or hide aggressive 

comments. 

• Regularly updating the FAQ 

• Follow up any campaign. 
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Proof of Tasks and Responsibilities 

 

Picture 6.1: Monalisa's official page accessed  

Picture 6.2: Inbox messages replied to by me   
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Picture 6.3: Post comments replied to by me  

Picture 6.4: FAQ sheet made by me   
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Challenges I have faced: 

• The main challenge is to keep up with the entitled customers who text at midnight and 

demand fast replies 

• Keeping the page clean from inappropriate comments and responding to every query is 

challenging 

• I was not allowed to give any reply on my own without consulting with the seniors and 

sometimes it took days to get a reply  

• Not getting proper information from the brand about their products and prices 

 

My Mistakes: 

• Sometimes I make mistakes in replying 

• I replied in English to Bangla texts 

• I replied wrong text to a comment 

• I was late to reply to some messages  

 

My Learnings: 

• I learned a lot about customer relationship management practically 

• I learned to be customer friendly 

• Interacted with the customers directly 

• Learned the tone of the brand 

• Gained knowledge about different kinds of people 

• I learned the friendly yet professional language of communicating with people 

• Every brand has its format for customer communicating 
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Project 7  

 

Project Name: Bashundhara Tissue Digital Promotional Content Planning for December 

2023 

Client: Bashundhara Group  

Start Date: 23/11/2023 

End Date: 23/11/2023 

Project Overview: Bashundhara Tissue’s content planning is a lot of work as there are very few 

scopes to make content for tissues but it was an interesting work. Sitting together and 

brainstorming helped me learn to think outside the box 

 

My Tasks: 

• Study the client 

• Study the products  

• Understand the TG  

• Study previous contents  

• Content making  

 

Responsibilities:  

• Studying the competitors  

• Generating ideas for month-wide promotional activities 

• Making 13 post ideas connecting occasions or days 

• Making engagement posts to involve the audience  

• Making a PowerPoint presentation with the ideas and plan  
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Proof of Tasks and Responsibilities 

 

Picture 7.1: PPT slides of Bashundhara Tissue content plan for December   
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Challenges I have faced: 

• I was suddenly called to join the meeting, and couldn’t prepare anything beforehand 

• I was not aware of previous contents 

 

My Mistakes: 

• I suggested some already-used ideas 

 

My Learnings: 

• I learned about the brand 

• I learned about new terms like tentpole, KV etc. 

• I learned how to pitch and handle brand ambassadors 

• I learned a lot from group brainstorming 
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Project 8  

    

Project Name: Bashundhara Tissue Competitor Analysis for November 2023  

Client: Bashundhara Group  

Start Date: 01/11/2023 

End Date: 30/11/2023 

Project Overview: To make efficient content, we must know about the competitors. So, every 

month we conduct a competitor analysis to understand the market and plan our content and 

promotions. Bashundhara is one of the largest companies in Bangladesh but it's always competing 

with previously existing and newly launched brands. To plan some unique yet signature content 

for Bashundhara tissue so it can stand out in the market, I conducted a thorough competitor 

analysis.  

 

My Tasks: 

• Study the industry 

• Study the competitor brands 

• Make a digital competitive analysis 

• Make PPT for presentation 

 

Responsibilities: 

• Finding out the digital presence of all concerned brands across social and e-

commerce platforms 

• Categorizing the content types 

• Making a PowerPoint presentation 
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Proof of Tasks and Responsibilities 

Picture 8.1: PPT of Bashundhara Tissue’s competitor analysis for November 2023  
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Challenges I have faced: 

• Some brands published too many contents that it was tough to keep track 

 

My mistakes: 

• I made some mistakes in statistics 

 

My Learnings: 

• I learned a lot  more about the industry 

• I learned about other companies’ brand takeaways 
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Project 9  

  

Project Name: Khan & Deen Group’s Founder’s Interview Transcribing  

Client: Khan & Deen Traders  

Start Date: 10/10/2023 

End Date: 11/10/2023 

Project Overview: Khan & Deen is one of the leading organizations in the pharmaceutical and 

food and beverage industries, offering a "one-stop solution" through specialized, innovative, and 

highly efficient industrial processing and packaging technologies. As we were building work 

relations with them, we needed to learn more about its founder, Shabbir A Khan and the company. 

I was assigned to transcribe the interview to a Word file so that we could use the information.  

 

My Tasks: 

• Transcribe the Interview from Bengali to English 

• Built structural sentences  

 

Responsibilities:  

• Listening to the interview 

• Understanding the speech write it down 

• Translating the interview in English 

•  Making it a proper interview with questions and answers 

• Reporting it to my assignee senior for final check and review  
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Proof of Tasks and Responsibilities 

Picture 9.1: Audio file of Shabbir A Khan’s interview 

Picture 9.2: Audio transcription by me  
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Challenges I have faced: 

• There was too much noise in the background of the recording  

• Some words and lines were not audible  

• The noisy audio made my ears hurt and gave me a severe headache 

 

My Mistakes: 

• I couldn’t understand some words 

• I couldn’t write it properly due to inaudibility  

 

My Learnings: 

• I learned about Shabbir A Khan’s career journey 

• I learned about the industrial situation of Bangladesh before independence 

• I learned about the company and how it established 

• I learned about the brand  

• I learned about the products and services 

• I learned to push myself through headaches  
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Project 10  

  

Project Name: Rosa Content List for Billing - November 2023 

Client: AkijBashir Group  

Start Date: 29/11/2023 

End Date: 01/12/2023 

Project Overview: At the end of the month, we need to prepare a bill for the client. This time I 

was assigned to make the bill. I made an Excel sheet of all the published contents according to 

content types and calculated each type. Then submitted it to the supervisor so he could calculate 

the billing amount after calculating. 

 

My Tasks: 

• Make an Excel sheet 

• Identify and categorize the contents 

• Calculate total contents respectively 

 

Responsibilities:  

• Making an excel sheet 

• Add column heads (number, post, platform and post type) 

• Taking screenshots of all contents published in November 

• Identify post type 

• Calculate different types of posts                                                                                                                                                                                                 
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Proof of Tasks and Responsibilities 

Picture 9.1: Excel sheet containing content details 
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Challenges I have faced: 

• When the total count of posts increases its hard to keep track. 

 

My Mistakes: 

• I couldn’t categorize content types on few contents 

 

My Learnings: 

• I learned to make a billing sheet 

• I also learned the budgeting system for brand publicity  
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Project 11  

  

Project Name: Kumarika & Actisef Billing for November 2023 

Client: Hemas  

Start Date: 28/11/2023 

End Date: 30/11/2023 

Project Overview: Hemas is a Sri Lankan company running many consumer brands and among 

those we handle Kumarika, Kolombo and Actisef. Every month end, we need to send them a bill 

with all the details they need to justify the expense. For November, I made the bill for Kumarika 

and Actisef. 

 

My Tasks: 

• Make an Excel sheet 

• Identify and categorize the contents 

• Calculate total contents respectively 

 

Responsibilities:  

• Making an excel sheet 

• Add column heads (number, post, platform and post type) 

• Taking screenshots of all contents published in November 

•  Identify post type 

• Calculating different types of posts   
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Proof of Tasks and Responsibilities 

Picture 11.1: Kumarika contest list         Picture 11.2:  Actisef content list 

Picture 11.3:  Number of total contents  
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Challenges I have faced: 

• Making content list for two brands together was confusing and difficult 

 

My mistakes: 

• I didn’t understand the instructions properly 

• At first I calculated the contents separately  

 

My Learnings: 

• I learned some about terms like static, dynamic etc. 

• I learned to research the industry and its consumers 

• I learned to make engaging content that can attract consumers to participate 

• I learned that engaging post increases post reach organically 

• I learned how the promotional things are done 

• I learned target marketing 

• I learned how a proposal is made to pitch 
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Internship Outcome  

  

From this internship at Asiatic Mindshare Ltd. I have learned a lot. I always asked for more 

work whenever I was free and worked hard when I was assigned any task to give my best 

at the office. I never missed any chance to learn. The internship program in the department 

where I worked was organized so effectively that it made me prepare for the practical job 

world. I used my best judgment and knowledge from my academic learning to work 

efficiently in the office. Seeing my work attentiveness and regularly asking for work, they 

involved me in many projects. 

 

My Internship Outcomes are: 

• I have learned how the agency works 

• I have learned digital marketing 

• I learned to take briefs from executives 

• I have learned how to work with the creative team 

• I learned TG psychology  

• I learned how the Bangladeshi consumer's mind works for brands 

• I have learned to cope with a professional environment.  

• I have learned how the corporate world works  

•  I have enriched my skills 

 

  

  

  

  

  

  

  



55 
 

  

  

  

 

 

 

 

Work Log  
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SELF-ASSESSMENT FORM  

                                                                                                                   MSJ043                                                                                                                                                     

SELF-ASSESSMENT FORM 

The purpose of this survey is to obtain students input on how they think they have performed.  

Name of Intern: Nabila Afrin Mithila 

University ID: 181012019  

Name of the Institute/Organization: Asiatic Mindshare Limited 

Corporate Office Address: Millennium Castle, House 47, Road 27, Block A, Banani, 

Dhaka 1213, Bangladesh 

Email: Info@mindshare-bd.com Web: https://mindshare-bd.com/ 

1. During a typical week, approximately how many hours did you dedicate to your internship?  

45 Hours 

2. Was your internship paid? If yes, how much?  

Yes. Monthly 5000 BDT 

3. Was your site supervisor available to meet when needed? Tick any one of the following.  

☐Not at all  ☐Slightly ☐Moderately  [✓] Quite a bit  ☐A great deal  

4. Next, we would like to know how you were affected by your internship. Using the scale below, please indicate 

the degree to which participation in your internship experience increased or strengthened your abilities, attitudes, 

awareness or understanding in each of the areas identified:  

1=Not at all  2=Slightly 3=Moderately  4=Quite a bit  5=A great deal  

NO CRITERIA (Personal) RATING 

1 I have a sense of satisfaction in doing something worthwhile.  5 

2 I believe in my ability to make a difference.  5 

3 I am open to new experiences.  5 

4 I have gained the capacity to be more productive.  5 

5 I can recognize my personal strengths.  5 

6 I can recognize my personal weaknesses.  5 
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7 I have a sense of personal achievement.  4 

8 I have the ability to persevere in difficult tasks  5 

NO CRITERIA (Social/Interpersonal Impact)  

9  I demonstrate concern for the welfare of others  4 

10 I can be understanding and appreciative of people with diverse backgrounds 5 

11 I have the ability to work cooperatively with others  5 

12 I have the ability to communicate effectively  5 

13 I have increased my ability to be a leader  4 

14  I feel more connected to my community  3 

NO CRITERIA (Academic learning impact)   

15 I have acquired knowledge from the job duties I performed  5 

16 I have broadened my critical thinking skills (reasoning, problem solving) 5 

17 I have learnt the ability to work independently  5 

18 I feel my classroom learning was enriched  4 

19 I have the ability to connect academic subject matter to the real world.  5 

NO CRITERIA (EMPLOYMENT/JOB SPECIFIC IMPACT)  

20 I developed specialised technical skills for a specific job function  5 

21 I broadened my future employment possibilities  5 

22 I received an opportunity to explore a specific career  4 

23 I developed realistic ideas about the work world  5 

24 I narrowed my future possible career choices.  4 

25 What is your average score from this test?  4.48 

 

5. General Comments  

I have learned a lot during my internship. I want to explore more. 

 

_________________________________ 

Signature of Intern 
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Professional Competencies  

  

The experience I gathered is invaluable. I have gained more professional competencies than I 

expected. I have grown more confident and mature professionally. It shows my capabilities, skills 

and qualities for a professional field. The things I have learned in here will surely help me in my 

career. The competencies I have attained from my internship are listed below: 

 

• Skills: Working under stress, I was frequently required to finish a task like 

transcribing or content planning within a very short time frame. This taught me how 

to keep a cool head while doing delicate work on time and without making any 

mistakes. 

• Multitasking: There were moments when I was assigned different types of tasks at 

once. I would have to make reports, market research, and fill out surveys, all while 

keeping an eye on the page I was assigned for CRM. 

• Participatory: At the start, I sat quietly in meetings while observing and taking 

notes. I realized that I had the opportunity to express my ideas regardless of whether 

it was correct or not. I had the opportunity to participate. Getting over my 

nervousness in front of my supervisors and other department seniors who have years 

of experience was tough but I still participated which helped me improve my 

participation skills. 

• Presentation: Over time, I learned how to fit a lot of information onto a single slide 

without having it appear cluttered, how to maintain themes and colors compatible 

with the brand I was working on, and how to make the most of PowerPoint. 

• Attitude: I was glad to be able to implement what I had learned from previous 

classes and apprenticeship programs during my internship. It made working as a 

team much easier for me. I learned to finish my tasks on time as it taught me 

deadlines are to be met at any cost. I learned to take responsibility for my errors and 

not give excuses. 

• Knowledge: Dos and don'ts of making presentation slides, working within time 

limitations, office internal communication, and coordinating with several different 

teams from other departments. 
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Concluding Remarks  

  

Majoring in Public Relations, I always wanted to complete my internship at a multinational 

advertising and/or media agency. Getting an internship offer from Asiatic Mindshare Limited was 

a wish that became a reality thing. The last three months have been the most insightful and 

enlightening of my life. They have, I believe, guided me in growing into an experienced 

professional while also providing me with an interactive experience of the workings of the 

marketing and communication field. The idea of working has been less terrifying since knowing 

that it is a part of life. It had before been a complete unknown to me. Even though I still have a lot 

to learn, my nervousness has given way to a sense of optimism. Individuals take shape in school 

and university, but the corporate world finishes the circle. I'm hoping that with each encounter, I'll 

get better and closer to my objective of making a difference.  

  

  

  

  


